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Idl'd  of 


To  a  seller  of  air  eonditioners. 
there  are  only  two  kinds  of  people 
in  a  market.  Those  who  buy.  And 
those  who  can’t  or  won't. 

The  big  problem,  of  course,  is 
how  to  reach  more  of  the  right 
kind.  And  in  Chicago,  that’s  easy. 
Most  of  them  read  the  Tribune. 
In  city  and  suburban  households, 
69^’f,  of  the  air  conditioner  buyers 
read  the  Sunday  Tribune; 
read  the  Daily  Tribune. 

Now,  maybe  you  sell  autos  or 
air  travel  instead  of  air  condi¬ 
tioners.  It  doesn’t  matter.  The 
Tribune  still  deli  vers  a  larger  audi¬ 
ence  of  actual  buyers  than  any 
other  Chicago  newspaper. 

You’ll  sell  more  to  the  right  kind 
of  people— the  people  who  buy— 
when  you  use  the  Tribune  in 
Chicago. 


MORE  READERS. ..MORE  ADVERTISING... MORE  RESULTS- 

1HE  TRIBUNE  GEIStM  IN  CHICAeo! 


New  Plant  of 

l^aterson  Abetting 

Pressroom  &  Reelroom  Equipped  with 

SCOTT  Press  Units 
and  UiOOD  Reels  &  Tensions 

New  plant  now  being  erected  for  the 
Paterson.  N.  J.  Evening  News— Modern  in 
design,  facilities  and  equipment.  Planned  to 
meet  today’s  needs  of  a  fast-growing 
newspaper  with  provision  for  anticipated 
future  expansion. 

Pressroom  equipped  with  latest  type  SCOTT 
high-speed  presses,  3/2  folder  with  double 
former  and  facilities  for  ROP  and 
multi-color  printing.  Reelroom  equipped 
with  WOOD  Reels  and  Tensions. 

Just  one  of  many  similar  outstanding 
installations  by  SCOTT  and  WOOD  . . . 

Inquiries  invited  on  similar  equipments, 

WALTER  SCOTT  &  CO. 

NEWSPAPER  MACHINERY  CORPORATION  pi...  m.  EXECUTIVE  &  SALES  OFFICE:  SOI  FIFTH  AVENUE,  NEW  TOAK  17.  NEW  TOIK 
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EDITOR  &  PUBLISHER  CALENDAR 


* 

I 


JUNE 


1- 3 — Mississippi  AP  Association,  Siloxi. 

2- 4— Wisconsin  Press  Assodation,  Milwaukee. 

3 -  Canadian  Press  French-Language  meeting,  Granby,  Que. 

4- 10— Outdoor  Writers  Association  of  America,  Jackson  Lake  Lodge,  Jack 

son,  Wyo. 

5- 7 — ANPA  Research  Institute  Production  Management  Conference.  Palme 

House,  Chicago 

5-16— American  Press  Institute,  management  and  costs  seminar  (on  r^swi: 
papers  under  75,000  circulation),  Columbia  University,  New  York. 

8- 9 — United  Press  International  conference  for  editors  and  publishsr^ 

Statter  Hilton  Hotel,  Washington. 

9—  ANPA  Research  Institute  Offset  Seminar.  Palmer  House,  Chicago. 
9-11— South  Carolina  Press  Association,  Sapphire  Valley  Inn  and  Golf  Club, 

Cashiers,  N.  C. 

11-13 — New  York  State  Dailies, 


Recently  expanded 
home  of  the 
EASTON  EXPRESS 
Easton,  Pennsylvania 


NEED  MORE  SPACE?  Plan  right  and  save  money!  Lock- 
wood  Greene  engineers  and  architects  know  newspaper  opera¬ 
tions,  presses  and  machinery  layout . . .  know  how  to  blend  existing 
facilities  with  the  new  so  that  they  become  one  smoothly  operating 

area,  offices  and  an  expanded  com- 

posing  room.  This  addition  with  Mr  k 

alterations  in  the  older  section  gave  L  l  A  i 

the  paper  virtually  a  new  plant. 


Advertising  Managers  Bureau,  Treadwayi 

Otesaga,  Cooperstown,  N.  Y. 

13-16— Short  Course  in  Photography.  Kent  State  University,  Kent,  O. 

15-17 — Oregon  Newspaper  Publishers  Association,  Hotel  The  Dalles,  Tl-si 
Dalles,  Ore. 

15-17 — Interstate  Advertising  Managers  Association,  Hotel  Hershey,  H»f. 
shey.  Pa. 

15- 17 — Illinois  Newspapers  Safety  Seminar,  Leland  Hotel,  Springfield. 

16—  New  Mexico  AP  Publishers,  Toas,  N.  M. 

16— Massachusetts  UPl  Editors,  Somerset  Hotel,  Boston. 

16— Canadian  Press  West  regional,  Kamloops,  B.  C. 

16-17 — New  Mexico  Press  Association,  Taos,  Now  Mexico. 

16-17 — Oklahoma  Press  Association  convention.  Western  Hills  Lodge, 
Wagoner,  Okla. 

16-17 — Pennsylvania  AP  Managing  Editors,  The  Fernwood,  near  Stroudsburg,. 
16-17 — Michigan  AP  Editorial  Association,  Hidden  Valley,  Gaylord,  Mick.i 

16- 18 — Uteh-ldaho  AP,  Lewiston,  Idaho.  I 

17- 18 — Virginia  Press  Association  News  Writers  Seminar,  Charlottesville.| 

17- 19 — ^Wyoming  Press  Association,  Jackson  Lake  Lodge,  Moron. 

18- 22 — Association  of  Newspaper  Classified  Advertising  Managers,  West- 
ward-Ho  Hotel,  Phoenix,  Ariz. 

19- 22 — International  Circulation  Managers  Association,  Statler-Hilton  Note, 
New  York. 

19-23 — National  Press  Photographers  Association.  Wichita,  Kansas.  | 
19-23 — Librarians'  Workshop,  Syracuse  University,  Syracuse,  N.  Y.  I 


BOSTON  16,  MASS. 
NEW  YORK  17,  N.  Y. 
SPARTANBURG,  S.  C. 


New  Scoff  press,  control 
room  and  visitors  gallery 


OHl  ONE  MORE  THING-V 
MISS  SHARP  I  I  DON’T  1 
WANT  TO  BE  DISTURBED, 
FOR  THE  NEXT 
vHOURORSO!^^^ 


^publisher 


JULY 


I  hats  about  all  the  time  you  need  to  peruse  a 
copy  of  Editor  &  Publisher.  It's  the  short,  easy, 
dependable  way  of  getting  "in  the  know"  and 
staying  there! 

Name  . 

Address  . 

City . Zone  ....  State  .  . .  . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36,  N. 

16.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


9-12 — Newspaper  Advertising  Executives  Association,  Statler  Hilton  Hotr 
Detroit. 

13-15— Virginia  Press  Association,  Cavalier  Hotel,  Virginia  Beach. 

24-28 — American  Newspaper  Guild,  Vancouver,  B.  C. 


Vol.  94,  No.  22,  June  3,  1961,  Editor  &  Publisher,  the  Fourth  Estate  - 
published  every  Saturday  by  Editor  &  Publisher  Co.,  Inc.  Eiditorial  and  bt 
ness  offices  at  Suite  1700,  Times  Tower.  1476  Broadway,  New  York  36,  N.  ^ 
Cable  address,  "Edpub,  New  York.”  (Printed  by  Hughes  Printing  Co.,  !»* 
Stroudsburg,  Pa.)  Second  class  mail  privileges  authorized  at  East  Stroudsbori 
Pa.  under  Act  of  March  3,  1879,  with  Titles  patented  and  Registered  and  tw 
tents  Copyrighted  1961  by  the  Editor  &  Publisher  Co.,  Inc.  Annual  subscr? 
tion  $6.60  in  United  States  and  possessions,  and  in  Canada.  All  other  c(xu 
tries,  $10.00.  Payment  in  sterling  may  be  made  to  E&P  “American  Accooi: 
First  National  City  Bank  of  N.  Y.,  117  Old  Broad  St.,  London,  E.  C.  2, 
the  Australian  and  New  Zealand  Bank  Limited,  Royal  Exchange  Branch,  86  ri 
St..  Sydney.  N.  S.  W. 

Postmaster:  if  undelivered,  please  send  form  3679  to  Eiditor  &  Publisher  (* 
Inc.,  1476  Broadway,  New  York  36,  N.  Y. 
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15>Story  Business 
Men's  Assurance 
Co.  building 


20  Story  Troders  Nationol  Bank  buildi 


Dynuinic  Kansas  (a'ty  is  on  tlio  inosi*.  (loiislriiitioii  is  iindrr  way  or 


starts  soon  on  three  downtown  oitiee  huildiin's  oi  .'>th  20  and  15  llcMirs 


stai;e.  Six  nudti-inillion  dollar  apartment  Iniildin^s  and  nnnierons  hnsiness 


striietures  and  faetory  htiildini's  are  risiii'^.  Home  eonstnietion  is  inereasiii!;. 


30-Story  Commerce  Trust  Co.  building 


Kansas  (a'ts  is  one  oi  the  10  eities  amon^  the  nation's  fastest 


eent.  In  1900,  Kansas  (.'its  led  Missouri's  industrial  growth.  I'ifty 


new  III 


The  Kansas  City  Metropolitan  Market,  population  1,0.19,498,  is 
one  of  immense  and  Rrowing  potentials.  The  Kansas  (aty  .Star 
affords  the  means  ol  addressing  it  thoroughly,  at  the  lowest 
open  millinc  rate  in  .\ineriea. 
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2S-million-dollar  Western  Electric  plant 


672,959  Coinbinetl  Daily  Circulation  .  .  .  94%  Home-Delivered 
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How  LONG  does  it  take  you  to  read  your  newspaper?  A  man 
reads  every  story  of  the  Portland  (Me.)  Press  Herald  each 
day,  column  by  column,  in  only  10  minutes.  How  does  he  do  it? 
The  answer:  Burton  R.  Minkin  is  a  professional  teacher  of  read¬ 
ing  in  a  number  of  private  schools.  The  average  person  reads  at 
a  rate  of  250  words  a  minute,  he  finds.  This  reader  takes  in  one 
word  at  a  time,  like  stringing  beads.  He  frequently  backtracks 
and  this  is  fatal  to  speed.  Few  climb  over  the  barrier  of  300  words 
a  minute — speaking  speed.  Yet  Mr.  Minkin  was  not  startled  at  the 
disclosure  that  President  Kennedy  reads  at  the  rate  of  1,200 
words  a  minute.  He  says  most  people  could  be  taught  that  rapid 


Sports  Slanguage 

Sux  Sniullirr  Yunks.  Penn  Ciobbers  Pilt, 

A  headline  reports.  A  headline  reports. 

Nope,  nut  fashion—  Nope,  not  an  obit^ 

It’s  only  sports!  It’s  only  sports! 

'^Herm  Albright 

— Jean  Kentle.  for  25  years  in  news  work  and  for  a  number  of 
years  California  correspondent  for  many  metropolitan  news¬ 
papers,  bas  joined  the  public  relations  staff  of  Braille  Institute 
and  editor  of  the  Braille  Mirror,  Los  Angeles.  .  .  .  Two  weeks 
from  the  day  they  had  been  married,  Lee  Townsend  and  Carol 
Thirer,  both  reporters,  both  had  bylines  on  the  front  page  of  the 
Long  Island  Star-Journal  May  19.  The  bride  is  a  daughter  of 
Irene  Thirer,  A’eic  York  Post  movie  critic.  ...  Ed  Reid,  Sunday 
editor.  Las  Vegas  Sun,  who  won  a  Pulitzer  Prize  in  1951  while 
he  was  on  the  Brooklyn  Eagle,  has  written  his  third  book,  “Las 
Vegas:  City  Without  Clocks.”  which  Prentice-Hall  will  publish 
July  31.  .  .  .  Editor  Charles  Mooshian,  Westminster  (Md.)  Car- 
roll  County  Times,  currently  conducting  a  highway  safely  cam¬ 
paign,  had  an  accident  “delivered”  to  his  front  door,  and  the 
Times  headlined:  “What  Price  Highway  Safety  Campaign?  Auto 
Veers  Off  Highway,  Crashes  Through  Boxwood  Into  Editor’s 
Front  Yard.” 

(Day-Hide  and  “niKhters”) 

Who  hunt  and  peck 
And  crane  the  neck 
Over  ancient  machines. 

Typing  “beans”  for  “deans” 

Oan't  help  being  sloppy. 

—Robert  Evans 

Harrisburg  (Pa.)  Patriot-ISewt 

— Catchy  and  musical  name  of  the  journal  of  the  Music 
Critics  Association:  Critics  Criteria.  .  .  .  Heady  headline  in  the 
Ogden  (Utah)  Standard  Examiner:  “Billy  Graham  Tune 
Catarrh.”  .  .  .  Newspaper  cliche  glossary  provided  by  John  Ray¬ 
mond,  Berkeley  (Calif.)  Gazette:  Vital  statistics:  Marilyn  Mon¬ 
roe’s  measurements.  Deadline:  A  joke  everyone’s  heard.  Press 
time:  When  you  put  the  touch  on  a  buddy  for  a  fin  until  payday. 
Objectivity:  What  the  opposition  paper  lacks.  Editorialize:  What 
you  never  do  but  everyone  else  seems  to  do.  Exclusive:  No  one 
else  thought  it  was  newsworthy.  Blonde  beauty:  She’s  under  5t) 
and  still  has  her  own  teeth.  Bathing  beauty:  See  above — excep 
she  owns  a  swimming  suit.  Pioneer  resident:  Anyone  in  town 
over  a  year.  Recluse:  Anyone  who  minds  his  own  business  an^ 
expects  you  to  do  the  same.  Publicity  hound:  Anybody  who  gefc 
to  us  before  we  get  to  him.  Philanthropist:  A  man  who  gives  ii 
away  before  the  government  takes  it. 

— ^Wben  White  River  Junction  (Vt.)  Valley  ISeuis  repork' 
TVlicbael  Kruglak  interviewed  Socialist  Norman  Thomas  at  Dart 
mouth  recently,  he  became  the  third  generation  to  interview  tk 
political  figure.  His  grandfather  interviewed  Mr.  Thomas  in  191* 
for  the  Russkoye  Sloco,  a  Leningrad  newspaper  for  which  tk 
elder  Kruglak  was  U.  S.  correspondent  and  Mike's  father  inter 


R.  Hoe  &  Co.,  Inc.  is  pleased  to 
present  the  new  M.A.N.  Multopress. 

'An  automatic  hydraulic  matrix  molding  machine 
which  incorporates,  as  standard,  features 
normally  considered  optional  by  the  trade." 


A.  m  m  6  co  .irsc. 

910  East  138th  Street,  New  York  54,  N.Y. 


Deskmen  complain 
Of  some  slight  pain 
And  of  the  wear 
— ^nd  the  tear 
In  editing  our  copy. 


Rut  we  hIuIT  writers 


Men  who  control  the  biggest 
ad  schedules 

read  The  Wall  Street  Journal 


psUishtd  at: 
NCW  TOIK 
WASHINOTON,  D.C 
OttCOTH  FAUS,  MASS. 

CHICAGO 
CUVKANO 
OAUAS 
SAN  FRANOSCO 
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d.  Press  l 


Push  is  wliat  the  Syracuse  Newspapers  put  behind  your  sales  program  in  the  BIG  Syracuse 
Market.  And  just  look  at  this  super-sized  market: 

Six  chains  ,  .  .  Acme,  A&P,  Grand  Union,  Loblaws,  P&C  and  Victory  .  .  .  have  297  stores  in  the 
ar«*a  covered  by  the  Syracuse  Newspapers.  They  do  of  the  total  grocery  volume. 

HERtl’S  HOW  THEY  SELL  THE  MARKET:  LAST  YEAR,  THE  SYRACUSE  SUPER¬ 
MARKETS  USED  ALMOST  3,000,(X)0  LINES  IN  THE  SYRACUSE  NEWSPAPERS  TO  SELL 
THIS  SUPER  SYRACUSE  MARKET. _ 

In  1960 — the  daily  Herald-Journal  was  FIRST  in  New  York  Stote  (including  New  York  City 
and  New  England);  EIGHTH  in  the  United  States  among  all  daily  newspapers  (morning  and 
evening);  and  SIXTH  among  all  evening  papers  in  National  Food  Advertising  lineage. 

The  daily  Post-Standard,  morning  half  of  the  powerful  Syracuse  Newspaper  team,  was  SIX¬ 
TEENTH  in  the  United  States  among  all  newspapers;  and  FOURTH  nationally  among  morning 
papers  in  National  Food  Advertising  lineage!  (Source:  Media  Records) 

This  is  the  team  that  efFectively  delivers  and  sells  the  $400-million  Syracuse  Food  Market. 

There’s  no  better  way  to  put  such  PUSH  behind  tjotir  ad\ertising.  — v. 

No  other  inedium  or  combination  of  meilia  offers 

comparable  coverage  at  comparable  cost.  f  *¥6*  ** 

'Alsuds 

FUU  COLOR  AVAILABLE— DAILY  AND  SUNDAY  Consum.r ^ 

Repretenled  Nitiontllf  by  MOIONIT,  «KAN  I  SCHMIIT  Morktt  Dafa 


the  SYRACUSE  NEWSPAPERS 


HIRAID  JOURNAL  &  HERALD  AHERKAN  THE  POSTSTANOARO 

Eicning  Sunday  Morning  S  Sunday 

0  CIRCULATION:  Combined  Daily  230,814  •  Sunday  Herald-American  202,467  •  Sunday  Post-Standaid  102,966 


editorial 


Production  Management 

WITH  a  change  in  its  formal  name,  the  annual  confab  ot  crafts¬ 
men  from  the  hack  shops  and  snh-sidewalk  levels  of  the  news¬ 
paper  industrs'  attains  a  stature  this  year  which  is  more  realistic. 
It  has  been  noticeable  for  a  decade  that  the  orijj;inaI  concept  of  the 
ANP.^  Mechanical  Conference  as  a  nuts-and-bolts  discussion  group 
was  tlying  out  as  more  and  more  newspapers  sent  delegates  who  were 
truly  production  managers — foremen,  business  managers,  general 
managers,  publishers,  men  with  college  degrees  in  electrical  engineer¬ 
ing,  men  with  special  skills  in  new  techniques  of  printing. 

This  week’s  Pro<luction  Management  Conference,  the  first  by  that 
name  under  the  aegis  of  the  .\NPA  Research  Institute,  Inc.,  is 
bringing  to  Chicago  more  than  a  thousand  managerial  mituls  which 
will  be  wide  open  to  ideas  for  printing  better  newspafiers  more  ef¬ 
ficiently.  Without  meaning  to  be  facetious  the  delegates  could  stake 
a  claim  to  a  new  group  title— the  American  Newspajjer  Manufac¬ 
turers  .Association. 

The  presence  of  some  of  the  elder  statesmen  in  this  branch  of  pub¬ 
lishing  will  attest  to  the  fact  that  the  ohl  Mechanical  Conference 
was  an  imp>ortant  cog  in  the  balance  wheel  tvhen  blue  sky  promises 
of  a  printing  revolution  tvere  being  generated.  The  practical  men 
listened  attentively  to  tbe  starr>'-eyed  notions  and  then  went  home 
and  quietly  worked  out  lietter  ways  to  <lo  things  with  the  men  and 
machines  and  methods  they  knew. 

.\  brief  dozen  years  ago — it  seems  ages  ago — there  was  much  loud 
talk  that  research  would  soon  make  the  stereotyping  process  obsolete 
in  newspapier  production.  In  the  evolutionary  scheme  of  things 
stereotyping  has  l>ecome  a  more  essential  step  than  liefore,  and  it 
has  been  in  this  area  that  some  of  the  greatest  advances  have  been 
made  toward  quality  and  cost-saving.  Research,  working  hand  in 
hand  with  the  manufacturers  of  newspaper  machinery  and  supplies, 
has  aided  this  accomplishment.  .\s  consolidations  make  more  big 
newspapers  out  of  smaller  ones  the  casting  of  multiple  stereo  plates 
for  long  press  runs  and  quick  changes  is  big  business. 

There  is  not  much  truth  in  the  carelessly  tossed  charge  that  “the 
printing  of  newspapers  hasn’t  changed  in  50  years.’’  Printing  ma¬ 
chinery  is  still  called  upon  to  perfonn  the  same  function  it  did  a 
century  ago — produce  enough  newspapers  every  day  to  keep  the 
people  of  this  nation  fully  informetl.  That  function  has  only  become 
more  complex  and  more  difficult  of  achievement.  Can  it  be  said 
truthfully  that  the  automobile  hasn’t  been  improved  in  all  of  its 
years  of  development?  People  are  riding  in  carriages  with  four  wheels 
propelled  by  gasoline  just  as  they  did  50  years  ago. 

The  Production  Management  Conference  will  show  how  much 
the  printing  of  newspapers  has  really  been  improved  in  the  last  few 
years  and  will  jx>int  directions  to  more  improvement  tomorrow. 

Under  a  Bushel  ? 

k  LL  OF  THE  newspapers  which  won  top-ranking  on  the  Deans’ 
List  (journalism  educators)  in  the  poll  taken  by  Saturday  Review 
practice  what  they  preach — .Advertising.  They  were  all  profusely 
represented  in  the  “trade  press’’  in  1960 — E&P  alone  carried  239 
pages  of  their  promotional  copy — telling  their  stories  to  the  in¬ 
fluential  people  of  the  communications  world.  It’s  reputation  that 
puts  the  chips  on  the  table  when  judging  of  “the  best  newspapers’’ 
is  done.  There  are  many  more  good  newspaj>ers  tlian  the  15  that 
always  seem  to  get  on  the  lists,  but  they’re  hiding  their  images  under 
a  bushel. 


I 


Render  therefore  to  all  their  dues:  trib¬ 
ute  to  ichom  tribute  is  due;  custom  to 
tchom  custom;  fear  to  whom  fear;  honour 
to  whttm  honour.— Romans,  .Ylll;  7. 


Editor  &  Publisher 

9  THE  FOURTH  ESTATI 

Th*  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdom, 
established  March,  1892;  the  Fourth  Estate, 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22.  1925, 

James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 

Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 

James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Featurae 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  Advertisiii| 
News,  Robert  B.  McIntyre,  Marketing  aa^ 
Research  Manager,  Albert  E.  Weis;  Librariaa, 
Janet  Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manager, 
Henry  C.  Thiele;  Advertising  Production  Mae 
ager,  Bernadette  Borries;  Promotion  Mae 
ager,  George  Wilt;  Circulation  Director, 
George  S.  McBride;  Circulation  Manager, 
George  H.  Strate;  Classified  Advertidai 
Manager,  John  Johnson. 

General  Offices — Suite  1700,  Times  Towar, 
1475  Broadway,  Now  York  36,  N.  Y.  — 
BRyant  9-3052. 
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By-Line  Is 


Why-Line  As  Two  K’s  Confer 


Uy  Philip  N.  Schuyler 

Vienna 

A  K-rationinp  |)ool  of  possibly 
only  six  representins:  all  media 
of  communications  will  lie  all 
the  reporters  getting  access 
firsthand  to  information  on  the 
mctding  of  President  Kennedy 
and  Premier  Khrushchev  here 
June  -'5-4. 

Important  by- liners  trans- 
porteil  here  at  high  cost  will 
become  to  cashiers  of  many 
newspaper  offices  “why-lines,” 
according  to  expectations  of 
those  in  charge  of  press 
arrangements. 

“We  think  it  is  going  to  he 
one  big  madhouse,”  said  Marv’in 
Sorkin,  one  of  the  press  officers 
)erd  **  at  the  U.S.  Embassy.  “It  will  be 
Vstali  ^  frustration  for  a 

jne  V.  '  majority  of  the  correspondents. 
None  of  us  handling  the  press 
expects  to  come  out  of  this 
smelling  like  roses.” 

Mr.  Sorkin,  46,  once  worked 
on  the  Syracuse  (N.  Y.)  Post 
Standard.  He  has  been  in  gov- 
'ernment  service  since  1947.  His 
(boss  at  the  Embassy  is  Gordon 
I  Ewing,  one  time  director  of 
-••tur«a  I RI AS  ( Radio  in  the  American 
lilip  N. ;  Sector)  Berlin.  He  was  in 
vvrtitiatj  charge  during  the  Berlin  riots 
in?  •■^lof  1953. 

I  ranaa  j  pQoks  stirring  the  press 

[broth  include  Ernest  Wiener, 
4ana9ar,  press  affairs  officer  who 

ion  Maa-I^as  been  in  charge  of  briefing 
tn  Mat' j  newspapermen  at  the  atomic 
Diractot,  I  test  talks  in  Geneva;  Joseph  B. 
j4ana^. ^Phillips,  assistant  director, 
Ivartitiafi^gj^^  Washington;  Dr.  Fritz 
jMiznick,  director  of  the  Aus- 
I  Towaf.r'"'^''  Federal  Press  Office,  in 
^  Y.  -Kharge  of  accreditation;  S.  A. 
iKoiideraschew,  first  secretary  of 
jthe  Soviet  Embassy;  and  Pierre 
Salinger,  President  Kennedy’s 
mat  Praaj"'‘’ss  .secretary;  and  Andrew 
;Hatcher,  his  assistant. 
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"I'd  LOVE  to  hear  your  latest  composition." — Fischetti,  NEA. 


Despite  advance  warnings  by 
Mr.  Salinger  that  “nothing  of 
substance”  will  come  out  of  this 
meeting,  Mr.  Sorkin  said  it  was 
expected  1,800  newsmen  will  be 
accredited.  This  is  three  times 
the  number  covering  signing  of 
the  peace  treaty  here  in  1955. 

Of  the  total  about  125  are 
coming  from  the  United  States, 
most  of  them  via  Paris  on  two 
chartered  press  airplanes.  More 
modest  is  the  Soviet  Union  which 
will  be  represented  by  14  jour¬ 
nalists.  Largest  number  seeking 
accreditation  is  from  Germany. 
Almost  every  country  in  the 
world  is  represented. 

The  two  world  leaders  will  be 
face  to  face  for  10  hours  and 
15  minutes  during  the  two  days. 
This  includes  luncheon  both 
days,  but  not  the  state  banquet 
the  first  night  at  Schonbrunn 
Palace.  It  is  expected  well  over 
10%  million  words  will  be  filed 
from  here. 

Most  of  the  press  will  cover 
from  the  Hofburg  Palace,  the 
former  Imperial  Palace,  which 
is  about  five  miles  from  where  a 
majority  of  the  correspondents 
will  be  quartered.  The  Austrian 


government  has  turned  over  to 
the  press  as  sleeping  quarters  a 
city  barracks  built  by  the  Nazis 
in  1938.  There  is  room  here  to 
sleep  500,  including  36  women. 
For  the  women  the  officers’  and 
non-com  quarters  are  being 
prettied  up  with  curtains.  The 
press  is  being  billed  $4  a  day  per 
person.  This  price  includes 
shuttle  service  by  bus  to  the 
Hofburg  and  back  at  night  and 
also  breakfast. 

At  the  Hofburg  there  will  be 
five  press  rooms  all  in  a  row, 
each  one  capable  of  holding  300 
to  400  at  a  given  time.  In  addi¬ 
tion  there  will  be  30  offices  for 
rental  by  news  agencies  or 
others  with  large  staffs.  There 
will  be  two  bars  for  liquid 
refreshments. 

President  and  Mrs.  Kennedy 
are  attending  Mass  at  St. 
Stephen’s  Cathedral  at  9  A.M. 
Sunday.  Only  25  seats  are  being 
reserved  for  the  press.  Mrs. 
Kennedy  is  scheduled  to  visit  the 
Spanish  Riding  School  after  the 
service,  while  her  husband  meets 
the  second  time  with  Mr. 
Khrushchev. 

Vienna  society  is  shedding 
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DeGaulle,  Adenauer  Knit  Ties.  —  Har¬ 
risburg  (Pa.)  Sunday  Patriot-News. 

• 

Lopez,  Wynn  Spurn  Movies  To  Mend 
Sox.  —  Chicago  (Ill.)  Daily  Tribune. 

• 

Mary  Pickford  Returns  To  Stand  in 
Broker’s  Suit.  —  Los  Angeles  (Calif.) 
Herald-Express. 

• 

Week  in  Finance:  Socks  Make  Re¬ 
treat,  But  It’s  Orderly.  —  Minneapolis 
(Minn.)  Sunday  Tribune. 

• 

Farmer’s  Horses  Replaced  by  Church. 
—  New  Bern  (N.  C.)  Sun-Joumal. 


blood  to  get  into  the  banquet 
for  about  250  at  Schonbrunn 
Palace  Saturady  night.  As  this 
is  written  there  has  been  no 
provision  made  for  the  press 
although  the  palace  has  more 
than  1,400  rooms,  including  137 
kitchens.  Mr.  Sorgin  said  he 
assumed  only  the  pool  reporters 
would  1)6  invited. 

♦  ♦  ♦ 

More  than  100  U.S.-based 
news  people  covered  President 
Kennedy  in  Paris  and  planned 
to  accompany  him  to  Vienna  and 
lA)ndon.  In  the  group  were: 

Associiited  Press 
John  HiKhtower 
Frances  Lewine 
Henry  Burrouiths 
Whitney  Shoemaker 
United  Press 

Merriman  Smith 
Stewart  Hensley 
Frank  Cancellnre 
Reuters 

John  Heffernan 
Time  Mairazine 
John  Steele 
Hutth  Sidey 
Anne  Chamlierlin 
Newsweek 
Ben  Bradlee 
Hearst  Newspapers 
Marianne  Means 
Frank  Coniff 
Robert  Considine 
W.  R.  Hearst.  Jr. 

WashinRton  Star 
Mary  McGrory 
Crosby  Noyes 
WashinKton  Post 
Chalmers  Roberts 
Murray  Marder 
Wall  Street  Journal 
Alan  Otten 
Vermont  C.  Royster 
Henry  Gemmill 
Los  Anireles  Times 
Donald  Shannon 
Robert  Hartmann 
New  York  Times 
Russell  Baker 
James  Reston 
New  York  Herald  Tribune 
David  Wise 
Marifuerite  Hifttfins 
ChicaKo  Sun  Times 
Carleton  Kent 
Detroit  News 
Elie  Abel 

ChicaKO  Daily  News 
Peter  Lisaifor 
Western  Union 
Carroll  Linkins 
Joseph  Caly 
Noel  Grout 

U.  S.  News  &  World  Report 
Warren  Leffler 
Robert  HaeKer 
Francis  Stevens 
John  Sutherland 
Look  MaRazine 
Laura  Bergquist 
Stanley  Tretick 
London  Daily  Express 
Rene  MacColl 
American  Broadcast!  ng  Co. 

Edward  MorRan 
John  Scali 
Lisa  Howard 
John  Edwards 
Arizona  Republic 
Michael  Padev 

Frankfurter  AllRemeine  ZeitunR 
Jan  ReifenberR 

Radio  Corporation  of  America 
Cyril  Rennie 
Ridder  Publications 
Marie  Ridder 
Walter  Ridder 
Dallas  News 
William  Rives 
United  Features  Syndicate 
Inez  Robb 

Darien  (Conn.)  Review 
RichaH  Robertson 
London  Daily  Mail 
Bruce  Rothwell 
New  Yorker  MaRazine 
Richard  Rovere 

(Continued  on  page  73) 
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DiV^rsific^TioN 


Hundred*  of  firms,  producing  every¬ 
thing  troiii  oyster  crackers  to  atomic 
power,  call  Mercer  County  home.  Di-  ' 
versilication  is  a  safeguard  against 
the  ups  and  downs  of  individual  indus¬ 
tries.  Tins  diversified  market  is  served 
best  by  one  newspaper: 

THE  TRENTON  TIMES 

fleiHesrntrd  by  Sawytr-Ferfujoi-Wilktr 


Your  promotion  messape  this  size 
{20  lines)  hi  The  New  York  Times 
would  cost  you  only  $^8  at  the 
open  rate,  much  less  on  contract 
discount. 


The  Trenton  Times  uses 
consistent  advertising  like 
this  in  The  New  York  Times  to 
reach  the  executives -among 
advertisers  and  at  agencies 
-who  make  advertising 
media  decisions. 

Tell  the  story  of  your  market 
and  your  ability  to 
sell  that  market  with  your 
advertising  in 

The  New  York  Times 

first  in  media  advertising  among  all  U.  S.  newspapers 


Every  Saturday  Since  1884 
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(Wall  St.  Journal  Will  Try 
^Facsimile  Printing  System 


Plant  at  Riverside,  Calif.  Will 
Reproduce  San  Francisco  Edition 


Plans  to  publish  the  Wall 
^•reet  Journal  in  Southern 
['alifomia  by  means  of  facsimile 
transmission  were  announced 
this  week  by  Bernard  Kilgore, 
fcresident  of  the  newspaper. 

'  A  contract  for  construction  of 
this  experimental  Journal  plant 
Riverside,  Calif.,  has  been  let 
to  the  Austin  Company.  Westrex 
ii;vision  of  Litton  Industries  has 
tieen  awarded  contracts  to  manu- 

Ecture  facsimile  transmitters 
(1  receivers  which  are  said  to 
of  a  fidelity  and  speed  of 
peration  not  previously 
hieved. 

Early  .Next  Year 

It  is  planned  to  have  the  new 
ant  in  experimental  operation 
|y  early  next  year.  The  Journal 
irinted  at  Riverside  will  be  an 
jxact  duplicate  of  the  Pacific 
oast  Edition  of  the  Wall  Street 
ournal  prepared  by  conven- 
Sonal  methods  at  the  plant  in 
!an  Francisco. 

As  each  page  of  the  news- 
faper  is  set  in  type  in  San 
I'rancisco,  a  special  page  proof 
^ill  be  made  and  an  e.xact  pic- 
fcre  of  this  page  will  be  trans- 
fiitted  over  the  equivalent  of  a 
lelivision  channel  to  the  River- 
Jile  plant  392  miles  distant.  A 

S)mplete  page  will  take  approxi- 
ately  4^  minutes  to  transmit 
Ker  the  complex  of  coaxial 
lalile  and  microwave  circuits 
low  being  set  up  by  the  Pacific 
Telephone  &  Telegraph  Com- 
|any. 

The  electrical  image  of  each 
litire  received  in  Riverside  will 
je  reproduced  on  a  photographic 
|lm.  The  film,  when  developed 
|nd  processed,  is  a  negative 
Inajre  of  the  page  proof  in  San 


T!<is  is  an  architectural  sketch  of 
the  publishing  plant  which  the 
Wall  Street  Journal  is  construct¬ 
ing  in  Riverside,  California.  In  the 
38,000  sq.  ft.  building,  exact  dupli¬ 
cates  of  the  Wall  Street  Journal's 
Pacific  Coast  edition  will  be  pro¬ 
duced  by  facsimile  transmission 
from  the  San  Francisco  plant.  The 
building  will  be  constructed  by 
The  Austin  Company. 


Francisco.  This  film  is  then 
placed  on  a  sensitized  metal 
plate  and  the  picture  etched  into 
the  plate’s  surface.  The  com¬ 
pleted  semi-cylindrical  plate  will 
be  used  on  a  standard  newspaper 
press. 

Basic  equipment  to  be  em¬ 
ployed  in  the  facsimile  opera¬ 
tion  has  been  under  test 
operating  conditions  in  the  Jour¬ 
nal’s  New  York  research  facili¬ 
ties. 

Developed  in  1956 

The  Westrex  facsimile  system, 
known  as  Pressfax,  was  intro¬ 
duced  in  August  1956  when 
copies  of  a  10-page  edition  of 
the  New  York  Times  were  dis¬ 
tributed  to  delegates  at  the 
Republican  National  Convention 
in  San  Francisco.  The  trans¬ 
mission  across  country  was  by 
AT&T  microwave  relay  circuits. 

Since  1956  Westrex  has  pro¬ 
duced  machines  for  the  Mainichi 
and  Yomiuri  newspapers  in 
Japan  which  transmit  pages  to 
remote  printing  plants  as  far 
way  as  Sapporo  on  the  Island  of 
Hokkaido. 

Transmitted  copy  contains  all 
the  detail  found  in  newspaper 
or  magazine  work.  Speed  of 
transmission  is  governed  by  the 
size  of  detail  to  be  transmitted, 
and  requirements  for  sharp  re¬ 
production,  which  requirements 
are  normally  more  stringent  for 
magazine  copy  than  for  news¬ 
paper  copy.  Proof  pages  may  be 


prepared  on  a  conventional  proof 
press  using  a  good  grade  of 
book  stock. 

Technically,  it  is  possible  to 
transmit  screened  pictures  so 
as  to  reproduce  satisfactory' 
screened  engravings  at  the 
recording  station. 

Video  circuits  produce  the  best 
transmission  results  but  other 
types  of  circuits  may  be  used 
when  maximum  speed  is  not  of 
paramount  importance. 

Usable  in  Offset 

Laboratory  work  has  been 
accomplished  that  points  to  the 
possibility  of  producing  com¬ 
pletely  process^  offset  plates 
directly  on  the  recorder  equip¬ 
ment.  These  plates  now  are  used 
in  the  Westrex  Stenafax  Sys¬ 
tem,  operating  at  15  square 
inches  per  minute  at  a  scanning 
rate  of  250  lines  per  inch.  They 
are  capable  of  producing  5,000 
to  10,000  copies.  Work  is  being 
done  to  increase  the  life  and 
speed  of  the  plates.  Additional 
plates  can  be  made  by  employing 
multiple  recording  drums. 

The  recordings  on  film  or  off¬ 
set  plates  can  be  made  to  read 
right  or  wrong.  That  is,  left  to 
right  or  right  to  left.  Three  or 
four  color  separations  may  be 
sent  in  one  transmission,  or  in 
separate  transmissions. 

While  the  equipment  is  de¬ 
signed  primarily  for  black  and 
white  copy,  photographs  can  be 
transmitted  by  adding  a  small 
amount  of  electronic  equipment 
for  tonal  compensation. 

“When  the  reliability  of  the 
new  process  under  test  is 
established  we  will  ser\’e  some 


70,000  Journal  readers  in  South¬ 
ern  California,  Arizona,  and 
portions  of  Utah  and  Nevada 
from  the  Riverside  facility,” 
Mr.  Kilgore  said. 

“Later,”  he  added,  “we  plan 
to  use  Riverside  to  test  other 
developments  in  the  graphic  arts 
and  communications  fields.  An 
engineering  and  technical  staff 
at  Riverside  will  work  closely 
with  the  Journal’s  present  re¬ 
search  laboratory  in  New  York 
City.” 

On  22- Acre  Tract 

The  new  laboratory-produc¬ 
tion  center  at  Riverside  will  be 
a  brick,  glass,  and  aluminum 
building,  designed  and  land¬ 
scaped  in  a  style  compatible  with 
its  Southern  California  sur¬ 
roundings.  The  38,000  square 
foot  building,  completely  air 
conditioned,  will  be  located  on  a 
hill-top  elevation  on  a  22-acre 
tract  some  60  miles  east  of  Los 
Angeles. 

Riverside  will  be  the  Wall 
Street  Journal’s  eighth  publish¬ 
ing  plant  and  its  second  in  Cali¬ 
fornia,  the  newspaper  having 
operated  a  printing  center  in 
San  Francisco  since  1929  when 
it  established  its  Pacific  Coast 
Edition.  This  San  Francisco 
plant  will  continue  to  serve 
readers  in  Northern  California 
and  the  Pacific  Northwest. 

Sharp  Circulation  Gains 

In  the  past  five  years  the 
circulation  of  the  Pacific  Coast 
Edition  has  more  than  doubled, 
growing  from  62,000  to  141,000. 
During  the  same  period,  the 
Journal’s  nation-wide  circulation 
has  increased  from  419,000  to 
a  present  788,000. 

In  addition  to  its  San  Fran¬ 
cisco  printing,  the  Wall  Street 
Journal  is  also  published  from 
plants  located  at  Chicopee  Falls, 
Mass.;  New  York  City;  Wash¬ 
ington,  D.  C. ;  Chicago;  Cleve¬ 
land;  and  Dallas,  Texas. 
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chanical  Conference)  of  the  tor  of  the  Research  Center  of 
American  Newspaper  Publish-  ANPA/RI,  will  report  on  the 
ers  Association  Research  Insti-  successful  field  test  of  water 
tute  is  bringing  scores  of  top-  base  ink,  as  well  as  other  re¬ 
level  executives  to  the  Palmer  search  activities  in  electrofax, 
House  June  5-7  along  with  hun-  packless  mats  and  newsprint, 
dreds  of  foremen  at  the  w'hite  oti 
collar  level  and  craftsmen  from  Time 
the  blue  overall  ranks.  Gotti 

All  are  bent  on  learning  from 
the  experiences  of  each  other’s  g^jj 
plants  how  to  cut  costs  and  im- 
prove  the  quality  of  newspaper  ■  ■ 
printing. 

The  Mechanical  Committee  of 
20  daily  newspaper  production 
people  is  under  the  chairman¬ 
ship  of  William  R.  Coddington 
(Detroit  Free  Press);  A.  E. 

Rosene  (St.  Paul  Dispatch)  is 
vicechairman. 

Harold  Grumhaus  (Chicago 
Tribune),  Richard  L.  Jones 
(Tulsa  Tribune)  and  Stanford 
Smith,  ANPA  general  manager, 
will  open  the  program,  each  with 
an  address  that  will  stress  the 
important  role  of  production 
supervision. 

James  S.  Copley,  chairman  of 
Copley  Press,  Inc.,  and  immedi¬ 
ate  past  president  of  ANPA/RI, 
will  speak  on  “Men,  Methods 
and  Machines”  in  his  group  of 
newspapers. 

The  importance  of  good  re¬ 
production  of  ROP  color  will  be 
covered  in  an  address  by  Dent 
Hassinger,  Bureau  of  Advertis¬ 
ing,  Monday  afternoon.  W.  R. 

Coddington,  will  speak  on  what 
a  production  manager  must  do 
to  obtain  quality.  The  Oklahoma 
City  Oklahoman  and  Times  will 
present  a  film  on  preparation  of 
color. 

Personnel  Training 

The  balance  of  the  Monday 
afternoon  session  w'ill  be  devoted 
to  the  production  manager’s  role 
in  training  of  personnel.  Eugene 
Lambert,  St.  Paul  Dispatch,  will 
report  on  a  program  of  super¬ 
visory  indoctrination  at  his 
newspaper.  C.  L.  Roy,  Winston- 
Salem  Journal  and  Sentinel,  will 
speak  on  “Interdepartmental 
Familiarization.”  “Production 
Supervisor’s  Role  In  Labor  Re¬ 
lations”  will  be  a  topic  covered 
by  Donald  McVay,  Publishers 
Association  of  New  York  City. 


TISK 

Insti 


tute  is  holding  the  first  Off?! 
Conference  for  Daily  Newspi 
pers  on  Thursday. 

The  program  has  been  s/; 
ranged  so  that  all  the  produ^ 
tion  steps,  from  the  receipt  | 
copy  to  the  printed  newspai»| 
will  be  explained  and  illustrate 
with  slides.  Each  step  will  bef| 
plained  from  an  operational  art 
(Continued  on  page  52) 
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DIRECTOR — William  D.  Rinehart  heads  the  Mechanical  and  Service 
Division  of  the  ANPA  Research  Institute,  Inc.,  serving  ex  officio 
with  the  Mechanical  Committee  which  runs  the  Production  Management 
Conference. 
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PROGRAM  BUILDERS— This  is  the  committee  behind  the  ANPA  Re¬ 
search  Institute's  Production  Management  Conference  in  Chicago  this 
week: 

Seated — Harry  Sloan,  New  York  Mirror;  George  L.  Green,  Providence 
Journal  and  Bulletin;  David  K.  GotHieb,  Davenport  Democrat  and 
Times;  Hy  Shannon,  Chicago  Sun-Times;  Henry  Garland,  Pittsburgh 
Press;  Jules  L.  Plangere,  Asbury  Park  Press;  Donnell  F.  Shortell,  St. 
Petersburg  Times;  George  P.  Kunz,  South  Bend  Tribune; 


Standing — Fred  P.  Brickner,  staff;  William  Rinehart,  staff;  Charles 
Tingley,  staff;  W.  R.  Coddington,  Detroit  Free  Press,  chairman;  Harold 
R.  Hoots,  Decatur  Herald  &  Review;  A.  E.  Rosene,  St.  Paul  Dispatch 
and  Pioneer  Press;  James  Harrison,  Toronto  Globe  &  Mail;  J.  C. 
McClung,  Dallas  Times  Herald;  Bertram  G.  Burke,  San  Diego  Union 
and  Tribune;  Wilmott  Lewis  Jr.,  Washington  Star;  Julian  J.  Eberle, 
Miami  News;  George  F.  Marshall,  Portland  Press-Herald  and  Express; 
and  Frank  Burrell,  staff. 


‘Better  Use  of  What  We  Have’ 


By  William  D.  Rinehart 


is  wasted  hunting  for  cuts? 


of  you  is  capable  of  desig^ning 
spot  color  ads  that  could  be  pro¬ 
duced  for  local  advertisers  with 
the  limited  equipment  you  have 
available.  Give  the  advertising 


(.Mr.  Rinehart  is  director  of  to  purchase  the  cost  savings  . 
the  Mechanical  and  Service  Di-  equipment  as  they  appear.  ®  ' 


Would  a  dispatch  department  managers  tear  sheets  of  possible 
manned  by  inexpensive  labor  spot  color  ads,  those  that  are 


vision  of  the  ANPA  Research 
Institute,  Inc.) 


If  you  are  not  continually 


t  the  cost?  simple  and  effective  yet  can  be 

Just  recently  I  saw  a  produc-  produced  on  equipment  avail- 
)n  manager  re-arrange  his  able.  You  will  be  amazed  at  the 


searching  for  Better  Uses,  composing  room  and  save  9%  results. 


U  While  it  is  all  fine  and  good  doing  your  job.  The  qjj  jjjg  weekly  payroll.  This  was  We  have  the  most  effective 

.  ,  rn  to  look  forward  to  the  many  ii'’®®hanical  operation  at  your  ^  large  daily  and  the  9%  was  a  selling  medium  and  the  national 

roajor  innovations  being  made  can  niake  or  break  considerable  amount  of  cash.  advertiser  wants  to  run  ROP 

lat  nekU  industry,  for  most  of  us  profit  and  loss  statement  Common  to  all  plants  is  the  color  in  newspapers.  We  can  do 

they  are  still  years  away.  Each  f^Ply  represents  use  of  peak  manning.  The  tend-  the  job.  Don’t  be  the  operation 

of  you  gentlemen  represents  an-  revenue  taken  in  minus  the  jg  overman  the  room  to  that  killed  it  for  others, 

eport  or  investments  of  many  thous-  '^"y  "'e^ey  you  are  able  to  paj-e  gf  those  few  minutes  Most  of  you  are  fine  crafts- 

in  thre-  ^nds  and  in  many  cases  millions  same  to  the  profit  before  deadline.  Have  you  re-  men  not  engineers.  You  often 

positior.  gf  dollars.  These  fabulous  sums  additional  adver-  cently  made  any  cooperative  wonder  why  sometimes  plants 

i  severa ,  j.gpj.gggj^^  the  investment  in  effort  with  the  editor  and  adver-  hire  engineers  instead  of  crafts- 

2ll  as  b;  labor,  material,  and  equipment  Too  many  of  us  have  as  our  tising  manager  to  cut  down  the  men  to  run  the  operation.  Think 

per.  Tb>  publisher  of  your  paper  main  concern,  the  getting  out  heavy  flow  of  copy  immediately  about  this  and  I’m  sure  you  will 

msidere!  spends  at  your  direction.  Some  of  the  daily  paper  on  time.  We  prior  to  deadline?  Point  out  to  agree.  Tour  any  newspaper 

1  open-|  Jay  figure  roughly  what  he  neglect  to  analyze  our  methods  them  that  better  flow  saves  real  plant  and  you  can  generally  tell 

this  teT)  spends;  you  will  find  the  figure  with  respect  to  cost.  money  in  the  composing  room.  from  which  craft  the  production 

overwhelming  even  on  the  small-  In  general,  the  equipment  in  The  printing  of  color  brings  manager  originated.  If  he  was  a 

ate  the.,  gg^.  paper.  one  composing  room  looks  the  additional  revenue  into  the  pa-  compositor,  the  composing  room 

i  Very  few  of  you,  in  fact  none  same  as  that  in  all  others.  Yet  pers.  Many  publishers  want  to  is  the  show  place.  If  he  was  a 

1^  represent  a  publisher  we  all  know  the  cost  of  operation  run  color.  Many  production  peo-  pressman,  the  press  room  is 

i  be  CO.  ^bo  can  print  the  paper  just  for  varies  a  g^reat  deal.  As  mechani-  pie  are  hiding  behind  the  equip-  generally  most  efficient.  The 
the  good  of  the  community  if  cal  production  people  we  tend  ment  excuse  when  the  boss  asks  engineer  frankly  does  not 
p  ANP.^i  he  is  losing  money.  While  he  has  to  hang  any  excessive  cost  onto  “can  we  run  it?”  If  we  do  run  generally  know  what  you  gentle- 
breast  c-;  the  interest  of  the  community  the  editor  or  advertising  man-  color  and  do  a  poor  job,  we  men  know  about  a  particular 

for  daii.j  and  nation  at  heart,  he  must  ager,  perhaps  sometimes  with  again  blame  equipment.  In  most  phase  of  the  operation.  As  a 

rch  Insti  make  a  profit  to  be  able  to  con-  good  reason.  However,  instead  every  case  we’re  wrong.  There’s  result  he  looks  into  every  de- 
•st  Offsfltinue  operation.  You  must  put  of  grasping  for  excuses  we  no  denying  that  good  equipment  partment  to  learn  and  seek 
Newspij  the  paper  in  your  readers’  hands  should  look  very  closely  into  the  is  an  asset  and  in  many  plants  better  methods.  You  must  train 
I  at  a  cost  less  than  the  publisher  actual  arrangement  of  equip-  ROP  color  can  not  be  handled  yourselves  as  management  rep- 
been  8.  ^  received  in  the  way  of  ment.  Do  we  have  it  arranged  because  of  the  lack  of  reversible  resentatives  to  do  the  same, 
e  produ  revenue  from  the  readers  and  so  that  there  is  a  minimum  of  printing  cylinders.  However,  No  one  can  possibly  tell  you 
receipt  advertisers.  In  these  days  of  lost  motion  ?  Are  the  saws  handy  practically  every  plant  can  run  specifically  how  to  return  and 
pwspapfc'  higher  cost  for  everything  re-  to  the  ad  frames?  How  far  does  spot  color  and  do  a  creditable  make  your  operation  more  effici- 
llustratf^  fiuired  to  print  the  paper,  you  an  operator  have  to  travel  to  job  if  a  little  care  is  exercised,  ent  in  every  department.  You 
will  bee  niust  make  Better  Use  of  Wtiat  pick  up  copy?  Is  the  arrange-  You  and  I  both  know  of  plants  must  do  this  yourself.  To  make 
tional  81  Have,  to  enable  the  paper  ment  compact  enough  to  prevent  doing  an  excellent  job  on  color  better  use  of  what  you  have  you 

je  52)  ^  sun  ive  and  be  in  a  position  the  long  walks?  How  much  time  with  antiquated  equipment.  Each  must  work  smarter  not  harder. 
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pie  are  hiding  behind  the  equip-  generally  most  efficient.  The 
ment  excuse  when  the  boss  asks  engineer  frankly  does  not 
“can  we  run  it?”  If  we  do  run  generally  know  what  you  gentle- 


Hard-Hitting  Program 
Attacks  False  Ads 


Washington 

Deleffates  to  the  57th  annual 
convention  of  the  Advertising 
Federation  of  America  here  this 
week  heard  their  industry 
warned,  praised  and  defended. 

•  Paul  Rand  Dixon,  Federal 
Trade  Commission  chairman, 
warned  advertising  executives 
that  they  can  look  forward  to 
the  “hardest-hitting  program  of 
law  enforcement”  that  the  FTC 
can  develop. 

•  Earl  W.  Kintner,  former 
FTC  chairman,  praised  adver¬ 
tising’s  progress  toward  volun¬ 
tary  compliance  with  requests 
for  self-regulation. 

•  Prof.  Neil  H.  Borden  of 
Harvard  University  refuted 
many  of  his  colleagues’  pet 
theories  about  advertising  and 
said  it  was  his  “strong  convic¬ 
tion”  that  freedom  of  business 
to  use  aggressive  marketing 
methods  was  very  important  to 
the  nation’s  groWh. 

Cunningham  Elected 

John  P.  Cunningham,  chair¬ 
man  of  Cunningham  &  Walsh, 
Inc.,  was  elected  chairman  of 
the  board  of  AFA,  succeeding 
James  S.  Fish,  director  of  adver¬ 
tising  of  General  Mills,  Inc.  C. 
James  Proud  was  re-elected 
president  and  general  manager. 

Mrs.  Emma  E.  W.  Stock, 
director  of  sales  promotion, 
Forbes  magazine,  was  named 
Advertising  Woman  of  the  Year. 

Mr.  Dixon  promised  that  “un¬ 
less  we  can  reverse  a  trend, 
we’ll  have  a  heavier  load  of  false 
advertising  cases  next  year  at 
this  time  than  we  have  now.” 

“It  takes  no  great  clairvoy¬ 
ance  to  predict  why  false  adver¬ 
tising  cases  will  continue  to  flood 
the  commission,”  he  said.  “It 
will  be  because  too  many  adver¬ 
tisers,  with  and  without  the 
connivance  of  their  advertising 
agencies,  and  without  or  against 
the  advice  of  their  lawyers,  will 
take  a  chance  on  trading  truth 
for  more  sales  .  .  .  The  sad  fact 
is  that  some  of  them  will 
succeed. 

Plenty  Will  Get  Caught 

“But  plenty  more  are  going 
to  get  caught.  I  will  venture  to 
say  that  except  for  a  scattering 
of  out-and-out  rascality  cases, 
every  false  advertising  case  we 
prosecute  will  have  been  the 
result  of  unsuccessful  brinkman¬ 
ship  on  the  part  of  the  adver¬ 
tiser  or  his  ad  agency,  or  both.” 

Mr.  Dixon  told  of  FTC  plans 
to  make  increased  use  of  its 


power  to  demand  infonnation 
from  corporations  through  the 
use  of  questionnaires. 

“While  this  authority  has  been 
denounced  as  ‘mail  order  investi¬ 
gation,’  it  is  a  very  useful  in¬ 
vestigative  tool  and  it  will  be 
used  to  an  unprecedented  de¬ 
gree,”  he  said. 

The  FTC  chief  also  said  the 
investigational  subpoena  will  be 
brought  into  far  more  frequent 
use.  The  combination  of  this 
and  the  mail  questionnaire 
should  make  possible  a  broader 
attack  on  business  evils,  he  said, 
and  instead  of  making  a  “whip¬ 
ping  boy”  out  of  a  single  of¬ 
fender  as  an  example  to  others, 
could  “gather  in”  many  equally 
guilty  competitors. 

Kintner  ‘Heartened* 

Mr.  Kintner  said  he  was 
“heartened”  by  advertising’s 
progress  toward  voluntary  com¬ 
pliance,  but  this  did  not  mean 
that  advertising  had  earned  the 
right  to  rest  on  its  laurels. 

“It  is  most  alarming  that 
there  are  still  many  ostriches 
within  the  industrj-  who  some¬ 
how  believe  that  the  threat  of 
increased  government  regulation 
is  illusory  and  that  the  storm 
will  soon  blow  over,”  he  said. 
“This  is  an  extremely  foolish 
attitude.” 

“The  advertising  industry  is 
now  on  trial,”  he  said,  and  1961 
“could  be  the  year  in  which  the 
advertising  industry  is  basic¬ 
ally  altered  for  all  time  to  come.” 

Prof.  Borden  referred  to  the 
high  economic  level  of  the  U.S. 
and  said  it  had  been  attained 
during  a  period  when  adver¬ 
tising  had  been  carried  on  at  a 
level  proportionately  far  beyond 
that  of  any  other  country. 

“These  facts,”  Prof.  Borden 
said,  “suggest  that  advertising 
has  not  been  attended  by  the 
wastes  and  prohibitive  costs  that 
have  been  sometimes  ascribed  to 
it.  Some  of  our  more  critical 
economists  have  suggested  that 
ours  is  a  land  of  such  plenty 
that  we  have  been  able  to  afford 
the  luxury  of  what  they  look 
upon  as  largely  economic  waste. 

“In  my  opinion,”  he  went  on, 
“these  critics  fail  to  recognize 
how  our  economy  has  managed 
under  a  free  system  to  raise  our 
national  productivity  to  its  pres¬ 
ent  high  level.” 

Prof.  Borden  said  he  was  “re¬ 
citing”  basic  economics  “which 
unfortunately  tend  to  become 
lost  in  the  ‘higher’  criticism  that 
whirls  alKJut  us.”  He  pointed  to 


the  role  advertising  plays  in  the 
expansion  of  any  given  business 
and  noted  that  therefore  adver¬ 
tising  and  selling  costs  are  not 
“merely”  economic  costs  but, 
particularly  in  the  field  of  new 
products  and  improvement  of 
jiroducts,  should  l>e  looked  upon 
as  growth  costs. 

He  cited  critics  who  “point  to 
the  flood  of  branded  merchan¬ 
dise  on  the  market  whose  dif¬ 
ferences  they  say  are  of  little 
or  no  consequences.”  The  critics, 
he  said,  say  that  the  competitive 
advertising  of  these  products  is 
an  economic  waste  and  just  con¬ 
fuses  the  consumer. 

However,  Prof.  Borden  pointed 
out,  that  over  the  years  many 
important  improvements  have 
been  made  in  products  because 
of  the  striving  by  companies  to 
outdo  their  competitors. 

“Are  we  to  leave  to  free  con¬ 
sumers  determination  of  what 
they  want  and  are  willing  to 
purchase?”  he  asked.  “Or  should 
we  leave  to  some  bureaucratic 
decision  as  to  what  is  goo<l  for 
the  free  men?  And  under  our 
form  of  government  how  do  we 
attain  good  schools,  beautiful 
parks  and  roads  except  by  taxes 
whose  amount  depends  in  major 
degree  on  the  production  by 
industry  of  those  things  which 
consumers  will  buy.” 

Edward  Zem,  vicepresident  of 
Geyer,  Morey,  Madden  &  Ball¬ 
ard,  Inc.,  a  copywriter,  con¬ 
fessed  to  an  “inability  to  get 
worked  up  at  the  specter  of 
government  regulation  haunting 
Madison  Avenue.” 

He  said  that  if  the  end  result 
of  regulation  is  to  increase  belief 
and  confidence  in  advertising, 
the  effect  will  be  to  make  ever>’ 
dollar  spent  in  adv'ertising  pro¬ 
duce  more  sales.  He  said  he  was 
in  favor  of  continued  and  in¬ 
creased  government  regulations. 

Burton  E.  Hotvedt,  vicepresi¬ 
dent  of  Brady  Co.,  Milwaukee, 
declared  that  “some  advertising 
men,  concerned  primarily  with 
creativity,  may  not  be  aware  of 
the  dangers  we  face.  They 
must  recognize  that  the  real 
dangers  transcend  the  level  of 
fish  and  game  law'  implementa¬ 
tion.” 

Exaggerated  Power 

In  a  talk  on  the  economic  and 
social  aspects  of  adv’ertising.  Dr. 
Colston  E.  Warne,  president. 
Consumers  Union  of  the  U.S. 
and  professor  of  economics  at 
Amherst  College,  suggested  that 
advertisers  may  exaggerate  their 
power  in  the  form  which  today’s 
advertising  takes.  He  asked: 
“Are  you  really,  in  most  of  your 
efforts,  trying  to  expand  total 
demand?  Is  that  w’hat  the  food 
‘  branders  are  doing?  Is  that 
:  what  the  cigaret  advertisers  are 
I  doing?  Is  that  w'hat  the  bulk 


#■ 


HIGH  CLASS  pictures  of  the  500- 
mile  race  around  the  Indianapolis 
Speedway  on  Memorial  Day  wert 
obtained  by  Indianapolis  Star  aid 
News  photographers  trom  this  75- 
foot  stratotower.  The  Star  and  | 
News  had  32  photographers  and  I 
50  reporters  covering  the  event. 

of  the  cosmetic  and  patent  medi¬ 
cine  advertisers  are  doing?  Iti 
that  what  the  bulk  of  the  total 
advertising  appropriation  ist 
doing?  I 

“Are  you  not  rather  placing | 
this  power  of  which  you  boast 
behind  a  pressure  to  swatch 
simply  from  Brand  A  to  Brand 
B?  Yes,  even  in  automobiles. 
Does  any  of  you  think  that  the 
total  automobile  advertising  ex-, 
pands  the  total  of  the  automo¬ 
tive  market  to  any  significant 
degree?” 

Gannett  Officers 

Rochester,  N.  Y. 
Two  new  vicepresidents  oi 
the  Gannett  Company,  Inc.  were 
elected  at  a  meeting  June  1- 
They  are  Lynn  N.  Bitner,  gen¬ 
eral  manager,  and  Cyril  Wil- . 
Hams,  treasurer.  John  E.  Gart- 
land,  general  auditor,  was  elect¬ 
ed  assistant  treasurer,  and  John 
E.  Heselden,  director  of  person¬ 
nel,  was  elected  assistant  sec¬ 
retary. 


Gen.  Henderson  Dies  1 

Hartford,  Conn.| 
Brig.  Gen.  Richard  Hendert* 
son,  60,  public  service  director t 
of  the  Hartford  Times,  diedf 
May  29.  He  had  planned  t«| 
retire  June  1,  after  almost  3<i 
years  with  the  Gannett  Grou;* 
afternoon  daily.  r 
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i  U.S.  and  Soviet  Journalists 
I;  Have  Their  ‘Common  Devils’ 


(Mr.  Salisbury,  a  member  of 
the  New  York  Times  staff  wbo 
was  the  paper’s  correspondent 
at  Moscow  for  several  years, 
accompanied  the  Soviet  journal¬ 
ists  on  their  recent  tour  of  the 
U.S.) 
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'K'  MEANS  STRIKEOUT— Harri¬ 
son  Salisbury  (second  from  right) 
of  the  New  York  Times  explained 
a  baseball  box  score  to  Russian 
newsmen  when  they  attended  a 
game  at  Los  Angeles  May  19  be¬ 
tween  the  White  Sox  and  the 
Angels.  Seated  in  the  press  box 
are:  Nikolai  Ivanovich  Makeev, 
Boris  Burkov,  Arkadi  Leonidovich 
Ognivtsev,  (standing):  Salisbury, 
and  Pavel  P.  Yerefev. 


Production  Managers,  Circulation 
Chiefs  Named  in  Pleasant  Chat 

Hy  Harrison  E.  Salisbury 
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“We  may  not  be  able  to  agree 
upon  our  common  gods  but  at 
least  we  can  agree  on  our 
common  devils.” 

So  J.  Russell  Wiggins,  execu¬ 
tive  editor  of  the  Washington 
Post,  summed  up  an  evening’s 
discussion  between  11  Soviet 
editors  and  a  representative 
group  of  their  American  col¬ 
leagues  in  Washington. 

The  discussion  was  one  of  a 
score  or  more  which  the  Soviet 
editors  held  in  the  course  of  a 
20-day  visit  in  the  United  States 
at  the  invitation  of  the  American 
Society  of  Newspaper  Editors. 
A  return  visit  of  U.S.  editors  to 
Russia  will  occur  in  late  summer 
or  early  autumn. 

One  Long  Fight 

The  “common  devils”  of  Mr. 
Wiggins’  remarks  are  “produc¬ 
tion  managers  and  circulation 
chiefs.”  Mr.  Wiggins  discovered 
this  common  ground  in  the 
course  of  a  wide-ranging  talk 
with  Boris  S.  Burkov,  chief  of 
the  Soviet  editors’  group  and 
head  of  the  new  Soviet  press 
agency,  Novisti. 

“Do  we  have  trouble  with  our 
production  men?  Let  me  tell  you 
about  it!”  burst  out  Aleksei  V. 
Romanov,  one  of  the  editors  of 
the  magazine,  Soviet  Pechat,  the 
Russian  equivalent  of  Editor  & 
Publisher.  “They  promise  that 
my  magazine  will  be  on  its  way 
to  the  10,000  Soviet  journalists 
who  subscribe  to  it  within  three 
days  after  copy  is  delivered. 
And  then  they  take  10  days  to 
get  it  into  the  mails.” 

“Just  talk  to  any  Soviet  edi¬ 
tor,”  Mr.  Borkov  chimed  in.  “He 
will  tell  you  that  life  is  just  one 
long  fight  with  the  production 
men.” 


Agreement  on  technical,  pro¬ 
fessional  and  newspaper  prob¬ 
lems  and  continued  disagreement 
on  basic  political  principles  and 
policies — this  was  the  pattern  of 
the  Soviet  editors’  visit. 

The  Soviet  group  visitecl  New 
York,  Chicago,  Des  Moines,  San 
Francisco,  Los  Angeles  and 
Washington.  In  each  city  it  was 
entertained  by  local  newspapers, 
members  of  the  -4SNE  and  other 
representatives  of  press,  news 
agency,  radio-TV  and  magazine 
media. 

The  exchange  was  set  up  in 
negotiations  which  were  carrietl 
on  intermittently  over  a  period 
of  nearly  a  year  and  a  half. 
Lester  Markel,  Sunday  Editor 
of  the  New  York  Times,  acted 
on  liehalf  of  the  ASNE.  Daniel 
F.  Kraminov  represented  the 
Union  of  Soviet  Journalists. 

The  trip  of  the  Soviet  editors 
was  one  of  the  most  compre¬ 
hensive  ever  undertaken  by  a 


Soviet  group  in  the  United 
States.  In  €“ach  city  there  were 
extensive  dinner  and  lunch 
meetings  with  editors  and  local 
figures.  There  were  visits  to 
[joints  of  scenic  or  cultural 
interest. 

.Session  ut  While  House 

The  visit  was  climaxed  by  a 
20-minute  session  with  President 
Kennedy  in  the  White  House — 
the  first  occasion  on  which  a 
Soviet  press  group  had  ever  met 
with  an  American  President. 
The  meeting  was  not  only  a 
•social  one.  Mr.  Kennedy  spoke 
about  the  problems  confronting 
the  United  States  and  the  Soviet 
Union  in  the  light  of  his  forth¬ 
coming  Vienna  meeting  with 
Premier  Khrushchev.  It  made  a 
page  one  bold-face  story  for 
Prnvda  and  other  Soviet  papers 
the  next  morning. 

Some  of  the  visitors’  itinerary 
was  familiar  to  Soviet  tourists. 
Some  unfamiliar.  The  group 
followed  a  well-blazed  Soviet 
path  in  Iowa  where  Kenneth 
.MacDonald  of  the  Des  Moines 
Register-Tribune  was  in  charge 
of  the  program.  They  spent  half 
a  day  at  Iowa  State  at  Ames 


and  the  remainder  of  the  day  at 
the  farm  of  Roswell  Garst  at 
Coon  Rapids,  Iowa.  They  were 
treated  to  a  Sunday  dinner  of 
chicken  and  dumplings,  person¬ 
ally  prepared  by  Sirs.  Garst  and 
serv^  by  Mr.  Garst.  They  were 
also  treated  by  Mr.  Garst  to  an 
extended  lecture  on  the  prob¬ 
lems  of  Soviet  agriculture,  the 
necessity  for  raising  Soviet  farm 
productivity,  the  importance  of 
soil  fertilizers  and  the  urgent 
necessity  for  Russia  to  begin  on 
a  broad-scale  program  of  cheap, 
efficient  and  extensive  farm 
access  roads  and  highways. 

Two  Ciladelit 

Like  all  visitors — Russian  and 
non-Russians — the  Soviet  group 
lost  its  collective  heart  to  San 
Francisco.  They  toured  China¬ 
town,  had  a  quick  look  at  the 
beatniks,  watched  .Mayor  George 
Christopher  dance  a  (Jreek  peas¬ 
ant  dance  to  the  strains  of 
“Never  on  Sunday”  aboard  the 
old  clipper  ship  Balcutha  in  San 
Francisco  harbor,  were  awed  by 
Harry  Bridges’  modernistic 
hiring  hall  and  lunched  at  the 
Pacific  Union  Club. 

(Continued  on  juige  70) 
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PUBLISHERS  OF  WEEKLIES 


3  Congressmen  Ask 
End  of  P.O.  Subsidy 


Washington 
Three  freshman  Republican 
Congressmen  who  are  publishers 
of  weekly  newspapers  —  John 
M.  Ashbrook  and  Charles  A. 
Mosher,  both  of  Ohio,  and  Paul 
Findley  of  Illinois  —  have  in¬ 
troduced  identical  bills  to  end 


some  copies  in  the  mails  which 
move  free  -  in  -  county.  Many 
church  bulletins  are  mailed 
free-in-county. 

“If  a  publication  is  entered  at 
the  office  where  city  or  village 
carrier  delivery  is  available,  it 
cannot  qualify  for  free-in-coun- 


the  “free-in-county”  postal  sub-  ty.  Free  ser\’ice  is  offered  only 


sidy  which  newspapers  have  en¬ 
joyed  since  1851. 

“We  believe  newspapers 
should  pay  their  own  way,”  the 
three  Congp*essmen  said  in  a 
joint  statement.  “During  the 
early  days  of  this  country  the 
free  mailing  privilege  might 
have  been  justified  as  a  means 
of  public  education  and  ex¬ 
change  of  information.  But  the 
privilege  is  completely  out-dated 
now.” 

Except  where  letter  -  carrier 
service  is  provided,  newspapers 
for  more  than  a  century  have 
had  the  privilege  of  mailing  pa¬ 
pers  free  to  paid  subscribers 
within  the  county  of  publication. 
The  rate  for  papers  delivered 


when  a  publication  is  printed 
within  the  county  of  mailing. 
Thus  free-in-county  is  a  rural 
service  only,  and  even  in  the 
case  of  star  route  service,  free- 
in-county  cannot  be  utilized. 

An  NEA  survey  showed  that 
free-in-county,  on  a  dollar  basis, 
is  far  less  important  to  most 
small  publishers  than  the  sur¬ 
tax  provisions  contained  in  the 
administration’s  postal  rate  bill. 

“I  do  not  want  to  underesti¬ 
mate  the  importance  of  free-in- 
county  to  a  portion  of  the  NEA 
membership,  particularly  in  the 
midwest  and  western  rural 
areas,  but  there  are  many  others 
who  either  do  not  use  it  at  all 
or  can  use  it  only  slightly,”  Mr. 


by  letter  carrier  is  one  cent  per  Easterly  said.  “It  should  also  be 


pound. 

The  Congressmen  proposed  a 
rate  of  not  less  than  one  cent 
per  pound  for  all  papers  mailed 
within  county  of  publication. 
Zone  rates  beyond  the  county  of 
publication  would  not  be  af¬ 
fected. 

“We  invite  our  fellow  news¬ 
paper  publishers  of  America  to 


remembered  that  new  city  or 
village  delivery  is  being  added 
constantly,  thereby  automatical¬ 
ly  narrowing  the  free-in-county 
privilege. 

“Since  free-in-county  is  only 
part  of  the  postal  problem  for 
weekly  and  small  daily  papers, 
I  want  to  re-emphasize  that  our 
memliers  have  met  the  costs  of 


take  the  lead  in  ending  this  and  increases  in  second  class 


other  federal  subsidies,”  the 
statement  said.  “By  clearing  our 
own  skirts  of  subsidy,  we  can 
more  effectively  lead  the  battle 
for  sound  fiscal  policies  in  Wash- 
ingrton.” 

Mr.  Findley  is  publisher  of 
the  Pike  County  Republican, 
Pittsfield,  Ill.,  and  the  Independ¬ 
ent  Press,  Griggsville,  Ill.  Mr. 
Ashbrook  publishes  the  Johns- 


mail  rates  since  1952  —  a  total 
increase  of  89  percent.  The  last 
of  these  increases  took  effect 
on  January  1,  1961  —  less  than 
fiv’e  months  ago.  It  should  also 
be  pointed  out  that  all  past  in¬ 
creases  hi.\  e  been  spread  over 
a  number  of  years. 

“NEA  urges  that  if  this  Com¬ 
mittee  decides  that  second  class 
rates  must  be  raised  again,  that 


3  IN  THE  SAME  BOAT — Republican  Congressmen  and  newspaper  pub- j 
Ushers,  Charles  A.  Mosher,  Paul  Findley  and  John  M.  Ashbrook  art  I 
sponsors  of  bills  to  abolish  the  free-in-county  mailing  privilege  for ' 
newspapers. 


scription  list  of  1,000  would  have 
an  added  jxistage  bill  of  78 
cents  per  subscriber  per  year 
or  an  added  annual  cost  to  the 
publisher  of  $780. 

“A  six-day  daily  with  the 
same  mail  list  would  pay  $4.68 
more  jier  year  per  1,000  sub¬ 
scribers  or  $4,680  more  annual¬ 
ly.  This  is  big  money  for  small 
publishers. 

“All  users  of  second  class 
mailing  privileges  have  experi¬ 
enced  the  same  six  rate  in¬ 
creases  during  the  past  nine 
years  regardless  of  their  size 
or  circulation  area.  These  ac¬ 
cumulative  rate  increases 
amounted  to  89%. 

“On  the  basis  of  our  knowl¬ 
edge  we  conducted  a  survey  of 
representative  newspapers, 
weekly  and  daily,  which  reveals 
that  this  proposed  rate  bill 
would  double  and  quadruple  the 
mail  costs  for  our  member  news¬ 
papers.  A  tabulation  of  330 
newspapers  located  in  39  states 
shows  the  average  percentage 
increase  for  these  330  new’spa- 
pers  is  254%.  This  is  three 
times  the  increased  cost  that 
these  newspapers  have  faced  in 
the  last  nine  years  as  a  result 
of  two  previous  postal  rate 
bills.” 


Small  Papers  Hit 


town  (Ohio)  Independent,  and  there  be  a  period  provided  for 


Mr.  Mosher  the  Oberlin  (Ohio) 
News-Tribune. 


Free  Service  Limited 


In  a  presentation  to  the  House 
Post  Office  and  Civil  Service 
Committee  for  the  National  Edi- 


publishers  to  adjust  to  the 
change  and  the  impact  spread 
over  more  than  one  year.  The 
major  innov’ation  of  the  bill  un¬ 
der  consideration,  in  its  second 
class  section,  is  the  proposed 
imixisition  of  a  surtax  of  one 


torial  Association,  Guy  Easter-  one-half  cents  per  piece  on 
ly,  publisher  of  the  weekly  Press  zone-rated  publications.  This 


at  LaFollette,  Tenn.,  said  the 
free-in-county  privilege  is  wide¬ 
ly  misundersto^. 

“Many  people,”  he  said,  “think 
every  weekly  paper  passes 
through  the  mail  entirely  free 
of  charge.  This  is  by  no  means 
true.  As  a  matter  of  fact,  many 
non-newspaper  publications  have 


includes  the  weeklies  and  small 
dailies  we  represent.  This  sur¬ 
tax  is  on  top  of  present  rates. 


$780  Annual  Income 


“Translating  this  cent  and  a 
half  into  costs  per  Aveek  of  a 
typical  NEA  member,  a  weekly 
with  an  outside-county  mail  sub- 


over-4,000  circulation  wtekly 
with  total  income  of  $242,000 ; 
earning  a  net  income,  including ; 
the  publisher’s  salary  of  $7,500, , 
of  about  $22,000.  In  the  3,000-  j 
circulation  class,  the  average  ( 
total  income  was  $140,000  and 
net  income  was  $16,000,  with 
the  publisher  taking  $7,000  as 
salary. 


Photon  Outlook 
Is  Improved; 
Baker  on  Board 


Theodore  A.  Serrill,  general 
manager  of  NEA,  submitted  a 
study  made  by  Carl  C.  Webb, 
associate  professor  at  the  Uni¬ 
versity  of  Oregon,  which  showed 
that  weekly  newspapers  with 
circulations  of  less  than  1,000 
copies  have  been  suffering  losses 
in  net  income. 

Average  total  income  in  this 
group  was  $15,000  but  the  group 
recorded  a  loss  of  7%  in  ad¬ 
justed  net  income  in  1960  as 
compared  with  the  income  in 
1959.  Three-fourths  of  the  pa¬ 
pers  earned  a  total  net  income 
plus  publisher’s  salary  of  less 
than  $4,500. 

Mr.  Webb’s  study  showed  an 


Boston 

Election  of  Lisle  Baker  Jr, 
vicepresident  and  general  man¬ 
ager  of  the  Louisville  (Ky.) 
Courier-Journal  and  Times,  to 
the  board  of  directors  of  Photon, 
Inc.  was  announced  after  the 
annual  meeting  here  this  week 

A  better  outlook  for  the  c(«i- 
pany  which  manufactures  i 
photocomposing  machine,  nov< 
in  use  on  26  newspapers,  and 
auxiliary  equipment  for  tape 
operations  was  forecast  by  Kurti 
M.  Hanson,  president.  He  said 
“friends  of  the  company”  have 
put  up  $500,000  in  5%  notes  and 
the  company  plans  to  raise 
$1  million  from  stockholden 
through  the  sale  of  debentures 
The  notes  or  debentures  will  be 
convertible  into  shares  of  Pho¬ 
ton  stock  at  one  share  for  eaci 
$5  in  face  value  of  debentures 

For  1960,  Mr.  Hanson 
reported  Photon  had  a  loss 
of  $1,106,101.  Non-recurring 
charges  and  writeoffs  accounted 
for  nearly  half  of  this  amount 


Sam  Day  to  Retire 


Sam  H.  Day  is  retiring  ai 
managing  editor  of  the  Ne* 
York  Journal  American  on  July 
1.  He  is  65  years  of  age,  and  ha 
spent  33  years  with  the  Hear^ 
organization  in  New  York  City- 
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WRITERS  for  nowspapers  and 
radio  stations  in  Europe,  Latin- 
America,  Africa  and  Asia  called 
on  Associated  Press  General  Man¬ 
ager  Frank  J.  Stanel  May  23  in 
New  York.  The  women  were  guests 
in  the  United  States  of  the  Com¬ 
mittee  of  Correspondence,  a  pri¬ 
vate  organization.  Left  to  right: 

Mrs.  Delia  C.  de  Santacoloma 
of  Santiago  de  Veraguas,  Panama, 
who  owns  and  manages  a  radio 
station  with  her  husband. 

Mrs.  Inji  Admed  Rouchdy,  of 
Cairo,  Egypt,  feature  writer  for  Al 
Ahram. 

Mrs.  Tomiko  Shimada,  Tokyo,  a 
writer  for  the  women's  page  of  the 
Asahi  Shimbun  Press. 

Miss  Edith  Wuver  of  Accra, 
Ghana,  feature  writer  for  the  Daily 
Graphic. 

Mrs.  Elsa  de  Segasti  of  El  Com- 
mercio,  Lima,  Peru. 

Mrs.  Kamla  Mankekar,  Times  of 
India,  who  also  broadcasts  over 
All  India  Rad  io. 

Miss  Kyi  Kyi  Win,  free  lance 
writer,  Rangoon,  Burma. 

Mr.  Stanel. 

Miss  Angelia  Beret,  Buenos 
Aires,  Argentina,  chief  of  the  Ex¬ 
tension  Department  in  the  Ministry 
of  Labor  and  Social  Welfare  and 
in  charge  of  magazines  and  radio 
programs. 

Mrs.  Maryam  Tambu  of  Dja¬ 
karta,  Indonesia,  an  editorial 
writer  and  administrative  deputy 
of  the  Times  of  Indonesia. 

Miss  Adda  LaGuardia  of  Avda, 
Uruguay,  contributor  to  La  Plata 
and  El  Dia. 

Mrs.  Dolores  Pala  Aguado  of 
Madrid,  Spain,  associate  editor 
of  Gaceta  lllustrada. 

Miss  Elina  Zuanic,  Santiago, 
Chile,  with  Radio  Corporacion. 

Mrs.  Lee  Hoo  Leng,  Kuala  Lum¬ 
pur,  Federation  of  Malaya,  who 
is  assistant  to  English  Programmes 
Organizer,  Radio  Malaya,  and 
writes  scripts  for  a  women's  show. 


I  World  Congress  Endorses 
[Code  of  Conduct  for  PR 


-sent  of  those  concerned. 

3.  A  member  shall  safepruard 
the  confidences  of  lx)th  present 
and  former  clients  or  employers. 

4.  A  member  shall  not  em¬ 
ploy  methods  tendinjf  to  be  de- 
roKatory  of  another  member’s 
clients  or  employer. 

5.  In  performing  .services  for 
a  client  or  employer  a  member 
shall  not  accept  fees,  commis¬ 
sions  or  any  other  valuable  con¬ 
sideration  in  connection  with 
those  services  from  anyone 
other  than  his  client  or  em¬ 
ployer  without  the  express  con¬ 
sent  of  his  client  or  employer, 
given  after  a  full  disclosure  of 
the  facts. 

6.  A  member  shall  not  propose 
to  a  prospective  client  or  em¬ 
ployer  that  his  fee  or  other  com- 
l)ensation  be  contingent  on  the 
achievement  of  certain  results; 
nor  shall  he  enter  into  any  fee 
agreement  to  the  same  effect. 

C.  Conduct  toward  the  public 
and  the  media 

1.  A  member  shall  conduct  his 
professional  activities  in  accord¬ 
ance  with  the  public  interest, 
and  with  full  respect  for  the 
dignity  of  the  individual. 

2.  A  member  shall  not  engage 
in  any  practice  which  tends  to 
corrupt  the  integrity  of  chan¬ 
nels  of  public  communication. 

3.  A  member  shall  not  inten- 
(Continued  on  page  73) 


First  Steps  Taken  to  Establish 
Training-Research  Center  in  Rome 


llv  Robert  U.  Brown 


,000  as 


Venice 

The  International  Public  Pe¬ 
er  Dub-  l^itions  Association,  meeting  here 
ook  art  May  '22-23,  adopted  a  “C^e  of 
age  for  Conduct”  for  its  225  members 
in  21  countries  and  took  the  first 
1  steps  toward  establishing  an  in- 
wtekly  temational  training  and  re- 
142,000  search  center  for  public  rela- 
duding  tions  in  Rome. 

$7,500,  This  meeting  and  the  Second 
3,000-  World  Congress  of  Public  Re- 
iverage  lations  May  24-27  brought  700 
00  and  PR  practitioners  from  41  coun- 
»,  with  tries  to  Venice. 

The  training  and  research 
center  idea  was  proposed  to 
IPRA  by  Odd  Medboe,  of  SAS 
Airlines,  Oslo. 

1  "One  of  the  difficulties  in 
creating  understanding  and 
:  sound  cooperation  between  the 
old  and  the  new  countries  is  that 
we  lack  a  bridge  over  which  one 
rQ  can  communicate  true  and  ade¬ 
quate  information  between  our 
BosTOS  peoples,”  he  said.  “To  make  such 
ker  Jr,,  ^  bridge  work  in  an  open  and 
al  man-k  confident  atmosphere  it  must  be 
(Ky.)i  built  on  a  free,  unpolitical  and 
Imes  to!  entirely  voluntary  basis.  It 
Photon,  connected  with  one 

fter  the.  country  or  one  group  of  coun¬ 
is  week.  must  not  be  connected 

the  com-.  political  or  with  one 

Lures  al  *mgle  religious  system.  It  must 
le  nov'  ^  absolutely  neutral 

ers  and}  entirely  international 

or  tapei  basis. 

[jy  Kurt:!  Mr.  Medboe  said  IPRA  should 
He  said  sponsor  the  establishment  and 
ly”  have  conduct  of  the  training  center, 
lotes  and  ■  touch  modem  techniques  of 
DO  raise:  communication  and  information, 
•kholden  close  connection  should 

aenturei  and  conduct  a  research 

s  will  be  '^ter  to  “elaborate  the  philoso- 
of  Pho-  public  relations,  and  to 

for  each  - study  of  religious, 
benturei  *?ciological  and  psychological 
Hansos.  ‘^'tferences  between  races  and 
a  loss'  "^tions,  and  thus  supply  our 
curring'  P™^ossion  with  useful  facts 
^^*ch  will  have  importance  for 

'  The  IPRA  voted  to  appoint 
a  committtee  of  five  to  prepare 
'  -  a  plan  and  raise  funds  for  this 

tiring  a»j  Project.  Mr.  Medboe  is  chair 


eral  of  the  Italian  PR  Associa¬ 
tion  ( Associazione  Italiana  Re- 
lazioni  Pubbliche)  and  moving 
force  in  organizing  the  Second 
World  Congress;  and  Vincent 
Levaux  from  Liege,  Belgium.  A 
fifth  will  l)e  named. 

The  Code  of  Conduct  was 
adopted  by  the  IPRA  Council 
and  endorsed  by  the  assembly 
after  five  years  of  work.  The 
text  follows: 

A.  Personal  and  Professional 
Integrity 

1.  It  is  understood  that  by 
personal  integrity  is  meant  the 
maintenance  of  both  high  moral 
standards  and  a  sound  reputa¬ 
tion.  By  professional  integrity 
is  meant  obsen’ance  of  the  Con¬ 
stitution,  rules  and,  particular¬ 
ly,  the  Code  as  adopted  by  IPRA. 

B.  Conduct  toward  Clients  and 
Employers 

1.  A  member  has  a  general 
duty  of  fair  dealing  toward  his 
clients  or  employers,  past  and 
present. 

2.  A  member  shall  not  repre¬ 
sent  conflicting  or  competing  in¬ 
terests  without  the  express  con- 


the  Ne* 
i  on  July: 
1,  and  ha» 
e  Hearst 


roan.  Members  are:  Robert  Bliss, 
president  of  Robert  L.  Bliss  & 
Co.,  representing  the  Public  Re¬ 
lations  Society  of  America; 


ork  City  *  Guido  De  Rossi,  secretary  gen- 
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UNIQUE  DISCOLNT  PLA> 


Rate  Card  Equalizes 
National  and  Local 


plan 

used 


Wilmington,  Del. 

The  News- Journal  Papers  this 
week  announced  an  unique  bulk 
rate  discount  plan  applicable  to 
all  national  advertisers  effective 
July  1. 

“For  years,”  said  Advertising 
Director  Harry  C.  Harbison, 
“advertisers  and  agencies  alike 
have  been  urging  publishers  to 
‘close  the  g^p’  between  local  re¬ 
tail  and  general  advertising 
rates.  We’ve  done  it  with  this 
new  rate  schedule.” 

The  News-Journal’s  new  gen¬ 
eral  rate  card  operates  under 
the  same  plan  that  has  been  in 
effect  for  years  in  the  local  re¬ 
tail  field.  Bulk  discounts  will  be 
given  for  total  national  adver¬ 
tising  volume  used  within  one 
year  on  the  same  schedule  and 
at  essentially  the  same  cost  local 
advertisers  pay. 

The  only  difference  in  net 
prices  can  be  figured  in  mils, 
thus  eliminating  any  appreciable 
difference  between  the  two  rates. 

Discounts  range  from  4.8%  of 
the  net  national  rate  for  adver¬ 
tisers  using  from  5,000  to  7,499 
lines  yearly  to  14%  for  adver¬ 
tisers  using  100,000  lines  or 
more.  In  all  cases  the  breaking 
point  on  discounts  is  the  same 
as  that  on  the  local  card. 


cussion  and  preparation.  We  be¬ 
lieve  it  marks  an  important 
‘break  through’  in  national  ad¬ 
vertising  for  a  major  media. 

Mr.  Harbison  pointed  out  that 
one  of  the  principal  advantages 
of  the  new  rate  schedule  is  that 
it  represents  a  true  rate  reduc¬ 
tion  for  most  advertisers  and 
represents  the  first  rate  change 
in  the  past  tw’o  and  one-half 
years,  during  which  time  the 
papers  have  been  getting  a  flat 
40  cents  per  line  rate. 

The  trjiditional  cash  discount 
of  2%  has  been  eliminated  on 
the  new  rate  card  as  it  was  sev¬ 
eral  years  ago  on  the  local  card, 
thus  enabling  the  papers  to 
maintain  the  same  relationship 
between  the  two  schedules  in 
every  respect. 

In  the  following  rate  schedule 
the  general  rate  is  not  com- 
missionable: 


of  a  practical  discount 
based  on  total  linage 
during  the  year. 

Story,  Brooks  &  Finley,  the 
newspapers’  representatives  for 
the  past  40  years,  will  continue 
to  receive  the  regular  commis¬ 
sion  on  all  business  generated 
by  them  regardless  of  whether 
any  advertisements  scheduled 
are  received  direct  or  through 
their  facilities  in  10  principal 
cities. 

Coincident  with  the  new  rate 
system  Mr.  Harbison  also  an¬ 
nounced  a  15%  reduction  in  the 
cost  of  color  premium,  effective 
July  1. 

The  News-Journal  Company 
publishes  two  daily  newspapers, 
the  Evening  Journal  and  the 
Wilmington  Morning  News,  with 
a  net  ABC  circulation  of  108,379 
statewide  —  up  over  in 

the  past  year. 


Tieup  Shows 
News  in  Ads 


Discount 

General  Retail  Nat’l 


Open  or  Base  Rate 

.357 

.36 

5.000-  7,499  Lines 

.34 

.34 

4.8<ro 

7.600-  9,999  Lines 

.336 

.335 

6.0"o 

10,000-14,999  Lines 

.332 

.33 

■7.1% 

16.000-24.999  Lines 

.327 

.325 

8.3% 

26.000-49,999  Lines 

.323 

.32 

9.6% 

60.000-99,999  Lines 
100,000  Lines 

.310 

.307 

13.1% 

&  Over 

.307 

.304 

14.0% 

True  Rate  Reduction 


In  making  the  announcement, 
Mr.  Harbison  stated  that  “our 
new  general  rate  structure  has 
been  adopted  only  after  many 
months  of  intensive  study,  dis- 


The  papers  will  continue  to 
bill  the  agency  at  the  net  earned 
rate,  as  we  have  for  many 
years,  Mr.  Harbison  said.  There 
will  be  no  change  in  billing  pro¬ 
cedure  and  the  net  effect  of  the 
new  discount  system  will  be  that 
advertisers  can  reap  the  benefits 


Fairchild  ‘Fax’ 

Is  Transistorized 

.4  completely  transistorized 
facsimile  communications  sys¬ 
tem  for  rapid  transmission  of 
graphic  data  was  demonstrated 
this  week  by  the  Industrial 
Products  Division  of  Fairchild 
Camera  and  Instrument  Corpor¬ 
ation. 

The  Fairchild  Scan-A-Fax 
consists  of  a  flat-bed  scanner- 
transmitter  and  a  recorder.  Both 
units  are  transistorized  and 
utilize  printed  circuitry  through¬ 
out,  even  down  to  the  frequency 
standard  and  motor  drive  ampli¬ 
fier.  This  eliminates  one  of  the 
major  disadvantages  of  present 
vacuum  tube  systems  on  the 
market  in  that  little  or  no  heat 
is  generated,  permitting  24  hour, 
day-in  day-out,  operation  with¬ 
out  electronic  malfunctioning. 

The  Scan-A-Fax  scanner- 
transmitter  accepts  all  types  of 
copy,  hand-written  or  printed, 
as  Avell  as  charts  and  photo¬ 
graphs. 


Sax  Franc  iso 

The  news  value  in  advert isin 
is  clearly  shown  when  a  sink 
ties  up  a  daily  newspaper,  th 
Accredited  Home  Newspapers  n 
America  was  advised  duiin 
conv’ention  sessions  here  la> 
week. 

Gordon  Graham,  publisher  d  F 
the  San  Jose  Shopping 
said  his  freely-distributed  papc  i 
most  of  the  advertising  and  thej 
union-published  San  Jose  Re-, 
porter  got  the  news  spotlight, ‘ 
but  most  of  the  interest  was  in| 
advertising,  when  the  San  Jou\ 
Mercury-Neivs  was  struck  for= 
128  days. 

Advertisers  did  not  use  mucij 
space  in  the  Reporter,  nor  did! 
they  turn  to  weekly  and  periph¬ 
eral  newspapers,  Mr.  Grahan: 
said.  He  said  there  was  no  ap-j 
preciable  increase  in  radio  and| 
television  advertising  by  retail-! 
ers. 

His  shopper  jumped  from  a. 
weekly  16-page  edition  to  semi-i 
weekly  publication  in  editions; 
which  ran  as  high  as  82  pages.: 
The  only  editorial  content  wasj 
carried  in  the  center  of  pap 
one. 

There  was  a  real  demand  for 
advertising  because  knowledge 
of  daily  market  prices  is  “Ma  * 
ma’s  business,”  Mr.  Grahairs 
said. 

His  linage  gain  during  th 
period  of  the  strike  was  60: 
percent. 

AHNA  reported  200  member 
publishing  papers  with  a  distr. 
bution  in  excess  of  five  millions 
Individual  publications  range  in 
size  to  the  Detroit  Shoppisf 
Netvs  with  a  460,000  distriba-) 
tion.  I 
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THE  STORM  BLEW  OVER — Seminar  group  at  conference  of  the  In¬ 
stitute  of  Newspaper  Controllers  and  Finance  Officers  poses  for  a 
snapshot  at  Eden  Roc  Hotel,  Miami  Beach;  Left  to  right— Gordon  H. 
Waier,  Grand  Rapids;  Willard  P.  Britton,  St.  Paul;  J.  Lawrence  McElroy, 
Providence;  Richard  McCasland,  Sidney,  O.;  Duane  Rosenthal,  Beloit; 
and  William  B.  Chawgo,  Aurora. 


Lotto  Establishes 
Publicity  Wire 

Boston 

A  publicity  news  wire  serv¬ 
ing  the  six  New  England  states 
opens  here  June  5. 

Operating  the  PR  teleprinter 
network  is  the  PR  Wire  Service, 
Inc.,  headed  by  Jack  Lotto,  syn¬ 
dicated  columnist,  a  former  In¬ 
ternational  News  Service  writer. 
He  said  the  closed  circuit  net¬ 
work  links  85  news  outlets  in 
33  cities. 

The  PR  Wire  Service  sub¬ 
scribers  pay  $25  a  year  as  an 
enrollment  fee.  They  then  pay 
$15  per  day  of  use  for  trans¬ 
mission  of  stories.  PR  offices 
with  local  interests  can  have 
stories  sent  on  an  All-Boston 
Dailies  loop  for  $8  per  story. 

EDITOR  ac 


.4rniour  SH  in^ing  I 

Ads  to  Nenspapers  j 

Chicag., 

Swinging  to  a  high-frequenrj 
basis  in  newspapers,  covering  81 
markets.  Armour  and  Compai!; 
is  launching  a  four-month  longi 
ad  campaign  with  several  de| 
partures  in  strategy-  (via  YouKj 
and  Rubicam,  Chicago). 

The  ads,  featuring  Armor) 
Star  Bacon,  franks,  luncheo-^ 
meat  and  canned  hams  as  “thj 
meats  the  butcher  takes  home, 
will  run  exclusively  in  new- 
papers.  Previous  Armour  adve 
tising  had  utilized  a  variety  c 
local  media. 

Another  change  will  find  blafi 
and  white  ads  predomination 
in  contrast  to  the  meat  packiiii 
industry’s  almost-traditional  (1> 
pendance  on  color.  For  the  iwS 
part,  the  Armour  ads  will  8 
1,200  lines. 

PUBLISHER  for  June  3, 
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1  By  Rol>ert  B.  McIntyre 


Clip  the  Gray  Fringe! 


^  !  Raising  Professional  Level  Can 
I'par,  Minimize  Industry’s  Problems 

md  tb.f 

se  Re.l  |{y  Philip  N.  Schuyler 

ntlie’ht/ 


GOLDEN  DOZEN  VI— I9h 
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A  real  advertising  “pro”  is 
Edwin  Cox,  chairman  of  the  ex¬ 
ecutive  committee  of  Kenyon  & 
e  much!  Eckhardt,  Inc.,  and  chairman  of 
nor  didi  -American  Association  of 
OffiDh-'  -Advertising  Agencies. 

^  For  many  years  now’  he  has 
l)een  engaged  in  a  continuing 
campaign  to  maintain  and  raise 
re^'  professional  standards  of  all 
‘  who  come  to  work  for  K&E, 
and  if  the  4-A’s  had  been  able 
to  create  someone  especially 
for  the  joh  needed  by  that  group 
>  pages  i  today  they  could  not  have  done 
jnt  wu  tietter  than  they  have  in  elect- 
)f  naml  ing  Mr.  Cox  to  the  high  4- A 
I  office  he  holds, 
and  fo  k 

owled^*^  to  raise  the  professional  level 
is  “Ma  of  our  own  work  in  our  owm 
Grahai  agencies,  we  will  minimice 
whatever  problems  the  industry 
ing  th;  faces,”  Mr.  Cox  said  the  other 
vas  CC  ij  “That’s  how  we  can  best 
I;  clip  the  gray  fringe  of  objec- 
Tiemhcrt  tionable  advertising.” 
a  (iistr ! 
millior.i 

range  i’!  In  Mr.  Cox’s  opinion,  85%  of 
ihoppni,  this  gray  fringe  is  found  in  TV, 
distribo-i  in  its  programming  and  com- 
j  mercials. 

“It  is  there  you  find  the  most 
glaring  cases  of  annoying  repe¬ 
tition,  bad  taste,  bad  craftsman- 
.ship,  and  misleading  and  exag¬ 
gerated  claims,”  he  said. 

ChicaC:'  Some  time  ago  the  4-A’s 
icqiitr-..  found  its  copy  code  inadequate 
veringt  _  to  meet  telecasting’s  assault  on 
Compair  American  homes.  Mr.  Cox  wrote 
mth  Ion:,  an  “interpretation”  of  the  code 
ireral  dt  with  respect  to  the  TV  commer- 
ia  Your,,  cials.  Specifically,  it  stated: 

.  “TV  commercials  are  guests 

Arm'*^'  in  the  viewer’s  home;  they  are 
lunchci-  often  seen  or  heard  by  mixed 
s  as  "ti  family  groups,  including  chil- 
»s  home,  ^ren;  and  listening  to  them  is 
in  ne®  I  ’’ot  always  voluntary  as  is  the 
ur  adve:i  reading  of  print  advertising, 
rariety  c|  Tor  these  and  other  reasons 
they  magnify  any  faults  of 
taste  or  manners.” 

Seven  guides  were  given  to 
Suard  against  false  statements 


Hits  TV  Commercials 


find  bla  I 

iminatir, 

t  pac'icir- 

itional  dr  misleading  exaggerations; 
•  the  mo:  misrepresentation  of  a 

s  will  ^  P'^uct  or  service  through  dis- 
:  tortion  of  details,  or  of  their 


true  iiersjiective,  either  editori¬ 
ally  or  pictorially;  statements 
or  suggestions  offensive  to  pub¬ 
lic  decency;  statements  which 
tend  to  undermine  an  industry 
by  attributing  to  its  products, 
generally,  faults  and  weak¬ 
nesses  true  only  of  a  few;  price 
claims  that  are  misleading; 
pseudoscientific  advertising; 
testimonials  that  do  not  reflect 
the  leal  choice  of  a  competent 
witness;  and,  finally,  bad  man¬ 
ners, 

’Bible  of  K&E’ 

Other  people  have  been  writ¬ 
ing  books  about  advertising  that 
have  been  published.  It  would 
seem  that  Mr.  Cox,  w’ho  has 
prepared  what  is  called  the 
“Bible  of  K&E”  should  have  his 
maxims  on  advertising  put  into 
print  for  general  consumption. 
.Asked  about  this,  Mr.  Cox  said 
that  his  colleagues  believe  what 
he  has  put  down  should  be  kept 
for  the  benefit  of  the  personnel 
and  clients  of  the  agency. 

It  takes  an  hour  to  run 
through  this  ad  Bible.  Mr.  Cox 
personally  often  makes  the 
presentation  to  clients.  Gen¬ 
erally,  however,  it  is  done  these 
days  by  Barrett  Brady,  K&E 
senior  vicepresident  and  cre¬ 
ative  director.  Mr.  Cox  started 
work  on  it  in  1955,  with  the 
main  objective  of  having  a  text 
book  for  training  K&E  people. 

The  official  name  of  the  book 
is  “Book  of  Creative  Stand¬ 
ards.”  It  is  divided  into  two 
parts,  the  first  concerned  with 
basic  principles  and  the  second 
with  recent  observations  from 
research  that  apply  specifically 
to  either  print  advertising  or 
broadcasting. 

7  Sins,  6  Virtues 

Under  print  advertising,  Mr. 
Cox  lists  Seven  Deadly  Sins  and 
Six  Cardinal  Virtues.  He  makes 
no  apology  for  the  fact  that 
they  are  elementary,  saying  that 
“the  most  common  mistakes  in 
advertising  are  violations  of 
primer  principles  that  every 
copy  cub  should  have  learned 
from  his  first  boss.” 


Edwin  Cox 

“The  most  difficult  thing  in 
our  business  is  to  remember 
what  we  know,”  he  said. 

Here  are  his  Seven  Deadly 
Sins; 

1.  Making  ads  from  the  sell¬ 
er’s  point  of  view.  Too  much 
advertising  is  plain  egotistic.  It 
is  concerned  with  wluit  some¬ 
one  wants  to  say,  instead  of 
what  someone  wants  to  hear. 
It  is  conceived  by  looking  out¬ 
ward  at  the  market  through  the 
factory  windows,  instead  of 
back  at  the  product  through  the 
consumer’s  eyes. 

2.  The  battle  of  boasts.  A 
large  share  of  the  sentences 
used  in  advertising  are  devoted 
to  telling  the  consumer,  in 
words  ranging  from  mere  en¬ 
thusiasm  to  rhapsody,  how  ter¬ 
rific  the  product  is.  Usually  the 
less  information  the  advertise¬ 
ment  contains,  the  higher  it 
tunes  its  adjectives.  This  is  all 
very  understandable  under  the 
competitive  pressures  of  today’s 
business.  But  it  is  also  very 
wasteful.  For  consumers  on  the 
receiving  end  of  advertising  are 
increasingly  “tuning  out”  this 
Battle  of  Boasts,  because  it  isn’t 
their  battle. 

Speak  Strange  Tongue 

3.  Another  language.  'The  in¬ 
habitants  of  adland  speak  in  a 
strange  tongue.  It  is  filled  with 
weird  expressions  and  shimmer¬ 
ing  with  adjectives.  It  has  a 
tone  and  rhythm  unlike  those  of 
any  other  writing  on  land  or 
sea. 

(Continued  on  page  18) 
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Is  Advertising 
Good  or  Body 

Is  advertising  good  or  bad  lor 
oiir  society?  Is  it  generally  truth¬ 
ful?  Does  it  create  conformity? 
l)i)es  it  make  goods  more  expen¬ 
sive? 

*  *  * 

Tliese  searching  questions  are 
answered  by  Dr.  S.  Watson  Dunn 
of  the  University  of  Wisconsin 
in  Chapter  5  of  his  new  text  book 
for  Iveginners  “Advertising:  Its 
Bole  in  Modern  Marketing,”  pub¬ 
lished  by  Holt,  Rinehart  and 
Winston,  New  York.  Price;  $7. 

621  pp. 

Dr.  Dunn’s  answers  are  par¬ 
ticularly  timely  when  viewed  in 
the  light  of  the  current  study  of 
thought  leaders  Iveing  made  by 
Hill  &  Knowlton,  Inc.,  to  deter¬ 
mine  specific  causes  and  reasons 
for  criticisms  of  advertising 
among  “egghead”  circles,  pre¬ 
paratory  to  the  4-A’s  PR  pro¬ 
gram  to  improve  advertising’s  im¬ 
age. 

*  *  * 

He  feels  that  advertising  is 
really  a  mixture  of  “good  and 
not-so-good,”  and  tries  to  redress 
the  balance  without  glossing  over 
advertising’s  inequities. 

Dr.  Dunn  says  that  some  of  the 
inequities  are  the  fault  of  current 
advertising  practice,  and  that 
many  are  inevitable  in  the  system 
of  capitalistic  enterprise  in  which 
advertising  operates. 

“We  can  say.”  he  writes,  “that 
advertising  usually  tells  the  truth, 
but  not  necessarily  the  whole 
truth.  It  has  made  some  savings 
in  costs  .  .  .  However,  advertising 
has  certainly  cut  overhead  pro¬ 
duction  cost  and  will  probably 
continue  to  do  so.” 

«  «  « 

According  to  Dr.  Dunn,  adver¬ 
tising  “appears  to  add  value  to 
products.  It  does  appear  to  have 
narrowed  the  range  of  consumer 
choices  substantially.  There  is 
little  evidence  that  it  has  con¬ 
tributed  to  conformity  in  any 
meaningful  sense  of  that  much- 
abused  term.” 

Dr.  Dunn  concludes:  “.Adver¬ 
tising  uses  persuasion  (and  occa¬ 
sionally  some  facts)  to  convince 
people  they  should  buy  things 
they  don’t  really  need.  There  is 
nothing  diabolic  about  this,  un¬ 
less  we  are  prepared  to  argue 
that  there  is  something  immoral 
about  wants.” 

*  *  * 

The  other  34  chapters  in  Dr. 
Dunn’s  book  are  packed  with 
sound  concepts  of  modem  adver¬ 
tising  and  generously  illustrated. 
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Dailies  Top  Circular sJ 
Chain  Stores  Told  ] 


Clip  the  Fringe! 

(Continued  from  page  17) 


out  to  be  A.  W.  Shaw  Company, 
Chicago,  publishers  of  System 
magazine,  among  other  publica¬ 
tions. 

There  were  at  least  13  other 
young  men  after  the  job,  Mr. 
Cox  learned.  What  they  were 
asked  to  do  was  to  write  a  sam¬ 
ple  ad  for  an  electric  hoist.  Mr. 
Cox  had  never  heard  of  the 
product.  He  decided  to  find  out 
all  he  could  about  it.  He  went 
direct  to  the  manufacturer, 
with  his  camera,  a  notebook 
and  pencil.  He  proceeded  to 
write  a  case  history  on  electric 
hoists  with  the  aid  of  execu¬ 
tives  of  the  firm.  From  his  notes 
he  w'as  able  to  build  what 
proved  to  be  a  wnning  ad.  He 
got  the  job. 

Training  Ground 

System  proved  to  be  an  ex¬ 
cellent  training  ground.  Other 
successful  advertising  men  have 
graduated  from  this  same 
school.  Among  them  have  been 
Philip  Lennen  of  Lennen  & 
Newell,  James  Young,  J.  Walter 
Thompson,  and  Maurice  Need¬ 
ham  of  Needham,  Louis  & 
Brorby,  Chicago. 

Mr.  Cox  became  assistant  di¬ 
rector  of  advertising  for  Sys¬ 
tem,  and  then  after  six  years 
became  advertising  manager  of 
the  Celotex  Co.  In  1928  Philip 
Lennen  of  the  then  Lennen  & 
Mitchell  firm,  persuaded  Mr. 
Cox  to  come  with  him.  For  this 
agency  Mr.  Cox  wrote  the  “Not 
a  Cough  in  a  Carload”  ads  for 
Old  Gold  and  developed  the 
“blind  fold  test”  that  so  suc¬ 
cessfully  promoted  this  brand 
of  cigaret. 

For  two  years,  starting  in 
1931,  Mr.  Cox  worked  at  mer¬ 
chandising  and  planning  at 
Young  &  Rubicam. 

Partner  Since  ’33 

The  opportunity  was  offered 
to  him  of  becoming  a  partner 
in  Kenyon  &  Eckhardt  in  1933. 
This  firm  had  started  in  1929. 
Otis  A.  Kenyon  was  an  engi¬ 
neer  who  developed  marketing 
techniques.  Henry  Eckhardt  was 
the  creative  man.  Mr.  Cox 
joined  this  partnership  to  be  the 
creative  man  under  Mr.  Eck¬ 
hardt  and  eventually  succeeded 
him. 

“Kenyon  &  Eckhardt  as  a 
firm  has  never  been  a  one-man 
agency,”  Mr.  Cox  said.  “In 
building  up  its  billings  of  be¬ 
tween  $85,000,000  and  $90,000,- 
000  a  year  we  have  always 
worked  as  a  team.” 

Today  the  top  agency  execu¬ 
tives  are  William  B.  Lewis, 
board  chairman,  who  acts  as 
K&E’s  chief  salesman;  David 
C.  Stewart,  president  and  chief 
executive  officer,  who  runs  the 
company;  and  Mr.  Cox. 


A  sales  presentation  to  West¬ 
ern  Auto  Supply  Company,  pre¬ 
pared  by  the  Bureau  of  Adver¬ 
tising,  ANPA,  has  been  put  into 
booklet  presentation  form.  It  is 
the  first  major  target  account 
presentation  to  be  offered  to 
newspapers  for  local  use. 

Heaviest  emphasis  in  the  pre¬ 
sentation  is  placed  on  the  ad¬ 
vantages  of  newspaper  adver¬ 
tising  over  circulars  and  other 
direct  mail  advertising  for 
stores  of  this  classification. 

'7.'>/25’  Formula 

The  presentation  recommends 
a  “75/25”  advertising  formula 
for  Western  Auto  Stores — 75% 
of  the  budget  for  newspapers, 
25%  for  direct  mail.  “Circulars 
belong  in  your  advertising 
.strategy  as  a  reinforcement  of 
your  newspaper  advertising,” 
the  presentation  says,  “but  not 
as  your  basic  means  for  reach¬ 
ing  the  public.” 

Points  in  the  presentation  are 
taken  from  a  study  conducted  by 
Market  Research  Service,  de¬ 
signed  to  determine  how  con¬ 
sumers  react  to  circulars  and 
newspaper  advertising  and  how 
they  use  them. 

The  study  shows,  for  example, 
that  more  than  one  out  of  every 
three  persons  receiving  mail  ad¬ 
vertising  are  “considerably  an¬ 
noyed”  by  it,  and  more  than  half 
throw  out  such  advertising  im¬ 
mediately  or  “after  a  quick 
glance.” 

Negative  reactions  to  “occu- 
pant”-addressed  mail  were  indi¬ 
cated  by  respondents  in  the 
study  with  such  expressions  as: 
“unrealistic,”  “trivial,”  “exag¬ 
gerated,”  “annoying,"  and 
“forced  on  me.”  Stores  using 
such  advertising  were  character¬ 
ized  as  “untrustworthy,”  “high 
pressure,”  and  purveyors  of 
“low  quality  merchandise.” 

Newspaper  advertising,  on  the 
other  hand,  the  study  reports, 
evokes  such  descriptions  as  “be¬ 
lievable,”  “describes  a  product 
I  need,”  “useful,”  and  “tells 
what  I  need  to  know  before 
buying.” 

On  the  subject  of  costs,  a 
comparable  statistical  chart 
shows  that  the  cost  per  thousand 
of  “effective  audience”  —  the 
audience  actually  reached  by  the 
message — is  $53.19  for  circulars, 
$11.75  for  newspapers,  with  a 
“maximum  unit  buy”  as  the 
basis  for  comparison.  Calculated 
on  an  “equal  circulation  buy” 


basis,  the  comparative  costs  ail 
$53.19  for  circulars  and  $10.6* 
for  newspapers.  For  an 
space  buy”  (in  inches),  costi 
would  be  $53.19  and  $9.38,  fi'i 
circulars  and  newspapers  re-j 
spectively.  I 

*  *  « 

■SEEK  BETTER  RETAIL  ADS 

The  Newspaper  Relations! 
Committee  of  the  Sales  Promo-l 
tion  Division,  National  Retail! 
Merchants  Association,  will  meet 
with  a  committee  of  the  news-1 
paper  industry  in  New  York, 
July  26  to  formulate  plans  for 
improving  the  performance  and 
criteria  of  retail  advertising. 

Harold  R.  Merahn,  vicepresi-i 
dent  and  sales  promotion  man-- 
ager,  Gertz,  Long  Island,  N.Y,i 
is  chairman  of  the  NRMA  di-' 
vision.  ; 

Willis,  Garretsoii 
Named  Ad  Reps 

Boston 

Appointments  of  Clifford  S. 
Willis  and  S.  Baldwin  Garret- 
son  as  advertising  representa¬ 
tives  of  the  Christian  Scietut 
Monitor  in  New  York  were  an¬ 
nounced  by  Royden  W.  Me 
Curdy,  eastern  district  adverti'  ^ 
ing  manager.  ' 

Mr.  Willis,  a  sales  promotion 
and  public  relations  consultant 
formerly  was  a  sales  promotion 
manager  with  Pepsi  Cola  Cons-j 
pany,  Durkee  Famous  Foods,! 
U.  S.  Rubber  Company  (Gen-1 
eral  Products  Division)  and! 
Philso  Corp.  (New  York  Dis¬ 
tributing  Branch). 

Mr.  Garretson  was  a  vice- 
president  of  Jones,  Brakeley  k 
Rockwell  here  before  rejoinini 
the  Monitor  where  he  had  been 
on  the  editorial  staff. 

• 

Branham  Broadcast 
Division  Gets  Name 

Advertising  Time  Sales,  Inc- 
is  the  name  chosen  for  the  new 
corporation  formed  last  week  bj 
the  broadcast  division  of  Thd 
Branham  Company  (E&P,  Ma;| 
20,  page  30). 

Thomas  B.  Campbell,  presi¬ 
dent  of  ATS,  said  the  firm  will 
be  in  operation  by  July  1  witl 
sales  offices  in  New  York,  Chi¬ 
cago,  Detroit,  Atlanta,  Minne 
apolis,  St.  Louis,  Dallas,  Sar 
Francisco  and  Los  Angeles.  f 


4.  The  decorator.  This  is  the 
art  director  who  loves  to  dec¬ 
orate  a  page.  At  K&E  we  be¬ 
lieve  in  functional  advertise¬ 
ments.  And  a  functional  adver¬ 
tisement  is  one  in  which  every 
element  has  been  designed  to 
help  communicate  the  idea,  and 
for  no  other  purpose  in  the 
world.  Anything  that  calls  at¬ 
tention  to  the  mechanics  is  bad. 
We  are  not  interested  in  people 
admiring  our  layouts  or  our 
typography  or  our  rhetoric.  An 
advertisement  should  be  a  clear 
pane  of  glass  through  which 
the  reader  sees  very  vividly  the 
desirability  of  the  thing  we 
have  to  sell. 

5.  The  sheep  instinct.  In  a 
number  of  industries  advertisers 
follow  each  other  so  avidly  that 
it  is  hard  to  tell  their  adver¬ 
tisements  apart. 

6.  The  hard  sell  fallacy.  The 
hardest  selling  is  simply  per¬ 
suasion.  And  to  persuade  means 
to  present  ideas  so  provoca¬ 
tively  that  people  will  make  up 
their  own  minds  in  favor  of  the 
product. 

Moron  Myth 

7.  The  great  morori  myth.  At 
the  root  of  much  ineffective¬ 
ness  in  our  business  is  the  myth 
that  the  consumer  is  a  credu¬ 
lous  creature  who  can  be  ma¬ 
nipulated  at  the  advertiser’s 
will.  All  modem  knowledge  re¬ 
futes  this.  For  example,  the 
most  important  conclusion  we 
reached  in  a  nationwide  study 
of  TV  commercials  was  this: 

A  claim  will  be  accepted  only 
if  it  squares  with  the  viewer’s 
experience  and  common  sense. 
If  it  doesn’t,  she  simply  rejects 
it.  And  when  she  does,  the  ad¬ 
vertiser  doesn’t  know  what  hap¬ 
pened  to  him.  It  is  probably 
the  least  painful  way  ever  in¬ 
vented  for  losing  a  million  dol¬ 
lars. 

Mr.  Cox  wrote  all  this,  and 
much  more  that  the  Book  of 
Creative  Standards  contains, 
entirely  in  longhand.  He  has 
never  used  a  typewriter.  He  has 
on  occasion  written  for  publi¬ 
cation.  He  likes  especially  to 
write  travel  sketches.  Last  year 
Totvn  &  Country  published  his 
essay  on  the  “Fountains  of 
Rome.” 

.-Answered  Blind  Ad 

Mr.  Cox  was  bom  in  Austin, 
Texas,  and  grew  up  in  Dallas. 
He  never  completed  college.  He 
was  at  the  University  of  Illi¬ 
nois  when  he  saw  a  blind  ad  in 
a  Chicago  newspaper  seeking  a 
young  man  to  learn  advertis- 

18 


fcUllUK  BC  tor  June 


rsj 


)sts  ai 

$10. 

,  cost 

.38,  fi 
jrs 


L  AD.S  I 
p!:itior:= 
Promc- 
Retail! 
ill  meeti 
e  news-! 
V  York, 
ans  for' 
nee  andi 
ising. 
cepresi 
»n  man- 
d,  N.Y.,'. 
,MA  di-i 


Boston 

[ford  S. 
Garret- 
resenta- 
Sciena 
irere  ar. 
IV.  Me 
uiverti- 


■omotion 
isultant 
•emotion 
ila  Corn- 
Foods, 
y  (Gen 
n)  and 
)rk  Dis- 

a  vice; 
ikeley  k- 
•ejoinini 
lad  been 


8t 

le  ! 

les,  Inc.) 
the  new  I, 
week  b.'i 
of  ThJ 
kP,  Mai  I 

1,  pres; 
firm  will 
y  1  witk 
jrk,  Chi 
,  Minne 
las,  Sar 
:eles. 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  CDUNTIES 


CUVELANO 

COMMODITY  CUYAHOGA  COUNTY 

(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,441,733 

$1,931,863 

$4,373,5% 

Retail  Food 

622,632 

500,261 

1,122,893 

Retail  Drug 

99,218 

60,070 

159.288 

Automotive 

366,783 

355,919 

722,702 

Gas  Stations 

155,742 

162,506 

318,248 

Furniture.  Hsid.  Appliances 

119,911 

80,025 

199,936 

(Source:  Sates  Management  Survey  of  Buying  Power,  May  10, 1961) 

Akron,  Canton  and  Youngstown  Counties  are  not  included  in  above  sales 


HERE  IS  THE 
COMPACT  MARKET 
WITH  RETAIL  SALES 
LARGER  THAN  ANY 
ONE  OF  37 
ENTIRE  STATES 


Represented  by  Cresmer  &  Woodward,  Irw.,  New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 
Eastern  Resort,  Travel  Representative:  The  Kennedy  Co.,  420  Lexington  Ave.,  N.  Y.  •  9801  Collins  Ave.,  Miami  Beach  54,  Fla.  ‘Source:  Media  Records 


FIRST  in  America 
in  Department  Store 
ADVERTISING"^ 


u  in  America  in  total  Advertising 

Cleveland  Plain  Dealer 
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Maytag  Ads  Selling 
Dependability  Idea 


Leo  Burnett,  chairman  of  the 
Leo  Burnett  Co.,  Chicago,  help¬ 
ing  to  find  a  new  look  for  the 
1961  advertising  program  of  the 
Maytag  Company,  set  down  his 
own  rationale.  It  would  have  re¬ 
quired  a  full  newspaper  page 
had  it  been  used  as  an  adver¬ 
tisement.  It  wasn’t.  It  wasn’t 
intended  for  that  purpose. 

“But  it  is  proving  fantasti¬ 
cally  successful,”  Ralph  Nunn, 
advertising  manager  for  May¬ 
tag  said  the  other  day. 

Large  Pix,  Short  Text 

Out  of  Mr.  Burnett’s  composi¬ 
tion  has  sprung  a  series  of 
large-picture-short -text  ads  that 
have  captured  the  essence  of 


the  Maytag  business  philosophy 
of  reliability  and  dependability. 

Furthermore,  that  idea  pub¬ 
lished  in  newspapers  and  maga¬ 
zines  as  advertising  is  com¬ 
manding  the  buying  attention 
of  consumers  evidently  fed  up 
to  the  gills  with  the  notion  of 
“planned  obsolescence.”  They 
are  buying  Maytags,  and  that’s 
good  news  after  a  bad  1960 
that  hit  all  electrical  appliances. 

You  see,  Maytag  doesn’t  get 
out  a  new  model  every  year  just 
to  make  the  old  model  a  candi¬ 


date  for  the  dump  heap.  In  an 
audit  made  by  the  American 
Institute  of  Management  it  was 
pointed  out  that  “the  Institute 
believes  Maytag’s  continued 
health  of  earnings  in  the  high¬ 
ly  competitive  home  laundry 
field  is  virtually  assured,  since 
it  is  based  on  a  time-proved 
set  of  principles  and  practices. 

“It  may  be  in  Maytag’s  favor 
that  these  are  diametrically  op¬ 
posed  to  the  current  philosophy 
on  obsolescence,”  the  audit  con¬ 
tinued. 

Few  New  Producis 

“Maytag  has  introduced  few 
of  the  home  laundry  industry’s 
new  products.  The  automatic 
washer,  the  automatic  dryer, 
and  the  combination  washer- 
drj’er  were  all  introduced  by 
competitors.  This  is  in  line  with 
Maytag’s  research  and  market¬ 
ing  policies;  the  company  does 
not  consider  it  desirable  to  re¬ 
lease  products  until  it  can  as¬ 
sure  their  owners  of  optimum 
performance  and  trouble-free 
operation  for  a  maximum  period 
of  time.  The  success  of  this 
policy  may  be  seen  in  consumer 
acceptance  of  new  Maytag  prod¬ 
ucts. 

“Maytag  research  has  resulted 
in  significant  product  improve¬ 
ments,  a  number  of  which  have 
been  adopted  by  the  rest  of  its 
industry.  One  of  these  was  the 
introduction  of  a  cold-water 
wash  and  rinse  cycle  in  its  auto¬ 
matic  washer  operation,  for 
bright-color  and  wash-and-wear 
fabrics.  Another  was  the  de¬ 
velopment  of  a  nylon-bodies  wa¬ 
ter  mixing  valve  which  effected 
a  considerable  cost  saving. 

“The  company’s  most  recent 
innovation  is  an  automatic  dryer 
with  an  unusual  electronic  con¬ 
trol  originated  by  Maytag,  .\fter 
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the  exhaustive  tests  that  May¬ 
tag  requires,  it  is  now  being 
marketed.  It  promises  great  im¬ 
provement  in  operation  of  this 
relatively  new  appliance.” 

Digested  Ideas 

How  to  put  all  this  into  ad 
copy  for  mass  readership? 

The  many  words  Mr.  Burnett 
set  down  proved  inspiration  for 
the  agency  copywriter  John 
Ward  to  go  to  town.  Here’s  an 
example : 

A  large  picture  occupying 
about  two-thirds  of  the  space, 
of  which  a  tiny  figure  of  a  small 
girl  stood  in  the  center,  her 
back  turned  to  the  readers,  but 
looking  at  them  over  her 
shoulder,  supported  this  cap¬ 
tion: 

“She  will  buy  a  new  Maytag 
before  her  mother  needs  an¬ 
other.” 

The  text  went  on: 

“This  is  a  strong  statement 
but  the  facts  back  it  up.  We 
have  hundreds  of  three-genera¬ 
tion  Maytag  families  on  record 
where  the  original  machine 
(grandmother’s)  is  30  to  40 
years  old  and  still  working. 

“Did  we  hear  you  say,  ‘That’s 
all  very  well,  but  everybody 
knows  that  nobody  builds  things 
to  last  the  way  they  used  to’? 
We  don’t  know  about  every¬ 
body,  but  we  do  know  about 
Maytag: 

“And  here’s  an  example:  Just 
over  a  year  ago,  a  Maytag  High¬ 
lander  Automatic  Washer  was 
selected  at  random  from  the 
assembly  line.  We  worked  it 
day  in  and  day  out  for  10,145 
hours  (15,218  loads).  That’s 
equal  to  50  years’  normal  home 
use! 

“During  this  two-generation 
span,  the  Maytag  had  to  be 
serviced  just  six  times.  The 
service  cost  averaged  only  $2.00 
a  year.  This  time,  insist  on  a 
Maytag  and  get  dependability 
year  after  year.” 

13,000  Dealers 

Ads  like  this  one,  written  by 
-  Mr.  Ward  and  the  Burnett  copy 
team,  are  being  used  with 
greater  frequency  than  usual  in 
their  local  newspapers  by  the 
leaders  among  Maytag’s  15,000 
dealers.  Last  year  they  placed 
six  million  lines,  or  the  equiva¬ 
lent  of  2,500  full  pages,  in  this 
local  print  medium.  A  sub¬ 
stantial  proportion  of  Maytag’s 
ad  budget  through  allowances 
'  to  dealers  goes  into  this  local 
newspaper  effort.  Five  maga¬ 
zines,  spot  TV  commercials  in 
major  markets,  and  tradepapers 
are  also  used.  In  addition,  seven 
network  TV  give-away  shows 
will  feature  Maytag  appliances 
as  grand  prizes  in  1961. 

The  paid  ads  are  all  built 
I  around  dependability. 
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“Dependability  is  not  ju.st  an! 
extra  claim,  not  just  a  nice  word  [ 
at  Maytag,”  Mr.  Nunn  .said.  “It 
is  a  practice  we  live  by.”  I 

Some  13,000,000  Maytag  home  ( 
laundrj'  appliances  have  l)een 
built.  Over  half  of  them  are  .still  i 
in  operation.  Not  long  ago  ( 
George  M.  Umbreit,  Maytag’s  i 
president,  explained  this  demon¬ 
stration  of  consumer  satisfac¬ 
tion  by  .saying  it  stems  from  the  | 
“basic  philosophy  that  model ' 
changes  should  represent  signifi¬ 
cant  improvements  in  product , 
—  not  simply  an  annual  face¬ 
lifting.” 

‘Avid  Bargain  Hunter' 

“We  believe  that  the  net  re¬ 
sult  of  efforts  made  by  some 
segments  of  the  appliance  indus¬ 
try  to  utilize  the  concept  of  an¬ 
nual  model  change  has  brought 
al)out  the  transformation  of  the 
prospective  customer  to  an  avid, 
price-conscious  bargain  hunter 
who  is  always  optimistically  con¬ 
fident  that  she  can  do  bett»' 
down  the  street. 

“At  the  same  time,”  Mr.j 
Umbreit  continued,  “we  l)elieve, 
that  prospective  customers  are( 
strongly  motivated  to  buy  a  newi 
appliance  when  it  becomes  evi-i 
dent  that  the  new  appliance  J 
will  do  certain  things  that  arel 
not  possible  with  earlier  models. 
In  other  words,  true  obsolescence! 
means  that  there  is  a  real  andj 
demonstrable  difference  between  J 
the  new  models  which  have  been  i, 
introduced  and  those  which  wen 
on  the  market  previously. 

“We  have  never  followed  s 
policy  of  introducing  newr  models 
annually  just  because  the  calen¬ 
dar  year  rolled  around  again. 
We  have  always  felt  that  im¬ 
provements  in  product  would  be 
made  available  to  the  publk 
whenever  developed,  as  soon  as 
they  have  been  thoroughly 
tested.” 

At  the  Leo  Burnett  Co.,  trans 
lating  this  policy  into  advCT- 
tising  besides  Mr.  Burnett  an 
Jim  Love,  account  supervisor 
Charles  Jones,  account  executive 
Mr,  Ward,  head  copywriter,  anc 
Art  Mettzer,  art  director. 
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without  the  Copley  Los  Angeles  Newspaper  Group 

You’re  missing  an  important  share  of  the  Los  Angeles  market  if  you’re  missing  the  home 
towns  that  surround  the  city  proper.  That’s  where  the  Copley  Los  Angeles  Newspaper 
(CLAN)  Group  can  fill  the  bill.  The  CLAN  Group  includes  eight  dailies  and  their  18 
shoppei’s,  covering  key  communities.  Total  ABC  circulation:  95,544.  Total  shopper  distribu¬ 
tion:  406,085.  Total  CLAN  Group  package:  501,629.  It’s  all  youi-s  with  one  order,  at  a  dis¬ 
counted  flat  line  rate  of  $1.50,  or  a  bulk  discounted  rate  (5,000  lines  or  more  within  one  year) 
of  $1.40  a  line.  For  details,  ask  any  office  of  NELSON  ROBERTS  &  ASSOCIATES,  INC. 

COPLEY  LOS  ANGELES  NEWSPAPER  GROUP:  Alhambra  FOST-ADVOCATE  •  El  Monte  Post-Advocate  • 
Alhambra  Post-Advocate  Shoppers  '  Burbank  DAILY  REVIEW  •  Burbank  Review  Shopping  News  '  Culver  City  STAR-NEWS  & 
Venice  EVENING  VANGUARD  •  Culver-Palms  Advertiser  •  Mar  Vista  Advertiser  •  Venice  Advertiser  •  Baldwin  Hills  Advertiser  / 
Glendale  NE:WS-PRESS  •  Glendale  News-Press  Shop|>ers  Monrovia  DAILY  NEWS-POST  •  Monrovia-Duarte  News  Advertiser  / 
South  Bay  DAILY  BREEZE  (R€*dondo  Beach,  Palos  Verdes,  Torrance,  El  Segundo,  Manhattan  Beach,  Hermosa  Beach)  •  South 
Bay  Breeze  Advertisers  •  South  Bay  Brr'eze  Peninsula  Advertiser  San  Perlro  NEWS-PILOT  •  San  Pedro  News-Pilot  Advertiser 

Mewspoptfi 


Colormatic  Press  for  Newspaper  Printing  Corporation,  El  Paso,  Texas.  El  Paso  Times  under 
D.  D.  Roderick  ownership  and  management.  El  Paso  Herald-Post,  a  Scripps-Howard  Newspaper. 


Scripps-Howard  Newspapers  Continue  to  Grow  with  Hoe 

244  Hoe  Units  on  Edition-27  More  Hoe  Units  Ordered 

If  you  know  the  Scripps-Howard  plants,  you  know  they’re  heavily  Hoe-oriented. 
And  now  they’re  adding  27  more  Hoe  units-all  Colormatic*-to  their  present 
complement  of  244  Hoe  press  units.  For  your  information,  here’s  a  countdown: 
New  York  World-Telegram  &  The  Sun,  main  plant,  49  units  /  Denver  Rocky 
Mountain  News,  14  units  /  Washington  Daily  News,  12  units  /  Indianapolis  Times, 
15  units  /  Cleveland  Press  and  News,  44  units,  8  more  on  order  /  Pittsburgh 
Press,  42  units  /  Fort  Worth  Press,  6  units  /  Memphis  Commercial  Appeal  and 
Press-Scimitar,  18  units,  9  more  on  order  /  Knoxville  News-Sentinel,  12  units  / 
Cincinnati  Post  &  Times-Star,  5  Tri-Cylinder  Color  Arrangements  /  El  Paso  Times 
&  Herald-Post,  8  units,  10  on  order  /  San  Francisco  News-Call  Bulletin,  24  units. 

R.  HOE  &  CO.,  INC. 

910  EAST  I38TH  ST. 

NEW  YORK  54,  N.Y. 


Media  Conipari^n 
Guide  Distributed 

The  Advertising  Research 
Foundation  has  distributed  the 
report  of  its  Audience  Concepts 
Committee,  “Toward  Better 
Media  Comparisons,”  to  1400 
individuals  connected  with  300 
member  organizations. 

Alcuin  W.  Lehman,  president 
of  the  Foundation,  said  the  re¬ 
port  is  the  most  thoughtful  dis¬ 
cussion  of  the  knotty  problem  of 
making  media  comparisons  that 
has  been  made  available  from 
any  source,  even  though  it  does 
not  present  explicit  directions  for 
making  such  comparisons. 

Mr.  Lehman  emphasized  that 
“while  the  report  stresses  that 
the  ‘concept  of  perception’  offers, 
at  this  time,  the  most  promise 
for  making  sounder  comparisons 
between  different  media,  it  does 


not  state  that  measurements 
currently  available  should  be 
discontinued.” 

The  report  is  designed  to  help 
members  clarify  the  complex 
problem  involved  in  inter-media 
comparisons.  It  outlines  the  pro¬ 
gression  of  the  advertising  proc¬ 
ess  from — "number  of  devices 
carrying  advertising  messages” 
(e.g.  radio  or  television  sets 
appropriately  tuned  or  copies  of 
a  publication  circulated)  to  sales 
response. 

• 

Color  on  Color 

Tbe  Appleton  (Wis.)  Poxt- 
Crescent  of  May  6  published  a 
12-page  color  section  for  H.  L. 
Prange  Co.  department  store. 
Each  page  carried  a  full-page 
ad  printed  in  one  color  and  black 
on  colored  newsprint.  Front  page 
was  printed  two-colors  and 
black. 


Contract  Completion 
Commissions  En«l 

Toronto 

Four  Canadian  newspapers 
have  ended  the  2%  contract  com¬ 
pletion  commission  started  at  the 
beginning  of  the  year.  The 
Toronto  Telegram,  Calgary  Her¬ 
ald,  North  Bay  Nugget  and 
Niagara  Falls  Evening  Review 
have  dropped  the  commissions 
while  maintaining  the  volume- 
fre<]|uency  discount  system. 

John  Stark,  advertising  direc¬ 
tor  of  the  Toronto  Telegram, 
said  the  commissions  will  be 
dropped  as  of  July  1  because 
both  advertisers  and  advertising 
agencies  claimed  them.  Mr. 
Stark  said  the  newspapers 
wanted  no  part  of  the  arguments 
and  could  not  benefit  from  ten¬ 
sions  between  advertisers  and 
agencies. 


Price  Fixing 
Fear  Haunts 
Ad  Discounts 

Miami  Beach,  Fla. 

Freedom  from  a  uniform 
schedule  which  might  invoke 
charges  of  price  fixing  underlies  i 
the  newspapers’  problem  of 
establishing  discount  rates  for 
national  advertising. 

This  point  was  brought  out 
here  this  week  in  a  discussion  at 
the  Spring  Conference  of  the 
Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers. 

Walter  G.  Phillips,  Levittnwn 
(Pa.)  Courier  and  Times,  said 
the  desires  of  advertisers  and 
their  agencies  in  the  matter  of 
discounts  for  volume  and/or  bulk 
use  of  newspapers  are  constantly 
studied  by  publishers  who,  in 
turn,  want  a  rate  that  offers  a  ^ 
fair  return,  taking  local  condi¬ 
tions  into  account.  The  fear  of 
price  fixing  prosecution  by  the 
government  hangs  over  the  idea 
of  uniformity,  he  warned. 

Too  much  attention  is  lieing 
directed  to  the  discounts  and 
not  enough  to  the  advantages  of 
increased  use  of  newspapers  by 
advertisers,  said  Claude  M. 
Collie,  Little  Rock  Arkansas 
Gazette.  In  today’s  market,  he 
asserted,  price  alone  will  not 
sell.  “The  proiluct  must  be  sold 
at  the  right  price,”  he  declared. 
“Let  us  not  allow  the  discount 
plan  to  lead  to  price-cutting.” 

The  chief  consideration  in 
discount  programs,  Mr.  Collie 
advised,  should  be  whether  the 
schedule  really  opens  the  way  to 
enough  new  volume  to  offset  the 
loss  in  revenue.  It  is  retail 
linage,  he  said,  that  provides  a 
sustaining  profit  for  the  news-  J 
paper  throughout  the  year.  I 

John  Muir,  business  manager  | 
of  the  Hamilton  (Ont.)  Specta¬ 
tor,  commended  the  Canadian 
dailies’  plan  of  having  a  stand¬ 
ard  rate  card  (in  sizes,  terms, 
etc.)  issued  on  Jan.  1,  subject 
to  change  July  1.  However,  he 
said,  the  formula  adopted  for 
volume  and  frequency  discounts 
leaves  much  to  be  desired. 

• 

Second  Agency 
On  Dairy  Account 

Chicago 

Compton  Advertising,  Inc., 
will  share  the  American  Dairy 
Association  advertising  account 
with  Campbell-Mitnun,  Inc.,  be¬ 
ginning  Sept.  1.  Campbell-Mit- 
hun,  Inc.,  which  has  served 
ADA  since  1943,  will  continue 
to  service  approximately  half 
of  the  total  advertising  account. 


Long  lines 

LUDLOW-SLT 


with  a  single 
jnstification 


Showing  a  Ludlow  stick  with  a  line  of 
matrices  ready  for  casting  the  sluglines 
illustrated  at  the  side. 


Here  is  another  economy  feature  of  Ludlow 
operation  which  not  only  cuts  costs  but  im¬ 
proves  the  quality  of  the  composition.  Long 
lines  up  to  112V2  picas  are  readily  assembled 
and  spaced  out  in  one  stick,  with  only  a 
single  justification. 

The  line  of  Ludlow  matrices  is  assembled  in 
the  long  stick,  and  the  entire  line  is  then 
spaced  out  as  usual  without  regard  to  the 
length  of  the  individual  slug.  Division  quads 
are  then  inserted  at  the  marks  on  the  stick 
which  indicate  slug  lengths.  All  that  is  then 
necessary  is  to  tighten  the  stick  knob. 

When  the  slugline  is  cast,  it  is  delivered  in 
unit  slug  sections.  If  a  character  happens 
to  overhang  the  end  of  one  slug,  it  fits  into 
a  recess  automatically  cast  on  the  next  slug. 

Ludlow  flexibility  enables  the  compositor  to 
choose  the  right  stick  for  the  length  of  line 
required— a  short  stick  for  a  short  line  and  a 
longer  stick  for  a  longer  line— and  all  with  a 
single  justification.  No  unnecessary  sawing 
or  fitting  with  Ludlow.  Sticks  in  lengths  of 
22V2,  45,  67V2,  90,  and  112V2  picas  are  avail¬ 
able— or  other  length  sticks  to  fit  your  needs. 


LUDLOW  TYPOGRAPH  COMPANY 


2032  Clybourn  Avenue 

Set  in  members  of  the  Ludlow  Radiant  family 


Chicago  14,  Illinois 
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Mercury  and  News 


FIRST 

In  Total  Advertising  Cains 


For  the  first  quarter  of  1961,  San  Jose  ranked  FIRST 
in  linage  gains  among  all  81  M-E-S  combination  cities 
— including  those  with  several  papers — surveyed  by 
Media  Records.  San  Jose’s  gain:  467,808  lines — proof 
of  advertisers’  confidence  in  this  billion-dollar  market 
and  its  complete  coverage  media! 


Heres  the  National  Rank: 

Mercury  —  15th  among  all  morning  papers 

5,479,224  tlmm% 

News  —  22nd  among  all  afternoon  papers 

News  and  5,470,772  IIms 

Mercury-News  —  34th  among  all  seven-day  newspapers 

7,326,833  lines 


Classified  Linage: 

Mercury  —  10th  among  all  A.M.  dailies 
News  —  1 1  th  ammig  all  P.M.  dailies 
Mercury-News  —  36th  among  all  Sunddy  papers 

Jose  Mercury  and  News 

San  Jose  —  SM  ‘‘Preferred  City"  for  30  months!  Call  Your  Ridder-Johns  Man  for  Details 


Eye-Camera 
Checks  Ad 
Viewing 

Details  of  pilot  tests  of  a  new 
type  of  eye-camera,  in  combina¬ 
tion  with  standard  aided-recall 
measurement  methods,  con¬ 
ducted  by  the  Bureau  of  Ad¬ 
vertising,  A  N  P  A  ,  were  pre¬ 
sented  last  week  to  an  audience 
of  advertising  agency  research 
executives  in  New  York. 

The  tests  were  made  in  an 
experimental  effort  toward  ad¬ 
vancing  advertising  readership 
research. 

According  to  Dr.  Leo  Bogart, 
the  Bureau’s  vicepresident  of 
marketing  planning  and  re¬ 
search,  the  tests  employed  an 


eye-camera  developed  by  Dr. 
Norman  Mackworth  of  Dunlap 
&  Associates,  Stamford,  Conn., 
This  device  photographs  simul¬ 
taneously  the  eye  movements  of 
the  subject  and  the  material 
being  viewed  or  read. 

Dr.  Bogart  said  the  Bureau 
employed  it  together  with  con¬ 
ventional  readership  measure¬ 
ments  and  a  preliminary  inter¬ 
view  on  consumer  product  inter¬ 
est.  The  major  hypothesis  sup¬ 
ported  by  the  study.  Dr.  Bogart 
explained  was  that  there  is  a 
very  high  correlation  among  the 
respondent’s  interest  in  a  prod¬ 
uct,  the  attention  he  gives  to  an 
ad  promoting  the  product,  and 
the  likelihood  of  recall  of  the  ad. 

Scores  Weighted 

“Readers  whose  eyes  scanned 
a  variety  of  editorial  and  ad¬ 
vertising  matter,’’  said  Dr.  Bo¬ 
gart,  “  ‘screened  out’  their  con¬ 
scious  awareness  of  material 


which  was  not  pertinent  to 
them.  This  suggests  that  news¬ 
paper  readership  recall  scores 
are  heavily  weighted  with  live 
prospects  and  by  no  means  ac¬ 
count  for  total  readers  of  the 
ads.” 

In  the  study,  17  housewives 
ser\’ed  as  experimental  subjects. 
Ten  cases  were  used  in  the  full 
analysis  and  51  national  and 
local  ads  were  on  the  pages 
tested,  for  a  total  of  510  ex¬ 
posures.  The  newspapers  in¬ 
volved  were  tabloid  size.  Among 
the  ads  seen  by  the  subjects,  as 
indicated  by  the  eye-camera, 
were  ads  of  both  women’s  prod¬ 
ucts  and  other  types  of  prod¬ 
ucts. 

While  the  pilot  study  was  in¬ 
tended  to  test  the  experimental 
method  rather  than  to  produce 
statistically  significant  findings, 
the  Bureau  has  released  a  few 
of  its  results  for  their  sug¬ 
gestive  interest. 


A  New  Automatic  Tope  Control  Unit  for 
linecasting  machines 

The  new  Star  AutoSetter  will  be  displayed  at  the 
American  Newspaper  Publishers  Association 
Mechanical  Conference,  Palmer  House,  Chicago, 
June  4-6,  1 961 . 

The  prototype  AutoSetter  will  be  demonstrated 
in  Booth  120-121.  Delivery  of  production  models 
is  expected  eorly  in  1962. 


STAR  PARTS,  Inc. 

SOUTH  HACKENSACK  N  J 
BRANCH,  13?7  BROADWAY.  KANSAS  CITY,  VO  AGENCIES.  CHICAGO  •  VHNNEAPoilS  •  LOS  ANGELIS  •  OENyER 
SO  ACION.  MASS,  •  SEAR  PARIS  LINcCASIlNG  CANADA  LTD  MONTREAL  AND  ActstS  OvtRMAS 
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In  the  case  of  the  women’s  I 
products,  71%  of  those  sc^en  I 
were  recalled,  while  among  other  I 
products  only  50%  of  tho.se  ' 
known  to  have  been  seen  were 
recalled.  Size  breakdowns  of  the 
ads  developed  the  following  re¬ 
sults: 

For  ads  of  le.ss  than  a  half¬ 
page,  47%  of  the  women’s  prod¬ 
uct  ads  were  recalled,  and  23% 
of  the  ads  for  other  products. 

In  the  case  of  ads  larger  than 
a  half-page  in  size,  the  recall 
figures  on  the  ads  seen  were 
86%  for  those  on  women’s  prod-  1 
ucts  and  78%  for  the  others. 

Also  among  the  data  devel¬ 
oped  by  the  study,  which  uses 
an  8-mm  movie  camera  mounted 
on  a  helmet  to  record  the  gen-  , 
eral  area  of  regard  as  this  is  I 
selected  by’  head  and  body  move-  I 
ments  of  the  subject  wearing  I 
the  helmet,  are  the.se:  The  aver¬ 
age  number  of  eye  fixations 
(stops)  per  ad  rangecl  from  five 
for  ads  of  less  than  100  lines  to 
20  for  full-page  ads  (1000 
lines).  The  percentage  of  stops  ' 
seen  and  recalled  ranged  from 
11%  for  the  smallest  ads  to 
89%  for  full-page  ads. 

• 

Better  Business 
Bureau  Ends  Fee  | 

Denver 

The  $180  fee  for  joining  the 
Denver  Better  Business  Bu¬ 
reau’s  controversial  “Emblem 
of  Truth”  program  has  been 
dropped. 

The  move  was  recommended 
to  the  board  of  directors  of  the 
BBB  by  the  executive  commit-  ' 
tee.  BBB  officials  said  the  fee 
was  “for  education  and  polic¬ 
ing.” 

The  Denver  BBB  ran  into  a 
stone  wall  of  opposition  to  its 
“Truth  Program”  two  weeks 
ago  at  a  meeting  in  Phoenix  of 
the  National  Association  of  Bet¬ 
ter  Business  Bureaus.  The  na-  i 
tional  group  announced  it  would  ; 
suspend  the  Denver  unit  effec¬ 
tive  Oct,  15  unless  its  Emblem 
of  Truth  program  was  revised. 

Under  Denver’s  plan,  sub¬ 
scribers  were  to  pay  the  fee  be¬ 
fore  being  given  an  emblem  with  . 
the  legend  “Pledged  to  Truth  ' 
in  Advertising.”  The  emblem 
ostensibly  was  to  assure  cus¬ 
tomers  the  business  displaying 
it  was  adhering  to  fair  prac¬ 
tices. 

• 

Research  Director 

Harold  L.  Mooney  has  been 
appointed  research  director  of 
Mogful  Williams  &  Saylor,  Inc. 
advertising  agency.  Mr.  Mooney, 
who  joins  the  agency  after  30 
years  in  the  market  research 
field,  was  previously  research 
director  at  Gardner  Advertis¬ 
ing. 
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UNITED  STATES  PRINTING  INK  CORPORATION 

liG  Industrial  Avenue 


Little  Ferry 


New  Jersey 


Seldom  have  so  many  natio 

ag^reed  oi  c 
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e  things... 


GOSS  PRESSES 


BOSS 


A  common  bond  links  hundreds  of  publishers 
around  the  world.  It’s  hard  at  work  in  their  press¬ 
rooms,  probably  the  most  valuable  equipment  they 
will  ever  own— a  Goss  press. 

There  are  good  reiisons  why  so  many  publishers 
choose  Goss.  Offering  the  only  complete  line  of 
newspaper  presses  and  equipment  enables  us  to 
tailor-equip  pressrooms  of  every  size.  But  features, 
dependability  and  service  are  the  biggest  reasons 
why  Goss  has  long  been  the  popular  choice. 

Goss’  list  of  “firsts,”  already  the  industry’s  long¬ 
est,  keeps  growing  longer  every  yeju'.  And  the  engi¬ 
neering  skill  responsible  assures  dependable,  long¬ 
life  operation  for  your  equipment.  Goss  service 
begins  at  the  plant  planning  stage— we  can  help 
most  when  called  in  early.  And  there’s  round-the- 
clock  service  any  time  after  installation,  too. 

That’s  why  publishers  everywhere  “Get  in  Touch 
with  Goss.”  We’d  be  happy  to  hear  from  you. 


Everyone  is  talking  about  the  new  Goss  Headliner'  Mark  II 
press— with  dozens  of  new  features  and  innovations.  Also  at 
right,  the  improved  Headliner  Mark  I. 


3  out  of  4  American  daily  newspapers 


are  printed  on  Goss  presses 


CHICAGO  50,  ILLINOIS 
Specialists  in  newspaper,  magazine  and  roto  presses 


A  DIVISION  OF  MIEHLE-GOSS-OEXTER,  INC. 
The  leader  in  graphic  arts . . .  engineering,  service 
and  manufacturing. ..industry-wide  and  world-wide 


Reading  Lab 
Helps  Choice 
Of  Type  Face 

By  (ihiK’k 

Rock  Hill,  S.  C. 

A  laboratory  test  by  a  psy¬ 
chology  professor  has  led  to  a 
change  of  body  type  in  the  news 
columns  of  the  Hock  Hill  Ecc- 
»in(/  Hcrnitl. 

Displaying  its  new  look  in 
“^he  May  19  issue,  the  Evening 
Herald  told  its  readers  that  the 
"n’^er  was  discarding  its  old 
body  type  after  tests  indicated 
that  Imperial  type  was  easier 
and  faster  to  read  of  the  l.‘I 
fonts  tested. 

Rondeau  Laffitte,  Winthrop 
College  psychology  professor 
and  head  of  the  schiKil’s  reading 
lab,  conducted  the  test  for  the 
Herald  which  wanted  to  deter¬ 
mine  the  readability  level  of 
different  types  and  spacing  vari¬ 
ations  before  changing  to  11 -em 
columns. 

Mr.  Laffitte,  using  an  opthal- 
mograph,  said  the  readers  in 
the  test  averaged  about  six  fixa¬ 
tions  per  line  with  the  Imperial 
type. 

The  opthalmograph  is  a  ma¬ 
chine  equipped  with  a  movie 
camera  which  filmed  the  re¬ 
flections  of  two  beams  of  light 
striking  the  corneas  of  the  sub¬ 
ject’s  eyeballs  as  he  read  sample 
paragraphs  of  each  type.  Each 
time  the  eyes  paused  on  a  word, 
the  film  recorded  the  fixation. 

Viewing  the  film,  Mr.  Laffitte 
was  able  to  count  the  eye  fix¬ 
ations  per  line  for  each  kind  of 
type.  Each  fixation,  he  said,  lasts 
approximately  1  25  of  a  second. 
Thus,  each  time  the  reader 
pauses,  he  loses  time  in  reading. 

Obviously,  Mr.  Laffitte  added, 
“the  longer  it  takes  to  read  a 


story,  the  less  readable  it  is, 
and  the  type  face  which  requires 
the  least  number  of  eye  fixations 
must  be  considered  the  most 
readable.” 

For  the  exjieriment,  Mr. 
Laffitte  used  .‘1x5  cards  with  a 
paragraph  about  two  inches 
deep  printed  on  each.  The  cards 
were  rotated  for  each  subject 
in  case  the  reader  tended  to  tire 
at  the  end  of  the  test. 

He  said  such  characteristics 
as  proportionment  of  the  type 
letters,  esjiecially  the  contrast 
between  larger  letters — such  as 
1),  p  and  t — and  the  smaller  ones 
— like  a,  c  and  e — affects  read¬ 
ability. 

UeMills  \'«»l  (lonclusiv<‘ 

Since  time  had  not  permitted 
him  to  give  the  test  to  a  great 
number  of  subjects,  Mr.  Laffitte 
said  the  results  are  not  con¬ 
clusive. 

He  also  said  there  are  “differ¬ 
ent  levels  of  difficulty  in  various 
words”  and  the  same  words 
should  have  been  used  on  each 
card — for  ideal  test  conditions. 

Mr.  Laffitte  said  the  test  was 
valid  for  the  purpose  for  which 
it  was  given,  however,  “and  we 
feel  that  it  provided  us  with  a 
good  measure  of  the  differences 
in  the  readability  of  various 
faces.” 

Type  faces  tested  were  Im¬ 
perial,  Regal,  Royal  and  Corona 
in  8  and  9  pt.  sizes  with  vari¬ 
ations  of  leading. 

The  face  chosen  was  8  pt. 
Imperial  set  on  a  9  pt.  slug 
which  gives  one  point  leading. 

• 

Bernstein  Hunured 

Chicago 

Sidney  R.  Bernstein,  vicepresi¬ 
dent  and  editorial  director  of 
Advertiniri!/  Age,  was  named 
Chicago’s  “advertising  man  of 
the  year”  by  the  Chicago 
Federated  Advertising  Club.  He 
was  termed  advertising’s  “warm¬ 
est  friend  and  sternest  critic.” 


CAPCO 

ROLLER  GRINDER 

•  Grinds  rubber  rollers 

•  Applies  powder 


Designed  for  better 
newspaper  printing! 

•  Polishes  smoothly 

•  Practical  operation 


Have  your  rollers  when  you  need  them! 


Write 


or 

ohone 

collect 

to 


CAPITAL  TOOL  &  MANUFACTURING  CO.,  INC. 

5000  CALVERT  RD.  COLLEGE  PARK,  MD.  PHONE  UNION  4-7077 


r.LASSIFIEI)  CLINIC 

Composing  Room  Cos  •: 


Not  All  in 

The  results  of  the  initial  tests 
in  the  Classified  .Advertising  in¬ 
vestigation  which  is  being  made 
by  the  .ANPA  Research  Insti¬ 
tute  forecast  some  surprises. 

When  composing  room  classi¬ 
fied  operations  are  discussed,  the 
first  thing  that  comes  to  mind 
is  the  v’olume  of  agate  type  lines 
which  have  to  be  cast.  This  type 
face  represents  87.7  percent  of 
all  type  lines  which  appeared  in 
the  workload.  What  is  not  gen¬ 
erally  realized  is  that  typecast¬ 
ing  represents  only  49.8  percent 
of  the  total  direct  labor  time 
de%'oted  to  classified  advertising 
in  the  composing  room.  Proof¬ 
reading  consumes  80  percent  of 
the  total;  breakup  and  makeup 
11.2  percent,  with  correction  and 
other  miscellaneous  type  han¬ 
dling  accounting  for  the  bal¬ 
ance. 

It  is  possible  that  the  final 
report  will  show  that  areas 
other  than  typesetting  will  re- 
(piire  jirimary  emphasis  when 
lirocess  improvement  is  under¬ 
taken. 

Collier  Elliott,  an  independent 
consultant,  was  engaged  to  as¬ 
sist  the  Research  Institute.  The 
study  will  define  the  various 
ways  in  which  newspapers  with 
large  classified  volume  handle 
the  work,  and  the  costs  they  in¬ 
cur.  Once  the  costs  and  methods 
are  known,  it  will  be  possible  to 
engage  in  cooperative  research 
with  machine  manufacturers 
and  attempt  to  combine  classi¬ 
fied  operations  or  bring  time¬ 
saving  mechanization  into  the 
field. 

♦  ♦ 

•CHICAGO  VISITOR’ 

Chicago 

'  A  weekly  “Chicago  Visitor” 
feature  in  the  Chicago  Tribune 
'  is  iiroving  to  be  a  popular  ad¬ 
vertising  vehicle  for  hotels,  mo¬ 
tels,  restaurants,  theaters,  and 
other  businesses  which  seek  the 
patronage  of  out-of-tcnvn  visi¬ 
tors,  according  to  Arthur  B. 
Olsen,  classified  display  adver¬ 
tising  manager. 

The  feature  has  been  pub¬ 
lished  as  part  of  Sunday  Trib¬ 
une  editions  circulated  beyond 
the  Chicago  metropolitan  area. 
Its  contents  are  aimed  at  ap¬ 
proximately  ,300,000  out-of-town 
buyers  of  the  Sunday  Tribune. 
Features  include  a  Chicago  en¬ 
tertainment  calendar  for  the 
coming  week,  theatrical  and  film 
reviews. 
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the  Type 

IMCTl  UK  I'OI.ICY 

The  Toronto  (llohe  and  Moil, 
in  a  departure  from  policy,  is 
accepting  illustrations  in  its 
classified  ad  columns  with  the 
restriction  that  there  will  not 
be  more  than  two  on  a  page. 

For  this  restriction,  the  news- 
])aper  is  charging  a  premium  of 
a  dollar  a  line  for  the  first  100  ! 

lines,  with  the  regular  earned  ^ 
rate  thereafter.  The  paper  sup-  ( 
plies  the  illustration  cut  with¬ 
out  charge  if  the  advertiser  sup¬ 
plies  the  original  illustration. 

Classified  Ad  Manager  Harry  j 
Outhet  said  only  pictures  of  the  | 
product  will  lie  used.  In  the  past 
few  weeks  the  Globe  and  Mail  ( 
has  permitted  “happy  prosper-  ' 
tive  home  owners”  looking  at 
property,  but  this  will  t)e  barred 
in  the  future.  Reverse  cuts  are 
also  out.  I 

There  is  the  possibility  that  j 
the  two  illustrated  ads  per  page 
restriction  may  be  lifted,  but  for  , 
the  time  being  Mr.  Outhet  said 
he  intends  to  stick  to  this  policy. 

#  ♦  #  , 
WOMAN  CAM  ^ 

Albert  L.  Kinsey  has  resigned 
as  classified  advertising  man¬ 
ager  of  the  WuHliingtoH  (D.  C.)  j 
Daily  .Vcic.s.  His  successor  is 
Alice  Martin,  formerly  assistant  ■ 
classified  manager.  ^ 

Mr.  Kinsey  joinetl  the  News 
in  1948  and  was  appointeil  clas¬ 
sified  manager  in  1954.  Miss 
Martin  came  to  the  News  10 
years  ago  as  classified  phone 
room  super\’isor. 

A.  M.  (Drew)  Stephens  lie-  ' 
comes  assistant  classified  man¬ 
ager  and  will  continue  in  charge 
of  the  real  estate  department. 
Mr.  Stephens  came  to  the  News 
in  September,  1959,  from  the 
San  Francisco  (Calif.)  \ews 
Call  Bulletin. 

• 

A(1  Reward  Issued 

San  Francisco 
A  San  Francisco  Examiner 
reward  was  paid  Gene  E.  Fult- 
ner  under  the  newspaper’s  offer 
of  $250  to  the  first  person  giving  , 
information  which  leads  to  the 
arrest  and  conviction  of  any 
person  placing  false  or  mislead¬ 
ing  help  wanted  advertising,  j 
The  information  resulted  in  the  [ 
conviction  of  a  Reno  man  on  [ 
four  counts  of  petty  theft  and 
one  of  a  labor  code  violation, 
Guy  R.  Daniel,  classified  direc¬ 
tor,  said. 
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In  the  BIG  LEAGUE  of  retail  grocery  advertising 
the  WESTCHESTER-ROCKLAND  GROUP  dail¬ 
ies  led  in  the  nation  with  11,115,067  lines  last  year. 
(Media  Records  1960) 


This  enormous  total  was  unequalled  by  all  the 
daily  newspapers  combined  in  any  one  of  the 
nation’s  13  most  populous  cities! 

In  the  tight,  tough  competition  for  retail  grocery 
sales,  the  ten  local  dailies  of  the  WESTCHESTER- 
R(X!KLAND  GROUP  went  to  bat  for  their  adver¬ 
tisers  as  the  grocery  linage  leaders  in  a  market 
which  spent  more  that  $386,000,000  for  groceries 
during  1960.  (Sales  Management  1961) 

A  net  paid  circulation  of  more  than  175,000  daily 
with  over  85  per  cent  home  delivered  in  the  vast 
wealthy  Westchester-Rockland  market  will  put 
your  advertising,  too,  in  the  win  columns. 


Westchester 

H»AID  STATESMAN,  YONKEIS 
OAIIY  AlCUS.  MT.  VEINON 
DAIIY  NEWS,  TAIIYTOWN 
DAIIY  TIMES,  MAMAiONECK 
CITIZEN  KEGISTEt,  OSSINING 
DAILY  ITEM,  POKTCHESTEt 
STANOAIO  STAi,  NEW  lOCHEllE 
EEPOKIE*  DISPATCH,  WHITE  PLAINS 
ArriuATie  with 
EVENING  STAI,  PEEICSKIIL 

Rockland 

JOUINAI  NEWS,  NYACK  . 


Westchester  Rockland  Group 

8  CHURCH  STREET  WHITE  PLAINS,  N.Y. 
REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  Ca 


‘Off-Record’ 
Is  Clarified 
For  Seminars 

Wilmington,  N.  C. 

Further  use  of  the  term  “oflF- 
the-record”  in  connection  with 
forums  at  National  Security 
Seminars  of  the  Industrial  Col¬ 
lege  of  the  Armed  Forces  will 
be  banned,  Major  General  Evan 
M.  Houseman,  deputy  command¬ 
ant  of  the  college,  said  here 
recently. 

At  the  same  time.  General 
Houseman  said  that  all  sessions 
of  the  Seminars  are  open  to 
news  media  without  exception. 

His  statement  came  after  he 
came  here  from  Washington  to 
gather  information  relative  to  a 
controversy  between  the  Star- 
News  Newspapers  and  Col. 
William  N.  Boaz  Jr.,  leader  of  a 
Seminar  team  which  appeare<l 
here  May  8-19. 

The  dispute  developed  when 
Col.  Boaz  asked  newsmen  to 
consider  the  two  Thursday  after¬ 
noon  forums  “off-the-record” 
sessions  in  which  the  reporters 
would  be  required  to  get  clear¬ 
ance  from  the  officer  speaking 
before  quoting  his  statement. 
This  the  Star-News  Newspapers 
refused  to  do.  The  sessions  were 
opened  to  the  public  with  at¬ 
tendance  averaging  600. 

Gen.  Houseman  said  that,  in 
his  opinion.  Col.  Boaz  had  mis¬ 
interpreted  his  instructions  and 
that  Col.  Boaz  had  intended  a 
different  definition  of  “off-the- 
record”  than  had  been  accepted 
by  the  newsmen  involved.  He 
said  he  believed  Col.  Boaz  in¬ 
tended  to  ask  only  that  reporters 
check  with  the  speaker  for 
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accuracy  as  to  the  quotations 
used. 

The  General  said  neither  he 
nor  Lieut.  Gen.  George  Mundy, 
commandant  of  the  ICAF,  was 
aware  of  the  fact  Seminar 
leaders  had  been  in  the  habit  of 
asking  news  media  to  keep 
forum  sessions  “off-the-record.” 
o 

New  England  Edkori^ 

At  Make-up  Seminar 

Boston 

Newspaper  make-up  got  a 
thorough  going-over  on  Satur¬ 
day,  May  20,  when  41  New 
England  new.sroom  and  com¬ 
posing  room  workers  partici¬ 
pated  in  a  Shoptalk  Session 
sponsored  by  the  New  England 
Society  of  New.spaper  Editors. 

The  session  took  place  at  the 
Boston  Globe,  and  it  attracted 
representation  from  20  news¬ 
papers.  Opening  statements  on 
make-up  practices  and  philoso¬ 
phies  were  made  by  Charles 
Shooshan,  Hartford  Times,  and 
Lawrence  K.  Miller,  Berkshire 
Eagle. 

Following  a  tour  of  the  Globe 
plant  the  conferees  broke  into 
three  groups — each  implemented 
with  individual  issues  of  the 
newspapers  represented.  Most 
interest  was  generated,  in  all 
classes,  over  the  question  of 
abandoning  .storj'-jumps  from 
Page  1,  over  methods  of  logging 
and  dummying  newrs  copy  for 
better  make-up,  and  over  the 
development  of  effective  make-up 
relationships  between  the  edi¬ 
torial  and  news  desks  and  the 
print  shop. 

Robert  J.  Leeney,  president  of 
NESNE  and  executive  editor  of 
the  New  Haven  Register,  was 
moderator. 

• 

Joins  TCU  Faculty 

Fort  Worth,  Tex. 

Bob  Carrell  Jr.,  information 
representative  at  Texas  A&M 
College  since  1959,  has  been 
named  assistant  professor  of 
journalism  at  Texas  Christian 
1  University. 
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I  By  Roy  H.  Copperud 

I  You-All  and  All  That 

B  If  the  Civil  War  breaks  out  anew,  it  may  be  because 
J  of  overenthusiasm  in  celebrating  the  centennial.  Then 
B  again,  the  cause  may  be  disagreement  l)etween  North 
B  and  South  over  the  function  and  propriety  of  yon-all. 

B  Southern  defenders  of  the  expression,  as  used  in  the 
B  South,  are  prone  to  assertions  that  are  not  borne  out 
a  by  observation.  One  such  assertion  is  that  yon-all  is 
I  always  used  as  a  plural,  nev’er  as  a  singular;  that  is, 

I  yon-all  is  said  only  in  reference  to  more  than  one  person, 

I  nev'er  to  one  alone. 

I  “All  the  South  has  one  word  in  common  and  that  is 
M  the  yon-all  (y’all  or  yawl)  that  Yankees  usually  mess  up. 

M  It  is  used  only  in  a  collectiv'e  sense  and  takes  a  plural 

a  v'erb,”  wrote  James  Street  in  James  Street’s  Sonth. 
m  J.  C.  Harris  is  cited  to  similar  effect  in  Webster’s 
B  U  nabridged. 

B  I’ll  buy  the  plural-v’erb  part  of  this,  but  not  the  rest. 

B  Southern  purism  may  prescribe  yon-all  as  a  plural,  but 
B  Southern  usage  defies  the  rule. 

B  Southerners  Iiave  l)een  known  to  cite  such  examples 
B  as  “Tell  your  family  I  want  you  all  to  come”  and  the 

B  Biblical  “The  grace  of  our  Lord  Jesus  Christ  lie  with 

I  you  all”  in  justification  of  the  Southern  yon-all.  They 
B  also  regard  the  hyphen  connecting  yon  and  all  as  a 
S  damyankee  intrusion. 

B  But  these  examples  are  unexceptionable  in  any  context ; 

J  yon  all  in  these  instances  is  used  to  emphasize  inclusive- 
B  ness.  The  Southern  yon-all  is  used  where  yon  alone 
B  suffices.  Originally,  perhaps,  all  was  unnecessarily  tacked 
M  on  to  giv'e  an  emphatic  plural  feeling  to  yon,  just  as  yon 
B  sometimes  becomes  yonse.  Note,  however,  that  both 
I  yon-all  and  yonse  are  used  as  singulars. 

B  As  for  the  hyphen,  Webster  says  it  is  often  used  in 
B  the  Southern  yon-all;  many  writers  distinguish  it  in  this 
B  way,  and  indeed  it  is  a  compound,  unlike  the  standard 
B  combination  of  yon  and  all  as  pronoun  and  adjective. 
m  Webster  designates  the  Southern  yon-all  as  collo<]uial. 

B  Does  this  make  it  wrong?  Not  at  all.  It  is  simply  an 
M  idiosyncrasy  of  expression  that  some  find  engaging, 

B  some  rev’olting. 

I  Wayward  Words 

1  “He  replied  in  the  affirmative”  and  “Her  answer  was 
I  negative”  are  generally  merely  pompous  ways  of  writing 
B  “He  said  yes”  and  “Her  answer  was  no.”  .Affirmative 
B  and  negative  are  fav’orite  pretensions  among  the  military. 

=  *  « 

I  Bail  means  dip  water  out  of,  or  post  a  bond;  bale 
B  means  tie  in  a  bundle.  Boats  and  prisoners  are  bailed; 

B  hay  is  baled  (made  into  bales). 

B  ♦  ♦  * 

B  The  old  rule  was  that  ean  should  be  used  for  the 
I  possible,  and  may  to  ask  permission:  “Can  he  beat  the 
B  record?”;  “May  I  look  at  your  watch?”  But  the  feeling 
I  for  this  distinction  is  being  lost,  for  can  is  being  used 
1  to  ask  permission  with  no  lack  of  politeness. 

S  *  ♦  * 

B  Data  is  technically  the  plural  of  datiim,  but  this 
B  remains  of  interest  only  to  Latinists.  Data  is  almost 
B  invariably  used  as  a  collective  with  a  singular  verb: 

B  “The  data  is  interesting  but  unreliable.”  Its  use  with  a 
B  plural  verb  is  still  correct,  of  course,  but  unusual:  “The 
B  data  are  mostly  in  the  form  of  percentages.”  Datum 
B  is  all  but  extinct. 

9  *  *  * 

B  As  modifiers,  .saving  and  savings  have  distinctive  uses 
B  in  two  common  connections.  It’s  savings  bank  (a  bank 
B  where  savings  are  kept) ;  but  daylight-saving  time  (time 
1  that  saves  daylight).  Thus  saving  bank  and  daylight- 
B  savings  time  are  both  wrong. 

Iwiiiiiiiiiiiiiiiiiii^^ 
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LINOFILM'S  ADVANTAGES 

•  Flexibility  through  systems  approach. 

•  Lower  investment  cost,  lower  operating  cost. 

•  Typographic  perfection  through  full  size  range. 

•  Complete  makeup-paper,  film,  metal. 

•  Immediate  selection  of  100  faces  and  sizes. 

•  Completely  automatic  Photographic  Unit. 

•  Six-way  correction  flexibility. 

•  Economical  for  every  printing  process. 


MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn  5,  New  York 

□  Send  me  the  Linofilm  brochure  by  return  mail. 

□  Have  representative  call  me  for  appointment. 


Company 


Telephone 


Mail  the  coupon  today  for  details 
on  how  Linofilm  can  work  for  you. 
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Nome. 


GET  THE  FULL  LINOFILM  STORY 
IN  A  FREE  20-PAGE  BROCHURE 


This  is  Linofilm! 

the  only  complete  system 
for  photocomposition 
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PHOTO  UNIT 
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HOW  AN  ALABAMA  DAILYB' 

WITH  FAIRCHILDjcj 


These  are  the  hands  of  Mary  Belle  Brewer,  Times  Tele¬ 
typesetter  Perforator  Operator  shown  converting  news 
dispatches  into  punched  tape,  which  will  be  fed  to  the 
three  linecasting  machines  equipped  with  TTS®  Operat¬ 
ing  Units.  Mr.  T.  A.  Winston,  Mechanical  Superintendent, 
says,  “For  all  the  extra  speed,  the  TTS  imposes  no  addi¬ 
tional  burden  on  a  linecasting  machine.  There  are  no 
significant  differences  in  repair  cost  for  TTS-equipped 
machines  as  opposed  to  manually  operated  machines.” 


“We  lease  a  Scan-A-Graver  Illustrator®  and  Scan-A- 
Sizer®,”  says  Editor  Leroy  A.  Simms  of  The  Huntsville 
Times.  It  is  our  opinion  that  leasing  provides  the  advan¬ 
tages  of  periodic  modification  and  refinement  of  the 
equipment,  plus  regular  maintenance,  at  no  cost  to  us. 
There’s  no  question  but  that  an  excellent  caliber  of  main¬ 
tenance  has  been  furnished,  for  our  records  show  prac¬ 
tically  no  downtime.  In  addition,  we  own  our  Fairchild 
Teletypesetter®  equipment  and  find  it  most  profitable. 


“We  use  Fairchild  electronic  engraving  equipment  for 
90%  of  all  the  picture  plates  we  print,”  says  Farley 
Vaughn,  The  Times  staff  photographer/engraver.  “And, 
since  that  amounts  to  about  180  engravings  a  week,  the 
Fairchild  way  is  the  most  realistic  and  sensible  way  of 
obtaining  this  volume  of  engravings.  Simplicity  of  oper¬ 
ation  is  the  biggest  single  advantage  of  Fairchild’s 
engraving  equipment.”  Mechanical  Superintendent 
Winston  adds,  “With  it  we  print  direct  5  days  out  of  7. 
And  while  we  mat  only  two  days  each  week,  we  find  no 
significant  loss  of  detail  in  using  this  intermediate  step.” 


Mr.  Simms  says,  “In  addition  to  its  black  and  white  ver-  ;  } 

satility,  ’The  Times  uses  the  Illustrator  to  make  ROP  color  i  j. 
news  photos  economically  feasible.  ’This  has  put  us  in  a  i  i 
leading  position  among  smaller  metropolitan  daily  news-  i 

papers  giving  us  an  outstanding  Page  One  appearance.  |  e 
yet  keeping  our  costs  well  within  our  established  budget.  " 

We  print  direct  with  these  Fairchild  color  engravings,  i 

and  with  their  excellent  dimensional  stability  they  pre-  I  i 
sent  no  registration  problems  after  adjustment.”  f  t 


<i 


Here  Vau^n  uses  a  stencil  knife  to  create  a  silhouette 
halftone  from  a  Fairchild  engraving.  “Working  with 
Fairchild  engraving  equipment  is  simple  and  time-sav¬ 
ing.”  he  says.  “A  typical  three-column  photo  can  be 
engraved  in  approximately  18  minutes  on  either  the 
“Illustrator”  or  the  “Scan-A-Sizer”  . .  .  but  the  operator 
need  spend  only  a  few  minutes  of  that  time  for  set-up, 
removal,  trimming,  backing,  etc.  The  machines  even  turn 
themselves  off  when  the  engraving  is  finished.” 


Fairchild  Graphic  Equipment,  D*pt.  FGE-61 
Fairchild  Drive,  Ptainview,  L  I.,  N.  Y. 

I  would  like  lilerolure  containing  detailed  information  concerning 
Teletypesetter,  Scon-A-Grover,  or  both,  os  indicated  by  the  check 
marks  below. 

D  "More  Type  in  Less  Time”  (24pp.) 

Q  “Scon-A-Grover  Illustrator”  (20pp.) 

Q  “Fairchild  Scon-A-Siier” 


L 


J 


PLAN-PACKAGED 

PROMOTIONS 


A  NEW  SALES  TOOL  FOR  YOU 


GO  AFTER  MORE  LINAGE  WITH  — 


YEAR-ROUND  NEWSPAPER  ADVERTISING 
PROGRAM  FOR  SHOPPING  CENTERS 
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12  TABLOID  AD  SECTIONS 
CUSTOM  -  TAILORED  FOR 
SHOPPING  CENTER  USE. 

Here's  a  full  year's  campaign,  complete  and 
ready  for  the  composing  room  except  for 
actual  ad  copy.  Designed  especially  for  shop¬ 
ping  centers  by  experts  who  know  shopping 
center  needs. 

With  Plan  -  Packaged  Promotions  you  can 
offer  12  professionally-produced  tabloid  sec¬ 
tions  per  year,  each  built  around  a  proven 
merchandising  theme. 

All  promotions  designed  by  Robert  Nyburg 
Advertising,  Inc.,  Baltimore,  Maryland,  fore¬ 
most  experts  on  shopping  center  advertising. 
Produced  to  exact  newspaper  production 
requirements  and  distributed  by  Newspaper 
Enterprise  Association. 

Reserve  Your  Territory  Now! 

Write  or  Wire  for  Rates  and  Sample  Kit. 


AprilShowers 
FailToSprout 
Ad  Linage 

The  month  of  showers  — 
April  —  had  five  Sundays  as 
URainst  four  in  April  of  1960, 
hut  Total  April  linage  was  off 
5.7'/f.  For  the  year  to  date,  the 
total  in  52  cities  measured  by 
Media  Records,  Inc.,  was  down 
6.4%. 

The  one  ray  of  sunshine  in  an 
othenvise  soggy  linage  month 
fell  on  Financial  which  managed 
to  sprout  a  15.4%  increase.  All 
other  classifications  showed  the 
following  declines: 

Display,  4.7%;  Classifie<l, 
8.3% ;  Retail,  3.8% ;  Depart¬ 
ment  Store,  0.5% ;  General, 
1.6*^;  ;  Automotive,  23.1%. 

City-by-city  figures  follow: 


1961 

I960 

AKRON.  OHIO 

Baacon  Journal-a  . 

2.004,754 

2,554,915 

IBaacon  Journal-S . 

1,110,950 

1,084,860 

Grand  Total  . 

3,115,704 

3,639,775 

ALBANY. 

N.  Y. 

••Knickarbockar-Naws-a 

1,509,883 

1,576,121 

Hmes  Union-m . 

.1,101,092 

1,075,106 

•Timas  Union-S  . 

.  735,318 

634,032 

Grand  Total  . 

3,346,293 

3,285,259 

NOTE:  Part  run  adv. 

includas; 

Knickar> 

bockar  Naws-a  1961 — 

1.509,883  1 

[237,186). 

1960—1,576,121  (268,219). 

ALBUQUERQUE,  N.  M. 

Journal-m  . 

1,532,417 

1,728,105 

|Journal-S  . 

558,196 

469,639 

tribune-#  . 

1,489,342 

1.654.271 

Grand  Total  . 

3,579.955 

3,852,015 

ATLANTA 

.  GA. 

Constitution-m  . 

1,686,175 

1,787,581 

Journal-a  . 

2,232,034 

2,298,476 

Journal  ft 

Constitution-S  . 

1,210,604 

1,072,617 

Grand  Total . 

5,128,813 

5,158,674 

ATLANTIC  CITY.  N.  J. 

Prass-m  . 

753,581 

799,948 

••Prass-S  . 

247,429 

214,679 

Grand  Total  . 

1,001,010 

1,014.627 

BALTIMORE.  MD. 

•Amarican-S  . 

628.583 

513,689 

Naws-Post-a  . 

1,403,972 

1,597,508 

Sun-m  . 

1,271,225 

1,386,260 

Sun-a  . 

2.057.288 

2.341,352 

fSun-S  . . 

1,685,768 

1,370,191 

Grand  Total  . . 

.  7.046.836 

7,209,000 

BANGOR.  ME. 

Naws-m  . 

.  813,618 

904,014 

BINGHAMTON.  N.  Y. 

.  1,342,569 

1,409.749 

|Prass-S  . 

.  402,864 

344,087 

Sun-Bullatin-m  . 

.  561,109 

402,771 

Grand  Total  . 

.  2,306,542 

2,156,607 

BIRMINGHAM.  ALA. 

Post-Harald-m  . 

.  919,442 

996,515 

.  1,744,149 

1,873,827 

(Naws-S  . 

.  1.016,703 

827,595 

Grand  Total  . 

.  3.680,294 

3,697,937 

NOTE:  Part  run  adv.  includas:  Naws-a 
1941—1,744,149  (61.085).  1960-1.873.827 

(61.175). 


BOISE.  IDAHO 
.  794,724  954,863 


•April  Newspaper  Linage — 52  (aties 

|i!oinpiled  by  EDITOR  &  PIlBLlbilKR  from  Media  Record  Mea<turementii I 


Total  Advertising 


1961 

Linage 


April  .  241,811,050 

March  .  236,150,450 

Year  to  date  ....  862,209,764 
Display 

April  .  181,458,228 

March  .  178,317,723 

Year  to  date  . . .  640,427,809 
Classified 

April  .  60,352,822 

March  .  57,832,727 

Year  to  date  . . .  221,781,955 
Retail 

April  .  132,234,598 

March  .  131,853,237 

Year  to  date  . . .  471,352,552 
Department  Store 

April  .  49,350,950 

March  .  45,705,469 

Year  to  date  . . .  167,216,409 
General 

April  .  30,958,694 

March  .  29,045,732 

Year  to  date  . . .  101,786,061 
.Automotive 

April  .  13,137,485 

March  .  12,764,911 

Year  to  date  . . .  46,719,193 

Financial 

April  .  5,127,451 

March  .  4,653,843 

Year  to  date  . . .  20,570,003 


1960 

%  of 

E&P 

Linage 

1960 

Index 

256,328,6fi4 

94.3 

97.1 

243, 584, SCI 

96.9 

97.7 

921,002,240 

93.0 

95.8 

190,501,457 

95.3 

96.6 

182,458,104 

97.7 

98.1 

070,500,897 

94.7 

95.5 

05,827,207 

91.7 

98.4 

61,120,097 

94.0 

96.3 

245,101,343 

90.5 

96.8 

137,519,078 

96.2 

99.5 

133,111,560 

99.1 

100.8 

493,457,564 

95.5 

98.8 

49,601,458 

99.5 

99.5 

47,978,980 

95.3 

95.6 

174,332,808 

95.9 

95.9 

31,447,893 

98.4 

88.2 

30,495,880 

95.2 

87.7 

109,616,154 

92.9 

84.2 

17,092,111 

76.9 

84.6 

14,097,389 

90.5 

94.1 

53,960,193 

86.6 

88.2 

4,441,775 

115.4 

120.5 

4,753,329 

97.9 

112.4 

19,461,996 

105.7 

116.9 

1961  I960 

••Sfatt$man-S  .  296,154  193,575 


Grand  Total  .  1.090.878  1,148,438 

NOTE:  5tatasinan  Morn,  and  Eva.  sold 
only  in  combination.  Linaga  of  ona  edition 
(Morn.)  only  is  shown. 

BOSTON.  MASS. 

Amarican-a .  654,277  710,095 

Racord-m  .  730.137  819,021 

‘Advartisar-S  .  307,619  270,024 

Globa-a  .  1,553,935  1,646,634 

Globa-m  .  1,404,343  1,550,764 

§Globa-S  .  1,626,970  1,406,407 

Harald-m  .  1,247.951  1,580,156 

tHarald-S  .  1,457,239  1,294,518 

Travalar.a  .  1,505,801  1,668,596 


Grand  Total  . 10,488,272  10.946,215 

BUFFALO,  N.  Y. 

Couriar  Eaprass-m  .  1,019,602  1.177,969 

*Couriar  E>prass-S  ....  1,047,903  928.087 

Evaning  Naws-a  .  2,300,739  2,524,277 


Grand  Total  .  4,368,244  4,630,333 

CAMDEN,  N.  J. 

Couriar-Post-a  .  1,164,351  1,332,069 

CHARLESTON.  W.  VA. 

Mail-a  .  927.292  1,115,288 

Gaiarta-m  .  892,598  1,152,871 

§Gaxatta-Mail-S  .  437,730  343.383 


Grand  Total  .  2,257.620  2,611,542 

CHARLOTTE.  N.  C. 

•Naw$-a  .  1,046,343  1,066,188 

Obsarvar-m  .  1,443,033  1,650,809 

fObsarvar-S  .  691,552  616,480 


Grand  Total  .  3,180,928  3,333,477 


IMPORTANT  NOTICE 

Tha  linaga  tabulations  shown  hara  hava 
baan  compilad  by  Madia  Racords,  Inc.  for 
exclusiva  publication  by  Editor  &  Publishar. 
Thay  may  not  bo  raprintad  or  publishad  in 
any  form  without  aiplicit  parmission  from 
Madia  Racords,  Inc. 

Excapt  whara  othar  figuras  ara  spacifi- 
cally  shown  tha  following  footnotas  apply 
to  Madia  Racords,  April  1961  Linagas: 
•Includas  17.716  linos  AMERICAN  WEEKLY. 
••Includas  39.782  linos  FAMILY  WEEKLY. 
(Includas  60.9M  linos  THIS  WEEK, 
iincludas  48,8(9  linos  PARADE, 
tincludas  110,202  linos  WEEKEND  MAGA- 
ZINE. 


1961 

I960 

CHICAGO, 

ILL. 

Tribuna*m 

3.0S2.I88 

3.335.666 

Tribuna-S  . 

1.914.030 

1.652.396 

(Daily  Naws-a  . 

1,862.680 

2,233,155 

Anfiarican-a  . 

744,391 

873.267 

*Amarican-$  . 

277.863 

296,987 

Sun-Timas-m  . 

1.248.746 

1,451.918 

§Sun-Timas-S  . 

933.284 

645.375 

Grand  Total . 1 

0.033.182 

10,488.764 

CINCINNATI 

.  OHIO 

Enquirar-m  . 

1.901.023 

2.213.804 

(Enquirar-S  . 

1.617.700 

1.429,448 

Post  ft  Tlmas-Star-a _ 

1,938.769 

2.218,224 

Grand  Total  . 

5.457,492 

5.861,476 

CLEVELAND, 

,  OHIO 

Plain  Daalar-m  . 

2.234.033 

2.685,949 

(Plain  Daalar-S  . 

2.096.124 

1.887,191 

Prass  and  Naws-a . 

2.902.831 

3,232,418 

Grand  Total  . 

7,232,988 

7,805,558 

NOTE:  Part  run  adv. 

includas: 

Prass  and 

Naws-a  1961  —  2.902.831 
3,232.418  (93.070). 

(195,403).  I960  — 

COLUMBUS, 

.  OHIO 

Dispatch-a  . 

1.992.826 

2.372,989 

Dispatch-S  . . 

1.509.318 

1,307,712 

Citixan-Journal-m  . 

944,752 

1,071,493 

Star-w  . 

76,569 

72,622 

Grand  Total  . 

4.523.465 

4.824.816 

DALLAS. 

TEX. 

Naws-m  . . 

2.189.008 

2.466.494 

(Naws-S  . . 

928,323 

742,502 

Tinsas  Harald-a  . 

2.274,591 

2,448,906 

•Timas  Harald-S . 

812.599 

664.219 

Grand  Total  . 

6.204,521 

6,322.121 

NOTE:  Part  run  adv.  includas:  Timas 
Harald-a  1961— 2.274.591  (25,101).  I960— 

2,448,906  (41.651). 


DAYTON.  OHIO 


Journal-Harald-m  ... 

..  1,723,851 

1,954,329 

Naws-a  . 

..  1,924,725 

2.207,691 

§Naws-S  . 

..  841,311 

729,573 

Grand  Total  . . 

..  4,489.887 

4,891.593 

DENVER. 

COLO. 

Rocky  Mt.  Naws-m  . . 

..  1,675,594 

1,858,453 

I^Rocky  Mt.  Naws-S  . 

. .  449,228 

390,053 

Post-a  . 

..  1,975,854 

2,245,510 

(Post-S  . 

961.363 

877,248 

5tatasman-m 


Grand  Total 


5,062,039  5.371,264 
37 
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April  Linage 

{Continued  from  page  37) 


GARY.  IND. 


MIAMI,  FLA. 

Herald-m  .  3.IM,W 

§H#rald-S  .  1,547,324  1,448  :47 

Ntwi-a  .  ?47,427  l,382,S7l 

fNawi-S  .  414,293  417,815 

Grand  Total .  4,127,173  7,203,038 

NOTE:  Part  run  adv.  Includas:  Harald  m 
1441  —  3.192,924  (39,457).  1940  —  3,953,985 
(69,247).  Harald-S  1941—1,547,324  (  83,894). 
1940—1,448.247  (89.444). 


Stata  T!mas-e 
Stata  Timas-S 


Post-Tribune-a  . 
••Po$t-Tribuna-S 


Grand  Total 


Grand  Total 


JACKSONVILLE,  FLA. 

GLENS  FALLS.  N.  Y.  Tima$-Union-m  .  2,035,292  2,392,618 

Post-Star  (See  Note)  448,430  708,309  fTimas-Union-S  921,611  789,993 

NOTE:  Post- Star  Morning  sold  in  com-  Journal-a  .  972,832  1,234,039 

bination  with  Times  Evening.  Linaga  of  -  - 

one  edition,  Post-Star  Morning,  only  is  Grand  Total  .  3,929,735  4,418,450 

given. 

JERSEY  CITY.  N.  J. 

GRAND  RAPIDS.  MICH.  jersey  Journal-e .  1,055,713  1,044,382 

2  007  625  2,320  842  NOTE:  Part  run  adv.  includes:  Jersey 
458,147  594,144  Journal-e  1941-1,055,713  (100,881).  1940— 

-  -  1.044,382  (120,552). 

Grand  Total  2,445,972  2,917,008 

KANSAS  CITY.  MO. 

HACKENSACK.  N.  J.  Star  e .  1,492,844  1,770,352 

Record-e  1.898,151  fStar-S  1,082,045  933,244 

NOTE:  Part  run  adv.  includes:  Record-e  Times-m  1,425,179  1,813,012 

1961—1,898,151  (70,301).  -  - 

Grand  Total .  4,200,090  4,514,428 

HAMMOND.  IND. 

Times-e  1,229,997  1,343,725 

Times-S  596,442  513,787 


Register-m 
Tribune-e 
fRagister-S  . 

Grand  Total 


Santinal-m 

*Santinal-S 

Journal-e 

tJournal-S 


Press-e 

fPress-S 


Free  Press-m 

§Fraa  Press-S 

Naws-e 

t*News-S 

•Times-a 

•Times-S 


Grand  Total 


Grand  Total  .  5,501.053  7,284.814 

NOTE:  'Times  last  publication  November 
1940.  Part  run  adv.  includes:  Free  Press-m 
1941  —  1,404,819  (141,949).  1960—1,635,390 
(232,852).  Free  Press-S  1941—534,894  (  38,- 
044).  1940-505,105  (123,045).  News-e  1941 
—2,259,123  (124,582).  1940—2,504,792  (  91,- 

844).  News-S  1941-1,302.215  (38.129). 

Times-e  1940—1,178.474  (115,441). 

ELMIRA.  N.  Y. 

Advertiser-m  324.509  412.344 

Star  Gaiette-e  743,708  879,439 

••Telegram-S  287,289  282,401 

Grand  Total  1,355,504  1,574,184 


Grand  Total  .  5.277,402  5,334.241 

NOTE:  Part  run  adv.  includes:  1941— 
2,324,217  (137.404).  1940—2,542,543  (151,- 
014). 


Journal-m 

News-Sentinal-e 

§News-Santinel-S 


Grand  Total  .  1,824,439  1,857,512 

NOTE:  Times  Evening  published  5  days  a 
week  only. 


Grand  Total 


MODESTO,  CALIF. 

.  498,172  739  401 

.  245,442  204,835 


8ea-e 
§Bee-S 

Grand  Total  .  943,434  944,234 

NOTE:  8ea  Evening  published  5  days  a 

week  only. 

MONTREAL,  CANADA 

t*Star-e  2.799,504  2,857,3M 

Gaiette-m  .  1,542,788  1,440.912 

La  Presse-e  .  2,778,778  2,797,284 

La  Patrie-S  .  104.814  120,970 

La  Petit  Journal-S  234,171  225,741 


LAWRENCE,  MASS. 

Eagla-Tribune-e  .  1,097,214  1,114,339 


HARRISBURG, 

Patriot-m  I 

§Patriot  News-S 

-  -  LITTLE  ROCK,  ARK. 

Grand  Total  1,498,471  1,849,724  Arkansas  Gaiette-m  880,593  985.181 

HARTFORD.  CONN.  §Arkansas  Gaie«e-S  575,410  405,454 

Coiirant-m  .  947,989  1,114,081  Grand  Total  1,454,203  1,390,435 

§C<iurant-S  .  803,448  788,737 

tTiines-e  7,107,858  2.179,491  LONG  BEACH,  CALIF. 

Grand  Total .  3.879,295  4,084,309  Independent-m  .  1,793,471  2,099,471 

jindependent  Press- 

Telegram-S  730,512  700,242  , 

Press-Telegram-e  1,825,199  2.003,013  Grand  Total  .  7,484,059  7,442.245 

-  -  NOTE:  (•)  Includes  WEEKEND  MAGA- 

Grand  Total  .  4,349,182  4,802,744  ZINE  linage. 

847  542  814  491  NOTE:  Part  run  adv.  includes:  Inde- 
382  214  411729  pendent-m  1961 — 1,793,471  (229,189),  1940— 

I  332  445  I  444  421  2,099,471  (272,041),  Press-Telegram-e  1941— 

'393!748  '  274  922  1.825,199  (  229,189).  1960-2.003,013  (  272,061) 


EL  PASO,  TEX. 


Times-m  . 
•Times-S  . 
Herald-Post-e 


Grand  Total 


HAVERHILL.  MASS. 

.  331,201  380,355 


News-m  . 

Times-e . 

§Times-News-S 


Advertiser-m  . 
••Advertiser-S  . 
Star  Bulletin-e 
§Star  Bulletin-S 


Grand  Total 


Press-a 
Star-m  . 
••Star-S 


EUGENE.  ORE. 

Register  Guard-a  1,111.049  1,178,157 

••Register  Guard-S  341,916  294,271 

Grand  Total .  1,472,985  1,474,428 

FALL  RIVER.  MASS. 

••Herald  News-e  .  975,940  1,087,963 

FORT  WAYNE,  IND. 

Journal  Gazette-m  1,233,795  1,358,108 

fJournal  Gaiette-S  637,398  444.777 

•News  Sentinel-e  1,733,474  1,908,170 

Grand  Total  3,404,447  3,911,055 


Grand  Total 


LONG  ISLAND.  N.  Y. 


Grand  Total 


Newsday  Suffolk-e 
Newsday  Nassau-e 


HOUSTON,  TEX. 


Chronicle-e 

*Chronicle-S 

Post-m 

tPost-S 

Press-e 


Grand  Total 


Bannar-e  _ 

Tennessean-m 

Tennessean-S 


LOS  ANGELES,  CALIF. 


Esaminer-m  . 
•Esaminer-S  . 

Times-m  . 

tTimes-S  . 

Herald-Ezpress-e 
Mirror-e . 


Grand  Total 


Grand  Total  4,838,953  7.423.291 

NOTE:  Part  run  adv.  includes:  Chroni- 
cle-e  2,327,507  (91,260).  1940-2,604,427  (87.- 
869).  Post-S  1961—2,021,581  (47,521). 


Grand  Total  . 12,325,548  12.422.044 

NOTE:  Part  run  adv.  includes:  Times-5 
1941-3,398.838  (1,145,557).  1940-2,748,131 

(900,110).  Times-m  1961—3,721.247  (  309,- 
430).  1940—4,100.043  (325,117). 


FORT  WORTH,  TEX.  INDIANAPOLIS.  IND. 

Star-Telegram-m  921.573  1,053,241  News-e  .  1,691,470 

Star-Telegram-e  . 1,754,408  1,924,971  5tar-m  .  1,421,027 

§Star-Telegram-S  931,725  447,381  fStar-S  .  1,358,027 

Press-e  .  402,115  422  858  Times-e  .  849,450 

•Press-S .  282,047  181,450  §Times-S .  344,145 

Grand  Total  .  4,294,088  4,429,901  Grand  Total .  5,844,319 

FRESNO,  CALIF.  JACKSON.  MISS. 

Bee-e  1,292,997  1.484,420  Clarion  Ledger-m  791,227 

§Bae-S  752,433  454,035  §Clarion  Ledger  & 

-  -  News-S  392.942 

Grand  Total .  2,045,430  2,140,455  Daily  News-e .  734,803 


Grand  Total  .  2,570,493  2,738,289 

NEW  LONDON,  CONN. 

Day-e  .  1,011,207  1,052,189 

NEW  ORLEANS.  LA. 

Timas-Picayune-m .  2,448,425  2,951,281 

tTimes-Picayune-S  .  1,077,985  938,980 

States  S  Item-e .  1,319,951  1,529,403 

Grand  Total  .  5,044,341  5,419,844 


Courier  Journal-m 
Courier  Journal-S 
Times-e  . 


Grand  Total 


NEW  YORK.  N.  Y. 

Times-m  .  2,445,707 

Times-S  .  3,396,721 

Herald  Tribune-m  .  990,498 

(Herald  Tribune-S  .  934,448 

Mirror-m  .  821,003 

Mirror-S  .  459,494 

News-m  .  1,541,415 

News-S  .  1.980,490 

Journal  Amcrican-o  ...  1,050,524 

•Journal  American-S  .  444,690 

Post-e  .  984,844 

Post-S  .  118,443 

World  Telegram  S  Sun-e  1,304,254 


LOWELL,  MASS. 


Sun-e  . 
••Sun-S 


Grand  Total 


LYNN.  MASS. 


MANCHESTER.  N.  H. 

••Union  Leader-d  .  743,881  905,442 

News-S  .  283,160  274.495 


Grand  Total 


Grand  Total . 14.496,937  15,641,574 

TENN.  NOTE:  Post  Evening  published  5  days  a 

1,459,154  1,915,601  a  ■  i  a  u- 

977  041  849  874  NOTE:  Part  run  adv.  includes:  Mirror-m 

I  711  W4  I  374  M4  1941—821,003  (175,894).  1940—825,015  (177.- 
•  '  247).  Mirror-S  1941—459,494  (141,500).  1940 

3  793  701  4  099  940  —381.844  (142,004).  News-m  1941— 1.541.415 

3.793,201  4,099,960  (757  74^,  1940—1,481,330  (804,844).  News-S 

1961—1,980.490  (1,310,048).  1960—1.579,447 

®®NN.  (1,105,^).  Journal-American-e  1961-1,- 

050,524  (113,405).  1940—1,049,147  (137,397  . 
.  795,147  915.933  Journal-American-S  1941—444,490  (72,134). 

ng  and  Journal  Eve-  1940—351,940  (77.405).  World  Tel.  S  Sun-a 
combination  Linaga  1941  —  1,304,254  (  240.204).  1940-  1,391.331 
rd  Morning  only  is  (252,910).  Split  run  adv,  includes:  Naws-m 
189,411.  News-S  122,952). 

EDITOR  8C  PUBLISHER  for  June  3,  1961 


MEMPHIS, 

Commercial  Appeal-m 
•Commercial  Appeal-S 
Press-Scimitar-e  . 


Grand  Total 


Check  your  watches,  gentlemen,  for  time  is  a  test  of  mechanical  simplicity.  And  we  want  you  to  know  how  little 
time  it  takes  to  reverse  cylinder  rotation  for  ROP  color  on  a  Hoe  Colormatic*  unit.  In  a  few  seconds,  an  adjustment 
as  quick  as  the  turn  of  your  wrist  actuates  the  Colormatic  reversing  mechanism.  The  job  is  done  with  a  single  tool. 
There  are  no  cover  plates  to  remove  or  gears  to  shift.  Reproduction  is  sharp  and  true,  at  speeds  up  to  70,000 
PPH,  if  your  deadlines  dictate.  And  when  your  color  run  is  done,  cylinder  reversal  back  again  for  normal  black-and- 
white  is  likewise  a  matter  of  seconds.  Instant  cylinder  reversal  is  just  one  of  many  Color¬ 
matic  advantages.  As  a  matter  of  policy,  Hoe  builds  a  bit  of  tomorrow  into  today’s  equip¬ 
ment.  Look  to  Hoe  for  progress  in  printing.  R.  Hoe  &  Co.,  Inc.,  910  E.  138th  St.,  N.  Y,  54 


•S 


NEW  ROP  COLOR  GUIDE 
has  handy  tear-out  swatches 


Each  color  page  contains  tear-out  swatches  which  can 
be  enclosed  with  copy  for  accurate  color  interpretation. 

Publishers,  advertisers  and  advertising  agencies  are 
invited  to  secure  free  copies  of  the  ROP  Guide  from  any 
I  PI  branch,  or  by  writing  direct  to  the  I  PI  Promotion 
Department  at  the  address  below. 


The  new  IPI  ROP  Color  Guide  presents  the  12  standard 
base  colors  approved  by  the  American  Association  of 
Advertising  Agencies  and  the  American  Newspaper 
Publishers  Association  for  ROP  color  printing.  Also 
included  are  36  ROP  color  mixtures  which  can  be  made 
from  formulas  supplied  by  IPI  branches. 


ipi  and  1C  are  trademarks  of  Interchemical  Corporation 


April  Linage 

(Contimu'd  from  ixiffe  38) 


NEW  YORK  (QUEENS),  N.  Y. 

Lonq  Island  Prcsi-a  ....  I,522,3i7  I,i2i,59l 

§Long  Island  Press-S  . .  &23,48S  S24.I78 

Grand  Total  .  2.I4S.8S2  2.IS0.7if 

NEWPORT  NEWS.  VA. 

Press-m  1.120,328  1,338.851 

§Press-S  551,328  454,797 

TImes-Herald-e  942,059  1,139,254 

Grand  Total  .  2,433,715  2,934.904 

NIAGARA  FALLS.  N.  Y. 
Gasetta-a  974,759  1,095,251 

••GaiaHa-S  .  188,459  174.541 

Grand  Total  1,143.418  1,249,812 


PHILADELPHIA.  PA. 

Bullatin-a  .  2,013,255  2,140,091  Baa*a 

t*Bullatin-S  .  748,180  481,851  §Baa-l 


SACRAMENTO.  CALIF. 


SEATTLE.  WASH. 


t*Bullatin-S  .  748,180  481,851  §Baa-5  .  445,149 

Inquirar-m  .  1,814,438  1,951,400  Union-M  .  423,259 

Inquirar-S  .  1,813,784  1,549,857  “Union-S  .  410.404 

Naws-a  .  847.103  897.710  - 


. .  2,085,881  2,213,831  Post-lntalli^ancar-m 


571,024  ’Post-Intalligancar-S 

490,182  Timas-a  . 

328,544  Timas-S  . 


..  1,151,471  1,321.974 
.  572,893  458,039 

..  1,779,078  2,050,073 
. .  885,230  700,904 


Grand  Total .  7,274,942  7,241,109  NOTE:  Unii 

NOTE:  Part  run  adv.  includas:  Bullatin-a  a  waali  only. 
1941—2,013,255  (29,034).  Inquirar-m  1941— 

1.814,438  (  27.078).  1940—1,951,400  (27,174).  ; 


Grand  Total  .  3,784,715  3,803,401 

NOTE:  Union  Morning  publishad  5  days 


Grand  Total .  4,388,872  4,530.992  | 


ST.  LOUIS.  MO. 


PHOENIX.  ARIZ. 

Rapublic-m  .  2.559,944  2,727,413 

tRapublic-S  .  1,192,204  904,319 

Gaiatta-e  .  2,482,343  2,481,845 

Grand  Total  .  4,234,495  4,313,577 


Globa-Damocrat-m  ....  1,317,242  1,484,093 


SHREVEPORT.  LA. 

Journal-a  .  982,235  1,133,857 

Timas-m  .  1,154,439  1,387,300 


-S  .  441,148 


ARIZ.  t*Oloba-Damocrat-S  ..  544,551  528.7SI 

2.559,944  2,727,413  .  ? 

I  192  204  904  319  §Post-Dispatch-S  .  1,345.183  1,183,993 


Grand  Total  .  2,400,022  2.950.202 

SOUTH  BEND.  IND. 


PITTSBURGH.  PA.  —1,484,093  (210, 

Post-Gai.  ft  Sun-Tal.-m  .  1,252,594  1,314,581  „ 

•Post-Gai.  ft  Sun-Tal.-S  .  441,124  .  „ 

Press-a  .  1,799,973  2,013,110  Pionaar  Prass-rn 

tPrass-S  .  1,327,970  1,037,992  I?'®"**; 

Sun-Talagraph-a  .  590,180  Dispatcn-a  ... 

5un-Talagraph-S .  422,281  j  t  •  i 


NOTE:  Part  run  adv.  includas:  Globa- 
Damocrat-m  1941-1,317.242  (  235,434).  1940 
-1,484,093  (210,008). 


5,288,180  5.544.343  Tribuna-a  .  ' 

.  includas:  Globa-  Tribuna-S  . .  *^^,328  554,184 

,242  (  235,434).  1940  .  2,048,810  2,210,938 


ST  PAUL  MINN  SPOKANE.  WASH. 

. trpi=n%':;%rs .  K 


I.K  Chronicla-a  . !  _9^3  IW 

,  -,TC  Grand  Total  .  2,275,498  2,509,222 


NORFOLK.  VA. 

Ladgar-Dispatch  ft 

Portsmouth  Star-a  ...  1,572,449  1,994,474 
Virginian-Pilot-m  ..  1,854,418  2,152,010 
(Virginian-Pilot  ft 

Portsmouth  Star-S  ...  981,185  859,989 

Grand  Total  .  4,408,072  5,004,475 

NOTE:  Part  run  adv.  includas:  Ladgar- 
Oispatch  ft  Portsmouth  Star-a  1941 — 1.572,- 
449  (  374,241).  1940-  1,994,474  (429,041). 

'  VIrqinian-Pilot-m  1941—1,854.418  (252,415). 
1940-2,152,010  (  275.331).  Virginian-Pilot  ft 
Portsmouth  Star-S  1941—981,185  (197,128). 

1940— 859,989  (175,072). 

OAKLAND.  CALIF. 

Tribune-a  .  1.831,337  2,091,195 

§Tribuna-S  .  908,395  739,444 

Grand  Total  .  2,739,732  2,830,839 

NOTE:  Part  run  adv.  includas:  Tribuna-e 

1941- 1,831,337  (  75,944).  1940  —  2,091,195 

I  (77.207). 

'  OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  1,033,575  1.174.928 

Oklahoman-S  .  444,743  518,891 

Timas-a  .  1,194,112  1,313,322 

Grand  Total  2,874,430  3,009,141 

NOTE:  Part  run  adv.  includas:  Timas-a 
1941-1,194,112  (128.827).  1940—1,313,322 

(151.804). 

OMAHA.  NEBR. 

~World-Herald 

(See  Note)  .  1,241,074  1,382,288 

fWorld-Herald-S  .  1.014,139  809,794 

i  Grand  Total  .  2,255,213  2,192,084 

1  (?t)  World-Herald  sold  in  combination 

I  Morning  and  Evening,  linage  of  only  one 

I  edition.  EVENING,  is  shown. 

!  ORLANDO,  FLA. 

star-e  .  1,911,249  2,149,544 

Santinal-m  .  1,911,249  2,149,544 

I  Santinel-5  .  914,847  812,522 

Grand  Total  .  4,739,385  5,111,454 

I  NOTE:  Part  run  adv.  includas:  1941 — 704,- 
I  592.  194(7-498,955. 

PASADENA.  CALIF. 

I  Star-News-a  .  1,100,204  1,252,844 

flndapendant- 

Star  News-S  .  450,477  408.747 

Independant-m  .  1,023,323  1,214,418 

Grand  Total  .  2.574,204  2,874,249 

PAWTUCKET,  R.  I. 

Times-e  823,041  1,004,412 


PENSACOLA.  FLA. 

News-e  .  414,197 

3ournal-m  .  1,091,148 

Naws-Journal-S  .  344.417 


3,745,507  4,015,279 


Grand  Total  .  4,821,441  5,378,144  NOTE:  Part  run  adv.  includas:  1941  — 

NOTE:  (•)  Post-GaiaHa  purchased  the  1.707,844  (124,082).  1940-1,944,227  (133,411). 
Sun-Talegraph  effective  with  the  April  25th  . 

1940  issue.  ST.  PETERSBURG,  FLA. 

*lndepandent-e  .  410,474  479.289 

PORTLAND  ORE  **lndapendent-S  .  255,310  251,340 

_  icci  vna  I«7ini  Timas-m  .  2,084,089  2,481,288 

Oregonian-m  .  I,554.7W  l,5«,40l  784445  722,944 

§*Or«qonian>S  .  976,711  679,617  ’ 

CVegon  Journal-e  '  Grand  Total  .  3,734,538  4.134.901 

(Oregon  Journal-S  ....  349,719  543,018  „  u.-  u  j  ,  j  V  . 

’  _  _  NOTE:  (•)  Publishad  5  days  a  weak  only. 


§*Oregonian-S  _ 

Oregon  Journal-a 
(Oregon  Journal-S 


974,711  479,417 

1,054,395  1,205,419 


STOCKTON,  CALIF. 

Racord-a  .  1,343,371  1,575,555 

SYRACUSE.  N.  Y. 

Ha  raid -Journal-a  .  1,475,458  1,720,845 

§*Harald-Amarican-S  .  704,372  405,104 

Post-Standard-m  .  815,440  944,884 

(Post-Standard-S  .  349,418  384,048 

Grand  Total  . .  3,345,108  3,474,881 


Grand  Total  .  3,959,534  3,995,855 


POUGHKEEPSIE,  N.  Y. 

Journal-e  .  894,904 

••Journal-S  .  420.133 


SALEM.  ORE. 

Oregon  Statesman-m  799,047  881,318 

„.  ••Oregon  Statesman-S  274.897  245,034 

ni’oSa  Capital  Journal-a  .  914,527  1,001,598 


TACOMA.  WASH. 

Naws-Tribuna-a  .  1,343,729  1,587,140 

881,318  Naws-Tribuna-S  .  489,274  394,441 


1,317,037  1,322,930 


PROVIDENCE.  R.  I.  Tribuna-m  .. 

Bulletin-e  .  1,494,999  1,785,174  (Tribuna-S  .. 

Journal-m  .  1,366.862  1.170,409  Deseret  News 

t Journal'S  .  1,015,435  885,042  Telegram*e 

Grand  Total  .  4.079,296  3,840,625  Grand  Total 

READING.  PA.  SAf 

Eagle  (See  Note)  ....  984,971  1,187,423  E«press-m 

§Eagle-S  .  338,547  274,934  (Express-News 


Grand  Total  .  1,990,491  2,147,952 

SALT  LAKE  CITY.  UTAH 

Tribuna-m  .  1,790,042  2,044,493 

(Tribuna-S  .  790,424  408,304 


Grand  Total  .  1,325,518  1,442,359 

NOTE:  Eagle  Evening  and  Times  Morn¬ 
ing  sold  in  combination.  Linage  of  one 
edition  (Eagle  Evening)  is  shown. 


338,547  '274,934  (Express-News-S  .. 

_  _  Express-News  (5at.) 

1,325,518  1,442,359  N«ws-e  . 


n-e  .  1,782,929  1.972.582 

otal  .  4,343,597  4,447,379 

SAN  ANTONIO,  TEX. 

.  1,141,857  1,241,051 

lews-S  .  857,952  719,543 

iws  (Sat.)  ...  378,270  470,023 

.  1,341.879  1,549,040 

.  1,473,230  1,740,237 


RICHMOND.  VA. 

News  Leader-a  .  1,484,578  1,881,719 

Timas  Dispatch-m .  1,500,394  1,578,234 

(Timas  Dlspatch-S .  941,842  880,779 


Grand  Total  .  4,014,702  4,435,304 

NOTE:  Express  Morning  and  News  Eve¬ 
ning  publishad  5  days  a  weak  only. 


Grand  Total .  1,833.003  1,981,781 

TAMPA.  FLA. 

Tribuna-m  .  1,923,583  2,258,091 

(Tribuna-S  .  974.711  809.440 

••Timas-a  .  1,093,314  917,444 

Grand  Total .  3,993,410  3,984,995 

TOLEDO,  OHIO 

•Timas-m  .  551,299  442.421 

Blada-a  .  1,728,879  1,980,447 

8lada-S  .  957,248  840,432 

Grand  Total  .  3,237,424  3,483,500 

NOTE:  (•)  Published  5  days  a  weak  only. 

TORONTO.  CANADA 

Globe  ft  Mail-m .  1,409,028  1,772,178 

(•Talagram-a  .  2.241,754  2,521,993 

Star-a  .  2,433,953  2,444,788 


mas  Dispatch-m .  1,500,394  1,578,234  SAN  DIEGO,  CALIF. 

rimes  Dlspatch-S .  941,842  880,779  .  1,712.114  1,723,552 

_  .  T  »  1  -  §Union-S  .  1.027,405  992,149 

Grand  Total .  4,124.834  4,340,734  Syribune-a  .  2,312,534  2,484,019 


IIEGO,  CALIF.  Grand  Total .  4,385,497  7,043,110 

.  1,712,114  1,723,552  NOTE:  (•)  Includas  WEEKEND  MAGA- 

.  1.027,405  992,149  ZINE  linage. 

.  2,312,534  2,484,019  Part  run  adv.  includas:  Talagram-a  1941 

-  -  -2,241,754  (57.287).  1940-2,521,993  (44.117). 


RIVERSIDE.  CALIF.  Grand  Tot< 

Press-Enterprise  ,  . 

(Sea  Note)  .  1,253,392  1,391,934  SAN 

§Press-Entarprisa-S  _  414,044  359.944  Chronicle-m 

-  -  (Chronicle-S 

Grand  Total  .  1,449,458  1,751,902  Examiner-m 

NOTE:  Press-Entarprisa  Morning  ft  Eva-  •Examiner-S 
ning  sold  only  in  combination.  The  Full-  Naws-Call- 
Run  Linage  shown  above  is  that  of  only  Bullatin-a 
one  edition  (Press-Enterprise — Morning). 

Part  run  adv.  includes:  Press-Entarprisa  Grand  Tot 

1941—1,253,392  (  29,739).  1940-1,391.934  NOTE:  Pa 

(33,452).  cle-m  1941- 


5,052,257  5,199,720 


SAN  FRANCISCO.  CALIF.  ,  .  ...  J*' 

I.........  ...-.-..I  Evening  Timas-e  .  1,013,001  1,147,548 

.  ••Timas  Advartisar-S  .. .  505,853  407,004 

. ,*''■‘21  Trantonian-m  .  774.043  873,339 

.  2,002.774  2,118,799  _  _ 

.  1,153,385  924,811  Grand  Total  .  2,294,917  2.427,893 

1058  024  I  159  315  NOTE:  Timas  Evening  published  5  days 
'  '  a  week  only. 


Examiner-S  .  1,153,385 


.  1,058,024  1,159,315 


Grand  Total  .  4,794,870  4,575,806 

NOTE:  Part  run  adv.  includes:  Chroni- 


TROY,  N.  Y. 


cla-m  1941-1,749,084  (44,527).  1940-1.493,-  Record  (Sea  Note) 


381  (35,404).  Chronicle-S  1940-479,502 

ROANOKE.  VA.  (9,400). 

Timas-m  .  944,454  1,129,253 

ITimas-S  .  401,938  388,541  SAN  JOSE.  CALIF. 

World-Naws-a  .  979,881  1,110,574  Mercury-m  .  1.940.949  1,918.382 

-  -  Naws-e  .  1,932,944  1.910,792 


945,083  1,052,453 


NOTE:  Record  Morning  and  _  Tirnes- 
Record  Evening  sold  in  combination. 
Linage  of  one  edition  (Record  Morning) 
is  shown. 


-  -  Naws-e  .  1,932,944  1.910,792  TULSA.  OKLA. 

Grand  Total  .  2.348,473  2,428,348  §Marcury-Naws-S  .  7^,142  707.314  Tribuna-a  ...  1535  124  1,724,470 

-  -  World-m  ....’. .  1.547,702  1,775,590 

ROCHESTER.  N.  Y.  Grand  Total  .  4,471,075  4,534,490  vVorld-S  .  579,212  521,155 

Democrat  ft  Chronicla-m  1.541,983  1,581,052  NOTE:  Part  run  adv.  includas:  Mercury-m  ^  ^  .  ,  .  '  '  .  . 

(Democrat  ft  1941—1,940,949  (27,979).  1940—1,918,382  (47.-  Grand  Total .  3.442,038  4,021,415 

Chronicle-S .  1,019,429  819,942  912).  Naws-a  1941— 1,932,944  (  27,979).  1940 


Grand  Total .  3.442,038  4,021,415 


Times  Union-e  .  1,902,732  1,998.342  —1,910.792  (47,912). 


Grand  Total  .  2,071,742 

PEORIA.  ILL. 

Journal  Star  (Sea  Note)  1,240,491  1,394,919 

IJoumal  Star-S .  407,323  441,144 

Grand  Total  .  1,848,014  1,858,043 

NOTE:  Journal  Star  Morning  and  Journal 
Star  Evening  sold  in  combination.  Linage 
of  only  one  edition — Journal  Star  Evening 
—is  shown. 


Grand  Total  .  4,444,344  4,399,334 

ROCKFORD.  lU. 

Star  (See  Note)  .  1.042,520  1,140,352 

Star-S  .  440,499  531,451 

Grand  Total .  1,483,219  1,491,803 

NOTE:  Star  Morning  and  Register- 
Republic  Evening  sold  in  combination. 
Linage  of  only  one  edition — Star  Morn¬ 
ing — is  shown.  Star  Morning  publishad  five 
weak  days  only,  excluding  Monday, 


SAN  RAFAEL.  CALIF. 
Indapendent-Journal-a  1,058,819  1,019,321 


SCENECTADY,  N.  Y. 


UNION  CITY.  N.  J. 

Hudson  Dispatch-m  ...  744,184 


UTICA,  N.  Y. 


.  1,099,393  1,175,454  Prass-m 


Observer  Dispatch-a  . 
••Observer  Dispatch-S 


•Union  Star-e  .  831,740 


Grand  Total  . . 


1,931,133  2,022,030 


880,480  1,047,845 
354,424  345,537 

1.071.794  1,324,724 

2,307,100  2.720,124 


SCRANTON.  PA. 


WASHINGTON,  D.  C. 

Naws-e  .  1,041,894  1,248,002 


editor  ac  PUBLISHER  for  June  3,  1961 


Timas-a  .  895.067  1,009,245  Po$(-m  .  2,803,910  2,948,854 
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1961 

I960 

§*Post-S  . 

1,268,802 

1,017,866 

Star-e  . 

2,488.569 

2,779,420 

tStar-S  . 

1,138,376 

1,031,657 

Grand  Total  . 

8,761,553 

9,025,801 

WATERBURY 

,  CONN. 

Amarican-a 

1,201.682 

1,354,005 

*Republican-S . 

466.844 

437,504 

Grand  Total  . 

1.668,526 

1,791,509 

MACY  WESTCHESTER-ROCKLAND 

GROUP,  N.  Y. 

(10  CITIES) 

Mamaroneck  Times-e 

697,247 

743,490 

Mount  Vernon  Argus-e 
New  Rochelle 

831,756 

906,542 

Standard-Star-a 
Ossining  Citizen- 

886,814 

948,614 

Ragistar-a  . 

709,171 

746,749 

Paekskill  Star-a 

600,381 

609,930 

Port  Chester  ltem>e 

913,817 

922,264 

Tarrytown  News-e 
Yonkers  Herald 

701,082 

741,021 

Statesman-e 

White  Plains  Reporter 

954.603 

1,012,709 

Di$patch-a 

Rockland 

1,055,372 

1,090,755 

Journal  News-e 

778,475 

639,830 

Grand  Total 

8,128,718 

8,361,904 

WICHITA. 

KANS. 

Beacon-e 

1,014.567 

Beacon-S . 

280.885 

Eagle-m  . 

1,291,928 

1,529.878 

Eagle  ft  Beacon-e 

1,165,401 

1,165.815 

(Eagle  ft  Beacon-S 

586,270 

459,077 

Grand  Total .  3,M3,5W  4,450.222 

NOTE;  Eagle  purchased  the  Beacon 
effective  September  26,  I960. 


1961 

I960 

NEW  YORK, 

.  N.  Y. 

El  Diario  De 

Nueva  York-m 

249,129 

257,039 

El  Diario  De 

Nueva  York-S 

71,855 

52,281 

Grand  Total 

320,984 

309,320 

NORWAU, 

CONN. 

Hour-e 

950.222 

981,510 

PATERSON 

.  N.  J. 

Call-m 

802.625 

880,968 

News-e 

1,084.365 

1,122,984 

Grand  Total 

1,886.990 

2,003,952 

QUINCY, 

MASS. 

Patriot  Ledger-e 

814,675 

918,990 

SCRANTON,  PA. 

Tribune-m 

432,946 

465,088 

Scrantonian-S 

387,913 

347.660 

Grand  Total 

820,859 

812.748 

Includes  PARADE  4?, 028  lines 

(1961); 

44.445  lines  (I960). 

WILKES-BARRE.  PA. 

Record-m 

547,290 

655.293 

Times-Leader-e 

907,982 

1.080.713 

Independent-S 

642,494 

547,485 

Grand  Total 

2,097,766 

2.283.491 

Includes  FAMILY  WEEKLY  39.624  lines 
(1961):  32.752  lines  (I960). 

FIGURES  SUPPLIED 
BY  PUBLISHERS 

1961  I960 


WINSTON-SALEM.  N.  C. 

Journal-m,  996,827  1,140,090 

Sentinel-e  954,364 

Journal  &  Sentinel-S  490,814  388,774 


Grand  Total 

.  2,442,005 

1 ,528,864 

NOTE:  Sentinel  Evening  measured  by 
Media  Records  starting  January  1.  I960. 

WORCESTER.  MASS. 

Telegram-S 

Telegram-m 

Gazette-e 

653.864 

804.851 

1,158,473 

630,995 

939,298 

1,311,847 

Grand  Total 

2,617,188 

2,882,140 

YOUNGSTOWN,  OHIO 

Vindicator-e 

§Vindicator-S 

1,454,371 

909,317 

1,690,346 

947.848 

Grand  Total 

2,363,688 

2,638,194 

ABERDEEN. 

S.  D. 

Amer:can-News-e 

American-News-S 

340.284 

162,358 

340.718 

155.876 

Grand  Total 

502,642 

496,594 

ALTOONA, 

.  PA. 

Mirror-e 

1.005,977 

1,118,278 

APPLETON-NEENAH-MENASHA, 

,  WIS. 

Post-Crescent-e 

1.408,792 

1,523,074 

BATTLE  CREEK,  MICH. 

Enquirer  ft  News-e 
Enquirer  ft  News-S 

808  153 
313,771 

®49  224 
258  674 

Grand  Totai 

1,121,924 

1 ,207,898 

BURLINGTON.  VT. 

Free  Press-m 

713,464 

820,791 

ADVERTISING 
LINAGE  SERVICE 


CANTON,  OHIO 

Repository-e  1 .494,472  1 .756.482 

Repository-S  794,122  734.482 


1961  I960  Grand  Total 


2,288,594  2,490,964 


BLUEFIELD,  W.  VA. 

Telegraph-m  416.432  488,082 

Telegraph-S  189,892  183,027 


Grand  Total  603,315  671,109 

Includes  FAMILY  WEEKLY  39,624  lines 
(1961);  32,752  lines  (I960). 

NOTE:  Teleqraph-S  sold  in  combination 
with  Sunset  News-e. 


State- m 
State-S 
Record-m 


COLUMBIA.  S.  C. 

870,909 

490,858 

644,383 


1.070.870 

440,066 

776,210 


Grand  Total  2.006,150  2,287.146 

Includes  AMERICAN  WEEKLY  17,699 
lines  (1961);  17.879  lines  (I960). 


DULUTH,  MINN. 

Herald-e  818,129 

News-Tr!bune-m  557.484 

News-Tribune-S  478,479 

Grand  Total  .  1,863,092 

I960  figures  from  Media  Records. 

JAMESTOWN,  N.  Y. 

Post-Journal-e  845,087  978,476 

Includes  FAMILY  WEEKLY  39,624  lines 
(1961);  43,147  lines  (I960). 


CARBONDAU-HERRIN-MURPHVSBORO. 

ILL. 

Southern  IHinoisan-e  403  830  521.024 

Southern  Illinoisan-S  152.026  144,774 

Grand  Total  555.856  665,798 

Does  not  include  FAMILY  WEEKLY. 


CHAMPAIGN-URBANA,  ILL. 

Courier-e  715.610  686  014 

Courier-S  417.578  256.536 

Grand  Total  1. 133.188  942,550 

CHILLICOTHE,  OHIO 
Gaiette-e  593,166  752,587 

CORPUS  CHRISTI,  TEX. 

Caller-m  1.341. 1 16  1.575  384 

Caller-»  1,298,906  1,501,598 

Caller-S  432,222  401,156 

Grand  Total  3,072.244  3.428.138 

Includes  AMERICAN  WEEKLY. 

DAVENPORT,  IOWA 

Democrat-m  761.614  985.908 

TImes-e  1,037.344  1,279.320 

Times-Democrat-S  .  434,532  389,060 

Grand  Total  2,233,490  2,654.288 


MONROE.  LA. 

World-m .  717,951  834,322 

World-S .  336,532  284,724 

News-Star-e  .  675,783  778,549 


Grand  Total  .  1,730,266  1,897,595 


DAYTONA  BEACH.  FLA. 

News-e  847.963  1,021.482 

News-Journal-S  .  247,769  258.650 

Journai-m  .  805,326  981,428 


Grand  Total  1,901,058  2,261,560 


1961 

I960 

DECATUR, 

,  ILL. 

Herald  ft  Review-me 

921,368  1.045.940 

Herald  &  Review-S 

360,584 

358,120 

Grand  Total 

1.281,952  1,404,060 

Does  not  include  FAMILY  WEEKLY. 

EAST  ST.  LOUIS.  ILL. 

Journal-e 

515,140 

530,045 

Journal-S 

213,369 

195,009 

Grand  Total 

728,509 

725,054 

Does  not  include  FAMILY  WEEKLY. 

ELKHART, 

IND. 

Truth-e 

887,894 

890,512 

ESCONDIDO 

.  CALIF. 

Times-Advocate-e 

439,631 

534.726 

GRAND  FORKS.  N.  D. 

Herald-eS 

710,290 

667,625 

GREEN  BAY.  WIS. 

Press-Gazette-e 

1.262,380  1 

.431,164 

HAVERHILL, 

,  MASS. 

Gazette-e 

524,748 

521,920 

HUNTINGTON.  W.  VA. 

Advertiser-e 

788.037  1 

1,017,130 

Herald-Dispatch-m 

795,686 

1,039.001 

*Herald-Advertiser-S 

322,147 

319.269 

Grand  Total 

1,905.870  2,375  400 

-Includes  AMERICAN  WEEKLY 

17,603 

lines  (1961);  17,749  lines  (I960). 

HYANNIS, 

MASS. 

Cape  Cod 

Standard-T!mes-e 

496,720 

493,696 

JOHNSTOWN.  PA. 

Tribune- 

Democrat-All  Day 

1,032,409 

1,102,129 

KENNEWICK-PASCO-RICHLAND, 

WASH. 

Tri-City  Herald-e 

520,702 

558,908 

Tri-City  Herald-S 

113,596 

91,980 

Grand  Total 

634  298 

650,888 

Does  not  include  FAMILY  WEEKLY. 

KINGSTON.  N.  Y. 

Freeman-e 

736.974 

814,366 

LINCOLN, 

NEBR. 

Star-m 

1 ,022,756 

1,126,146 

Journal-e 

969.122 

1,060.556 

'^Journal  &  Star-S 

349,930 

264,922 

Grand  Total 

2.341,808 

2,451.624 

^Includes  PARADE 

48,217  lines 

(1961): 

43,983  lines  (I960). 

LOCKPORT,  N.  Y. 

Union-Sun  &  Journal- 

e  469.420 

565,320 

MADISON,  WIS. 

Capital  Times-e  . 

.  1,153,495 

1,291,031 

State  Journai-m  . 

.  1,186,339 

1,335,103 

State  Journal-S . 

475,811 

422.233 

Grand  Total 

2  815,645 

3,048.367 

Includes  PARADE 

48,279  lines 

(1961); 

44.016  lines  (I960). 

MOLINE-ROCK 

ISLAND.  ILL. 

Argus-e 

964,754 

1,053,220 

Dispatch-e 

1.105,090 

1,201,788 

Grand  Total 

2,069,844 

2,255,008 

MONTGOMERY.  ALA. 

Advertiser-m 

965,398 

1.088,766 

Advertiser-S 

390,152 

360.486 

Journal-e 

963,564 

1 ,075.466 

Grand  Total 

2,319,114 

2,524,718 

NEW  BEDFORD.  MASS. 

Standard-Times-e 

848,960 

931,826 

Standard-Times-S 

275,031 

263,895 

Grand  Total 

1. 123.991 

1. 195.721 

Includes  PARADE 

48.217  lines  (1961); 

43.983  lines  (I960). 

NORRISTOWN.  PA. 

Times-Herald-e  . 

680,601 

808,943 

NORTH  PLATTE.  NEBR. 

Telegraph-Bulletin-e 

533,988 

575,036 

OGDEN, 

UTAH 

Slandard-E«aminer-a 

850.818 

875.566 

Standard-Examiner-S 

307,984 

260,021 

Grand  Total  1.158.802  1,135.587 

Includes  FAMILY  WEEKLY  39,816  lines 
(1961);  32,519  lines  (I960). 


1961 

I960 

OIL  CITY-FRANKLIN.  PA. 

Derrick-m  . 

News-Herald-e 

510,202 

410.860 

558  132 
414  271 

Grand  Total  . 

921,062 

972.410 

PADUCAH. 

KY. 

Sun-Democrat-e  . 

Sun-Democrat-S  . 

687,680 

325,962 

711  704 
257  166 

Grand  Total  .  1.013,642  968  370 

Includes  FAMILY  WEEKLY  40,124  lines 
(1961);  32,382  lines  (I960). 


PASSAIC-CLIFTON,  N.  J. 


Heraid-News-e 

1 .080,584 

1,180  271 

PENSACOLA,  FLA. 

Journal-m  . 

1,111.362 

1.341  662 

News-Journal-S 

353,934 

363  370 

News-e 

611,730 

771  134 

Grand  Total 

2,077,026 

2.476.166 

PINE  BLUFF,  ARK. 

Commercial-e 

591,864 

597  184 

Commercial-S 

192,178 

148.204 

Grand  Total 

784,042 

745  388 

Does  not  include  39.8IB  lines 

FAMILY 

WEEKLY. 

POTTSTOWN.  PA. 

Mercury-m 

795,928 

958.664 

QUINCY, 

ILL. 

Herald-Whig-e 

544.740 

645.420 

Herald-Whig-S 

279,062 

228.326 

Grand  Total 

823,802 

873,754 

RAPID  CITY,  S.  D. 

Journal-e 

543,172 

569,994 

Journal-S 

232,344 

220.850 

Grand  Total 

775,516 

790.846 

RENO,  NEV. 

Journal-m 

208,054 

197  792 

Journal-S 

361,760 

339,374 

Gazette-e 

850,486 

973,130 

Grand  Total 

1,420,300 

1.510.294 

Does  not  include  FAMILY  WEEKLY, 

SALISBURY 

,  N.  C. 

545.412 

566.230 

Post-S 

202,062 

179,394 

Grand  Total 

747,474 

745,424 

SIOUX  FALLS.  S.  D. 

Argus-Leader-e 

739.760 

730.804 

Argus-Leader-S 

282,002 

268,184 

Grand  Total  . 

1,021,762 

999,060 

TOPEKA, 

KANS. 

Capital-m 

894,453 

947,191 

state  Journal-e 

814.058 

858.893 

Capital-Journal-S 

365.456 

288,505 

Grand  Total 

2.073,967 

2,094.589 

TUCSON. 

ARIZ. 

Star  m  . 

1.678.029 

1,825,064 

Star-S  . 

460,877 

371,718 

Citizen-e  . 

1,967,802 

2.059,358 

Grand  Total  . 

4,106,708 

4.256,140 

WAUKEGAN,  ILL. 

News-Sun-e 

1,090.152 

1,282,750 

WILMINGTON,  DEL. 

News-Journal-me  . 

1.637.382 

1,732,644 

WOONSOCKET,  R.  1. 

Call-e 

704,053 

751,449 

CANADA 


CALGARY.  ALTA. 

Herald-e  1.918,838  1,868,997 

EDMONTON.  ALTA. 

Journal-e  1.709,894  1,856.328 

HAMILTON,  ONT. 

Spectator-e  -  2.071,138  2.325,235 

KITCHENER-WATERLOO.  ONT. 

Record-e  .  1,313,361  l,320,74t 

(Continued  on  •!(>) 
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FOTOSETTERS 


“  The  Fotosetter  method  of  setting  display  advertising  benefits 
advertisers  and  The  Post”—  Harry  Eybers 


As  the  advertising  linage  for  The  Washington  Post  moved  rapidly  and  steadily  up  (from 
37,352,000  lines  in  1955  to  45,390,(X)0  lines  and  7th  place  among  all  U.  S.  papers  in  1960),  the 
newspaper  installed  its  first  Fotosetter  machine.  That  was  4  years  ago.  Since  that  time, 

_  The  Post  has  added  5  more  machines  to  help  produce  its  ever-increasing 

amount  of  advertising  linage,  and  to  produce  its  recently  added  features, 
tv  Channels  and  local  Sunday  Roto  Magazine. 

When  the  sixth  machine  was  recently  installed,  Harry  Eybers,  production 
manager  of  The  Washington  Post,  stated,  “We  helped  pioneer  the  use  of  photocomposition 
because  we  felt  it  had  merit.  The  fact  that  we  now  have  six  of  these  Potosetters  for  the 
production  of  much  of  our  regular  advertising  and  for  our  special  Sunday  TV  Channels  booklet 
and  Potomac  Roto  Picture  Magazine  is  real  testimony  to  their  great  success.  In  our  modem 
and  expanded  plant,  we  have  made  the  Fotosetter  machines  an  integral  part  of  our  new 
overall  typesetting  system.”  •  Now  is  the  time  for  you  to  modernize  with  Fotosetter.. .  the 
overwhelming  choice  in  photocomposition. 


INTERTYPE  COMPANY  364  Furman  Street,  Brooklyn  1,  New  York 

A  Division  of  Harris-Intertype  Corporation 
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Press  Crew 
Sets  Record 
For  4  Units 

St.  PETEKsin  ur.,  Fla. 

St.  Peter>tl>nr!f  .stalFer.s 

.set  what  is  Ijelievwl  to  he  a 
rword  reeently  when  they  un- 
loadetl  and  positiontsl  four  units 
of  presses  in  one  ‘id-hour  periwl. 

Repre.sentatives  of  the  Scott 
Company,  manufacturers  of  the 
new  press  units,  said  they  had 
never  heard  of  any  instance 
where  more  than  one  unit  was 
installed  in  one  day. 

It  seems  that  four  trailers, 
each  carrying  a  unit  of  press,  all 
arrived  at  the  same  time  on  a 
Monday  morning. 

By  i:dO  Tues<lay  afterncwn  all 
four  units  had  been  unloadwl 
and  were  in  position.  This  in- 
volve<l  getting  them  out  of  the 
trailers,  hoisting  them  up  to  the 
second  deck  and  putting  them 
in  line  with  the  already  exist¬ 
ing  ten  units  of  press. 

Reels  and  pasters  on  the  fir.st 
deck  had  been  installeti  earlier. 

Work  started  imme<liately  on 
erecting  the  superstructure 
above  the  press  units. 

At  the  same  time,  other 
staffers  were  working  on  hang¬ 
ing  the  motors  which  will  drive 
the  four  units. 

Angelo  Gonzales  and  Irwin 
Reisen  made  extensive  advance 
preparations  for  wiring  the  new 
units.  On  the  original  installa¬ 
tion  of  10  units  at  the  34th 
Street  printing  plant,  the  elec¬ 
tricians  save<i  from  two  to  three 

April  Linage 

{Conthuud  from  pane  42) 


LONDON,  ONT. 

Free  Press-me .  1,756,635  1,763,885 

MEDICINE  HAT.  ALTA. 

News-e  .  451,442  490,715 

NORTH  BAY.  ONT. 

Daily  Nuggett-e .  614,432  688,081 

OTTAWA.  ONT. 

Citiien-e  1,990,162  1,952.533 

Includes  WEEKEND  MAGAZINE  t 
COMIC  Section 

LeDroit-e  .  1,005,448  926,402 

Includes  PERSPECTIVES  SUPPLEMENT. 

SASKATOON.  SASK. 

Star-Phoenix-e  .  1,077,543  1,069,956 

TROIS  RIVIERES,  QUE. 

LeNouvelliste-e  857,368  784,436 

VANCOUVER.  B.  C. 

Sun-e  . .  2,420,543  2,607.401 

Province-m  .  1,166,634  1,375,621 

Grand  Total  3,587,177  3,983,022 

Includes  WEEKEND  MAGAZINE  111,559 
lines  (1961):  122.367  lines  (I960).  PART 
RUN  20,198  lines  (1961);  29,797  lines  (I960). 

WINNIPEG,  MAN. 

Tribune-e  .  1.413,888  1,587,760 
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cutaway  view  of  the  new  home  of  Chicago's  American  which 
adjoins  Tribune  Tower. 


months  in  wiring  time  by  their 
advanced  preparations. 

The  first  installation  at  the 
new  plant  was  done  by  an  out¬ 
side  press  erection  crew.  This 
time  Times  staffers,  with  .some 
additional  help,  are  handling  the 
installation  under  the  general 
superv’ision  of  Ben  Faden,  as¬ 
sistant  production  manager. 


Variable  Speed 
Drive  for  Roller 

Walter  Scott  &  Co.  is  offering, 
as  an  optional  feature,  a  new 
Variable-Sptied-Drive  for  the 
Scott  “Ideal”  Matrix  Rolling 
Machine. 

This  new  drive  enables  the 
operator  to  select  lioth  the  speed 
of  rolling  as  w’ell  as  the  spiked 
of  the  return  stroke  by  merely 
turning  dials  which  are  adjacent 
to  the  regular  Push  Button 
Stations.  This  feature  is  de¬ 
sirable  when  rolling  both  pack- 
less-type  mats  and  hand-packed 
mats. 

The  rolling  spee<l  can  be 
varie<l  from  25  inches  per  minute 
to  200  inches  per  minute,  which 
is  equivalent  to  varying  the 
period  of  rolling  from  0(5  seconds 
down  to  12  seconds.  The  ability 
to  vary  the  speed  of  rolling  for 
varying  moisture  content  in  the 
matrices  is  considered  very  im¬ 
portant.  Stejjless  speed  control 
is  afforded  through  the  use  of 
the  special  motor. 


New  Equipment 
In  Hoe  Fibns 


Two  films  describing  the 
action  and  roles  of  new  e<juip- 
ment  in  newspaper  production 
will  help  to  highlight  the  “Men, 
Machinery  and  Methods”  .sec¬ 
tions  of  the  Production  Manage¬ 
ment  Conference. 

In  the  “.Men”  session  (Mon¬ 
day  afternoon),  Vance  Gregory 
of  the  Oklahoma  City  Okla- 
homan  and  Timen  will  present 
a  film  on  the  Preparation  of 
Color.  Starting  with  the  incep¬ 
tion  of  the  art  work,  the  lab 
work  and  advertising  depart¬ 
ment’s  activities,  the  film  will 
continue  through  the  engraving 
step  and  reach  its  climax  in  the 
last  several  minutes,  when  the 
plates  are  cast  and  the  press 
rolls.  The  first  8-unit  Hoe  Color- 
matic  press  is  the  press  demon¬ 
strated  in  the  film. 

In  the  “Machines”  .session 
(Wednesday  morning),  Donald 
New’house  of  the  Portland  Ore- 
yonum  will  present  a  film  called 
Report  on  M.A.N.  Machine, 
based  on  the  paper’s  experience 
as  the  first  in  the  United  States 
to  install  the  automatic  casting 
equipment. 

Representatives  of  R.  Hoe  & 
Co.,  Inc.,  on  hand  will  include 
Richanl  E.  Lewis,  vicepresident- 
sales  manager,  and  14  memliers 
the  sales  organization. 


RINCH  Tested 
As  Standard  Unit 
In  Production 

sulicommittEH-  of  the  Pro¬ 
duction  Engineering  Committee 
of  .4NP.4  Rt  •search  Institute  has 
adoptinl  a  tentative  definition  of 
a  “RINCH.” 

The  committw  has  been  look¬ 
ing  for  a  unit  of  measurement 
that  would  be  useful  to  the 
lU'W.spajier  industry.  A  standard 
unit  is  needed  .so  that  when 
comparisons  are  made  between 
newspapers  all  will  be  talking 
the  same  language.  The  name 
of  the  unit  of  area  is  “.4NPA 
Re.search  Institute  Inch,”  or 
RINCH  for  short. 

It  is  tE»ntatively  defined  as 
the  area  wpial  to  11  picas  in 
width  by  one  linear  inch  in 
dejith.  VV’hen  used  in  measuring 
news  space,  the  area  of  the 
ty))e  jiroduciHl  will  be  measured 
—  not  the  jirintiHl  page  after 
shrinkage.  The  space  lietween 
columns  will  lie  ignored,  whether 
it  is  occupie<t  by  space  or  by 
rules.  Type  set  in  measures 
either  wider  or  narrower  than 
the  standard  column  widths  will 
be  measured  by  the  area  occu¬ 
pied  in  terms  of  the  RINCH. 
F'or  example,  2  column  inches 
of  type  in  1(5 '2  pica  measure 
will  lie  rejxirted  as  3  RINCH 
inches. 

This  definition  is  lieing  field 
tested  by  members  of  the  sub¬ 
committee. 

The  RINCH  unit  of  measure¬ 
ment  should  lie  helpful  when 
various  newspapers  desire  to 
make  comparisons  of  their  news 
content  and  time  requirwl  to 
.set  same.  It  will  not  matter  if 
one  of  the  jiapers  is  using  12 
))icas  and  the  other  101^  picas. 
With  this  unit  of  measurement, 
the  various  jiapers  will  lie  able 
to  make  comparisons  on  an 
eclual  basis.  All  will  lie  using  a 
common  language. 

• 

Cooper  INominated 
To  Head  Chi  AANR 

Chicago 

James  J.  Cooper,  John  Budd 
Co.,  has  been  nominated  as 
president  of  the  Chicago  Chap¬ 
ter,  American  Association  of 
Newspaper  Representatives,  for 
the  1961-62  year,  effective  July  1. 

Mr.  Cooper  heads  the  “regu¬ 
lar  ticket”  to  be  voted  by  mem¬ 
bers  at  their  annual  meeting 
here  June  13.  Other  nominees 
are  James  H.  Morrow,  Inland 
Newspaper  Representatives, 
vicepresident ;  Eugene  V.  McCoy, 
New  York  Mirror,  secretary  and 
assistant  treasurer;  and  Paul 
V.  Elsberry,  Scheerer  &  Co., 
treasurer. 
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Clerk  to  Reston 

Washington 
As  an  experiment,  James  B. 
(Scotty)  Reston  has  established 
a  one-year  internship  in  the 
Washingfton  Bureau  of  the  New 
York  Times.  He  selected  Jona¬ 
than  Yardley,  editor  of  the 
Daily  Tar  Heel  at  the  Univer¬ 
sity  of  North  Carolina,  to  serve 
as  his  assistant  in  research  and 
correspondence.  The  position 
was  compared  with  that  of  a 
clerkship  to  a  Supreme  Court 
justice.  Mr.  Yardley  is  a  Vir¬ 
ginian. 


Feler  Head  lia.^  been  app(>inte<l  to 
cover  (ierinany  for  all  of  the  Fair- 
child  Publications.  He  replaces 
Michael  Sheridan,  who  has  resigned. 
Mr.  Head,  who  was  fonnerly  on 
Fairchild’s  I.ondon  bureau  staff,  has 
established  Fairchild  head<iuarters 
in  Dusseldorf.  West  Germany. 


James  Haddican  —  from  as¬ 
sistant  Sunday  editor  to  Sunday 
editor,  Neiv  Orleans  (La.) 
Times-Picaynne.  Richard  Sand¬ 
ers,  Times-Picayune  rejiorter  — 
to  public  relations  staff,  Ameri¬ 
can  Cyanamid  Corporation. 


In  addition  to  his  current  activities 
as  eilitor  of  the  Retailing  for  Men 
section  of  DAILY  NEWS  RECORD. 
Mort  Gordon  has  just  taken  over 
the  Friday  Men’s  &  Boys’  Wear 
Retailer  section  of  the  paper.  He 
will  he  assisted  in  this  work  by 
Mar\’  Ann  Jung,  formerlv  of  Fair¬ 
child’s  out-of-town  news  distribution 
department.  Robert  (rrimsley.  who 
was  formerly  on  the  DAILY  NEWS 
RECORD  e<iitorial  staff  and  more 
recently  a  member  of  the  W’eeklie-- 
('opy  Desk,  is  rejoining  DAILY 
.NEWS  RECORD  to  work  on  special 
sections. 
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Alex  W.  Thien,  night  editor. 
Associated  Press  Milwaukee  bu¬ 
reau  —  to  press  secretary  to 
Milwaukee’s  Mayor  Henry  W. 
Maier  at  a  starting  salary  of 
S7,920,  succeeding  David  V. 
Hingtgen,  resuming  work  on  an 
M.  A.  degree  in  journalism  at 
Marquette  Univ'ersity. 


IT'S  HIS  STORY.  HER  LIFE— Jean  Kentle,  center,  editor  of  the  Braille 
Mirror,  presents  copies  of  the  magazine  containing  the  story.  "Aggie 
Underwood  Rules  Man's  Domain-— City  Room."  Agness  Underwood 
of  the  Los  Angeles  Evening  Herald-Ezpress  is  at  the  left,  and  the 
author.  Gene  Sherman,  Los  Angeles  Times  reporter,  is  at  the  right. 

Bi’D  Maloney,  DcMi’cr  (Colo.)  J.  S.  Russell  award  of  the  News- 
)lis  (Ind.)  Times  sports  Rocky  Mountain  News  sports  re-  paper  Farm  Editors’  Associa- 
nent.  porter  —  to  siwrts  staff,  San  tion. 

*  *  *  Diego  (Calif.)  Union.  Hkv- 

ONALD  CoSLiCK,  graduate  ward  Siddons,  News  general 
nt  in  the  public  affairs  assignment  rejwrter  —  to  direc- 
Kent  State  University,  for  of  film  production  for  a 
—  to  assistant  director  Protestant  Church  TV  film  serv¬ 
ile  information,  Denison  ice  in  Atlanta,  Ga. 


Philip  O'Keefe  has  been  named 
advertising  sales  manager  for 
METALWORKING  NEWS,  a  new 
post.  He  joined  Fairchild  in  .Sep¬ 
tember,  1960,  as  midwestern  adver¬ 
tising  sales  representative  for 

METALWORKING  NEWS,  work¬ 
ing  out  of  Chicago.  Mr.  O’Keefe  will 
make  his  headejuarters  in  New  York. 


Clyde  E.  Leib  —  from  city 
editor  to  managing  editor,  Tren¬ 
ton  (N.  J.)  Trentonian.  Charles 
E.  Scott  —  moves  up  from  as¬ 
sistant  city  editor. 
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field  Ja.mes  H.  Gildea,  editor  and  Al  BEtVTEN,  staff  editorial 
and  general  manager,  CortWnfe  (Pa.)  page  cartoonist,  Vancouver 
-ean  Observer,  a  weekly  —  appointed  (R.  C.)  Province  —  to  Tormto 
to  superintendent  of  the  Coal-  (Ont.)  Telegram,  replacing 
dale  State  Hospital  by  the  Penn-  Rkrt  Grassick,  now  devoting 
i  as-  sylvania  Department  of  Public  full  time  to  advertising  illus- 
reles  Welfare.  tration. 


.An  up-to-date  analysis  of  the  S4.5 
billion  (retail)  fimtwear  industry  in 
the  U.S.  is  now  available  in  the 
eighth  edition  of  the  FOOTWE.AR 
NEWS  Fact  B(H)k,  just  published. 
The  1%1  Fact  B(M)k  provides  manu¬ 
facturers.  suppliers,  ad  agencies  with 
such  data  as:  production  figures, 
advertising  expenditures,  retail  sales 
volume  by  type  of  outlet,  price 
trends,  import  and  export  figures. 


John  E.  Sylvesti^r,  84-year- 
old  editor  of  the  Wellston 
(Ohio)  Telegram  —  presented 
a  plaque  by  the  Southeastern 
Ohio  Newspaper  Association  for 
fiO  years  of  serv’ice  in  journal¬ 
ism. 


Richard  Cohen,  San  hrancisco  bu¬ 
reau  chief  of  Fairchild  Publications, 
was  half  of  a  two-man  panel  that 
spoke  and  answered  questions  on 
“The  Specialized  Press’’  at  a  recent 
meeting  of  the  San  Francisco  Bay 
.Area  Publicity  Club.  He  .spoke  on 
the  size  and  scope  of  the  Fairchild 
papers,  news  policies,  etc. 


It's  time  to  save  time  .  .  .  ai 
and  personnel! 


Robert  K.  O’Neill  —  from 
advertising  director  to  business 
manager,  A'cic  Bedford  (Mass.) 
Sta  nda  rd-  T i m  es.  Gerald  T. 
Tache  —  from  classified  adve^ 
tising  director  to  business  man¬ 
ager.  Charles  C.  Alve.s  —  from 
display  advertising  staff  to  clas¬ 
sified  advertising  manager. 


The  Overworked  Editor's  Best  Assistant 

•  Produced  by  an  expert  team  of  news  executives. 

•  Departmentalixed  for  easy  assignments. 

•  Integrates  national  news  into  your  local  setting. 

•  Special  promotional  ideas  for  circulation  and  advertising. 

WritB.  Wire.  Phone. 

GENERAL  FEATURES  CORPORATION 

250  Parle  Ave..  New  York  17.  N.  Y.  YUkon  6-7625 


WiLUAM  B.  SWEETLAND,  pub¬ 
lisher,  Klamath  Falls  (Ore.) 
Herald  and  News  —  appointed 
by  State  Senate  President  Harry 
Boivin  as  one  of  17  members 
of  the  Oregon  Constitutional 
Revision  Committee. 

EDITOR  ac  PUBLISHER  for  June  3,  1961 


hMItksn  of 

Doily  Newt  Racerd,  Weman't  Waor  DoHy, 
Hama  Fumithingi  Doily,  Suparmorkal  Naw^ 
Man's  Waor,  Faolwaor  Naw>,  Oiraclariai^ 
aSalolwadung  Nawt,  ElaOranic  Nawt,  toaln. 
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E 

1 

‘Julian  Bates 
I  Coordinator 

ji 

lAt  Reuters 


Julian  Bates,  news  executive 
of  North  American  Services  for 
Reuters,  has  been  named  editor 
to  direct  and  coordinate  the 
agency’s  expanding  income  serv¬ 
ice  of  world  news  and  the  out¬ 
going  rei)ort  of  U.  S.  and  Ca¬ 
nadian  news. 

The  aiipointment  was  made 
by  Walton  A.  Cole,  Reuters  gen¬ 
eral  tnanager,  who  returned  to 
London  after  five  weeks  sun-ey 
and  development  of  Reuters 
services  in  North  America. 

D.  Kimpton  Rogers,  North 
.American  manager  said:  “This 
appointment  reflects  Reuters 
focus  on  maintaining  our  lead 
in  the  international  news  field 
here  and  overseas. 

I  “Just  as  North  American  pa- 
I  pers  increasingly  seek  cover, 
for  instance,  of  the  problems  of 
the  new  nations  of  Africa  and 
.\sia,  so  the  growing  press  of 
those  countries  are  eager  for 
spot  and  depth  reporting  of 
President  Kennedy’s  new  fron- 
:  tier.” 

Cole  Mc^ls  with  Kennedy 

j  Mr.  Bates  said  that  previous 
!  to  the  UN  heads  of  state  visit 
last  September,  Reuters  was 
sending  out  a  North  American 
file  of  about  20,000  words  a  day, 
exclusive  of  the  agency’s  UN  re¬ 
port.  During  the  historic  first 
two  weeks  of  the  Assembly, 

•  Reuters  file  shot  up  to  30,000 
words  daily  and  has  been  main¬ 
tained  at  that  level  ever  since. 
The  U.  S.  elections,  the  first  100 
days  of  the  New  Frontier,  the 
Cuban  situation  and  U.  S.  space 
successes,  have  all  contributed 
to  the  necessity  for  Reuters 
maintaining  the  expanded  file  it 
began  last  September. 

John  W.  Heffeman,  Reuters 
Chief  Washington  correspond¬ 
ent,  arranged  a  lengthy  meeting 
1  between  President  Kennedy  and 
I  Mr.  Cole,  during  the  latter’s 
'visit  here.  Mr.  Cole  also  met 
with  Secretary  of  State  Dean 
Rusk  and  attended  the  annual 
meetings  of  the  Associated 
.  Press  and  Canadian  Press. 

Mr.  Cole  reviewed  the  devel- 
I  ipping  Reuters  Commercial  Serv- 
r  Ikes  (Comtelburo,  Ltd.)  in 
(  North  America.  Cyril  A.  Smith, 

1  the  manager,  reported  that  there 
was  not  only  a  growing  require- 
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Julian  Bates 


ment  overseas  for  more  intensi¬ 
fied  U.  S.  market  reporting,  but 
much  wider  interest  in  the  U.  S. 
in  foreign  business  news. 

• 

Racing  Stories  Cited 

Buffalo 

Steve  Weller,  Buffalo  Evening 
News  sports  columnist,  received 
a  plaque  for  the  best  column  on 
harness  racing  in  Western  New 
York  during  1960,  at  the  spring 
meeting  of  the  Western  New 
York  Chapter,  United  States 
Harness  Writers  Association. 
Henry  W.  Clune,  Rochester 
Democrat  &  Chronicle,  was  hon¬ 
ored  for  the  best  feature. 

Delaney  to  Retire 

Chicago 

John  F.  Delaney,  veteran  Chi¬ 
cago  newspaperman  and  more 
recently  in  public  relations  work, 
is  retiring  June  30  as  director 
of  the  Chicago  Board  of  Educa¬ 
tion’s  bureau  of  PR.  He  organ¬ 
ized  the  bureau  in  1945  after  a 
career  in  news  writing  on  Chi¬ 
cago  dailies. 

*  •  * 

Edward  E.  Beeler,  Wilson 
(N.  C.)  Daily  Times  —  to  grad¬ 
uate  assistantship  in  journalism 
at  University  of  Oregon. 

*  *  ♦ 

Hannah  Miller,  general  as¬ 
signment  reporter,  Charlotte 
(N.  C.)  Observer  —  to  religion 
reporter,  succeeding  Bill  La.m- 
KIN,  now  publicity  secretary 
for  the  Presbyterian  Church, 
U.  S.,  with  offices  in  Atlanta, 
Ga. 


Ed  Wolff,  Denver  (Colo.) 
Post  special  assignment  re- 
jwrter — to  information  staff  of 
the  new  U.  S.  space  sciences  lab¬ 
oratory  in  Boulder,  Colo.  Larry 
Ingram,  Post  editorial  writer 
and  former  TV  editor — to  enter 
a  publishing  venture  in  West 
Texas. 

*  *  * 

Lyle  C.  Wilson,  vicepresi¬ 
dent  and  Washington  Bureau 
manager  of  United  Press  In¬ 
ternational,  and  Mrs.  Margaret 
Christner  Dooley  of  Moun¬ 
tain  View,  Okla.  —  married  re¬ 
cently. 

«  *  * 

Robert  G.  McNary,  theater 
adv'ertising  salesman,  Portland 
(Ore.)  Journal  for  25  years  — 
retires  May  31.  Succeeded  by 
Don  Brown. 

♦  «  * 

Tom  Hritz,  reporter,  Erie 
(Pa.)  Daily  Times  and  Sunday 
Thnes-News  —  to  Army,  Ft. 
Penning,  Ga.;  succeeded  by 
Bruce  Abbot,  transferretl  from 
night  desk,  Erie  Times. 

*  *  * 

Karen  Snyder,  reporter,  Erie 
(Pa.)  Moi-ning  News  —  re¬ 
signed  to  get  married.  Succeeded 
by  Jacci  Wank,  former  society 
reporter.  Carry  (Pa.)  Evening 
Journal. 

*  *  * 

Ulys  Yates,  Associated  Press 
staffer  for  three  years  in  Paris 
—  transferred  to  Chicago  bu- 


Biiffalu  Reporter 
Hoiioretl  by  PTA 

Buffalo,  N.  Y. 

Miss  Rita  Smith,  women’s 
jiage  reporter  for  the  Buffalo 
Courier-Express,  has  received 
an  honorary  life  membership  in 
the  New  York  State  Congress 
of  Parents  and  Teachers.  Miss 
Smith  was  cited  for  her  “great 
contribution  to  the  well-being 
of  children  and  youth.” 


Greensboro  President 

Greensboro,  N.  C. 

E.  B.  Jeffress,  75,  president 
of  the  Greensboro  News  Com¬ 
pany  since  1918  who  had  been 
in  semi-retirement  since  a 
brain  surgery  in  1934,  died  May 
23  at  Chapel  Hill. 

Mr.  Jeffress,  a  Phi  Beta 
Kappa  graduate  of  the  Univer¬ 
sity  of  North  Carolina,  went 
into  newspaper  work  in  Raleigh 
after  teaching  for  a  year.  He 
came  here  in  1911  to  manage 
the  Daily  News  and  immediately 
associated  himself  with  politi¬ 
cal  and  civic  affairs. 

A  son,  C.  O.  Jeffress,  is  gen¬ 
eral  manager  of  the  News.  He 
is  survived  also  by  another  son, 
who  is  a  minister;  three  daugh¬ 
ters,  and  10  grandchildren. 

• 

Fretl  Reinbart  Dies; 
Promotion  Director 

Fred  A.  Reinhart,  62,  pro¬ 
motion  director  of  Metropolitan 
Sunday  Newspapers,  Inc.,  died 
May  24  in  Greenwich  (Conn.) 
Hospital  after  a  brief  illness. 

Mr.  Reinhart’s  career  in  ad¬ 
vertising  began  as  a  copywriter. 
Many  years  ago  he  established 
the  media  department  for  Lord 
&  Thomas  and  later  was  editor 
and  publisher  of  Advertising 
Forecast.  He  joined  Metro  in 
1941. 

Mr.  Reinhart  served  with  the 
U.  S.  Army  Air  Force  in  World 
War  I. 

• 

William  Bryan  Hamel 
Dies  at  Horse  Show 

Mattoon,  Ill  I 

William  Bryan  Hamel,  62, 
editor  and  publisher  of  the 
Journal-Gazette  since  1939,  col¬ 
lapsed  and  died  May  23  in  Okla¬ 
homa  City,  Okla.,  where  he  was 
showing  his  Hackney  ponies  in 
a  show.  With  him  at  the  time 
were  his  wife,  Mrs.  Elizabeth 
Hamel,  and  daughter.  Miss 
Susie  Hamel. 


Gibson.  Prather,  managing 
editor,  Fayetteville  (N.  C.)  Ob- 
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SOLUNAR  TABLES 

By  John  .Ablen  Knight 
ScicHU^iccUjUf 

YOUR  READERS  will  qat  a  real  kick  Rshinq  by  SOLUNAR  tirnas. 
for  thay  will  "ba  thara"  at  tha  aiaet  timas  whaa  tba  Rih  ora  bitiaq  bast. 
Tobias  espaeiolly  calibratad  for  your  oroo,  riqht  dowa  to  tko  miauta. 
Provad  suceassfal  by  aiora  thoa  12  yaors  of  publieatioo  ia  ovar  150 
laodiaq  nawspopars. 
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The  Weekly  Editor 


THE  BEST 
By  Rick  Friedman 

TOPS  IN  MISSOURI  —  The 
Washington  M issouriayi  has  won 
the  general  excellence  award 
for  large  weeklies  in  the  state 
for  the  sixth  consecutive  year. 

It  was  one  of  47  weeklies 
named  as  recipients  of  the  an¬ 
nual  Blue  Ribbon  awards  for 
all-around  excellence  presented 
by  the  Missouri  Press  Associa¬ 
tion  during  closing  exercises  of 
Journalism  Week  of  the  Univer¬ 
sity  of  Missouri  on  May  6. 

The  4,575  ABC-circulation 
Thursday-datelined  Missourian 
also  won  the  Gold  Cup,  for  com¬ 
piling  the  most  total  number 
of  individual  awards  by  a  news¬ 
paper  in  the  MPA  1961  Better 
Newspaper  Contest.  Contest 
awards  won  by  the  Missourian 
and  its  2,856-circulation  Mon- 
day-datelined  sister  paper,  the 
Washington  Citizen,  were:  first 
place  for  best  agricultural  cov¬ 
erage;  first  place  for  best  ad¬ 
vertising  idea  or  promotion; 
first  place  for  good  roads  pro¬ 
motion;  first  place  for  the  best 
weekly  news  column  by  a  coun¬ 
try  correspondent;  and  honor¬ 
able  mention  awards  for  the 
best  feature  stor>',  best  editorial 
and  l>est  use  of  local  pictures. 

Both  papers  are  published  by 
James  L.  Miller. 

The  Gallatin  North  Missou¬ 
rian  took  first  place  honors  in 
general  excellence  for  weeklies 
under  2,000  in  the  Better  News¬ 
paper  Contest. 

*  *  4c 

TOPS  IN  SOUTHERN  ILLI¬ 
NOIS  —  The  Wood  River  Jour¬ 
nal  in  Division  A  and  the  Aledo 
Times  Record  in  Division  B  took 
first  place  honors  in  both  the 
general  excellence  and  local 
news  coverage  categories  of  the 


TOPS  IN  OMAHA  —  Paul  V. 
Peterson,  head  of  the  journalism 
department,  University  of  Omaha, 
left,  presents  the  school's  award 
"for  significant  contribution  to 
mass  communications  in  the  city 
of  Omaha"  to  the  Omaha  (Neb.) 
Sun  Newspapers.  Accepting  are 
Stanford  Lipsey,  assistant  pub¬ 
lisher  of  the  four  Sun  newspapers, 
center,  and  Paul  Williams,  Sun 
managing  editor. 


TOPS  IN  WAUBAY  —  Mrs.  Jane 
Black,  above,  editor-publisher  of 
the  Waubay  (S.  D.)  Clipper,  was 
honored  by  the  town  of  Waubay 
recently  in  celebration  of  her  80th 
birthday.  She's  had  a  hand  in  the 
production  of  the  paper  since 
1900,  and  together  with  her  late 
husband,  Charles  F.  Black,  its 
publisher  since  1903. 

recently  comjileted  Southern  Illi¬ 
nois  Editorial  Association  Con¬ 
test. 

Other  first  place  winners 
were:  Maeoupin  County  En¬ 
quirer  (Div.  A)  and  New 
Athens  Journal-Press  (Div.  B) 
in  editor’s  column;  Gibson  City 
Courier  (Div.  A)  and  Mendon 
Dispatch  Times  (Div'.  B)  in 
Editorial  Page;  Gibson  City 
Courier  (Div.  A)  and  Prarie 
Du  Roeher  Su7i  (Div.  B)  in 
Photography. 

*  *  « 

TOPS  IN  NEW  JERSEY  — 
The  Union  Leader  has  been 
awarded  first  place  among  all 
weeklies  in  New  Jersey  for  gen¬ 
eral  excellence  in  display  adver¬ 
tising. 

.4n  engraved  plaque  and  a 
framed  certificate  were  pre¬ 
sented  to  Sheldon  Wallerstein, 
Leader  advertising  staff,  at  the 
10th  annual  Advertising  Con¬ 
ference  of  the  New  Jersey  Press 
Association  held  in  Atlantic 
City  recently. 

Among  the  Leader’s  winning 
entries  was  an  eight-page  “Alice 
in  Unionland’’  section  which  had 
appeared  in  last  year’s  Thanks¬ 
giving  issue.  It  depicted  a  local 
girl  taking  a  “dream”  shopping 
tour  Union  business  establish¬ 
ment.  Photos  of  “Alice”  in  the 
local  stores  appeared  in  the  ads. 


TOPS  IN  LONG  ISLAND  —  The 
Long  Island  Public  Relations  As¬ 
sociation  presented  plaques  and 
gold  waste  baskets  to  1 1  editors 
of  weekly  Long  Island,  N.  Y., 
newspapers  on  May  15.  Above, 
receiving  his  is  Joseph  C.  Jahn, 
left,  editor  of  the  Suffolk  County 
News.  Making  the  presentation  is 
James  B.  Moore,  LI  PR  A  president. 
The  gold  waste  baskets,  with 
"think"  printed  on  them,  were  for 
"un-useable  material  from  all 
sources"  with  the  hope  that  "no 
press  releases  from  LI  PR  A  will 
be  deemed  so  unworthy." 


TOPS  IN  ILLINOIS  —  Joanne 
Maxwell,  29,  editor  of  the  weekly 
Naperville  Clarion,  accepts  the 
I960  Illinois  Editor-of-the-Year 
award  from  Bob  Wilson,  right, 
chairman  of  the  Illinois  Press  As¬ 
sociation  award  committee.  Look¬ 
ing  on,  center,  is  IPA  President 
Stuart  Paddock  Jr.,  Arlington 
Heights  Herald.  Mrs.  Maxwell 
beat  out  25  daily  and  28  weekly 
editors  for  the  honor. 


TO  THE  WALL  —  Pat  C. 
Trusio,  publisher  of  the  Union- 
town  (Pa.)  Independent,  is  also 
a  Democratic  member  of  the 
Pennsylvania  State  Legislature. 
In  the  latter  capacity  he  gets 
many  job  seekers  who  seek  him 
out  at  his  newspaper  office.  Mr. 
Trusio  solved  his  problem  by 
posting  on  his  newspaper  office 
wall  current  announcements  of 
the  Pennsylvania  Civil  Service 
Commission  examinations  sched¬ 
uled  for  state  positions  in  the 
merit  system.  When  people  come 
walking  into  his  office  looking 
for  jobs,  Mr.  Trusio  refers  them 
to  the  wall.  The  “job”  wall  ar¬ 
rangement  seems  to  be  pleasing 
everyone,  particularly  the  Civil 
SerWce  Commission  in  Harris¬ 
burg. 
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ABOUT  TIME  —  For  the 
first  time  since  VJ  Day,  1945, 
the  Warrenton  (Va.)  Fauquier 
Democrat  published  an  extra  — 
on  May  11,  1961.  One  hour  ;ind 
fifteen  minutes  after  county 
supervisors  voted  Daylight  Sav¬ 
ing  Time  (weeks  after  sur¬ 
rounding  areas  had  gone  on 
fast  time),  the  extra  was  on 
the  first  newsstands  with  a 
story  and  pictures  of  the  hear¬ 
ing  which  had  preceded  the 
vote  at  3:45  p.m.  EST  that  day. 
All  county  newsstands  were 
supplied  by  7  p.m.  the  day  of 
the  vote  (Thursday).  Distribu¬ 
tion  was  made  to  ix)st  offices,  in 
county  only,  Thursday  night  and 
early  Friday.  The  extra  was 
set  above  the  fiag  and  replaced 
a  picture  story  in  the  regular 
edition  which  showed  the  open¬ 
ing  of  the  Warrenton  Hi^ 
School  cafeteria  on  May  8.  The 
cafeteria  picture  story  had  run 
across  the  top  of  Page  One;  the 
extra  ran  in  the  same  spot  and 
jumped  to  Page  Eight  replacing 
part  of  another  .story^  which  had 
started  on  Page  One  in  the  regu¬ 
lar  edition  —  “Schools  May 
Adojit  Fast  Time.”  The  latter, 
pulled  from  the  front  page,  was 
replaced  by  a  story  which  be¬ 
gan:  “The  countdown  for  the 
12th  Hunt  Country  Fashionaut 
has  begun  and  on  Friday,  May 
19,  at  3:30  Daylight  Time.  .  . .” 

• 

CIRCULATION  GAINS  —  In 
1960,  for  the  seventh  successive 
year,  i)aid  circulation  of  weekly, 
semi  -  weekly  and  tri  -  weekly 
newspapers  in  the  United  States 
climbed  to  a  record  high,  a^ 
cording  to  the  93rd  annual  edi¬ 
tion  of  N.  W.  Ayer  &  Son’s 
Directory'  of  Newspapers  and 
Periodicals.  Total  paid  circula¬ 
tion  for  English-language  non¬ 
daily  papers  was  23,522,004,  an 
increase  of  more  than  700,000 
copies  per  issue  over  1959. 
Weekly  newspaper  circulation 
showed  increases  in  33  states; 
increases  for  semi-  and  tri-week¬ 
lies  were  reported  in  32  statei 
Ayer  reports  that  8,959  weekly 
newspapers  were  published  last 
year.  Semi-weeklies  numljerei 
338,  and  34  papers  came  out 
three  times  a  week.  The  9,331 
total  was  22  below  the  previous 
year’s  figure.  Since  the  Direc¬ 
tory  began  compiling  total  pai: 
circulation  for  non-dailies  it 
1950,  circulation  has  incn>a-«« 
more  than  36  percent.  Include 
in  the  total  number  are  653  tha' 
list  circulation  as  free  or  partlv 
free,  an  increase  of  76  ove' 
1959.  A  total  of  107  shopped 
weeklies,  an  increase  of  ow- 
also  is  included. 
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This  is  the  first  page  of  an  article  in  HUBER  NEWS . .  .  including  a  special  insert  of  four  issues  of  “The  Atlanta  Century.’ 
Write  on  letterhead  for  your  copy.  J.  M.  Huber  Corporation,  Ink  Division,  1478  Chestnut  Avenue,  Hillside,  New  lersey 


Reporting  A 
100  Years  After 

^'The  Atlanta  Century the  JOURNAL-CONSTITUTION’s 
re-creation  of  newspaper  of  100  years  ago- tells  the  world 
about  our  Civil  War 


As  the  nation  prepares  to  com¬ 
memorate  the  hundredth  anniversary 
of  America’s  greatest  conflict,  a 
unique  publishing  venture  in  Atlanta 
is  telling  the  story  of  the  Gvil  War 
to  readers  around  the  world. 

Every  Sunday  “The  Atlanta  Cen¬ 
tury”  —  a  special  project  of  The  At¬ 
lanta  Journal  and  The  Atlanta  Con¬ 
stitution,  our  news  ink  customer  — 
presents  the  front  page  of  a  national 
Civil  War  period  newspaper,  just  as 
it  might  have  appeared  ten  decades 
ago  if  the  editor  had  had  access  to 
accurate  information,  pictures  and 
the  best  of  sources. 

This  extra  feature  of  the  Sunday 
Journal-Constitution  is  not  a  facsimile 
or  photographic  reproduction  of  his¬ 
toric  pages,  but  a  re-creation,  written 
and  edited  with  the  current  reader  in 
mind.  Each  issue  corresponds  with  a 
Sunday  one  hundred  years  ago.  Thus, 
the  January  6.  1861  issue  of  “The 
Century”  appeared  on  Sunday,  Janu¬ 
ary  8,  1961,  and  covers  the  news  of 
one  week  only. 

Planned,  to  coincide  with  the  cen¬ 
tennial  of  the  Civil  War,  “The  At¬ 
lanta  Century”  has  appeared  since 
March  6,  1960,  and  has  been  marked 
with  great-  success  from  the  begin¬ 
ning.  The  series  is  now  being  read 
in  22  foreign  nations,  as  well  as  the 
50  United  States.  No  other  news¬ 
paper  —  or  medium  is  devoting  as 
much  coverage  to  the  Civil  War.  It 
has  been  said  in  Georgia  that  if  sup¬ 
ply  attempted  to  meet  demand,  the 
Journal-Constitution  could  well  go 
into  publishing  “The  Century”  alone. 

But  the  publishers  consider-  the 
project  only  as  a  public  service,  with 
a  purpose  going  beyond  the  prepara¬ 
tion  of  a  page  of  “living  history,” 
tied  to  Civil  War  commemorative 
celebrations.  Tlie  publishers  believe 
that  “a  better  understanding  of  the 
maelstrom  of  100  years  ago  will  re¬ 
kindle  every  reader’s  appreciation  of 
the  incalculable  significance  of  the 
American  dream.” 

In  first  announcing  the  series,  the 
newspapers  had  this  to  say:  “Why 
did  we  choose  1860  to  begin?  .  .  . 

(  continued) 


Production 

{Continued  from  page  10) 

economic  viewpoint  so  delegates 
attending  will  be  in  a  better 
position  to  judge  whether  or  not 
offset  has  a  place  in  their  opera¬ 
tion. 

Three  production  men  from 
three  offset  daily  newspapers 
will  tell  of  their  experiences  in 
producing  a  daily  newspaper  by 
offset. 

Offset  Described 

At  the  opening  session,  begin¬ 
ning  at  9:00  a.m.,  William  D. 
Rinehart,  Director  of  the  Me¬ 
chanical  and  Service  Division  of 
Research  Institute,  will  give  an 
illustrated  talk  explaining  what 
offset  is  and  how  it  differs  from 
letterpress. 

Fred  P.  Brickner,  assistant 
director  of  the  Mechanical  and 
Service  Division,  has  made  an 
in-plant  study  of  three  methods 
of  Composition  for  Offset  — 
Hot  Metal,  Cold  Type  and  Pho¬ 
tocomposition.  His  talk  will  be 
illustrated  with  slides  and  he 
will  be  backed  up  by  a  panel  of 


not  covered  in  his  presentation. 

Frank  J.  Burrell,  assistant  to 
the  Director  of  the  Mechanical 
and  Servnce  Division,  will  ex¬ 
plain  and  illustrate  with  slides 
many  of  the  “Proofing  Methods” 
which  can  be  used. 

Camera  Techniques  will  be 
covered  by  Erwin  Jaffe,  a  staff 
member  of  ANPA  Research 
Center,  who  has  many  years  of 
experience  with  the  Litho¬ 
graphic  Technical  Foundation. 

Sherwood  Mabus  who  has 
worked  on  many  projects  on 
both  dry  and  wet  offset  at  the 
Research  Center,  will  talk  on 
“Plate  Making  Techniques.” 

Mr.  Jaffe  will  give  the  dele¬ 
gates  an  idea  of  how  to  handle 
“Offset  ROP  Color.” 

Mr.  Rinehart  will  cover  “Off¬ 
set  Presses  For  Daily  Newspa¬ 
per  Production.”  His  presenta¬ 
tion  will  cov'er  operational  char¬ 
acteristics,  speeds,  costs,  etc., 
of  each  press. 

Samuel  Ballard  who  for  many 
years  operated  offset  newspa¬ 
pers  and  has  conv’erted  and 
trained  the  personnel  for  nine 
other  papers,  will  tell  “How  to 
Change  From  Letterpress  to 


John  R.  Thistlethwaite,  pub¬ 
lisher  Opelousas  (La.)  World; 
Staley  McBrayer,  publisher, 
Arlington  (Tex.)  News-Texan, 
and  William  C.  Lundquest, 
vicepresident,  Middletown  (N. 
Y.)  Times  Herald-Record,  will 
give  the  delegates  the  benefit 
of  their  experiences  in  produc¬ 
ing  a  daily  newspaper  by  offset. 

• 

BraziPs  President 
Starts  News  Probe 

Rio  de  Janeiro 

President  Quadros  has  or¬ 
dered  an  investigation  into  “hon¬ 
esty  of  news”  distributed  by 
foreign  news  agencies. 

He  instructed  investigators 
to  find  out  whether  news  dis¬ 
tributed  by  foreign  agencies 
is  “of  sensational  and  alarming 
nature  damaging  to  people  and 
to  nation.” 

“If  this  is  true,  drastic  meas¬ 
ures  should  be  taken  to  definite¬ 
ly  stop  those  activities,”  the 
President  said  in  a  letter  to  the 
Ministry  of  Justice. 

President  Quadros  has  held 
only  one  full-fledged  news  con¬ 
ference  since  taking  office  four 


Fringe  Costs 
Total  22  Pet. 

Yakima,  Wash. 

Fringe  benefits  add  more  than 
one-fifth  to  the  scale  paid  hourly 
mechanical  department  workers, 
according  to  a  survey  reported 
to  the  Allied  Daily  Newspapers 
of  Washington. 

The  actual  figure  disclosed  in 
a  survey  of  12  newspapers  w  as 
22.29  percent,  W.  J.  Penning¬ 
ton,  business  manager  of  the 
Seattle  Times,  said. 

This  added  $.5818  per  hour  to 
an  average  hourly  straight  time 
rate  of  $2,612  to  bring  employer 
costs  to  $3,192  per  hour.  . 

The  rejwrt  featured  a  session  ■ 
on  newspaper  cost  controls  di¬ 
rected  by  Don  Campbell,  general  = 
manager,  Vancouver  Columbian. 

Costs  also  came  before  the 
meeting  in  a  report  on  page 
cost  studied  by  Jack  Watkins, 
Wenatchee  World.  Comparisons  j 
are  now  provided  in  standard 
units  to  equalize  for  varying 
page  lengths,  he  reported. 

Allied  voted  to  continue  this  } 
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experts  to  answer  any  questions  Offset.”  months  ago. 


cost  study  on  a  quarterly  basis.  I  plaq 


Safe!  ?; 

pneui 

Perhaps  you  are  among  the  thousands  in  thi 
of  fans  who  will  thrill  to  close  plays  dur-  ilecad 
ing  the  current  Little  League  season,  ilrugs 
And  perhaps  you  (or  your  wife,  hus-  Insuli 
band,  or  child)  are  among  the  3,500,000  )eais 
who  would  no  longer  be  around  to  cheer  "Utlaj 
were  it  not  for  medical  miracles  scarcely  ikelil 


dreamed  of  when  Babe  Ruth  hit  his  lastfiamai 
home  run.  p  usu 

Have  you  reached  your  thirties?!  Per 
Chances  of  dying  from  communicable l.'  tha 
disease  have  dropped  75%  in  your  life-IHcou 
time.  ft  is  a 

Is  there  a  baby  in  your  family?  Youft-^pr 


can  expect  ten  more  years  of  life  for 
him  than  your  parents  could  expect  for 
you. 

Credit  goes  to  improved  public  health 
measures,  better  nutrition,  increased 
medical  knowledge— and  more  effective 
medicines.  Some  of  these  medicines  save 
lives  or  bring  relief  from  intolerable 
pain ;  others  help  restore  mental  health. 

Prednisone,  a  miraculously  effective 
new  steroid  medicine  has  eased  the  ag- 
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9  Nevada  Prizes  Go 
To  Reno  Newspapers 

Tlie  Nevada  State  Journal 
and  the  Reno  Evening  Gazette 
took  nine  out  of  14  first  places 
in  tlie  Nevada  State  Press  As¬ 
sociation  “Better  Newspapers” 
contests. 

Others  to  win  top  awards 
were  the  North  Las  Vegas  Val¬ 
ley  Times,  the  Las  Vegas  Sun 
and  Lovelock  Review  Miner. 

The  State  Journal  awards 
were  credited  to  Robert  Warren 
(new.s),  Nora  Kellogg  Landell 
(best  writing  by  a  woman),  Ty 
Cobb  (sports  column),  and  Len 
Crocker  (sports  story). 

The  Gazette  gathered  five 
honors.  The  Sigma  Delta  Chi 
plaque  went  to  John  Sanford, 
editor,  for  the  best  editorial  on 
a  Nevada  subject.  Reporter 
Walter  MacKenzie  won  the 
State  Bar  Association  plaque 
for  the  best  article  promoting 
public  understanding  of  the  ad¬ 
ministration  of  justice. 

For  community  service,  the 
University  of  Nevada  Journal¬ 
ism  Department  revolving 
plaque  went  to  the  Gazette  for 


an  editorial  campaign  on  traf¬ 
fic  of  unwanted  babies.  The  Ga¬ 
zette  also  received  the  Mergen- 
thaler  plaque  for  typography. 

Weekly  newspaper  excellence 
in  typography  was  voted  to  the 
North  Las  Vegas  Valley  Times. 
Paul  K.  Gardner,  editor  of  the 
Lovelock  Review-Miner,  took  the 


prize  for  the  best  local  column. 
Best  feature  story  was  by  Ed 
Reid  of  the  Las  Vegas  Sun. 
Best  news  picture  was  by  Ken 
Jones  of  the  Las  Vegas  Sun. 

Elected  new  president  of  the 
press  association  was  Jay  Steed, 
general  manager  of  the  Ely 
Daily  Times. 


YANKEE  Quill  Award  scrolls  are 
presented  by  William  L  Plante, 
left,  to  Henry  Beetle  Hough,  Rus¬ 
sell  H.  Costello,  Herbert  Brucker, 
Erwin  D.  Canham  and  Russell 
Keith  at  the  annual  meeting  of 
the  New  England  chapter  of 
Sigma  Delta  Chi  in  Boston. 


my  of  thousands  of  arthritis  sufferers 
who  would  otherwise  be  trapped  in  pain¬ 
ful,  crippling  disease.  Cases  of  lobar 
imcumonia  that  at  best  meant  five  weeks 
isands  in  the  hospital  and  $300  in  bills  three 
rs  dur-  ilccades  ago  now  yield  to  $30  worth  of 
eason.  dings  and  a  week  or  two  home  in  bed. 

;,  hus-  insulin  costs  94C'f  less  than  it  did  30 
00,000  years  ago.  Mastoiditis  used  to  mean  an 
)  cheer  "utlay  of  no  less  than  $1,000,  with  every 
;arcely'ii''elihood  of  surgery  and  permanently 
lis  lastlilnrnagcd  hearing.  Now  a  complete  cure 
1-  usually  possible  for  a  drug  bill  of  $15. 
irties?  Penicillin  started  out  so  rare  and  cost- 
nicable  y  that  only  a  handful  of  the  desperately 
ur  life-  11  could  draw  on  its  healing  power.  Now 
it  is  almost  as  common  as  aspirin— and 
y?  You  its  price  is  down  99 Vt ! 
ife  for 

)ect  for  Drugs  for  everyone 

These  are  democratic  drugs.  Through 
:  health  he  magic  of  modern  mass  production, 

L  l  eased  hey  are  within  reach  of  everyone,  every- 
ffective  'here -at  the  instant  of  need,  and  at  a 
lessavt  "wer  relative  price  than  ever  before. . 
derabk  You  and  your  family  probably  pur- 
,  health,  based  ten  to  twelve  prescriptions  in 
:ffectivt  11*60.  Nine  of  them  could  not  have  been 
the  ag-  I'lcd  in  1940— because  the  drugs  just 


did  not  exist.  And  yet  today,  the  aver¬ 
age  American  spends  only  one-tenth  of 
1%  more  of  his  disposable  income  for 
drugs  now  than  he  did  in  1940.  You  not 
only  get  well  faster,  more  surely— but 
you  can  afford  to  get  well ! 

Drugs  that  are  safe 

For  every  ethical  drug  that  reaches  the 
consumer,  thousands  have  been  dis¬ 
carded  in  the  laboratory,  often  at  a  loss 
of  millions  of  dollars.  Industry  research 
activity  grew  from  about  a  $30  million 
budget  in  1948  to  more  than  $200  mil¬ 
lion  in  1960.  In  one  year  industry  labor¬ 
atories  tested  an  estimated  114,000 
chemical  substances,  and  only  40  be¬ 
came  the  basis  for  new  prescriptions— or 
one  new  drug  for  every  2,850  failures. 

Once  approved,  a  new  drug  is  sub¬ 
ject  to  painstaking  tests  for  quality 
and  purity  at  every  stage  of  its  produc¬ 
tion.  Simply  to  set  forth  the  5,200  tests 
that  go  into  a  week’s  production  of  one 


familiar  steroid  would  require  a  strip 
of  paper  1,000  feet  long!  These  mass- 
produced  medicines,  sufficient  for  more 
than  700  million  prescriptions  a  year, 
are  safer,  purer,  and  more  effective  than 
their  hand-made  prototypes. 

In  the  never-ending  battle  against 
disease,  the  pharmaceutical  industry 
presses  the  attack  with  confidence  born 
of  achievement.  Out  of  the  laboratories 
of  ethical  drug  manufacturers  will 
come  more  weapons  for  physicians  to 
prescribe  and  pharmacists  to  dispense. 
All  three  members  of  the  health  team 
are  united  in  one  abiding  purpose:  to 
make  you  and  your  family  safe  —  safe 
to  enjoy  a  longer,  healthier,  more  re¬ 
warding  life. 

Write  to:  Public  Relations,  Schering 
Corporation,  Bloomfield,  N.  J.  for  Break¬ 
through  :  Reward  of  Research,  a  report 
on  the  dramatic  development  of  Predni¬ 
sone,  an  anti-arthritic  compound. 


SCHBRING  CORPORATION 

Bloomfield,  New  Jersey 

‘ALLIED  WITH  PHYSICIANS  AGAINST  DISEASE’ 
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Newspaper  Executives  Registered  for  Pro«iiiction 


Following  are  the  names  of 
newspaper  personnel  who  pre¬ 
registered  with  the  ANPA  Re¬ 
search  Institute  for  the  Produc¬ 
tion  Management  Conference  in 
Chicago : 

ALABAMA 

Birmingham  News  &  Post-Herald 
Harold  E.  Martin 
Asst.  General  Manager 

CALIFORNIA 

Hearst  Los  Angeles  Newspapers 
Los  Angeles 

Andrew  R.  Mervicic 
Production  Manager 
Monterey  Peninsula  Herald 
Howard  C.  Fitzsimmons 
Mechanical  Superintendent 
Harry  R.  Wingard 
Press  &  Stereo  Superintendent 
Redondo  Beach  South  Bay 
Daily  Breeze 

Charles  Wahiheim 
Production  Manager 
San  Diego  Union-Tribune 
B.  G.  Burke 
Production  Manager 
San  Francisco  News-Call  Bulletin 
Harry  B.  Davidson 
Production  Manager 
Wall  Street  Journal 
Orb  C.  Reeder 
Production  Manager 
San  Ratael  Independent-Journal 
Gordon  Dixon 
Mechanical  Superintendent 

COLORADO 

Pueblo  Star-Journal 
O.  M.  Hobbs 

Mechanical  Superintendent 

CONNECTICUT 

Bridgeport  Post-Telegram 
Ralph  W.  Corsette 
Mechanical  Superintendent 
Hartford  Courant 
Stewart  W.  Beckett 
Production  Manager 
Harold  Hubbard 
Stereotype  Superintendent 
Andrew  Patrizzi 
Mail  Room  Superintendent 
Egbert  E.  Hunter 
Composing  Room  Superintendent 
Sam  Ziff 

Press  Room  Superintendent 
New  Haven  Register  and 
Journal  Courier 
Robert  A.  Hunter 
Research  Director 
Harold  Casey 
Pressroom  Superintendent 
New  London  Day 
George  W.  Kent 
Mechanical  Superintendent 
Waterbury  Republican  &  American 
Eric  Pape 

Mechanical  Superintendent 
Joseph  F.  Enright 
Press  &  Stereotype  Superintendent 

DELAWARE 

Wilmington  Morning  News  &  Journal 
John  Daly 

Composing  Room  Foreman 
Nicholas  M.  Fellman 
Director  of  Production 

FLORIDA 

Jacksonville  Florida  Publishing 
Company 

Walter  W.  Liddell 
Production  Manager 


Palm  Beach  Post-Times 
Cecil  B.  Kelley 
Publisher — General  Manager 
Wallace  Reichert 
Director— —Dispatch  Department 

GEORGIA 

Atlanta  Journal  and  Constitution 
Glenn  Elvidge 
Asst.  Production  Manager 
Robert  Simonton 
Mail  Room  Superintendent 

ILLINOIS 

Bloomington  Daily  Pantagraph 
Howard  M.  Colton 
Press  &  Stereotype  Superintendent 
Russell  B.  Miller 
Production  Manager 
S.  F.  Winterroth 
Assistant  Production  Manager 
Chicago  Tribune 
L.  M.  Gossett 
Production  Manager 

S.  Cook 

Assistant  Production  Manager 
Wm.  Barrett 

Superintendent,  Black  and  White 
Engraving 
W.  Cordes 

Mail  Room  Superintendent 

E.  Giannoni 

Stereotype  Superintendent 
H.  Maas 

Roto  Superintendent 

T.  Mongoven 

Composing  Superintendent 

F.  Paul 

Production  Engineer 
D.  Racine 

Color  Engraving  Superintendent 
J.  Reid 

Black  Press  Superintendent 
L.  Schuba 

Electrical  &  Maintenance 
Superintendent 
A.  Schultz 

Mechanical  Maintenance 
Superintendent 
A.  Tappenbeck 
Warehouse  &  Paper  Handling 
Superintendent 


Maiiageiiient  Conference 

Chicago  Wall  Street  Journal 
George  Flynn 

M.  W.  Production  Manager 
Wayne  Perry 

Assistant  Production  Manager 
Decatur  Herald  and  Review 
Robert  L.  Moyer 
Production  Manager 
Sid  J.  Scott 

Composing  Room  Superintendent 
Claude  Scroggins 
Press-Stereotype  Superintendent 
Elgin  Daily  Courier-News 
C.  Raymond  Long 
Editor  and  Publisher 
Alex  Clark 

Mechanical  Superintendent 
Harold  Trost 

Composing  Room  Foreman 
George  Pierce 
Pressroom  Foreman 
Joliet  Herald-News 
John  F.  Lux 
Editor  and  Publisher 
John  B.  Lux 

Assistant  Production  Manager 
Arthur  W.  Kramer 
Production  Manager 
Clarence  C.  Layfield 
Press  Room  Foreman 
Kewanee  Star-Courier 
Charles  W.  White 
Business  Manager 
Edward  P.  Fuller 

Composing  Room  Superintendent 
Donald  Thurwanger 
Press  Superintendent 
La  Salle  News-Tribune 
John  N.  Barron 
Production  Manager 
John  Schmitz 
Machinist 

Joseph  Rosencranz 
Pressroom  Superintendent 
Rock  Island  Argus 
Ed  F.  Burpee 
Production  Manager 
Springfield  State  Journal  & 

State  Register 
Jack  Heintz 
Publisher 
John  A.  Moser 
Production  Manager 


INDIANA 

Elkhart  Truth 
Harry  Thomas 

Composing  Room  Superintendent 
Jerry  Leek 

Indianapolis  Star  &  News 
William  A.  Dyer,  Jr. 

General  Manager 
Golden  L.  Faris 
Production  Manager 
Robert  W.  Knight 
Press  Room  Superintendent 
Veldon  S.  Dickerson 
General  Foreman,  Composing 
Room  ' 

John  F.  Dalton  ’ 

General  Foreman,  Engraving 
Room 

John  E.  Innis 

General  Foreman,  Stereotype 
Room 

Robert  H.  Smith  • 

General  Foreman,  Mail  Room 
Kokomo  Tribune 
R.  H.  Blacklidge 
Publisher 
Ben  Whitacre 
Composing  Room  Foreman 
Muncie  Star  &  Press 
Albert  E.  Meier  ! 

Pressroom  Superintendent 
South  Bend  Tribune 
George  P.  Kune 
Production  Manager 
Alex  Posick 

Composing  Room  Superintendent  ‘ 
George  Bolton 
Chief  Machinist 
Donald  Holstein 
Mailroom  Foreman 
Royal  Rager 

Stereotype  Superintendent  < 

Edwin  Howard 

Engraving  Superintendent  I 

Carl  Schafer 

Pressroom  Superintendent 
Warren  Wheeler,  Jr. 

Secretary  &  Assistant  to  President  t 

IOWA  j 

Des  Moines  Register  &  Tribune 
Wm.  G.  Dorriss 
Mechanical  Superintendent 
Harry  I.  Prugh 
Production  Director 
Wm.  K.  Boylan 
Engraving  Superintendent 
Francis  Agar 

Director  of  Advertising  Ar‘ 
Charles  Robinson 
Stereotype  Day  Foreman 
Herman  Fesenmeyer 
Maintenance  Superintendent 
Ted  Morris 

Mailing  Room  Day  Foreman 
Norman  Miller 
Composing  Day  Foreman 
Warren  Stremming 
Composing  Room  Superintendeat 
Maurice  Sudkamp 
Press  Room  Superintendent 
Tom  Moore 

Retired  Press  Superintendent 
Dubuque  Telegraph  Herald 
C.  A.  Porter 

Mechanical  Superintendent 
Leonard  Robinson 
Press  Foreman 

KANSAS 

Hutchinson  News 
Peter  MacDonald 
Associate  Publisher 
John  G.  Harris  ! 

(Continued  on  page  56) 
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MARK  OF  DISTINCTION— The  first  of  the  Goss  Headliner  Mark  II 
press  units  has  been  placed  in  operation  in  the  Chicago  plant  of 
the  Goss  Company.  J.  A.  Riggs,  president,  is  seen  starting  a  trial 
run,  with  J.  H.  Sauer  and  C.  S.  Reilly  of  the  sales  department  looking 
on.  ANPA  conference  delegates  have  been  invited  to  inspect  the  press. 
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ANSWERS  to  questions  about 

Color  King 


Who  designed  Color  King? 

Orville  Dutro.  Probably  one  of  the  best 
known  engineers  and  designers  of 
printing  presses,  and  consultant  to  the 
printing  industry. 

Who  makes  it,  and  how  about  service? 
Fairchild  manufactures,  markets  and 
services  Color  King.  Fairchild  service  is 
available  coast  to  coast  and  for  many 
years  has  been  familiar  to  users  of 
Fairchild  Scan-A-Graver«>  electronic  en¬ 
graving  machines  and  Teletypesetter* 
systems. 

What  can  Color  King  do? 

It  can  print  up  to  16  standard  newspaper 
pages  and  up  to  32  tabloid  pages.  Or,  in 
job  printing,  up  to  64  8%"  x  11"  pages. 
Speed:  18,000  per  hour  with  half  fold; 
14,000  per  hour  with  quarter  fold. 

Can  Color  King  be  expanded 
as  my  business  grows? 

Yes.  It’s  designed  to  enable  you  to  add 
printing  units  at  any  time,  up  to  4.  For 
increased  color  capabilities,  a  fifth  or 
sixth  unit  may  be  added. 


^  JIL  o  • 

the  versatile 

web  offset  perfecting  press 

for  profit-minded  publishers 


Color  King,  the  big  color  buy  today,  is  more  than  a  newspaper 
press.  It  is  ideal  for  the  more  profitable  color  promotional 
editions,  department  store  enclosures,  grocery  and  chain 
store  circulars,  leaflets  and  other  work  demanding  quality 
printing. 

Its  convenience  of  operation,  speed  and  color  capabilities 
will  increase  your  earning  power  for  a  modest  investment. 

For  full  information,  mail  the  coupon  at  right  today. 


Fairchild  Graphic  Equipment,  Dept.  FGE  66 
Fairchild  Drive,  Plainview,  L.  I.,  N.  Y, 

Q  Please  send  me  information  on  Fairchild's  new  Color  King  press. 
Q  Please  hove  a  Foirchild  Color  King  Represenlotive  call. 


FAIRCHILD  GRAPHIC  EQUIPMENT 

DIVISION  OF 

FAIRCHILD  CAMERA  AND  INSTRUMENT  CORF. 


NAME 


COMPANY 


Seles  end  Service  offlcci  throvgliout  Iht  world 


STREET. 


ZONE 


•STATE. 


Conference  List 
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KENTUCKY 

Louisville  Courier-Journal  &  Times 
W.  R.  Lindsay 
Production  Manager 
A.  J.  Reiss 

Engraving  Department 
Superintendent 
Gordon  Meeker 

Asst.  Superintendent  Composing 
Room 

Thomas  Cooper 
Press  Room  Superintendent 

LOUISIANA 

Baton  Rouge  State-Times  and 

Morning  Advocate 
C.  P.  Liter 
General  Manager 

MAINE 

Bangor  News 
Raymond  J.  Cox 
Production  Manager 

Lewiston  Sun-Journal 
James  R.  Costello 
Mechanical  Superintendent 

MARYLAND 

Baltimore  Sun 
Douglas  Forrest 
Mail  Room  Superintendent 
Norman  Long 
Stereotype  Superintendent 
Donald  Patterson 
Assistant  to  President 
William  B.  Marshall 
Production  Manager 

MASSACHUSEHS 

Boston  Christian  Science  Monitor 
Herbert  F.  Haake 
Production  Manager 
Sidney  V.  Julin 
Foreman,  Monitor  Composing 
Room 

Boston  Globe 
William  O.  Taylor 
Assistant  Treasurer 
Frank  Freitas 
Plant  Engineer 
Fred  Costello 

Composing  Room  Superintendent 
Charles  Greene 
Mailroom  Superintendent 
Henry  Nelson 
Stereotype  Superintendent 
Charles  Bourke 
Photo-Composition 

Quincy  Herald-Whig 
T.  A.  Oakley 
Production  Manager 
Russell  Spilker 
Composing  Room  Foreman 
John  Mahair 
Pressroom  Foreman 

Taunton  Gazette 
William  R.  Reed 
Publisher 

Worcester  Telegram  and  Gazette 
William  G.  Weinrich 
Production  Manager 

MICHIGAN 

Detroit  Free  Press 
W.  R.  Coddington 
Production  Manager 
T.  Blower 

Composing  Room  Superintendent 
L.  Barr 

Stereotype  Superintendent 

F.  A.  Mier 

Asst.  Production  Manager 
L  Crebassa 

Pressroom  Superintendent 


G.  Murray 

Mailroom  Superintendent 
Escanaba  Daily  Press 
James  G.  Ward,  Jr. 

General  Manager 
Rene  Sabourin 
Press  Foreman 
Flint  Journal 
Frank  McCraken 

Composing  Room  Superintendent 
Cleo  J.  Williams 
Production  Manager 
Kalamazoo  Gazette 
Ralph  H.  Bastien,  Jr. 

Manager 

Lansing  State  Journal 
Henry  J.  Hawkins 
Stereotype  Superintendent 
Casper  A.  Foltz 
Pressroom  Foreman 
Rock  O.  Wales 
Mechanical  Superintendent 
Midland  Daily  News 

G.  F.  Phillips 
General  Manager 

Philip  T.  Rich 
Publisher 

Mount  Clemens  Monitor-Leader 
Elzie  Mumea 

Mechanical  Superintendent 
Alfred  Sahr 
Stereotype  Foreman 
Owosso  Argus-Press 
George  T.  Campbell 
Director  of  Advertising 
Port  Huron  Times  Herald 
William  W.  Alexander 
Composing  Room  Foreman 

MINNESOTA 

Minneapolis  Star  and  Tribune 
John  E.  McCambridge 
Production  Director 
Otto  A.  Silha 
Vice  President  &  Business 
Manager 

Rochester  Post-Bulletin 
Robert  Withers 
General  Manager 
Kenneth  Morehead 
Composing  Room  Foreman 
Robert  Skar,  Jr. 

Chief  Machinist 

H.  K.  Buur 

Stereotype  &  Press  Foreman 
Richard  Mehring 
Asst.  Foreman — Press  &  Stereo. 


St.  Paul  Dispatch-Pioneer  Press 
Eugene  Lambert 
Personnel  Manager 
Ben  Reisdorf 

Engraving  Room  Foreman 
Ralph  Krogstad 
Pressroom  Foreman 
Thomas  Lanford 
Composing  Room  Foreman 
Charles  West 
Stereotype  Foreman 
Edward  Griffin 
Mailroom  Foreman 

MISSOURI 

Springfield  News,  Leader  &  Press, 

News  i  Leader 
Irvan  Darnall 

Mechanical  Superintendent 
NEBRASKA 

Omaha  World-Herald 
Maurice  E.  Cotton 
Production  Manager 
L.  L.  (Jack)  Wagoner 
Mechanical  Superintendent 

NEW  YORK 

Buffalo  Courier  Express 
L.  Bickerstaff 
Elect.  Superintendent 
Hermann  A.  Karl 
Machine  Shop 
John  Kauhl 

Pressroom  Superintendent 
Joseph  H.  Meyer 
Mechanical  Superintendent 

Buffalo  Evening  News 
James  Kiernan 
Paper  Handling  Foreman 
George  Lowe 
Composing  Room  Foreman 
Vincent  DeSio 
Engineer  Foreman 
Chester  K.  Williams 
Pressroom  Foreman 
Ralph  B.  Tufts 

Asst.  Production  &  Research 
Manager 


NEWS  DESK  at  the  Chicago  Sun- 
Times  is  different  than  the  usual 
arrangement.  Shown,  clockwise: 
Frank  McHugh,  assistant  manag¬ 
ing  editor;  Leo  Zalucha,  telegraph 
editor;  Emmett  Dedmond,  man¬ 
aging  editor;  Walter  Morse,  as¬ 
sistant  city  editor;  John  Rammel, 
picture  desk;  and  Maury  Falstein, 
picture  editor. 


John  Barnes  | 

Stereotype  Foreman  f 

Charles  Bradfield 
Machine  Shop  Foreman 
John  Grein 
Mailroom  Foreman 
William  Britton 
Engraving  Foreman 
Garden  City  Newsday 
Allan  M.  Woods 

Production  Manager  | 

John  P.  Stanford  | 

Production  Training  Director  f 

James  Genovese 
Composing  Room  Day  Shift 
Foreman 
Floyd  H.  Main 

Assistant  Production  Manager  f 

Joseph  C.  Curley 
Composing  Room  Foreman 
Edward  Fedoryszyn 
Product  Development  Engineer 
Carlton  Schwaner  j 

Maintenance  Foreman  | 

Harvey  Broad  I 

Planning  Superintendent 
Martin  Gaylo 
Pressroom  Foreman 
Raymond  McNulty 
Stereotype  Foreman 
New  York  Journal-American 

Norman  M.  Rosenberg  ' 

Production  Manager  I 

New  York  Nows  i 

Gerard  Laroeque 
Technical  Director 
T.  O'Connor 

Maintenance  Superintendent 

V.  E.  Palmer 
Administrative  Assistant 

G.  E.  Donnelly 
Business  Manager 
T.  Speh 

Engraving  Room  Foreman 
John  R.  Osborne 
Advertising  Production  Manager 

W.  H.  James 

Assistant  Business  Manager 
S.  D.  Willey  I 

Production  Manager  I 

R.  A.  Ahlstrom  { 

Asst.  Mechanical  Superintendent  ’ 
Homer  Knapp  I 

Composing  Room  Superintendent  > 
G.  Farley 

Stereotype  Superintendent 
Joseph  Heyer 

Asst.  Mechanical  Superintendent 
A.  W.  Knapp 
Pressroom  Superintendent 

(Continued  on  page  58) 
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SHER.IIDA.3Sr 
RHOEUCTS 
for  ITe-wspapers, 
Printers  and. 
FnlDlisliers 


FOR  NEWSPAPER  PRINTERS 

Stuffing  Machines 

Inserters 

Sisal  Tyers 

Automated  Mailroom  Equipment 

SHERIDAN-MAGNACRAFT  MACHINES 

Tipping  Machines 
Inserting  and  Mailing  Machines 
Combination  Folding  and 
Flat  Magazine  Wrappers 
Mailing  Machines 
Labelling  Heads 
Nevuspaper  Feeders 

FOR  THE  EDITION  BOOKBINDER 
Gatherers 
Side  Stitchers 


SII7CS3  IS  3  B 


V.  eC.B.  SHtmUHCB. 


220  CHURCH  STREET  -  NEW  YORK  13,  N.  Y. 


PLANTS: 

Charnplain,  N.  Y.  Easton.  Penn. 

BRANCHES; 

Chicago,  III.  Boston.  Mass. 

Los  Angeles,  Calif.  London.  England 
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New  York  Post 
Herb  Cox 

Mechanical  Superintendent 
New  York  Times 
Thomas  B.  Campion 
Production  Director 
A.  E.  Katz 

Production  Manager 
Walter  E.  Mattson,  Jr. 

Asst,  to  the  Production  Manager 
Peter  F.  Donohue 
General  Foreman — Press  Room 
Charles  Schmidt 
General  Foreman — Composing 
Room 

Warren  E.  Palmer 
Chief  Electrical  Engineer 
A.  C.  Mills 

General  Foreman — Photo  Eng. 
Dept. 

Howard  Leffel 

Asst.  General  Foreman,  Photo 
Eng.  Dept. 

H.  R.  Witte 

General  Foreman — Stereotype 
Dept. 

Andrew  Rsher 
Assistant  General  Manager 
Jules  Tewlow 

Manager  of  Industrial  Research 
New  York  World-Telegram 
Clifford  G.  Ben  net 
Production  Manager 
Wall  Street  Journal 
A.  R.  Shuman 
Production  Manager 
Long  Island  (Jamaica)  Daily  Press 
Irving  Newhouse 
Production  Manager 
Syracuse  Herald-Journal  & 

Herald- American 
Stephen  Rogers 
Publisher 

Clarence  H.  Rinne 
Business  Manager 

NORTH  CAROLINA 

Charlotte  News  and  Observer 
N.  G.  Blackard 
Mechanical  Superintendent 
Howard  Harris 
Press  Room  Foreman 
Lawrence  Harris 
Engraving  Foreman 
C.  B.  Marcom 
Mailing  Room  Foreman 

NORTH  DAKOTA 

Fargo  Forum 
Victor  A.  Tardue 
Production  Manager 
Grand  Forks  Herald 
Harold  M.  Ward 
Mechanical  Superintendent 

OHIO 

Akron  Beacon  Journal 
M.  A.  Mantle 
Stereotype  Superintendent 
Willard  Chapman 
Press  Room  Superintendent 
J.  E.  Hagenbush 
Mail  Room  Superintendent 
J.  R.  Bartolon 
Chief  Machinist 
Wm.  J.  Church 

Composing  Room  Superintendent 
Columbus  Dispatch  &  Citizen-Journal 

I.  T.  McQueeney 
Mechanical  Superintendent 
Harold  McCray 
Pressroom  Superintendent 
Richard  V.  Marsh 
Engraving  Superintendent 


Elyria  Chronicle-Telegram 
Les  J.  Carle 

Mechanical  Superintendent 
Lorain  Journal 
Francis  M.  Price 
Press  4  Stereo.  Foreman 
Ravenna  Record-Courier 
John  R.  Morton 
Superinterrdent 
Springfield  News  &  Sun 
Walter  T.  Davis 
Business  Manager 
John  E.  Black 
Executive  Assistant 
Toledo  Blade 
Adrian  B.  Kaiser 
Mechanical  Superintendent 
Warren  E.  Cooper 
General  Foreman — Composing 
Room 

Leland  Stough 

General  Foreman — Stereotype 
Department 
Sidney  Weiskittel 
General  Foreman — Pressroom 
Youngstown  Vindicator 
A.  C.  Chagnot 
Maintenance  Superintendent 
Frank  Little 

Composing  Room  Superintendent 
Howard  Measmer 
Stereotype  Superintendent 
Earl  R.  Weiskittel 
Pressroom  Superintendent 

OREGON 

Portland  Oregonian 
Edward  Roth 
Production  Manager 
Portladn  Oregonian 
Donald  Newhouse 
Production  Manager 

PENNSYLVANIA 

Lancaster  Intelligencer  Journal, 

New  Era  &  News 
Warren  H.  Detwiler 
Mechanical  Superintendent 
New  Castle  News 

J.  Fred  Rentz 
Co-Publisher 
Philadelphia  Bulletin 
J.  P.  Grant 
Production  Manager 
Francis  Dempsey 
Administrative  Asst.  Production 
Manager 
Richard  Powers 
Mechanical  Asst.  Production 
Manager 
William  J.  Kelley 
Composing  Room  Superintendent 
Frederick  Blodgett 
Pressroom  Superintendent 
William  Hudson 
Stereotype  Superintendent 
Philadelphia  Inquirer 
Sol  L.  Swartz 
Production  Manager 
Miles  Krestan 

Mechanical  Superintendent 
Robert  L.  Moll 
Asst.  Production  Manager 
Carl  E.  Simmons 

Composing  Room  Superintendent 
Gerald  R.  Keenan 
Production  Assistant 
Philadelphia  News 
William  H.  Keller 
Mechanical  Superintendent 
Pittsburgh  Post  Gazette 
Thomas  C.  Condon 
Production  Manager 
Williamsport  Grit 
Ralph  R.  Cranmer 
General  Manager 
James  H.  Lamade 
Business  Manager 
Chester  L.  McGarr 
Plant  Engineer 


RHODE  ISLAND 

Providence  Journal-Bulletin 
George  L.  Green 
Production  Manager 
John  A.  Watters 
Press  Room  Superintendent 
Oscar  Candage 

Photo-engraving  Superintendent 
Roland  V.  Maloney 
Composing  Room  Superintendent 
William  J.  Farley 
Stereotype  Superintendent 

SOUTH  CAROLINA 

Charleston  Evening  Post 
Lewis  M.  Weston 
Production  Superintendent 
Rock  Hill  Evening  Herald 
Wayne  C.  Sellers 
Assistant  Publisher 

TENNESSEE 

Johnson  City  Press-Chronicle 
T.  W.  Atkins 
General  Manager 
Edward  K.  Finley 
Composing  Room  Foreman 
Carl  A.  Jones 
Publisher 
Clyde  Apple 
Press  Room  Foreman 
Memphis  Commercial  Appeal  & 

Press  Scimitar 
R.  J.  Richardson 
Production  Manager 
James  L.  Fenley 
Asst.  Production  Manager 
Nashville  Banner  &  Tennessean 
G.  F.  McWhorter 
Mechanical  Superintendent 
W.  F.  Maddin 
Press  Room  Foreman 
W.  W.  Smith 

Composing  Room  Superintendent 
Pressmens  Home  American  Pressman 
Fred  Roblin 
Editor 

TEXAS 

Arlington  News-Texan 
Staley  McBrayer 
Publisher 

Dallas  Morning  News 
Robert  E.  Harrison 
Production  Manager 
Richard  D.  Blum 
Administrative  Assistant 
Houston  Chronicle 
W.  M.  Meyer 
Production  Manager 
A.  Woodall 
Stereotype  Foreman 
W.  H.  Jenkins 
Composing  Room  Foreman 

WEST  VIRGINIA 

Huntington  Herald-Dispatch  & 
Advertiser 

R.  J.  Baumgardner 
Assistant  Mechanical  Supervisor 

WISCONSIN 


CANADA 

Calgary  (Alta.)  Herald 

G.  Jackson 
Production  Manager 

Winnipeg  (Man.)  Tribune 
Chas.  L.  Anning 
Production  Manager 
Halifax  (N.S.)  Chronicle-Herald 
John  W.  Burtton 
Mechanical  Superintendent 
London  (Ont.)  Free  Press 
Bob  Turnbull 
Chief  Photographer 
Harold  Moss 

Press  Room  Superintendent 
Mel  Parkinson 
Composing  Superintendent 
Bill  Heine 
Administration 
Vic  Anderson 
Chief  Machinist 
Ottawa  (Ont.)  Citizen 

E.  S.  Leigh  j 

Production  Manager  - 

Peterborough  (Ont.)  Examiner  I 

Michael  Davies  j 

Assistant  to  the  Publisher  | 

Toronto  (Ont.)  Globe  and  Mail 
James  Harrison 
Production  Manager 
Melville  Ackerman 
Stereotype  Foreman 
Kingston  (Jamaica)  Daily  Gleaner 
Paul  H.  Wright 
Newspaper  Production 
Superintendent 

NEWSPAPER  GROUPS 

Brush-Moore  Newspapers,  Inc. 

H.  L.  Higgins 
Production  Manager 

The  Copley  Press,  Inc. 

James  S.  Copley 
Chairman  of  the  Corporation 
Robert  Letts  Jones 
Vice  President 

The  Copley  Press,  Inc.,  Aurora,  III. 

Amos  G.  Hoffman 
Federated  Publications,  Inc. 

Grand  Rapids,  Mich. 

Harold  Burtt 
Gannett  Newspapers 
Rochester,  N.  Y. 

John  E.  Heselden  | 

Allan  S.  Best 

Lindsay-Schaub  Newspapers 
Decatur,  III. 

F.  W.  Schaub 
Executive  Vice  President 

Harold  Hoots 
Director  of  Production 
John  J.  McGann 
Asst,  to  Director  of  Production 
Macy  Westchester  Newspapers 
Westchester  County  Publishers,  Inc. 
White  Plains,  N.  Y. 

Miss  Shirley  E.  Klein 
Executive  Assistant 
Rowley  Publications 
Ashtabula,  Ohio 
John  A.  Colin 
Frank  Temple 


Appleton  Post-Crescent 
M.  E.  Cartier 
Business  Manager 
Henry  G.  Starck 
Asst,  to  Business  Manager 
Green  Bay  Press-Gazette 
John  A.  Poquette 
Assistant  Composing  Room 
Foreman 
Edward  Peot 
Pressroom  Foreman 
Marinette  Eagle-Star 
Fred  G.  Sappington 
Publisher 

Clifford  G.  Enstrom 
Mechanical  Superintendent 


J-Graiits  Planned 

Washingtov 
American  Friends  of  the  MW-j 
die  East,  Inc.  is  setting  up 
Dorothy  Thompson  Memoris 
Fund  to  provide  grants  < 
American  journalists  for  stu(il| 
and  travel  in  the  Middle  Eas' 
and  North  Africa. 
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This  is  Wood  Flongs^SOfh  anmYersary, 
If  is  also  fhe  birth  of  a  new  era  in  news¬ 
paper  printing. 

Thanks  to  Wood  Hong's  first  half 
century  of  research  and  development  — 
which  produced  the  first  successful  Ameri¬ 
can  dry  mot;  the  first  successful  one- 
piece,  no-pock  mot;  the  first  mill  coated 
mot;  the  first  successful  mill  conditioned 
mot;  the  first  multiple  cost  mot  —  better 
stereotype  plates  ore  being  produced 
faster  and  more  economically. 


Today,  tfie  newspapor  industry  depends 
confid^ly  upon  Wood  Hong  for  im¬ 
mediate,  helpful  response  to  its  needs. 
This  response  may  come  in  the  form  of 
good  service  or  it  may  be  special  re¬ 
search  or  production  to  solve  the  cus¬ 
tomer's  individual  problems. 

And  all  this  is  only  the  beginning.  The 
next  half  century  should  bring  even 
greater  achievements.  Already  a  huge 
new  expansion  program  promises  to  out- 
shadow  the  pioneering  advances  made 
in  the  exciting  first  50  years! 
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ONEPiEce  SUPER  FLONG  nopack  mat 

A  NEW  ERA  IN  STEREOTYPING 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK 

NEW  YORK  OFFICE:  551  FIFTH  AVE.;  PHONE:  MU  7-2950 
SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 
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CIRCULATION 


McCoy  Tells  Value 
Of  Changing  Name 


The  time  to  consider  changing  them,  in  black  and  white  as  it 
the  name  of  a  newspaper  is  were,  you  are  not  strictly  a  one 
when  the  total  circulation  in  the  town  newspaper  —  you  are  the 
area  outside  the  city  of  publica-  local  paper  for  their  town,  in 
tion  is  equal  to  more  than  half  the  true  sense  of  the  word!  By 
of  the  aggn’egate  total  circula-  the  same  token  it  helps  to  let 
tion,  according  to  Walter  E.  Me-  the  merchants  in  the  city  of 
Coy  of  the  Elizabeth  (N.  J.)  publication  know  of  the  cover- 
Joumal.  age  you  are  giving  them  in  cir- 

He  recently  told  Interstate  culating  their  ads  over  their 

circulators  that  changing  a  entire  retail  trading  area.  Read- 

newspaper’s  name  is  not  a  new  ers  in  the  outside  towns  are 

idea,  but  it  is  being  done  more  naturally  pleased  because  of  the 

and  more  as  dailies  expand  their  attention  to  them  and  to  their 

sphere  of  coverage  into  a  num-  community  and  the  recognition 

ber  of  nearby  towns  in  the  im-  that  the  newspaper  has  given 

mediate  area  of  the  city  where  to  them, 
the  paper  is  actually  published.  Newcomers 

Has  Promotion  Value  ..j  ^^at  one  of  the  biggest 

“Obviously  the  economy  of  the  advantages  in  having  a  name  ^  . 

retail  market  will  not  support  th^t  does  not  identify  the  paper  designed  to  acquaint  suburban- 

a  daily  paper  in  each  town,”  he  with  one  town  is  in  the  case  of  suburban  doings.  The 

explained.  “So  the  paper  is  pub-  attempting  to  sell  your  product  supplements  also  carry  adver- 

lished  in  one  town,  usually  the  to  newcomers  to  the  area.  These  tjsing  at  a  reduced  rate  on  a 

largest,  and  it  services  the  en-  folks  are  not  familiar  with  the  region  or  zone  basis, 

tire  area  from  the  standpoint  area  and  it  is  so  much  better  Three  different  weekly  supple 
of  local  news  and  advertising.”  to  be  able  to  approach  them  with  j^jents  cover  three  zones.  A  spe 
Mr.  McCoy  believes  the  pro-  positive  statement  that  you  staff  has  been  set  up  tc 

motion  value  to  be  attained  by  ^  representative  from  the  h^jj^le  the  supplements, 
a  change  in  name  should  be  ex-  Journal,  which  w  their 

ploited  after  the  change  is  made,  community  newspaper  and  w  the 

“You  can  put  definite  emphasis  Reatlers  Get  Ahead 

on  the  name  change  in  the  area  \^HAT  ARE  THE  DISAD-  /-t 

where  vou  will  benefit  most  —  VANTAGES?  1  can  think  of  .  Vancouver,  B.  C 


WELL  DONE! — Paid-in-full  ownership  of  a  headquarters  building 
erected  in  1956  is  symbolixed  with  a  "burning  the  mortgage"  sceiM 
at  offices  of  the  Pennsylvania  Newspaper  Publishers  Association  it 
Harrisburg.  Left  to  right — James  M.  Driscoll,  Connellsville  Couritr, 
president;  G.  Richard  Dew,  general  manager;  and  I.  Z.  Buckwallcr, 
Lancaster  Newspapers,  chairman  of  the  committee  that  raised  $200,000 


Police  Radio 
Monitoring 
Up  to  Court 


Topwrap 


Al  Taylor's  PROVEN 
Coin  Operated  Newstands, 

Coin-Trolled  Equip.  Corp. 

12549  Sherman  Way 
No.  Hollywood,  Calif. 


and  Underwrap 


GENERAL  STRAPPING  COMPANY 

100  PARK  AVENUE, 

NEW  YORK  17.  N.  Y. 


Suppliers  at  Conference 


Tlie  followiiiR  supply  firms 
pre-reffistered  their  jjersonnel 
with  ANPA  Research  Institute 
for  the  Chicago  conference; 


American  Tel.  &  Tel.  Co. 

New  York,  N.  Y. 

Hector  McKay 

American  Type  Founders  Co.,  Inc. 
Elizabeth,  N.  J. 

John  T.  Porter 
Dorsey  E.  Biggs 
Bryant  Mansfield 
George  L.  Wasson 
Associated  Press 
New  York,  N.  Y. 

E.  Blanton  Kimbell 


Bowater  Paper  Co.,  Inc. 
Atlanta,  Ga. 

E.  N.  Montgomery 
Bowaters  Southern  Paper  Corp. 
Calhoun,  Tenn. 

J.  H.  Hunt 
Burgess  Cellulose  Co. 

Freeport,  III. 

Paul  Richmond 
Gene  Fangman 
Ed.  Fraher 
Andy  Carpenter 
Tom  Lowry 
Harry  Vigal 
Don  Malcolm 
V.  E.  Hshburn 
Lloyd  Giessel 
Bud  Fishburn 


California  Ink  Co. 

San  Francisco,  Calif. 

Vince  Pampanin 
Century  Engraving  Co. 
Philadelphia,  Pa. 

Robert  Hertwig 
Certified  Dry  Mat  Corp. 

New  York,  N.  Y. 

George  T.  Kempter 
Carl  R.  Borckardt 
Thomas  F.  English 
Frank  A.  Donnelly,  Jr. 

Elmer  E.  Reid 

Color  Production  Service,  Inc. 
New  York,  N.  Y. 

Robert  Travis 
Marvin  Mehiman 
Edward  Hagney 
Coosa  River  Newsprint  Co. 
Coosa  Pines,  Ala. 

Maurice  L.  Hunt 
Sanford  B.  Pinkerton 
James  R.  Geer 
George  F.  Pickett 
Cottrell  Co. 

Westerly,  R.  I. 

Kenneth  McKean 


Eastern  Color  Printing  Co..  The 
New  York  36.  N.  Y. 

Harold  A.  Moore 
Eastman  Kodak  Co. 

Rochester,  N.  Y. 

Charles  J.  Hull,  Jr. 

John  L.  Anderson 


Fairchild  Graphic  Equipment 
Plainview,  N.  Y. 

John  R.  Hancock 
Edward  P.  Tracht 
Arthur  D.  Lawrence 
James  Doyle 
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Ruben  B.  Lee 
Kim  A.  Sylvester 
Joe  Hale 
Jack  Smith 
George  Pollard 
Frank  Angell 

G 

Gay-Lee  Co. 

Clawson,  Mich. 

Earl  G.  Goehle 
Elizabeth  W.  Goehle 
Douglas  M.  Souter 
General  Strapping  Co. 
New  York,  N.  Y. 

N.  J.  Friese,  Jr. 

Great  Northern  Paper  Co. 
John  H.  Staples 
Charles  D.  Tiedemann 
Irving  P.  Phelps 
David  I.  Turnbull 
John  Griffiths  Co.,  Inc. 
New  York,  N.  Y. 

John  Griffiths 


Hammond  Machinery  Builders,  Inc. 
Kalamazoo,  Mich. 

Fred  Krafft 
M.  J.  Smith 
R.  Hoe  &  Co.,  Inc. 

New  York,  N.  Y. 

William  W.  Henderson 
Richard  E.  Lewis 
R.  R.  Dittrich 
L.  D.  Pollock 
R.  A.  Willoughby 
W.  W.  Pezdirtz 
J.  Krupp 
J.  Connors 
R.  J.  Cassidy 
W.  J.  Robinson 
J.  M.  Crowe 

F.  Gebhard 
J.  Bobko 

R.  Breur 
L.  Wieland 
L.  F.  Kelleher 
Hurletron  Inc. 

Electric  Eye  Equipment  Div. 
Danville,  III. 

W,  J,  Bishop 

G.  R.  Dayton 

G.  A.  DeWitt,  Jr. 

C.  J.  Huffer 
Edward  Richter 

F.  H.  Weick 


Imperial  Type  Metal  Co. 

Philadelphia,  Pa. 

George  H.  Eddleman 
Industrial  Cellulose  Testing  Research, 
Ltd. 

Gatineau,  P.  Q.,  Canada 
Richard  E.  Smith 
Institute  of  Technology 
Rochester,  N.  Y. 

Herbert  E.  Phillies 
Interchemical  Corp. 

Printing  Ink  Div. 

Walter  J.  Cassidy 
T.  A.  Ryan 

E.  D.  Schlueter 
Intertype  Company 

W.  R.  Asdel 

R.  B.  Daigle 

A.  T.  Mann,  Jr. 

Sheridan  S.  Skogen 

S.  W.  Netherton 

B.  H.  Black 

F.  L.  A.  Gerspach 
A.  F.  Fuller 

J.  C.  Dorn 
L  L.  Doll 

C.  W.  Wallen 


Jampol  Corporation 
Brooklyn,  N.  Y. 

Robert  I.  Hicks 
Howard  M.  Jampol 
Wesley  R.  Dammes 
Ernest  G.  Gurman 
John  W.  Belsey 


King  Features  Syndicate 
New  York,  N.  Y. 

William  Lieberman 
Henry  P.  Korn  Associates 
New  York,  N.  Y. 

Henry  P.  Korn 
Kruger  Paper  Co. 

New  York,  N.  Y. 

J.  A.  Kraemer 
J.  C.  Harvison 


Lake  Erie  Machinery 
Buffalo  17.  N.  Y. 

C.  A.  Steinhauser 
W.  W.  Scott 
Philip  Lochman  &  Co. 

Evanston,  III. 

Frank  A.  Hatzl 
Donald  F.  Vietinqhoff 
Lockwood  Greene  Engineers,  Inc. 
New  York.  N.  Y. 

Donald  G.  Radway 
James  McHugh 


Master  Sales  &  Service  Corp. 
Wyncote,  Pa. 

W.  W.  Miller 
William  C.  Guenst 
Robert  J.  Patsko 
Matrix  Contrast  Corp. 

Jack  Faris 
Gerald  W.  Hunter 
Miehle-Goss-Dexter,  Inc. 
Benjamin  L.  Sites 
John  W.  Hill,  Jr. 


Price  Brothers  Sales  Corp. 

Quebec,  P.  Q.,  Canada 
R.  H.  Price 
L.  R.  Beath 
E.  Collister 
Harold  W.  Price 
J.  E.  Branch 
W.  B.  Bradley 


Radio  Corporation  of  America 
Camden,  N.  J. 

Stuart  E.  Arnett 
Stephen  Mucha 
Revere  Copper  &  Brass.  Inc. 

Plymouth,  Mass. 

Edward  L.  Forunier 
James  J.  Hart,  Jr. 

Frank  M.  Suma 
Ronald  E.  Leary 
Richmond  Pulp  &  Paper  Co. 

Montreal,  Canada 
W.  R.  Hermitage 
R.  Airod 

Rippey,  Henderson,  Bucknum  &  Co. 
Denver  3,  Colo. 

H.  Bond  Badgley 
Al  C.  Szabo 
Rolled  Plate  Metal  Co. 

Div.  Ball  Brothers  Co.,  Inc. 

Brooklyn,  N.  Y. 

Fred  A.  Dirkes 
P.  J.  Kearns 


St.  Croix  Paper  Co. 

New  York,  N.  Y. 

Kenneth  T,  Greenleaf 
Frank  Carter 


EDITOR  SC 


Sinclair  &  Carroll  Co.,  Inc. 
Roy  Carroll 
J.  F.  Carroll 
Thos.  P.  Carroll 
J.  M.  Applegate 
Wm.  E.  Rutenberg 
Sta-Hi  Corporation 
Whittier,  Calif. 

Vernon  R.  Spitaleri 
Donald  V.  VVeber 
Burton  E.  Lindberg 
O.  T.  Cochran 
S.  D.  Oderman 
Star  Parts,  Inc. 

South  Hackensack,  N.  J. 
Emil  Bendow 
Quido  E.  Herman 


Tenal  Products  Co. 
Chicago  14,  III. 

J.  "Ed."  Johnson 
Tingue  Brown  &  Co. 
William  M.  Tingue 
John  W.  Foster,  Jr. 
William  Norwood 
Robert  Shaw 
Mike  Joyce 
J.  A.  Maxwell 
Tri-Q,  Inc. 

El  Monte,  Calif. 

L.  H.  Satre 
Charles  L.  Burdett 


Vandercook  &  Sons,  Inc. 
Chicago,  III. 

E.  O.  Vandercook 

F.  R.  Vandercook 
O.  F.  Duensing 
J.  W.  Koyak 

R.  G.  Bogdan 


Wood  Flong  Corp. 

Hoosick  Falls,  N.  Y. 

Thornton  Hall 
Ralph  B.  Millington 
Clifford  J.  Earley 
Joseph  C.  Curtin 
George  J.  Meehan,  Sr. 

George  J.  Meehan,  Jr. 

Jason  R.  Smith 
Ray  Sturm 
J.  W,  Wood.  Jr. 

Chas.  H.  Scherb 
A.  W.  Johnston 

G.  J.  Wirthman 
William  M.  Clark,  Jr. 

Wood  Newspaper  Machinery  Corp. 

New  York.  N.  Y. 

John  J.  Shea 

I.  Tornberg 
Peter  P.  Romano 
Daniel  McColley 
Clarence  G.  Tiefert 
Charles  Wyman 
LeRoy  Schwarzwaelder 
Donald  A.  Brown 
William  G.  Gardner 
William  W.  Kihn 
Walter  E.  Tolk 
Baxter  C.  Denning 
Richard  G.  Griffoul 


Girl  Wins  Contest 

Beverly  Hills,  Cali; 

Brenda  Warner  Rotzoll,  Un: 
versify  of  Wisconsin,  won  tb 
feature  writing  contest  whic: 
concluded  the  1960-61  Hears 
Foundation  Journalism  Award; 
Her  winning  report,  based  on  • 
visit  to  Cuba,  was  included  - 
the  final  summaries  (E&P,  Mi! 
20,  page  14). 
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For  Your  Health’s  Sake... 

Let  Your  Doctor  Prescribe  Your  Medicine! 


Are  you  thoroughly  confused  these  days  by  the  con¬ 
flicting  claims  and  the  complicated  kinds  of  health 
advice  you  are  reading  and  hearing  in  advertising  and 
in  the  editorial  columns  of  newspapers  and  magazines 
as  well  as  on  radio  and  television? 

If  you  aren’t  confused  by  all  this,  either  you  are 
being  very  sensible  and  are  ignoring  a  good  deal  of  the 
advice,  or  you  are  doing  much  better  than  many  medi¬ 
cal  scientists  who  are  finding  it  difficult  to  determine 
what  is  factual  and  what  is  fanciful. 

We  are  dairj'  farmers.  Our  business  is  selling  milk 
and  the  wonderful  family  of  foods  made  from  milk.  It 
surely  is  not  surprising  to  you  to  know  that  we  aren’t 
happy  when  people  suggest,  so  often  without  any 
scientific  evidence  to  back  up  what  they  are  saying, 
that  milk  and  milk  products  are  not  as  healthful  as 
most  of  us  have  grown  up  to  believe  they  are.  Nobody 
likes  to  be  called  a  nasty  name,  of  course. 

As  food  producers  we  have  always  felt  a  strong 
obligation  to  help  finance  the  scientific  research  which 
seeks  to  determine  what  kind  of  foods  and  what  com¬ 
bination  of  foods  do  the  most  to  maintain  good  health 
in  people  of  all  ages.  We  have  provided  funds  to  sup- 
ix)rt,  .scientific  research  in  colleges,  universities,  and 
other  research  institutions. 

Whenever  the  .scientists  have  reached  agreement  on 
ways  in  which  our  dairy  products  might  be  improved 
or  offer  more  nutritive  values  to  the  public,  we  have 
cooperated.  For  example,  vitamin  D  was  added  to  milk 
when  scientists  determined  this  would  be  the  easiest 
and  best  way  to  assure  that  children  would  have  the 
combination  of  vitamin  D  and  calcium  which  works 
together  to  produce  .strong  bones  and  good  teeth. 

In  more  recent  years  we  have  offered  milk  in  a 
variety  of  forms  to  meet  the  needs  of  different  people 
for  higher  total  nutritive  values  with  fewer  calories. 

We  believe  that  food  advertisers,  including  us,  ought 
to  present  to  consumers  the  facts  about  how  a  parti¬ 
cular  food  product  fits  into  the  well  balanced  diet 
recommended  by  nutrition  scientists.  No  one  food  in 
itself  is  adequate  for  a  balanced  diet,  and  too  often 
there  is  a  tendency  to  over-state  the  case  for  any  one 
product. 

We  do  not  believe  that  food  advertisers  should 
ever  assume  the  role  of  medical  advisers  to  you  and 
your  family.  We  think,  too,  that  the  time  has  come 
for  the  mass  media  in  this  country  to  consider  much 
more  carefully  the  reporting  of  science  and  health 
news  to  avoid  .sensational  approaches  which  mislead 
many  people  into  making  dietary  changes  that  are  not 
advisable.  No  newspaper  or  magazine  column  can 
pre.scribe  successfully  the  correct  medicine — or  diet — 
for  you  .and  for  each  member  of  your  family. 

It  is  quite  important  for  us  to  remember  that  each 
human  being  is  an  individual.  He  or  she  is  completely 
unlike  any  other  human  being,  and  most  of  us  are 
happy  for  this!  If  doctors  were  able  to  prescribe 


exactly  the  .same  kind  of  diet  or  medicine  for  all  of  us; 
obviously,  we  would  soon  have  little  need  for  doctors 
and  hospitals. 

Medical  authorities  do  agree  that  excess  weight 
is  not  healthful  for  any  of  us,  but  any  sound  weight 
control  plan  is  a  lifetime  program  and  must  be  tailored 
to  the  individual.  You  are  much  more  likely  to  develop 
a  successful  weight  control  program  if  you  work  with 
your  physician  to  develop  a  plan  specifically  for  you. 

This  is  true  of  other  health  problems.  You  need 
the  aid  of  your  family  physician,  or  the  specialist  to 
whom  he  .sends  you,  to  diagnose  your  illnesses  and  to 
decide  what  treatment  is  best  for  you.  Trjdng  to  build 
a  health  program  on  the  basis  of  some  of  the  excessive 
claims  made  in  food  and  patent  medicine  advertising 
is  the  modern  version  of  falling  for  the  line  of  the 
medicine  man  who  provided  entertainment  for  the 
village  population  years  ago. 

Jumping  from  one  sensationalized  bit  of  advice 
about  health  or  diet  in  the  news  or  feature  columns 
of  the  mass  media  to  the  next  day’s  dose  of  perhaps 
conflicting  advice  is  certainly  not  a  very  good  health 
development  program  either.  You  want  to  keep  your- 
.self  informed  about  news  in  the  science  of  human 
health,  but  it  makes  sense  to  rely  upon  your  physician 
— the  person  who  specialized  in  figuring  out  the  best 
health  program  for  you  as  an  individual — to  decide 
whether  you  should  take  pills  or  change  your  diet  or 
change  your  way  of  living.  You  have  learned  to  rely 
upon  an  expert  garage  mechanic  to  keep  your  automo¬ 
bile  operating  at  peak  efficiency.  Don’t  think  so  much 
less  of  your  own  good  health,  and  that  of  each  member 
of  your  family,  that  you  will  make  changes  in  your 
diet  or  take  pills  without  sound  medical  advice. 

Hypochondria  can  become  a  serious  illness.  Anyone 
who  follows  some  of  the  food  and  pill  advertising 
these  days  or  the  many  columns  of  editorial  space  or 
the  electronic  media  time  devoted  to  reporting  health 
news  might  easily  come  to  the  conclusion  that  Ameri¬ 
cans  are  becoming  neurotic  about  our  health.  In  a 
nation  that  boasts  the  highest  level  of  good  health  in 
human  history  and  w’hich  has  enjoyed  a  steadily  in¬ 
creasing  lifespan,  it  .seems  very  ridiculous  for  so  many 
people  to  be  worrying  overtime  about  health. 

For  your  own  good  health’s  sake,  we  hope  that  you 
will  agree  with  the  overwhelming  opinion  of  m^ical 
scientists  that  we  ought  to  follow  the  plan  of  eating  a 
well  balanced  diet  and  enjoy  the  food  we  eat.  In  addi¬ 
tion,  seek  regular  medical  and  dietary  advice,  based  on 
your  individual  needs,  from  your  family  physician,  a 
man  competent  to  help  you  because  he  specializes  in 
helping  you  to  enjoy  life  through  maintenance  of  good 
health. 


AMERICAN  DAIRY  ASSOCIATION 

Ko/ee  of  fho  Dairy  Farmers  in  fha  Market  Placei  of  America 

20  North  Waclter  Drive 


Chicago  6,  Illinois 


IN  HIS  TV  COLLMN 


MoUoy  Can  Be  Tough; 
But  Readers  Applaud 


Bv  George  A.  Bran«lenburg 


Chicago 

Paul  Molloy,  the  former  Ca¬ 
nadian  gold  and  copper  miner, 
who  turned  newspaperman  and 
later  came  to  U.  S.  to  he  a  fea¬ 
ture  writer  and  eventually  a 
columnist  and  American  citizen, 
may  not  be  the  toughest  tele¬ 
vision  critic  yet  to  appear  on 
the  scene,  but  he  shares  the 
honors  modestly  with  FCC 
Chairman  Newton  N.  Minow. 

The  Chivago  Sun-Times  col¬ 
umnist  has  been  gunning  for 
some  time  alwut  the  “vast  waste¬ 
land”  referred  to  by  Chainnan 
Minow  in  blasting  broadcasters 
for  their  continuous  procession 
of  \iolence,  audience  participa¬ 
tion  shows,  formula  comedies, 
gangsters  and  Westerns.  Of  late, 
Mr.  Molloy  has  also  taken  on 
the  motion  picture  industry  as 
a  target  of  his  barbed  com¬ 
ments. 

Been  .Said  Before 

The  diminutive  ex-French- 
Canadian,  who  began  to  learn 
the  English  language  when  he 
was  17,  agrees  whole-heartedly 
with  Chairman  Minow’s  criti¬ 
cism  of  TV  programming,  as 
voiced  at  the  recent  National 
Association  of  Broadcasters’ 
convention  in  Washington.  “He 
shook  them,”  said  Mr.  Molloy, 
“but  he  said  nothing  new — not 
anymore  than  the  little  guy 
has  been  saying  in  letters  to 
the  editors  and  to  the  Federal 
Communications  Commission  for 
years.  It  was  a  dramatic  thing 
to  stand  up  and  tell  TV  owners 
and  operators  that  the  ‘people 
own  the  air.’  But  I’m  afraid  he 
hasn’t  done  anything  yet  to 
really  scare  them  into  better 
programming.” 

After  the  Oscar  awards  to 
“Butterfield  8,”  “The  Apart¬ 
ment,”  and  “Elmer  Gantry,” 
Paul  Molloy  wrote  a  TV  column 
that  stung  the  motion  picture 
business  for  its  immorality  as  a 
boxoffice  attraction  and  caused 
two  of  his  fellow  Sun-Times 
columnists  to  get  into  the  de¬ 
bate. 

Hits  Low  Standards 

Mr.  Molloy  had  previously 
commented  sharply  on  the  low 
moral  standards  of  motion  pic¬ 
tures  and  their  eventual  effect 
on  television.  His  column,  re¬ 
viewing  the  Oscar  winners  as 
revealed  on  TV,  was  headlined: 


“Buttertield  8  Coming  to  Tele¬ 
vision?”  He  .said  his  reason  for 
getting  into  the  matter  of 
modern  motion  pictures  is  that 
they  can’t  be  disas.sociated  from 
TV. 

“Next  .season,”  he  said,  “30  to 
35  per  cent  of  all  TV  fare  will 
be  produced  by  the  movie  in¬ 
dustry.  It  doesn’t  take  great 
arithmetic  to  anticipate  the  bal¬ 
ance  of  power  three  years 
hence.”  He  expressed  concern 
with  the  shift  in  the  balance  of 
power  from  the  networks  and 
stations  to  the  Hollywood  pic¬ 
ture  studios,  adding:  “My  con¬ 
cern  is  that  what  happened  to 
the  movie — the  infernal  abuse 
of  a  great  art  medium — will 
happen  to  TV.”  He  quote<l 
Robert  Samoff  of  NBC  and 
Thomas  Moore,  ABC  program 
chief,  as  “on  record”  .stating 
that  “the  tide  cannot  be 
stopped.” 

Two  (k>luninisls  Reply 

As  a  result  of  his  “Butter¬ 
field  8”  blast,  Eleanor  Keen, 
Sun-Times  movie  reviewer,  re¬ 
plied  in  a  column  devoted  to 
the  subject,  citing  a  long  list  of 
classical  works  of  art  that  have 
had  sex  and  perv'ersion  as 
themes,  asserting  that  morality 
is  not  offended  merely  by  the 
presentation  of  the  facets  of 
sex,  but  by  their  presentation  in 
a  vulgar  way. 

But  Paul  Molloy  had  the 
public  on  his  side,  judging  from 
the  readers’  reaction  to  his 
“Butterfield  8”  column.  He  re¬ 
ceived  over  400  letters  on  the 
subject.  Reader  comment  varied 
from  “Your  column  is  Bible  with 
us”  to  “.\re  you  a  preacher  or 
a  TV  critic?” 

Has  “Point  of  View' 

Mr.  Molloy,  who  prides  him¬ 
self  in  writing  “with  a  point  of 
view,”  rather  than  just  routine 
reviews,  told  E&P  that  he  strives 
to  present  a  honest  private 
opinion — right  or  wrong — that 
will  stimulate  public  opinion.  He 
writes  for  his  readers  “enter¬ 
tainingly,”  he  says,  with  an 
effort  to  be  not  only  a  good  re¬ 
porter  but  also  a  critic  of  the 
entertainment  scene. 

He  is  not  over-awed  by  tele¬ 
vision  personalities — that  kind 
of  hero  worship  is  out  of  style 
today,  he  said.  He  is  more  con¬ 


cerned  in  knowing  personally 
the  writers,  producers  and  di¬ 
rectors  of  television  shows. 
Those  are  the  people  he  culti¬ 
vates  when  he  goes  to  Hollywood 
and  New  York  twice  a  year. 

“They  are  the  people  who  give 
you  most  for  your  money,”  he 
explained,  “from  these  people 
you  get  their  hopes,  fimstra- 
tions,  aspirations  and  despair. 
Most  of  them  are  sincere  and 
mean  well.  They  are  not  the 
bankers  or  the  sponsors — they 
are  de<licated  people.” 

Wriles  f«»r  Rca«l»T> 

While  accu.sed  of  being  a 
choleric  TV  critic  by  .some  in 
show  business,  Paul  Molloy 
speaks  carefully  and  modestly 
in  discussing  his  widening  role 
as  a  show  business  critic.  When 
asked  if  he  felt  that,  perhaps, 
he  may  “bum  himself  out,” 
much  the  same  as  have  many 
TV  performers  over  the  past  15 
years,  Mr.  Molloy  bristled  and 
.said: 

“I  don’t  feel  I’ll  bum  my.self 
out.  .4  good  writer  will  never 
lo.se  his  audience.  By  a  goofl 
wnter  I  mean  one  who  does  not 
limit  himself  to  program  re¬ 
views  of  what  happened  last 
night,  or  only  rewrites  network 
and  station  releases.  A  good 
writer  will  identify  himself  with 
his  readers  and,  consequently, 
will  not  bum  himself  out.” 

.4nd  that’s  what  Paul  Molloy 
has  been  doing  so  .successfully 
ever  since  he  joined  Marshall 
Field’s  Sun-Times  as  a  columnist 
late  in  195(5.  He  had  previously 
acquired  a  knowledge  of  good 
writing  “with  a  point  of  view’” 
as  a  staff  writer  on  Time  maga¬ 
zine  in  New’  York,  and  later  as 
a  radio-TV  columnist  for  the 
Memphis  (Tenn.)  Commercial 
Appeal.  His  earlier  U.  S,  new’s- 
paper  training  was  under  Jen- 
kin  Lloyd  Jones,  e<litor  of  the 
Titha  (Okla.)  Tribune, 

Workcil  as  (^dd  Miner 

Now  in  his  40’s,  Paul  Molloy 
was  bom  and  etlucated  in  Winni¬ 
peg  (Manitoba),  Canada.  At  19, 
he  w’ent  to  the  gold  and  copper 
mines  of  Northern  Quebec  and 
worked  as  an  underground  miner 
for  tw’o  years  (playing  on  the 
company’s  hockey  team). 

His  university  education  had 
been  in  French-Canadian 
schools,  where  French  and  Latin 
w’ere  spoken,  but  at  his  father’s 
insistence  young  Molloy  started 
to  learn  the  English  langpiage 
at  17. 

He  actually  enjoyed  learning 
English  grammer  and  composi¬ 
tion  and  today  has  a  keen  appre¬ 
ciation  of  the  correct  English 
word  or  grammatical  construc¬ 
tion.  In  fact,  he  often  shudders 
!  at  the  amount  of  American 
slang,  blunt  phrases  and  “cheap” 
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Profile  of  a  Company 


On  June  1st,  1961,  Dole  Corporation  and 
Bumble  Bee  Seafoods,  Inc.  were  merged 
into  Castle  &  Cooke,  Inc.,  one  of  Hawaii’s 
oldest  firms. 

Castle  &  Cooke  has  long  had  an  interest 
in  sugar,  pineapple,  shipping  and  other 
businesses.  It  now  becomes  a  food 
company  of  substantial  national  stature. 

☆  ☆  ☆ 

Dole  Corporation,  formerly  Hawaiian 
Pineapple  Company,  is  Hawaii’s  leading 
grower  and  processor  of  pineapple 
products.  It  also  owns  and  operates  three 
canneries  on  the  mainland  for  process¬ 
ing  Pacific  Coast  fruits  and  vegetables. 
Dole  management  will  continue  operat¬ 
ing  the  company  as  a  subsidiary  of  Castle 
&  Cooke. 

Bumble  Bee  Seafoods,  Inc.,  formerly 
known  as  Columbia  River  Packers  Asso¬ 
ciation,  Inc.,  is  one  of  the  country’s  largest 
processors  and  packers  of  salmon,  tuna, 
and  other  seafood  products.  Its  operations 
in  Alaska,  Puget  Sound,  the  Columbia 
River  area,  and  in  Hawaii  will  be  con¬ 
tinued  by  the  present  management  as  a 
Castle  &  Cooke  subsidiary. 


Oceanic  Properties,  Inc.,  is  being 
established  as  a  new  subsidiary  of  Castle 
&  Cooke  to  handle  land  management  and 
development.  Land  holdings  of  the  com¬ 
pany  in  Hawaii  and  on  the  mainland 
total  about  160,000  acres. 

☆  ☆  ☆ 

Castle  &  Cooke’s  other  operations  include: 

Interest  in  three  sugar  companies  which 
together  account  for  nearly  17  per  cent 
of  Hawaii’s  total  sugar  production; 

Ownership  of  a  stevedoring  subsidiary 
which  handles  about  80  per  cent  of  the 
stevedoring  business  in  the  port  of 
Honolulu; 

Ownership  of  an  industrial  equipment 
sales  company  which  acts  as  a  distributor 
for  many  lines  of  industrial  and  agri¬ 
cultural  equipment; 

Ownership  of  Royal  Hawaiian  Maca- 
damia  Nuts,  a  product  grown,  processed, 
and  marketed  by  a  division  of  Castle 
&  Cooke; 

Non-operating  interest  in  shipping,  oil, 
insurance,  and  other  miscellaneous 
investments. 


"From  Land  and  Sea — a  Profile  of  Castle  &  Cooke"  is  a  booklet  containing  complete 
information  on  the  company.  We  will  be  glad  to  send  you  a  copy  on  request. 
Write  to  Castle  &  Cooke,  Inc.,  215  Market  Street,  San  Francisco  5,  California. 


CASTLE  &  COOKE,  INC. 

FOUNDED  1851 
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PR  ‘Weather  Bureau’ 
Sought  for  2  Worlds 


By  Philip  N.  Schuyler 

Venice 

A  public  relations  “weather 
bureau”  for  constantly  forecast¬ 
ing  the  climate  for  the  “two 
worlds  existing  side  by  side  in 
the  United  States”  is  being  ad¬ 
vocated  here. 

The  “two  worlds”  were  de- 
fine<l  to  those  attending  the 
second  World  Congress  on  Public 
Relations  as  the  business  world 
and  “Civitans” — “the  amorphous 
complex  of  non-profit  citizen- 
organizations  active  in  all 
phases  of  public  affairs  at  local, 
state,  national  and  even  interna¬ 
tional  levels.” 

William  H.  Baldwin,  New 
York  PR  counsel,  who  offered 
the  definition  in  a  paper  titled 
“The  ‘Two  Worlds’  Concept,” 
explained  that  the  “weather 
Imreau”  he  was  suggesting 
would  be  a  reactivization  of  one 
he  had  established  in  1948  that 
had  helped  those  interested  to 
obtain  continuation  of  the  re¬ 
ciprocal  trade  agreements.  The 
same  tariff  question  will  come 
again  before  Congress  and  Mr. 
Baldwin  hopes  he  can  again  ob¬ 
tain  the  support  of  public 
leaders  required  through  bring¬ 
ing  the  “two  worlds”  together. 

In  brief  what  the  “weather 
bureau”  amounts  to  is  a  monthly 
newsletter  circulated  to  heads  of 
about  900  civic  organizations 
throughout  the  country.  The 
newsletter  elicits  data  on  how 
these  organizations  representing 
millions  of  people  stand  on  vari¬ 
ous  subjects  such  as  reciprocal 
trade  agreements,  better  control 
of  migratory  labor,  old  ag^e  pen¬ 
sions,  and  minimum  wage. 

“The  ‘Civitans’  or  heads  of 
these  civic  groups  are  the 
‘weather  breeders’  of  our  coun¬ 
try,”  Mr.  Baldwin  said.  “The 
medium  used  to  reach  them  must 
represent  only  the  truth,  and 
must  not  be  a  crusader  for  one 
side  or  the  other.  But  the  data 
obtained  on  how  the  climate  is 
at  the  moment  on  any  given 
issue  could  be  used  by  those  on 
both  sides. 

“It  would  run  by  an  impartial 
board  of  about  12  persons,  rep¬ 
resenting  the  largrest  of  the  civic 
groups  and  about  three  business 
leaders.” 

Mr.  Baldwin  said  that  when 
he  had  this  method  of  obtaining 
the  opinions  of  civic  leaders 
operating  between  1947  and  1949 
the  board  met  once  a  month. 
They  edited  the  manuscript  pre¬ 
pared  for  current  circulation  and 


decided  ujion  what  topic  infor¬ 
mation  w’ould  be  sought  in  the 
imnmliate  and  long  range  fu¬ 
ture. 

“Tlie  publication  that  became 
our  ‘weather  bureau’  at  this  time 
was  calle<l  ‘Resolved’,"  he  .said. 
“From  it  within  an  amazingly 
short  time  we  were  able  to  com¬ 
pile  a  list  of  outstanding  civic 
leaders  favoring  continuation  of 
the  reciprocal  trade  agreements. 
Tho.se  on  the  other  side  from 
the  same  source  might  have  com¬ 
piled  an  equally  imposing  list.” 

What  happened  for  the  cause 
Mr.  Baldwin  was  representing 
at  the  time  was  the  establish¬ 
ment  of  the  Citizens  Committee 
for  World  Trade.  It  was  this 
group  that  eventually  proved  so 
helpful  in  obtaining  continua¬ 
tion  of  the  agreements,  ac¬ 
cording  to  Mr.  Baldwin. 

Cost  of  delving  into  this  com¬ 
plex  of  “weather  breeders”  12 
years  ago  amounted  to  about 
$40,000,  Mr.  Baldwin  said.  To 
reactiviate  it  now,  he  estimated, 
would  cost  about  $150,000  the 
first  year.  This  sum  would  be 
reduced  in  ensuing  years. 

Mr.  Baldwin  listed  as  ex¬ 
amples  of  the  “Civitans  World” 
such  groups  as  the  National 
League  of  Women  Voters,  the 
American  Association  of  Uni¬ 
versity  Women,  and  the  General 
Federation  of  Women’s  Clubs. 

“Nor  is  this  solely  a  feminist 
movement,”  his  paper  continued. 
“Men  join  with  women  in  such 
groups  as  Americans  for  Demo¬ 
cratic  Action,  National  Social 
Welfare  Assembly,  American 
Association  for  the  United  Na¬ 
tions,  Foreign  Policy  Associa¬ 
tion-World  Affairs  Center,  Na¬ 
tional  Child  Labor  Committee 
and  committees  of  the  various 
religious  bodies.  Some  restrict 
themselves  to  informational  pro¬ 
grams  but  most  are  ‘action’ 
groups.” 

Currently  there  is  little  or  no 
unity  between  the  business 
world  and  the  civitan  world,  in 
Mr.  Baldwin’s  opinion.  They 
know  little  about  each  other. 


Heads  PR  Society 

Toronto 

Harvey  W.  Adams  of  Ottawa 
has  been  named  president  of  the 
Canadian  Public  Relations  So¬ 
ciety.  He  is  director  of  infor¬ 
mation  services  of  the  National 
Health  and  Welfare  Department. 


TRAVEL  TALK — Norman  Reader  (left),  public  relations  manager  ol| 
Air  France,  discusses  European  travel  and  "Visit  U.S.A."  campaign  | 
with  Secretary  of  Commerce  Luther  B.  Hodges.  Air  France  is  woricing ) 
to  build  flow  of  visitors  to  the  U.S.  ' 


(Jovernor  Urged 
To  Upgrade  PR 

Boston 

As  part  of  a  program  to  up¬ 
grade  public  relations  personnel 
in  government  office.  Gov.  John 
A.  Volpe  of  Massachusetts  is 
being  urged  to  establish  a  Pub¬ 
lic  Information  Council  which 
would  be  composed  of  all  senior 
PR  officers  in  state  departments. 

The  recommendation  w’as  No. 
1  on  a  list  submitted  by  a  Task 
Force  headed  by  Prof.  Bernard 
Rubin  of  Boston  University. 
Consultants  to  the  Task  Force 
were  Erwin  D.  Canham,  editor 
of  the  Christian  Science  Moni¬ 
tor;  G.  Prescott  Low,  publisher 
of  the  Quincy  Patriot  Ledger; 
Louis  Lyons,  Curator  of  the 
Nieman  Foundation  at  Har¬ 
vard;  and  John  Noonan,  public 
relations  officer  of  the  Depart¬ 
ment  of  Public  Health. 

David  W.  Brickman,  editor  of 
the  Malden  News  and  Medford 
Mercury,  is  a  member  of  the 
Task  Force. 

The  Task  Force  said  the  Gov¬ 
ernor  should  use  his  executive 
leadership  to  set  a  high  priority 
on  public  relations  work.  Per¬ 
sonnel  status  and  personnel 
morale  were  found  to  be  low. 
In  this  respect  the  Task  Force 
commented:  “Public  relations 
posts  should  not  be  the  dump- 
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ing  ground  for  political  parti  * 
sans.” 

• 

Bildersee  Heads 
Tex  McCrary  Inc. 

Barnett  Bildersee  has  been 
elected  president  and  director  i 
of  Tex  McCrary  Inc.,  public  re¬ 
lations  agency.  Mr.  Bildersee, 
who  joined  the  McCrary  organi¬ 
zation  in  1956,  was  executive ; 
vicepresident.  He  succeeds  Jerry  i 
Finkelstein,  who  resigned  when 
he  was  elected  chairman  of  the 
board  of  All  State  Properties, 
Inc. 

Also  elected  to  the  McCrary 
agency’s  board  of  directors  were 
Geoffrey  Jones,  Leo  J.  Margolin 
and  Jay  Scott,  vicepresidents. 
William  R.  Peer  remains  as  vice 
chaimian  of  the  board. 

The  position  of  board  chair¬ 
man,  held  until  now  by  John 
Reagan  (Tex)  McCrary,  is  re¬ 
maining  vacant.  Mr.  McCrary 
has  disposed  of  his  interest  in 
the  firm  and  has  resigned  the 
chairmanship  to  devote  his  ma¬ 
jor  time  in  a  consultant  capacity  | 
with  personal  clients.  j 

*  *  *  I 

Robert  C.  Hoag,  a  former  | 
newspaperman  with  the  MH-l 
tvaukee  (Wis.)  Journal,  Miluxu-i 
kee  (Wis.)  Sentinel  and  Philort 
delphia  (Pa.)  Inquirer  —  toi 
executive  staff  of  the  Public  R^  | 
lations  Division  of  the  Cramer- 1 
Krasselt  Company,  Milwaukee.! 
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A  head  for  headlines ! 

Brenda  Starr  has  a  head  for  headlines!  As  star 
reporter  for  The  Flash,  she  has  an  eye  for  the  breathless 
story,  action-packed  adventure,  high-voltage  excitement 
that  keeps  readers  coming  back  for  more. 

Everybody  loves  tbe  romance  of  newspaper  reporting 
— and  Brenda  knows  how  to  deliver  the  tension  of 
deadlines,  the  keen  [)itch  of  the  city  room,  all  the  glamour, 
thrills,  and  suspense  of  the  world’s  most  gripping  job. 
And  her  own  life  is  as  fast-moving  and  changeable,  as 
full  of  fascination,  as  the  news  she  re|)orts. 

A  favorite  feature  of  both  sexes  and  all  ages,  Brenda 
Starr  by  Dale  Messick  is  a  natural  circulation  stimulant! 
For  proofs  and  prices,  phone,  wire,  or  write — today! 

Chicago  York  \rir» 

n  £§  5  M  n  £•  y*tu'H  Buildinif,  .Wir  Voric 
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Crippled  Young  Man 
Does  ‘Nibbles’  Strip 

By  Len  Beeghley 


Great  Falls,  Mont. 

Mat  Hancock  chose  the  naive 
approach  when  he  launched  his 
cartoon,  “Nibbles,”  now  syndi¬ 
cated  in  many  newspapers,  in¬ 
cluding  big  ones  like  the  Milwau¬ 
kee  Journal,  Los  Angeles  Mirror 
and  the  Louisville  Courier- 
Journal. 

He  wants  his  readers  to 
laugh,  but  he  doesn’t  aim  for 
the  guffaw.  He’d  rather  nudge 
a  reader  into  laughing  at  him¬ 
self  and  doing  a  bit  of  thinking 
while  he’s  laughing. 

“Straight  slapstick  comic 
strips  have  about  run  their 
course,”  says  this  affable  25- 
year-old  whose  cartoons  were 
well-known  in  his  home  town  of 
Great  Falls  long  before  he  at¬ 
tained  syndication. 

“Thought  reaction  of  the 
reader  is  more  important  than 
what  happens  to  the  cartoon 
character,”  Mai  believes.  “You’ve 
got  to  entertain,  but  there  should 
be  some  communication,  too.” 

Mai  hopes  some  of  his  com¬ 
municating  will  evoke  some 
“nerv’ous  laughs”  from  his  read¬ 
ers,  but  he  doesn’t  always  shy 
away  from  the  belly  laugh.  Some 
of  his  characters,  like  Ug-Lub 
the  Cave  Man,  revert  to  slap¬ 
stick  style. 

“You  need  these  varied  char¬ 
acters  to  keep  from  getting  into 
a  rut,”  Mai  says. 

Variety  Stressed 

The  variety  of  characters  and 
situations  that  Mai  decided  up¬ 
on  for  his  cartoon  strip  gave 
him  the  name,  “Nibbles.”  He 
offers  a  variety,  a  nibble  each 
day.  “Nibbles”  doesn’t  depend 
on  continuity — each  day’s  strip 
is  complete  in  four  panels. 

“The  naive  approach  appeals 
to  me,”  he  explains,  “because 
most  people  are  a  little  childish 
in  their  behavior  at  times.  We 
may  be  mature  in  most  respects 
but  in  others  we  never  quite 
grow  up.” 

He  reverses  the  approach 
used  in  a  well-known  cartoon, 
“Peanuts.”  In  this  cartoon,  the 
artist  makes  children  act  like 
adults.  Mai  takes  adults  and 
makes  them  childish  and  the 
adult  readers  find  themselves 
laughing  sheepishly  at  char¬ 
acters  they  realize  are  acting 
like  they  sometimes  do. 

Mai  started  drawing  when  he 
was  in  Great  Falls  grade 


schools.  He  drew  cartoons  for  | 
the  junior  high  school  newspa-  / 
per  and  for  the  Great  Fdls  i 
High  School  newspaper  and 
yearbook.  j 

But  the  thought  of  becoming  1 
a  professional  cartoonist  never 
entered  his  head.  He  drew  be¬ 
cause  he  liked  to,  but  there  were  > 
other  things  he  liked  just  as  ' 
well — basketball,  football,  danc¬ 
ing  and  just  running  around. 

Tragic  Fall 

The  picture  changed  in  the 
summer  of  1953.  Mai  fell  off  a 
cliff  on  a  Wisconsin  golf  course.  I 
His  back  was  injured,  leaving  ' 
him  permanently  paralyzed  from  ^ 
the  waist  down.  i 

After  several  months  in  a 
Wisconsin  hospital,  he  came 
home,  but  not  for  the  senior 
year  in  high  school  that  he  had 
been  looking  forward  to.  He  had 
a  six-month  stay  in  a  Great 
Falls  hospital  Then  he  learned 
to  get  around  with  crutches  and 
leg  braces. 

The  long  hospitalization  sent 
Mai  to  his  drawing  again.  It 
also  gave  him  a  chance  to  study 
people  and  he  found  he  enjoyed 
making  people  laugh. 

“In  the  hospital  you  meet 
people  on  a  different  plane — the 
atmosphere  of  the  hospital  was 
my  training  for  cartooning  — 
it  gave  me  a  different  outlook 
on  life,”  he  says. 

By  the  fall  of  1954  Mai  was  t 
able  to  return  to  high  school. ; 
He  got  his  diploma  the  next 
spring  and  went  to  the  Univer-  : 
sity  of  Denver  in  September,  ! 
1955.  More  trouble  with  his  back  1 
in  the  spring  of  1957  sent  him  j 
back  to  the  hospital  for  four  | 
more  months  and  his  college 
days  were  over. 

“I  made  up  my  mind  to  make 
cartooning  my  lifework  during 
that  time  in  the  hospital,”  he 
says.  “I  started  the  Famous 
Artists  Schools  course  with  the 
specific  idea  of  hitting  it  by  the 
time  I  w’as  25  years  old.”  Mai 
was  21  then. 

Signs  With  Adams 

He  “hit  it”  a  year  earlier  than 
he’d  hoped  for.  He  signed  a  10- 
year  contract  with  the  George 
Matthew  Adams  Service  for 
syndication  of  “Nibbles”  on  May 
20,  1960  —  his  24th  birthday. 

The  process  of  attaining  syn- 
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dication  was  no  cinch  —  for 
thret-  years  he  bombarded  lead¬ 
ing  magazines  with  cartoons.  He 
didn’t  make  a  sale  to  these  top 
,  markets  but  he  did  get  pub- 
lishe<i  in  Motive,  the  magazine 
of  the  Methodist  Student  Move¬ 
ment. 

“Motive  gave  me  a  chance  to 
experiment  with  psychological 
cartoon,”  Mai  says. 

He  got  further  experience  on 
the  <ireat  Falls  Independent,  a 
weekly  newspaper  which  was 
discontinued  last  yeai\  “This  job 
was  the  turning  point  in  my 
I  work,”  Mai  declares.  “My  draw- 
'  ing  technique  was  formulated 
during  this  period.” 

Mai  drew  several  pages  of 
1  cartoons  for  each  issue  l)esides 
doing  other  art  work.  He  had 
to  work  under  pressure. 

He  simplified  his  style  and 
found  he  liked  doing  strips  bet¬ 
ter  than  single  panel  cartoons. 
Strips  gave  him  more  room  to 
manipulate.  He  didn’t  need  to 
I  draw  backgrounds,  a  task  that 
he  dislikes,  and  he  could  draw 
more  characters. 

“While  I  was  doing  a  chil- 
i  dren’s  papre  for  the  Independent 
I  I  stumbled  across  the  idea  and 
' ;  the  name  for  the  ‘Nibbles’  strip,” 

1  Mai  says.  “In  November  of  1959 
I  I  drew  up  a  two-month  supply 
i  I  of  cartoons,  had  photostats  made 

I  *  and  mounted  them  on  black  pa- 

I I  per. 

t  Strip  Sells 

^  “I  sent  them  in  to  the  George 
j  Matthew  Adams  Sendee  in  De- 
‘  '  cember,  1959,  and  the  next 
month  I  got  the  first  indication 
t  that  it  might  sell.  The  sendee 
i  wTote  me  that  they  were  show- 
i  ing  the  strip  to  a  few  editors.” 

Mai  has  hopes  of  doing  a 
t  Sunday  “Nibbles”  strip,  too,  but 
that’s  not  his  prime  interest 
B  right  now.  He’s  intent  on  per- 
1.  ^  fecting  his  daily  strip, 
t  Mai  works  days  doing  adver- 
.  tising  layouts  for  a  chain  store. 
•,  He  does  some  of  his  cartooning 
i  at  night,  but  mostly  on  Satur- 
1  days  and  Sundays, 
r  He  uses  a  w’heelchair  at  home, 
e  crutches  outside  the  house.  His 
car  has  special  hand  controls, 
e  He  doesn’t  expect  to  continue 
j  full  time  in  the  advertising  job. 
e  He  wants  more  time  to  study. 
3  “Since  I  wasn’t  able  to  finish 
e  college,  I  have  to  allot  time  for 
e  source  of  ideas  for  cartoons.  And 
il  I  need  a  broader  background, 
i  My  main  concern  now  is  history, 
►  and  I’m  also  going  to  dig  into 
'  a  lot  of  literature.” 

Q  Mai  loves  music  and  has  an 
l.  emdable  record  collection,  which 
j  also  gives  him  cartoon  ideas, 
y  He  reads  newspapers  from  all 
sections  of  the  country,  not  only 
to  keep  up  with  current  events 
but  be<^use  he  believes  his  car- 
I*  toons  will  benefit  if  he  acquaints 
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Mai  Hancock 


himself  with  regional  thinking 
and  trends. 

“A  talented  amateur  or  a  j)ro- 
fessional,  when  in  front  of  a 
million  people,  can’t  give  a  bad 
j)erformance,”  Mai  says. 

He  sends  in  six  .strips  a  week. 
He  gets  some  ideas  from  con¬ 
versations,  but  mo.st  of  them 
come  to  him,  he  says,  when  he 
just  sits  dow’n  and  doodles. 
When  the  ideas  start  coming, 
they  may  come  in  bunches  of 
two  or  three,  maybe  six  or 
seven,  at  a  time. 

An  accolade  for  “Nibbles” 
came  from  Barry  Bingham, 
president  of  the  Louisville  Cour¬ 
ier-Journal,  at  a  meeting  in 
April  of  the  American  Society 
of  New.spaper  Editors. 

During  a  panel  discussion  of 
the  “Arts  and  the  Press”,  of 
which  he  was  moderator,  Mr. 
Bingham  indicated  his  belief 
that  “Nibbles”  represents  the 
outstanding  comic  strip  humor 
since  “Krazy  Kat.” 

*  «  « 

— Henry  B.  Fox,  who  used  to 
work  for  the  Taylor  (Tex.) 
Daily  Press  and  who  once  owned 
several  Texas  weeklies,  now  op¬ 
erates  a  cattle  ranch  and  writes 
and  syndicates  a  weekly  home- 
spun  column  of  comment,  “The 
Circleville  Philosopher.”  He  told 
an  interviewer  for  the  Taylor 
Daily  Press  that  he  now  syn¬ 
dicates  his  column  to  weekly 
and  small  daily  newspapers  in 
15  states.  ‘The  number  is  stead¬ 
ily  increasing,  and  I  tend  to  get 
a  little  modest  talking  about  it,” 
he  observed.  The  column  of  the 
“Sage  of  Circleville”  is  known 
under  dozens  of  different  names, 
such  as  the  “Skull  Creek  Philo¬ 
sopher”  or  the  “Bootleg  Creek 
Philosopher.”  He  has  converted 
an  old  smokehouse  into  an  air- 
conditioned  workroom,  complete 
with  a  “John  Kennedy”  rocking 
chair.  His  family  can’t  decide 
whether  he  farms  to  write  or 
writes  to  farm. 

— C  o  1  u  m  n  i  s  t  Jim  Bishop 
(King),  a  widower,  and  Mrs. 
Betty  Kelly  Stone,  a  widow, 
were  married  the  other  day  and 
they’ll  live  in  Sea  Bright,  N. 
where  Jim  has  been  living. 

(or  June  3,  1961 


— Promotion  for  the  July  4th 
holiday  color  page  offered  by 
Newspaper  Enterprise  Associa¬ 
tion  was  mailed  in  a  circular 
red  case  made  up  to  look  like 
a  giant  firecracker. 

— Popular  prizes  at  the  Na¬ 
tional  Newspaper  Promotion  As¬ 
sociation  conference  last  week 
included  a  number  of  copies  of 
“How  To  Get  More  For  Your 
Money”  (Doubleday),  new  book 
by  Sylvia  Porter,  financial  col¬ 
umnist  (Hall  Syndicate). 

— Some  syndicates  find  it  i 
profitable  to  compete  with  them-  i 
.selves  by  offering  editors  com-  ' 
petitive  and  similar  features.  ' 
Example:  National  Newspaper 
Syndicate,  Chicago,  promotes 
and  sells  the  Snead,  Middlecoff 
and  Palmer  golf  features. 

— Henry  Makow,  11-year-old 
Ottawa  boy  who  writes  a  col¬ 
umn  of  advice  to  parents  under 
title  of  “Ask  Henry”  in  Canada 
(Toronto  Telegram  News  Serv¬ 
ice)  and  “Advice  to  Parents  By 
Henry”  in  the  U.  S.  (Times- 
Mirror  Syndicate,  Los  Angeles) 
is  slated  for  the  Jack  Paar  TV 
show  in  New  York  June  12.  A 
book  publisher  is  negotiating  for 
book  rights  to  the  column. 

— To  keep  out  of  the  rut  of 
staying  at  home  (Carmel, 
Calif.),  Vaughn  Shoemaker,  edi¬ 
torial  cartoonist  (New  York 
Herald  Tribune  Syndicate),  and 
wife  (a  former  Miss  Chicago), 
packed  up  in  a  30-foot  house 
trailer  built  to  special  specifica¬ 
tions  and  they  are  on  a  year’s 
tour  of  the  whole  country.  He  can 
transform  the  living  room  into  a 
studio  in  two  minutes.  The  Pul¬ 
itzer  Prize-winning  Vaughn 
.Shoemaker,  who  started  to  draw 
at  19  for  the  Chicago  Daily  News 
40  years  ago,  plans  to  seek  new 
cartoon  ideas  in  every  nook  and 
cranny  of  the  country. 

— Jay  Alan,  who  draws  “Mod¬ 
est  Maidens”  for  Associated 
Press  Newsfeatures,  worries 
considerably  about  every  dress 
he  draws  on  his  girls,  but  he 
doesn’t  have  to  worry  about  his 
own  clothes.  His  wife,  a  pro¬ 
fessional  weaver  and  designer, 
weaves  his  suits  and  sports 
jackets.  He’s  thinking  about 
keeping  a  couple  sheep  in  his 
back  yard  at  Woodstock,  N.  Y., 
to  supply  the  wool. 


Starts  Monday! 

THE  NEW 
COLUMN  ON 
NATIONAL 
AND  WORLD 
AFFAIRS 
BY 

HENRY  J. 
TAYLOR 


...  After  four  years  as 
I U.  S.  Ambassador  to 
Switzerland  (1957-61),  the 
famous  newspaper  corre¬ 
spondent,  radio  commen¬ 
tator,  economist  and 
author  returns  to  journal¬ 
ism,  reporting  and  analyz- 
I  ing  American  and  foreign 
I  affairs. 

His  unusually  well-in¬ 
formed  column  becomes  a 
regular  three-times-a-week 
j  feature  in  leading  news- 
I  papers  across  the  country 
on  June  5th. 

FEATURE  SYNDICATE 
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Soviet  Editors 


one  fascinating  newsworthy  bit  of  Technology,  the  Libby,  Mc- 
of  information.  A  Soviet  Neil  and  Libby  plant  and  the 


(Continued  from  page  13) 


“Disneyland”  is  in  the  process  facilities  of  the  Chicago  news- 
of  construction  not  far  from  papers. 


Moscow.  What  will  it  be  called?  A  farewell  dinner  for  the  edi- 


Staff  Endows 
Bowles  Window 


Scott  Newhall,  executive  edi-  know. 


None  of  the  visitors  seemed  to  tors  was  given  on  the  eve  of 


their  sailing  May  24  on  the 


Springfield,  Maa 
A  stained  glass,  hand-craftei 


tor  of  the  Sttn  Francisco  C/(ron-  “Everyone  knows  about  Queen  Elizabeth  by  Hedley  window  inscribed  to  Samuel 


icle,  arranged  the  San  Franci.sco  Disneyland,”  said  Aleksei  A.  Donovan,  editorial  director  of  ®owles,  2d,  the  second  editor  of 
program.  The  Pacific  Union  Grechukhin,  representative  of  the  Luce  publications  in  the  new  Springfield  Republican,  anc 


luncheon  included  former  Sen.  Tmd,  the  Soviet  labor  union  Time-Life-Fortune  building  in  Dwight  Bowle&l  ph 


William  F.  Knowland,  his  father  paper.  “We  knew  it  was  sup-  New  York. 
Joseph  R.  Knowland  of  the  Oak-  posed  to  be  amusing  and  enter-  ^  ^ 

land  Tribune  as  well  as  top  taining.  What  we  didn’t  realize  ‘Let’s 

brass  of  the  News-Call  Bulletin  was  that  it  was  educational  and  The  ever 
and  San  Francisco  Examiner.  that  at  Disneyland  you  leame<l  o  doge 


2W  York.  purchased  from  tin  f'harlo 

Church  of  the  Unity  by  contri-  (j^st  ir 
‘Let’s  Trade  Buildings’  butions  from  present  and  pa« 

The  evening  was  brought  to  he 


“You’ve  seen  the  citadel  of  in  a  most  pleasant  way  facts  of 


a  close  with  a  brief  speech  by 
Henry  Luce  in  which  he  revealed 


later— Harry  Bridges’  modem-  history,  geography,  nature,  and  that  Mr.  Burkov  had  fallen 


istic  hall,”  Mr.  Newhall  told  the  many  other  things. 


This  window  has  been  pit-  sity 
sented  by  the  newspaper  em-  nalii 


editors.  “Now,  we’ve  brought 
you  into  the  citadel  of  San  Fran- 


love  with  the  new  building  and  plpyc®s  to  the  George  Walter 


Other  Russians  had  visited  h^d  made  a  5-mble  deposit  on  a 


Disneyland.  But  the  Soviet  jour-  deal  to  “buy”  it.  Mr.  Luce  said 


cisco  capitalism  to  see  how  the  nalists  were  the  first  to  see  the  h^d  agreed  to  sell  for 


other  half  lives. 


Vincent  Smith  Art  Museum.  the  oi 
Heading  a  committee  of  em-  first  p 
ployees  in  arranging  for  the  Wii 


fabulous  Kaiser  Steel  plant  at  $7,000,000  profit  over  the  $70,-  purchase  has  been  Nicholas  A.  displa; 


As  the  bus  bore  the  Soviet  Fontana,  where  in  a  park-like 


However, 


editors  away  from  San  Francisco  setting  of  flowers,  fountains,  stumbling  block  arose.  Mr.  Bur 


Zades,  superintendent  of  the  sity  Ji 
newspapers’  ad  composing  room  joums 


to  catch  the  plane  to  Los  modernistic  buildings  is  set  one  insisted  on  having  delivery  ^  full-time  employee  of 


Angeles  the  Moscow  newsmen  of  the  country’s  newest  and  most  jn  Moscow, 


dreamily  hummed  impromptu  modem  steel  plants. 


Springfield  Newspapers  sin«  ceive  I 


songs  about  the  Golden  Gate. 
“San  Francisco  .  .  .  San  Fra 


In  a  gesture  of  inspired  states-  1927. 


M  hat  I  like  about  your  nianship  Mr.  Luce  proposed  that  The  memorial  window  to  Mr  o 
nerican  industrial  plants,  Burkov  constmct  in  Mos-  and  Mrs.  Samuel  Bowles,  2d,  is 

id  Mr.  Kraminov,  “is  that  they  gg^y  ^  replica  of  the  Time-Life-  called  “The  Light  Bearer”  and  Hunte 

e  so  neat  and  so  clean  and  so  Fortune  building.  is  inscribed  to  “Samuel  Bowles,  David 

derly.  Why,  you  could  almost  “Then,”  said  the  publisher,  Feb.  9,  1826,  Jan.  16,  1878,  and 
t  off  the  floor.  That  is  the  way  “let’s  trade  buildings.  You  and  Marjr  Dwight  Bowles,  Aug.  14,  ^'inne 
dustrial  plants  ought  to  be.”  staff  come  to  New  York  and  1827,  Dec.  23,  1893.”  It  was  »tber 

riililiro  in  VnrL  Start  pubUshing  here.  And  we  designed  by  Edward  Simmons  ^ 

will  go  to  Moscow  and  start  and  executed  by  the  Louis  Tif-  "’iD  b 

The  Soviet  editors  were  enter-  turning  out  our  publications  fany  Studios.  It  bears  the  date 


Mr.  Burkov  constmct  in  Mos- 


Soviet  group.  Unlike  Premier 
Khmshchev  the  Soviet  editors 
were  not  barred  from  Disney- 


“San  Francisco ...  San  Fran-  American  industrial  plants,”  Rnrknv  cntitstnif-r  in  Mrxs 

cisco  .  .  mused  one  of  the  said  Mr.  Kraminov.  "is  .ho.  they  "li  a  "XaTthTTire-Se 
Russians.  What  a  beautiful  are  so  neat  and  so  clean  and  so  Fortune  building, 
city!  If  only  it  was  Russian!”  orderly.  Why,  you  could  almost  “Then”  said  the  publisher 
In  Los  Angeles  new  sights  eat  off  the  floor.  That  is  the  way  M,et>s  trade  buildings.  You  am 
and  new  sensations  awaited  the  industrial  plants  ought  to  be.”  your  staff  come  to  New  York  am 


Culture  in  New  York 


land.  In  fact,  they  found  the  red  tained  on  the  evening  of  their  there, 


cai^et  laid  down  for  their  visit  aj-riyai  5  at  a  reception  Soviet  editors  making  the  trip  by  the  children  of  Samuel,  2A 

which  they  tendered  by  the  editors  of  all  in  addition  to  Mr.  Burkov,  Mr.  and  Mary.  sonali 

had  heard  so  much.  New  York  newspapers  at  the  Kaminov,  who  is  the  editor  of  Samuel  Bowles,  the  second  Paper 

Soviet  ‘Disneyland’  York  Times.  Only  a  few  the  weekly  Zarubezhom;  Mr.  was  the  son  of  Samuel  Bowie*.  ^'^Jk 

hours  off  the  plane  they  launched  Romanov  and  Mr.  Grechukhin  the  Hartford  printer  who  polefi  Qivisii 
In  Los  Angeles  arrangements  right  into  a  discussion  of  com-  were  Viktor  A.  Cheprakov,  a  cmde  hand  press  up  th(  Ibah 
were  coordinated  for  the  ASNE  mon  problems — both  production  member  of  the  editorial  board  Connecticut  River  on  a  flatboat  show! 
by  a  committee  of  the  local  chap-  and  political — in  a  pattern  which  of  the  ideological  journal  Kom-  to  found  the  Springfield  Repub-  f®atu 
ter  of  Sigma  Delta  Chi  headte  was  to  be  repeated  in  every  city  munist;  Pavel  P.  Erofeev,  ad-  lican,  the  first  weekly  issue  of  tures- 
by  Henry  Reiger  of  UPI.  Felix  which  they  visited.  ministrative  secretary  of  the  which  appeared  on  Sept.  8,  1824. 


1894  and  was  given  to  the  churchh''’^^ 


to  the  wonderland  of  which  they  tendered  by  the  editors  of  all 
had  heard  so  much.  ,.i-_  vr™.  v.*-  i-Vio 


Soviet  ‘Disnevland’ 


the  New  York  newspapers  at  the  Kaminov,  who  is  the  editor  of 
New  York  Times.  Only  a  few  the  weekly  Zarubezhom;  Mr. 


McNight,  ASNE  president,  flew 


New  York  the  editors  Union  of  Soviet  Journalists; 


out  to  Los  Angeles  Dallas  toured  the  United  Nations,  Aleksei  V.  Grebnev,  deputy  edi-  Midwest  Small  Papers 
to  confer  with  Mr.  Burkov  and  .  •  ' - -  tr  r 


^  - - -  .»x.vx  argued  intensively  and  interest-  tor  of  Izvestiya;  Viktor  V.  Howii  1 0%  in  Anril 

Mr.  Krammov  concerning  the  Alfred  Barr,  of  the  Maevski,  a  departmental  editor 


return  visit  of  the  American  ^tjuseum  of  Modern  Art  concern-  of  Pravda  and  long  its  London 


editors  to  Russia. 

The  visit  to  Disneyland  elicited 


Chicago 


ing  the  principles  of  abstract  correspondent;  Nikolai  I.  Ma-  Small  and  medium  sized  daily! 


expressionism,  examined  the  keev,  editor  of  Red  Star,  organ  new’.spapers  in  the  Midwest  rej, 


AUSTRALIA'S 


Expanding  Wealth 
Offers  Opportunities 


operation  of  Wall  Street  and  Arkadi  L.  Ognivtzev  of  the  ported  April  advertising  linage 
the  New  York  Stock  Exchange  of  the  Ministry  of  Defense;  lO'fc  below  April  1960  levels, 
and  saw  two  American  theatri-  Soviet  Information  Bureau;  Figures  appearing  in  the  “Ad- 
cal  productions,  the  Phoenix  Aleksei  V.  Romanov,  a  member  vertising  Index”  compiled  by  the 
Theater’s  “Hamlet”  and  the  City  of  the  staff  of  and  Aleksandr  Inland  Daily  Press  Associatio® 
Center’s  “South  Pacific.”  A.  Vishnevski,  deputy  director  show  “10,000”  circulation  paper! 


InvMtIgate  the  developmanta 
that  are  taking  place  —  In- 
oreaeed  population,  Induatrial 
development,  high  atandard 
of  living,  and  the  mounting 
euccesaee  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $600,000,000  invested 
In  Australia. 


Center’s  “South  Pacific.”  A.  Vishnevski,  deputy  d 

In  Chicago  a  group  of  the  Tass  news  agency, 

editors  were  the  guests  of  the  • 

InternaGonal  Council  of  Indus-  Double 

trial  Editors.  Lynn  Pierce,  ad-  1  r»  •  1 

vertising  promotion  manager  of  Stand  rnC0  tO  iUc 
Chicago’s  .American,  made  the  Twin  Falls 

arrangements.  The  Soviet  editors  xhe  newsstand  price 


Iflalio  Daily  Doubles  “25,000”  papers  in  the  Ii 

Stand  Price  to  10c  were  down  9.5%  in  April 

twin  falls,  Idaho  ® 

The  newsstand  price  of  the  * 


down  10.2%  in  April  and  4.691 
for  the  year  to  date,  compare® 
with  the  same  periods  last  year,  "is  p 
“25,000”  papers  in  the  Index  Wi 
were  down  9.5%  in  April  and  awar 


T*  i«  touch  with  markotin^, 

advartising,  publitMng  and  graphic 
arti  in  Austrolia  road 


attended  sessions  of  the  Indus-  Twin  Falls  Times-N ews  is  now 
trial  Editors  meeting  and  spoke  poc.  The  price  was  5c.  The  Sun- 


several  times,  explaining  the  role  day  price  also  is  10c.  Subscrip- 
of  Soviet  journalism  in  connec-  tion  rates  remain  the  same. 


Houston  Press  Names 
Service  Director 


HmPAPmm 


tion  with  industrial  and  plant  Times-News  circulation  is  api- 
problems.  The  Council  is  an  proximately  21,000  daily. 


organization  of  editors  of  house 
organs. 


m  rates  remain  the  same.  HousTOS 

mes-News  circulation  is  api-  Charles  E.  Murray,  35,  has 
oximately  21,000  daily.  been  promoted  to  public  servict 

The  second  largest  issue  of  the  director  of  the  Houston  Press  to 


fmruUgkdj 


Times-News  was  published  May  direct  promotion  and  handkj 


The  editors  visited  the  homes  24  when  the  regular  daily  issue  Ole,  new  weekend  supplement 


Annual  Subaeription  to  U.  S.  $8  of  ordinary  Chicago  citizens,  and  a  special  Outdoor  Living 
1$  HoBdltM  St.,  Sydaay,  Aattrollo  inspected  the  Armour  Institute  section  totaled  64  pages. 


lutdoor  Living  Named  assistant  city  edit# 
pages.  was  staffer  Kent  Demaret,  26. 
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BOWER  RETIRES 

PlTTSBl'RGH 
George  L.  Bower,  news  pho- 


PHOIOGRAPHY 

V  4  Charlotte  Staffers 
sSnap  Up  Kent  Prizes 

tor  of  -i-  -i- 

Kent,  Ohio  color  photography.  His  entrj’  s 
owles.  Photographers  from  the  was  entitled  “Artful  Acces- 
n  the  /'harlotte  (N.  C.)  News  placed  series.” 

Srst  in  four  of  the  11  categories  Bruce  Roberts  of  the  Charlotte 
^  P8S  ,)f  the  international  photo  con-  Observer  will  receive  the  Kalart 
igfiekj-pst  held  in  conjunction  with  the  award  for  the  best  picture  series, 
iOth  Annual  Kent  State  Univer-  “Tom  Sawyer,  1960.” 
i  pi»  >ity  Short  Course  in  Photo  jour-  More  than  1,000  photographs 
r  em-  nalism.  were  entered  in  the  contest. 

Valter  Robert  Packo  of  Toledo  was  *  *  * 

im.  the  only  free  lancer  to  win  a 

•f  em-  first  place.  BOW'ER  RETIRES 

ir  tht  Winning  photographs  will  be  Pittsbi'RGII 

lias  A.  displayed  at  Kent  State  Univer-  George  L.  Bower,  news  pho- 
f  the  >ity  Juiie  13-16  during  the  photo-  tographer  in  Pittsburgh  and 
'  room  journalism  short  course.  New  York  for  nearly  a  half 

of  the  The  (  harlotte  News  will  re-  century,  has  retired  after  29 
since  ceive  the  Graflex  award  for  the  years  with  the  Pittsburgh  Post- 
best  newspaper  exhibit,  a  selec-  (Gazette. 
to  Mr  tion  of  20  pictures.  The  photog-  Bower  broke  into  news 

2d,  i]  raphers  are  Jeep  Hunter,  Don  photography  with  the  New  York 
r”  and  Hunter,  ^  George  Honeycutt  and  pi'ening  World  about  1913  and 
lowleaiHavid  Nance.  later  worked  for  the  New  York 

8,  and|  Mr.  Hunter,  top  individual  and  York  Sun. 

jg.  li  ''■inner  in  the  contest,  won  the  pjg  came  to  Pittsburgh  in 
t  wa«  three  first  place  awards  1929. 

nunoni  for  which  the  Charlotte  News  jjg  and  his  wife,  Zelma  Ruth, 
is  Tif  ''iH  ^  honored.  He  will  rweive  pjan  to  travel  and  eventuallv  live 
le  date  r  oungstown  Vindicator  jn  Arizona, 

churck  award  for  his  “Tears  Today” 
lel  2d.  '■ntr>'  in  the  portraits  and  per- 

son.-ilities  division,  the  Dix  News-  ‘MAN  OF  THE  YE.4R’  DAY 

second  P^P^r  award  for  his  “Afternoon  MoNxirFit/i  Til 

SowlM,  entry  in  the  pictorial  ^  ^  monticello.  11  . 

rS  -"d  the  Cleveland  Plain  ^  ^eor^;^  ^^^eT'imno"  Pht 

^'tin  ATrStildv  S^aph"  ofThf  YeaXr  loTl 

at  the  14th  annual  University 
turc.s  '  ^  ^  y  P  gf  Illinois  Photojournalism  Short 

riS'^t  Bam'  Edmonds  of  the  Flint  Couree  awards  pro^am.  He  sub- 
’  Joumnl  will  be  given  the  Detroit  ™tted  the  best  portfolio  of  pic- 

_  Free  Prc.ss  award  for  his  feature  rures.  tt  1 

picture,  “Negro  Boys.”  Runners-up  were  A1  Hark- 

[  ;  The  Akron  Beacon  Journal  Journal-Star  the 

'iTirAfloia^ard  for  the  best  spot  news  I960  Photographer  of  the  Year, 
d  dit  photo  will  go  to  Unit^  Press  ^  Roger  Turner,  Decatur 

International  for  its  picture  of  Herald  and  Review. 

“Asanuma  Assassination.”  Ya-  J^e  Graflex  Award  for  the 
*  sushi  Nagao  of  Manichi  News-  outstanding  photographic  ex- 
lf‘‘Adr  P^P«>^-  Tokyo,  was  the  photog-  by  a  newspaper  was 

u  irapher  awarded  the  Peona  Joumal- 

I  by  the  •  ^  Star.  Contestants  for  this  award 

xiatiOB  ward  for  the  best  sports  ^gj.0  required  to  submit  entries 
papers  Picture  will  present^  by  the  of  seven  categories. 

4.6?1  CUveland  Press  to  Paul  V.  ^  ^otal  of  484  prints  were 
mpared  omas  of  tl^  Sca#f/e  Times,  for  gj^^gred  in  all  divisions  of  the 
St  yetf.  his  photo,  “Bottoms  Up.”  contest. 

(  Ind«  Winner  of  the  B.  F.  Goodrich  Bill  Strode,  Louisville  Courier- 
Til  and  award  for  the  best  black  and  Journal,  won  three  of  seven  first 
ite.  [white  picture  in  the  industrial  place  awards  in  the  general 
3 classification  will  go  to  Robert  competition. 

Packo  of  Toledo  for  his  photo, 
lies  I  “Standard  Oil  Refinery.” 

I  John  Lee  of  Goodyear  Tire  &  U\BOR  C.\SE 

lousTOK  ^yhber  Co.  will  receive  the  a  reversal  of  a  decision  of 

35,  has  Steel  Co.  award  for  one  of  its  trial  examiners,  the 

service  Volor  Tires,”  the  best  color  National  Labor  Relations  Board 
Press  to  P'^^^'ii'®  in  the  industrial  division,  dismissed  charges  of  unfair 
handle  Cleveland  Plain  Dealer  pho-  labor  practices  brought  against 
ement  tographer  John  Kucharchuk  will  the  Spanish-language  newspa- 
editor  receive  the  Milwaukee  Journal  i)er  La  Prensa  by  photographer 
(t,  26.  award  for  the  best  in  newspaper  Frank  Carrion. 

3,  I9dl  editor  &  PUBLISHER  for  June  3,  1961 


HI 


PICTURE  STORY — President  Kennedy  comment*  on  one  of  the  57 
pictures  in  a  campai9n  album  presented  to  him  by  Stan  Tretrick, 
representing  United  Press  International  Newspictures. 


in  Arizona. 


‘M.4N  OF  THE  YEAR’  DAY 


Carrion  brought  charges 
against  the  paper  after  he  was 
discharged  in  December  1959. 
At  the  time  the  photographer 
was  not  earning  any  wages  or 
salary  from  La  Prensa  but  had 
an  arrangement  with  the  paper 
whereby  he  made  use  of  its 
darkroom,  took  assignments 
from  the  paper’s  editors  and  re¬ 
ceived  three  dollars  for  every 
picture  the  paper  published.  He 
was  allowed  to  free-lance,  ex¬ 
cept  for  servicing  the  paper’s 
competitors.  Carrion  claimed  La 
Prensa  dismissed  him  because 
he  attempted  to  join  the  Ameri¬ 
can  Newspaper  Guild  and  be¬ 
cause  he  distributed  guild  cards 
at  the  newspaper’s  plant. 

The  case  centered  around  the 
question  of  whether  or  not  Car¬ 
rion  was  an  employee  of  the 
company  at  the  time  he  was  dis¬ 
missed.  La  Prensa  claimed  he 
was  not  an  employee  but  an  in¬ 
dependent  contractor  or  free¬ 
lancer. 

The  trial  examiner  ruled  that 
Carrion  was  an  employee  for 
five  reasons.  1).  La  Prensa  ad¬ 
mitted  that  “it  discharged”  Car¬ 
rion,  but,  the  Board  said,  “the 
respondent  would  have  it  that 
although  it  discharged  Carrion, 
he  was  not  an  employee.”  2). 
“In  common  factory  parlance 
the  difference  in  the  manner  of 
remuneration  may  be  considered 
to  be  that  between  straight  time 
and  piecework,”  or  between 
salary  and  space  rates.  3).  The 
employers  had  editorial  control 
over  Carrion’s  work,  gave  him 
assignments  and  required  him 
to  report  to  work  at  specified 
times.  4).  The  editorijd  staff 
directed  his  work  and  deter¬ 
mined  what  was  suitable  for 


publication.  5).  Throughout  his 
“employment”  Carrion  carried 
a  press  card,  which  is  only  is¬ 
sued  to  “fulltime  editorial  staff 
employees  of  newspapers.” 

In  overruling  the  trial  ex¬ 
aminer,  a  three  man  panel  of 
the  NRLB  found  that  on  the 
date  Carrion  was  discharged  he 
was  an  independent  contractor 
and  not  an  employee  of  La 
Prensa.  The  board  asserted  Car¬ 
rion  “used  his  own  photographic 
supplies.  His  only  payment  was 
three  dollars  for  each  picture 
accepted  for  publication.  ...  His 
income  represented  the  differ¬ 
ence  between  what  he  received 
for  pictures  he  was  able  to  sell 
and  the  cost  of  materials.  .  .  .” 

The  board  said  that  Carrion 
was  essentially  a  “small  entre¬ 
preneur  rather  than  a  wage 
earner.  ...  As  Carrion  was  not 
an  employee  within  the  Act’s 
definition  at  the  time  of  his 
termination,  we  have  no  alter¬ 
native  but  to  dismiss  the  com¬ 
plaint.” 

• 

AP  Sends  Milks 
To  Madrid  Bureau 

Harold  K.  Milks,  chief  of 
Caribbean  Services  for  the  As¬ 
sociated  Press  who  recently  re¬ 
turned  from  Cuba,  has  been 
named  AP  chief  of  bureau  in 
Madrid. 

General  manager  Frank  J. 
Starzel  said  the  appointment  is 
effective  July  15.  Louis  Nevin  is 
being  reassigned.  He  has  been 
in  Madrid  since  1948. 

Spain  is  another  in  a  list  of 
assignments  held  by  Mr.  Milks. 
He  formerly  was  chief  of  bu¬ 
reau  in  Moscow,  before  ‘making 
over  the  Caribbean  services  post. 


PROMOTION 


Whit’s  Wit  Wasn’t 
Really  What’s  What 


By  George  Wilt 


Madison  Avenue’s  view  of 
newspaper  promotion  is  not  only 
dim,  but  a  little  bit  cloudy.  To 
resort  to  some  of  BBDO’s  Whit 
Hobbs’  “Gobel-Uilk”  they’re  just 
not  paying  attention. 

Newspaper  promoters  attend¬ 
ing  the  NNPA  meeting  in  New 
York  sat  back  and  took  a  vitri¬ 
olic  tongue-lashing  from  Mr. 
Hobbs,  in  which  he  labeled  their 
efforts  as  “tried  and  trite  .  .  . 
ho  hum  and  here-we-go-again.’’ 
Surprisingly,  his  sugar-coated 
diatribe  was  greeted  with  rous¬ 
ing  applause  from  the  conven¬ 
tion-assembled  promotion  men. 
One  might  have  suspected  that 
the  audience  wantetl  him  to  re¬ 
read  his  speech,  standing  on  his 
head,  for  an  encore. 

While  Whit  Hobbs  had  his 
point,  and  delivered  it  in  a  talk 
sparkling  with  metaphors  and 
quips,  alliteration  and  wit,  the 
NNPAers  may  have  lieen  cheer¬ 
ing  how  he  said  it,  rather  than 
what  he  said. 


Some  Is  Mighty  Good 


For  the  sake  of  comparison, 
Mr.  Hobbs  might  have  pointed 
out  that  some  newspaper  pro¬ 
motion  is  mighty  good,  too.  And 
he  might  have  stated  that  the 
spate  of  “One  does  it  in  Blah 
City  ,  .  .  Blah  gives  you  more 
.  ,  .  Blah  is  First”  copy  isn’t 
limited  to  newspaper  promotion. 
Consumer  magazines  are  as 
“First-happy’’  as  the  law  allows. 
And  with  a  bushel  basket  of 
rating  services  feeding  audience 
measurement  figures  to  the 
broadcast  industry,  radio  and 
television  stations  are  “firster” 
than  anybody.  Newspapers  have 
no  comer  on  the  mediocrity  mar¬ 
ket.  And  they  hav’e  their  own 
good  share  of  advertising  gems. 

“Sell  .  .  .  all  the  fascination 
and  the  color  and  the  excitement 
of  your  newspaper.  Sell  the  ivon- 
derfully  interesting  men  and 
women  who  put  it  together.  He’s 
aching  for  a  look  behind  the 
scenes;  these  names  he  knoivs, 
he  wants  to  know  the  people 
who  go  with  them.” 

The  wonderful  “What  makes 
a  newspaper  great”  campaign 
of  the  Minnea I )olis  (Minn.)  Star 
&  Tribune  does  just  what  Mr. 
Hobbs  asks.  So  does  the  Mont¬ 
real  Star’s  series  “Good  report¬ 
ing  makes  a  good  newspaper.” 
Likewise  campaigns  of  the  New 
York  Times  and  other  papers, 
offering  continuing  series  of 


profiles  on  interesting  members 
of  the  news  staff. 

“This,  I  am  absolutely  cer¬ 
tain,  is  the  way  to  do  it,”  says 
Mr.  Hobbs.  “As  original  as  a 
Volkswagen  ad.” 

The  Detroit  (Mich.)  Free 
Press  series  of  promotion  pages 
featuring  lively  text  and  car¬ 
toons  in  the  idiom  of  the  cave¬ 
man’s  car\’ings,  or  the  Indian’s 
smoke  signals,  certainly  can 
boast  the  same  kind  of  origi¬ 
nality. 

“Fresh  as  a  Valiant  ad,”  he 
continues. 

The  series  of  trade  ad  spreads 
from  the  Netv  York  HcrcUd 
Tribune,  promoting  the  New 
York  market,  and  subsequently 
reprinted  in  a  handsome  book¬ 
let,  certainly  provide  fresh  air 
in  any  agency  man’s  office. 

From  among  the  thousand 
promotions  submitted  in  E&P’s 
annual  promotion  awards  com¬ 
petition  50  were  selected  for 
signal  honors,  and  many  more 
worthy  of  praise. 

While  a  lot  of  promotion  that 
crosses  the  desks  along  Madi¬ 
son  Avenue  may  be  dreary  and 
dull,  there’s  plenty  more  that’s 
fresh  and  bright,  clever  and  dis¬ 
tinctive.  And  considerable  of  it 
show's  that  ingenuity  and  crea¬ 
tivity  are  a  mighty  good  sub¬ 
stitute  for  a  fat  budget. 

So  take  that,  Whit  Hobbs. 
And  we’ll  pass  along  to  our 
readers  among  the  promotion 
fraternity  your  closing  admoni¬ 
tion  from  Thomas  Wolfe. 

“Never  w'rite  anything  but 
masterpieces.  There’s  such  a 
good  market  for  them.” 


at  any  time  during  late  spring, 
summer  or  fall,  to  suit  their  own 
promotional  aims. 

Prizes  in  the  comi)etition  total 
$30,000,  according  to  Bert  Nev- 
ins,  president  of  Mrs.  America, 
Inc.  Winners  are  judged  on  the 
basis  of  domestic  skills,  iwise, 
personality,  and  community  ac¬ 
tivity.  For  the  fifth  consecutive 
year,  the  Savings  Bond  Divi¬ 
sion  of  the  U.  S.  Treasurj'  will 
select  a  Mrs.  U.  S.  Savings  Bond 
from  among  the  finalists. 

New'spapers  interested  in 
siKjnsorship  should  write  to  Mrs. 
America,  Inc.,  527  Madison  Ave¬ 
nue,  New  York  22,  N.  Y. 


BLIND  DATE  —  Neu-sday, 
Long  Island  (N.  Y.)  daily,  has 
just  concluded  its  16th  annual 
Blind  Date  Contest.  Objective 
of  the  contest  is  selection  of  the 
outstanding  teenage  boy  and 
girl  in  the  circulation  area,  on 
the  basis  of  popularity,  appear¬ 
ance,  personality,  poise,  schol¬ 
astic  ability  and  outside  activi¬ 
ties.  Entries  are  required  to  sub¬ 
mit  photos  and  i)ersonal  infor¬ 
mation,  and  popularity  is  deter¬ 
mined  by  means  of  ballots  signed 
by  other  students.  This  year’s 
competition  drew  700  entrants, 
who  polled  299,400  votes  from 
105  high  schools. 

The  contest  ran  for  six  weeks, 
and  was  promoted  with  in-paper 
stories  and  ads,  plus  newsstand 
and  truck  posters.  Bulletin 
board  posters  and  letters  were 
sent  to  high  school  principals 
and  editors. 

Fourteen  finalists  were  se¬ 
lected  and  invited  to  the  News- 
day  plant  for  personal  inter¬ 
views.  The  winning  boy  and 
girl  w’ere  presented  with  eve¬ 
ning  wardrobes,  and  a  night  on 
the  towrn,  featuring  a  chauffered 
limousine,  dinner  at  “21”  and 
tickets  to  “Camelot.”  A  mid¬ 
night  show'  at  the  Waldorf’s 
Empire  Room,  w'ith  supper  and 
dancing  capped  off  the  ev'ening. 
Other  finalists  received  cash 
aw'ards. 


MRS.  AMERICA  CONTEST 
—  New'spapers,  notably  suc¬ 
cessful  in  attracting  increased 
circulation  and  building  good 
w'ill  in  their  communities 
through  conducting  Mrs.  State 
competitions,  are  again  being 
offered  exclusive  sponsorship 
rights  for  their  respectiv'e  .states 
on  a  first  come-first  serv'ed  basis. 
Mrs.  America  w'ill  be  chosen 
from  among  51  finalists,  repre¬ 
senting  each  of  the  states  and 
District  of  Columbia  at  the  na¬ 
tional  finals  at  Fort  Lauderdale 
during  the  Mrs.  America  Pag¬ 
eant,  November  27  through  De¬ 
cember  9. 

Sponsors  of  individual  State 
competitions  may  hold  their 
state  Homemaking  Contests  to 
select  finalists  from  their  area 


DATA  .ABOUT  MARKET.S 


in  the  Fort  Smith  (Ark.) 
metroiiolitan  area  is  just  off  th« 
press.  This  is  the  sixth  edition  \{/(} 
of  the  Consumer  Analysis  s|)on- 
sored  by  the  Southwestern  Pul> 

lishing  Company,  publishers  of - 

the  Southwest  American  ant  tiona 
Fort  Smith  Times  Record.  misle 

The  1961  sur\'ey  provide  4.  i 
preference  information  on  7l  seek 
classifications  of  products,  in-  faith 
eluding  food,  lieverages,  frozen  orgai 
foods,  pet  foods,  household  and  5. 
laundry  .supplies,  kitchen  anc  any  < 
laundrj'  appliances,  air  condi-  annoi 
tioners,  drugs  and  toiletriei,  ser%’e 
automobiles,  gasolines,  lioati,  priva 
outboard  motors,  and  life  insun  his  c 
ance.  The  shopping  habits  of  shall 
22,811  families  are  analyzed  h  suca 
regard  to  media  preference  and  I), 
preferred  shopping  days.  Write  1. 
Ross  Penderfraft,  general  man-  tiona 
ager.  reput 

•  •  *  memi 

NORTHERN  CALIFORNIA  has  c 
—  The  1961  Factual  Survey  of  her  h 
the  Northern  California  Market  illega 
has  been  released  by  the  Son  cludi 
Francisco  (Calif.)  News-Cat  this  i 
Bulletin.  Included  are  maps  and  infer 
data  for  a  47-county  area,  plm  IPR/ 
detailed  information  on  the  San  2. 
Francisco  City  2^ne.  supp! 


detailed  information  on  the  San  2. 
Francisco  City  2^ne.  supp! 

^  his  e 

3. 

Readership  Survey  with 
Has  Some  Surprises 

Provo,  Utah  a  lis 
According  to  a  readership  sur-  tions 
vey  of  the  Provo  Daily  Herald  adop 
men’s  tastes  and  reading  habiu  this 
differ  from  women’s.  Tabulatiot 
of  232,814  options  and  choices 
from  questionnaires  filled  out  by  ip 
a  geographical  and  populatioc  head 
cross  section  of  Utah  county 
shows  that  women  are  primarily  Ross 
interested  in  reading  about  of  s( 
people  while  men  are  interested  jo 
in  reading  about  events.  guso 

The  sur\'ey  indicates  thaij  chai 
women  read  more  than  men,  bull  Esse 
the  men  read  more  regularly  and  pres 
are  intense  in  what  they  read!  are: 

It  is  interesting  to  note  tha:  Phil 
although  sports  is  supposedly  i  T1 
man’s  field,  says  the  Provo  be  ii 
paper,  there  are  as  many  womer.  T1 


who  read  about  junior  high  ancj  was 


LONG  BEACH,  CALIF.  — 
The  Long  Beach  (Calif.)  Inde¬ 
pendent,  Press  -  Telegram  has 
published  a  30-page  brochure 
about  the  Long  Beach  market, 
its  grow'th  in  population,  causes 
for  grow'th,  labor  pool,  industry, 
trade,  retail  sales  in  several 
categories,  new'spaper  coverage 
and  advertising  linage.  The 
brochure,  titled  “The  Dynamic 
Decade  of  Long  Beach,”  is  avail¬ 
able  by  w'riting  the  general  ad¬ 
vertising  department. 


high  school  sports  as  men!  Proj 
And  another  curiosity,  then  —  j 
are  as  many  men  who  read  love-  tion 
lorn  advice  as  there  are  w'omer  wen 
w'ho  read  college  sports.  sum 

-  foui 


School  for  Golfers 
Attracts  5,637 


FORT  SMITH,  ARK.  —  1961 
Annual  Consumers  Analysis  of 
the  buying  habits  of  families 


DETBOn 

Golf  scores  in  the  Detroit 
area  for  many  should  be  l)ett«  pro] 
than  ever  thanks  to  this  year’s  “an 
Detroit  News  Free  Golf  Schooi  fact 
which  attracted  5,637  men,  forr 
women  and  children  during  trul 
three  w'eeks.  The  classes  werf 
conducted  at  16  golf  courses  and 
10  driving  ranges. 
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World  Congress 

{C<>ntinurd  from  page  15) 


tionally  disseminate  false  or 
misleadinK  information. 

4.  A  member  shall  at  all  times 
seek  to  prive  a  balanced  and 
faithful  representation  of  the 
organ  ization  which  he  serv’es. 

5.  A  member  shall  not  create 
any  organization  to  sei^'e  .some 
announced  cause  but  actually  to 
sei^'e  an  undisclosed  special  or 
private  interest  of  a  member  or 
his  client  or  his  employer,  nor 
shall  he  make  use  of  it  or  any 
sucn  existing  organization. 

D.  Conduct  toward  Colleagues 
1.  A  member  shall  not  inten¬ 
tionally  injure  the  professional 
reputation  or  practice  of  another 
member.  However,  if  a  member 
has  evidence  that  another  mem¬ 
ber  has  l)een  guilty  of  unethical, 
illegal  or  unfair  practices,  in- 
e  Soil  eluding  practices  in  violation  of 
cs-Colj  this  Code,  he  should  present  the 
ps  and  I  information  to  the  Council  of 
1,  plui*  IPRA. 

he  Sail  2.  A  member  shall  not  seek  to 
supplant  another  member  with 
his  employer  or  client. 

3.  A  member  shall  co-operate 
with  fellow  members  in  uphold¬ 
ing  and  enforcing  this  Code. 

Appended  to  the  Code  will  be 
a  list  of  the  recognized  defini¬ 
tions  of  terms  and  practice  as 
adopted  in  London  in  April  of 
this  year. 

Moving  to  Rome 

IPRA  also  voted  to  move  its 
headquarters  from  London  to 
Rome  after  11  years.  Mr.  De 
Rossi  was  elected  to  the  office 
of  secretary. 

John  Kayser,  of  Massey  Fer- 
:  guson  Ltd.,  London,  was  elected 
s  that:  chairman.  Pierre  Janssen,  of 
en,  but-  Esso  Standard  of  Belgium,  is 
rly  anc  president.  The  two  vicechairmen 
T  read!*  are:  Mr.  Bliss  of  New  York  and 
te  tha  '  Philippe  Hurteau,  Canada, 
sedly  a.  The  1961  IPRA  meeting  will 
Prov- ■  be  in  Paris. 

women  Theme  of  the  World  Congress 
gh  anc  :  was  “Public  Relations  for  the 
m!  Progress  of  the  Communities” 
•,  then,  —  local,  national  and  intema- 
id  love-  tional.  More  than  100  papers 
women  were  presented  in  condensed 
summaries  by  rapparteurs  at 
four  sessions. 

The  president,  Giuseppe 
,  Togni,  noted  with  regret  the 
I  absence  of  delegates  from  Cuba 
»  and  cited  that  country  as  an 
')ETRon|  example  of  the  conflict  of  two 
Detroit!  worlds:  one  system  based  on 
;  l)etter|  propaganda  and  the  other  on 
“an  objective  presentation  of 
facts,  extreme  fairness  of  in¬ 
formation,  deep  respect  for 
truth.” 

The  Third  World  Congress  is 
scheduled  to  meet  in  Montreal 
in  1964. 
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IN  A  NEW  AREA  of  reporting,  William  H.  Lawrence  |at  right),  formerly 
of  the  New  York  Timet,  goes  over  his  first  assignment  for  ABC  radio-TV 
with  James  C.  Hagerty,  network  news  vicepresident. 
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Lawrence  of  Times 
Joins  Hagerly’s  Team 

Three  days  after  he  had  re¬ 
signed  from  the  New  York  Timen 
.staff,  William  H.  I.awrence  went 
to  work  for  James  C.  Hagerty 
as  News  Political  Editor  and 
member  of  the  Washington  Bu¬ 
reau  of  the  American  Broad¬ 
casting  Company. 

Mr.  Lawrence  went  immedi¬ 
ately  to  Europe  with  Mr. 
Hagerty  to  cover  President  Ken¬ 
nedy’s  visits  there.  Back  in 
Washington,  Mr.  Lawrence  will 
cover  the  White  House  and 
political  activities  in  general. 
He  is  a  Nebraskan,  former 
United  Press  staffer  and  member 
of  the  Times’  .staff  since  1941, 
serving  in  Washington,  Moscow, 
Tokyo,  the  Balkans  and  United 
Nations.  He  was  president  of 
the  National  Press  Club  in  1959. 
• 

Columbia  Award 
Given  to  Kilgore 

Bernard  Kilgore,  president  of 
the  Wadi  Street  Journal,  has 
been  named  by  Columbia  Uni¬ 
versity’s  Graduate  School  of 
Journalism  to  receive  its  fourth 
Columbia  Journalism  Award. 

The  award  was  voted  by  the 
Faculty  of  Journalism  for  Mr. 
Kilgore’s  “enterprise  and  re¬ 
sourcefulness  in  seeking  new 
definitions,  roles,  and  publics  for 
daily  newspapers,  in  creating 
new  opportunities  in  journal¬ 
ism,  in  proving  that  even  the 
most  complex  news  can  also  be 
made  interesting  news,  and  in 
establishing  a  truly  national 
newspaper.” 

The  award  is  an  inscribed 
silver  plaque. 

• 

Takes  Gov’t  Job 

Washington 

Philip  M.  Swatek,  37,  head 
of  the  Cincinnati  (Ohio)  En¬ 
quirer’s  Washington  Bureau 
since  1956,  has  resigned  to  be¬ 
come  chief  of  the  Federal  Avia¬ 
tion  Agency  Office  of  Public 
Affairs. 


Barney  Cameron 
Bark  in  Pittsbui^li 

PlTTSBt'RGH 

Barney  Cameron  has  been 
named  business  manager  of  the 
Pittsburgh  Press,  a  Scripps- 
Howard  Newspaper.  The  ap¬ 
pointment  was  announced  by 
Frank  G.  Morrison,  president  of 
the  Press  who  is  relinquishing 
the  duties  of  business  manager. 

Until  his  resignation  a  few 
weeks  ago,  Mr.  Cameron  was  a 
vicepresident  and  business  man¬ 
ager  of  the  New  York  Herald 
Tribune.  He  is  a  former  chair¬ 
man  of  the  Publishers’  Associa¬ 
tion  of  New  York  City. 

Prior  to  going  to  New  York 
in  1951,  Mr.  Cameron  was  cir¬ 
culation  director  of  the  Pitts¬ 
burgh  Post-Gazette  and  prior  to 
that  time  was  associated  with  the 
Scripps  League  of  Newspapers 
on  the  Pacific  coast.  He  was  bom 
in  Spokane  and  his  newspaper 
career  was  begun  in  1931  when 
he  was  appointed  a  circulation 
executive  in  Salem,  Oregon. 

• 

‘Dr.’  Walters  Takes 
On  New  Assignments 

Chicago 

Stepping  down  from  editor¬ 
ship  of  the  Chicago  Daily  News 
at  the  age  of  65,  Basil  L. 
(Stuffy)  Walters  is  continuing 
his  lifelong  work  in  the  news¬ 
paper  field  by  becoming  a  con¬ 
sultant. 

His  first  assignments  are  with 
the  Newspaper  Division  of  Field 
Enterprises  here,  the  Hearst 
Newspapers  and  the  Boston 
(Mass.)  Herald  and  Traveler. 
Neither  he  nor  his  clients  would 
divulge  the  nature  of  his  con¬ 
sulting  work  at  this  time. 

• 

Forrest  Weimliold 

Litvelland,  Tex. 

Forrest  Weimhold,  46,  owner- 
publisher  of  the  Levelland  Daily 
Sxin-News,  died  here  in  his  sleep 
May  26.  He  bought  the  paper  as 
a  weekly  in  1939  and  made  it  a 
daily  in  1952. 


(Continued  from  i>age  7) 


Ix>ndon  Daily  Telegraph 
Vincent  Ryder 
lndei»endent  Photo 
Jacques  Lowe 
London  Daily  Herald 
John  Sampson 
Life  Magazine 
Paul  Schutzer 
Janies  Delay 
Scripps-Howard 

K.  H.  Shackford 
News  Associates 

William  Sheehan 
Cleveland  Plain  Itealer 
Alvine  Silverman 
USIA 

.Shelby  Smith 
Paul  Garvey 

Weslinghouse  Broadcasting  Co. 

James  Snyder 
British  Broadcasting  Corp. 

iHiuglas  Stuart 
National  Broadcasting  Co. 

Sander  Vanocur 
Lucy  Jarvis 
Cowles  Publications 
Richard  Wilson 
Boston  Globe 

L.  L.  Winship 
Black  Star  Photo 

Werner  Wolff 
Feature  Writers 
Joseph  Alsop 
Doris  Fleeeon 
Telenews 

Murray  Alvey 
James  Delevan 
CKSA-London,  Ontario 
Ed  Clark 

London  Sunday  Times 
Henry  Brandon 
Magnum  Photo 
Cornell  Capa 
London  Daily  Mirror 
Ralph  Champion 
Lighting  Technician 
Cleveland  Ryan 
International  Photo 
J  ames  Mahan 
St.  Louis  Post  Dispatch 
Marquis  Childs 
American  Cable  and  Radio 
Harold  Copperman 
Columbus  Dispatch 
Carl  DeBloom 
American  Radio  News 
Paul  DeCeglia 
Donald  Fass 
France  Soir 

Adalbert  de  Segonzac 
BCINA 

George  Dorsey 
Buffalo  Evening  News 
Nat  Finney 
New  York  Post 
Seymour  Friedin 
Bunte  Illustraitie 
Hans  Frolich 
New  York  Daily  News 
Gwen  Gibson 
Frank  Holemnn 
Baltimore  Sun 
Gerald  Griffin 
Glamour  Photo 
Thecla  Haldane 
El  Diario 

Maxine  Harrison 
Three  Star  Extra  (NBC) 

Bill  Henry 

Columbia  Broaticasting  System 
George  Herman 
Bruce  Hoertel 
Newark  News 
George  Kentera 
Le  Monde 
Jean  Knecht 
Nordeutscher  Rundfunk 
Thilo  Koch 

Agence  France  Presses 
Jean  La  Grange 

• 

Vi  Murphy  on  Daily 

Longmont,  Colo. 
Mrs.  Vi  Murphy,  35,  the 
former  Colorado  Springs  Ga¬ 
zette-Telegraph  reporter  who 
recently  completed  a  3()-day  jail 
term  for  contempt  of  the  Colo¬ 
rado  Supreme  Court,  has  joined 
the  staff  of  the  Longmont  Times- 
Call.  She  will  be  an  area  re¬ 
porter  and  photographer,  spe¬ 
cializing  in  farm  and  ranch 
news. 
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29  to  Participate 
In  Cost  Seminar 

Twenty-nine  management  ex¬ 
ecutives  of  newspai)ers  under 
75,000  circulation  will  take  part 
in  a  two-week  seminar  on  Man¬ 
agement  and  Ck)sts  which  begins 
June  5  at  the  American  Press 
Institute,  Columbia  University. 

The  meml)ers  are: 

Roy  A.  Dardenne,  auditor. 
Baton  Rouge  (La.)  State  Times 
and  Morning  Advocate. 

William  A.  Dew,  business 
manager,  Sault  Daily  Star, 
Sault  Ste.  Marie,  Ontario. 

William  Dwight  Jr.,  assistant 
to  the  publisher,  Holyoke 
(Mass.)  Transcript-Telegram. 

Frank  Geoghegan,  business 
manager,  Quin^  (Mass.)  Pa¬ 
triot  Ledger. 

Ellsworth  G.  Heiberger,  busi¬ 
ness  manager,  Sandusky  (Ohio) 
Register. 

Rufus  M.  Higginbotham,  busi¬ 
ness  manager  and  circulation 
manager,  Roswell  (N.  M.)  Daily 
Record. 

Robert  D.  Kederick,  associate 
editor  and  manager.  Anchorage 
(Alaska)  Daily  Times. 

Henry  J.  Leader,  general 
manager,  Utica  (N.  Y.)  Daily 
Press  and  Observer-Dispatch. 

Harris  N.  Leroy,  controller, 
Passaic-Clifton  (N.  J.)  Herald- 
News. 

George  B.  Macgillivrary,  pub¬ 
lisher,  Fort  William  (Ont.) 
Daily  T imes-J oumal. 

Dwight  H.  McCreight,  pub¬ 
lisher,  Chanute  (Kans.)  Trib¬ 
une. 

William  G.  McLean,  business 
manager,  Ocala  (Fla.)  Star- 
Banner. 

Frederick  G.  McGuinness, 
publisher.  Medicine  Hat  (Al¬ 
berta)  News. 

J.  Pat  Meyer,  comptroller, 
Columbia  (Ga.)  Ledger- En¬ 
quirer. 

Sylvan  H.  Meyer,  editor, 
Gainesville  (Ga.)  Daily  Times. 

William  S.  Morris  III,  assist¬ 
ant  to  the  publisher,  Augusta 
(Ga.)  Chronicle  and  Herald. 

Richard  E.  Morrison,  general 
manager,  Butte  (Mont.)  Stand¬ 
ard-Post. 

C.  Elwood  Richardson,  busi¬ 
ness  manager,  Middletown  (O.) 
News-J  oumal. 

Edward  T.  Rollins  Jr.,  vice- 
president,  Durham  (N.  C.) 

Morning  Herald  and  Sun. 

Ralph  S.  Roth,  business  man¬ 
ager,  Grand  Forks  (N.  D.)  Her¬ 
ald. 

Robert  D.  Schaub,  assistant 
to  the  publisher,  Champaign- 
Urbana  (Ill.)  Courier. 

Alexander  N.  Stoddart,  pub¬ 
lisher,  Gloucester  (Mass.)  Daily 
Times. 

Edward  M.  Templin,  promo- 


REUNION  IN  NEW  YORK— Four 
longtime  friends  met  with  Chikao 
Honda,  retiring  chairman  of 
Mainichi  Newspapers  of  Japan, 
in  New  York  this  week.  The  group 
includes,  left  to  right:  Roy  W. 
Howard,  Frank  H.  Bartholomew, 
Mr.  Honda,  Hugh  Baillie  and  Karl 
A.  Bicket.  Messrs.  Howard,  Baillie 
and  Bickel  are  former  presidents 
of  United  Press;  Mr.  Bartholomew 
is  the  present  president  of  UPl. 


tion  manager,  Lexington  (Ky.) 
Herald-Leader. 

Clarence  D.  Tully,  assistant 
to  the  general  manager,  Duluth 
(Minn.)  News-Tribune  and  Her¬ 
ald. 

Thurston  Twigg-Smith,  pub¬ 
lisher,  Honolulu  Advertiser. 

Dudley  A.  White  Jr.,  general 
manager,  Sandusky  (Ohio)  Reg¬ 
ister. 

Walter  M.  Wick,  editor  and 
assistant  publisher,  AT tics  (Ohio) 
Daily  Times. 

Roger  C.  Williams,  business 
manager,  Greenville  (Mich.) 
News. 

Thomas  R.  Williams,  busi¬ 
ness-office  manager,  Gadsden 
(Ala.)  Times. 


Scripps  Group 
Adds  Semi-Weeklv 


Ventura,  Calif. 

Purchase  of  the  weekly  Thous¬ 
and  Oaks  (Calif.)  Conjo  News 
and  its  immediate  stepup  to 
twice-weekly  publication  is  an¬ 
nounced  by  the  John  P.  Scripps 
Newspapers,  publishers  of  six 
California  and  Washington 
dailies. 
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Lahey  Says  Washington 
Honeymoon  Is  AD  Over 
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Detroit 

Edw’in  A.  Lahey,  chief  of  the 
Washington  Bureau  for  Knight 
Newspapers,  told  the  Detroit 
Press  Club  last  week  that  Presi¬ 
dent  Kennedy’s  “honeymoon” 
with  the  press  is  over. 

Mr.  Lahey  said  a  “chill”  has 
developed  between  the  President 
and  the  press  corps.  He  blamed 
recent  incidents  in  which  the 
White  House  “has  been  less  than 
truthful”  for  leaving  a  “bad 
taste.” 

“There  was  something  pretty 
close  to  deception  in  the  Cuban 
affair,”  Mr.  Lahey  said. 

Official  reports  that  the  shot- 
up  bombers  which  landed  at 
Miami  after  attacking  Cuba 
were  stolen  from  the  Cuban  Air 
Force  turned  out  later  to  be  com¬ 
pletely  wrong,  he  said. 

Then,  Mr.  Lahey  said,  the 
government  acted  surprised 
when  a  private  move  was  made 
to  ransom  the  Cuban  invaders 
with  500  tractors. 

“But  suddenly  it  turned  out 
to  be  a  White  House  gambit,” 
Mr.  Lahey  said,  referring  to 
President  Kennedy’s  admission 
that  he  started  the  move. 

“There’s  enough  people  in  the 
world  making  suckers  out  of  the 
liress  without  the  President  get¬ 
ting  into  the  act,”  Mr.  Lahey 
said. 


Hagerty  Sides  with  JFK 


The  News  ser\’es  a  growth 
area  25  miles  from  publishing 
offices  here  of  the  Ventura 
County  Star-Free  Press  which 
also  ser\'es  as  editorial  head¬ 
quarters  for  the  JPS  News¬ 
papers. 

Guy  Runnion,  publisher  of  the 
Conjo  News  since  1956,  remains 
as  manager.  Deliveries  on 
Wednesdays  and  Sundays  have 
begun  under  the  new  publication 
schedule. 

The  Conjo  News  was  founded 
in  July,  1954,  by  Woodrow^ 
Knight  and  John  Craft. 


James  C.  Hagerty,  press  sec¬ 
retary  to  former  President 
Eisenhower,  told  a  group  of  w’o- 
men  journalists  here  May  27 
that  “common  sense,  not  cen¬ 
sorship”  is  the  answer  to  the 
problem  of  keeping  American 
secrets  from  the  enemy. 

Mr.  Hagerty,  now  an  Ameri¬ 
can  Broadcasting  Co.  vice  presi¬ 
dent  in  charge  of  news,  spoke 
to  a  breakfast  sponsored  by  the 
Detroit  Chapter  of  Theta  Sigma 
Phi. 

He  said  he  agreed,  to  a  de¬ 
gree,  with  President  Kennedy’s 


suggestion  for  U.  S.  press  self 
censorship. 

“I’m  for  what  the  President 
is  trying  to  do,”  he  said.  “How 
else  can  we  in  a  free  society, 
without  resort  to  government 
control  or  censorship,  handle 
news  so  that  we  don’t  give  se¬ 
crets  away  to  the  enemy?” 

In  conversation  prior  to  his 
talk,  Mr.  Hagerty  made  it  clear 
that  he  is  “very  much  opposed” 
to  the  possible  appointment  of 
some  sort  of  government  cen¬ 
sor. 

He  w'as  mildly  critical  of  the 
approach  by  the  U.  S.  press  in 
the  handling  of  some  stories 
concerning  national  policy. 

“I  can’t  see  why  news  media 
in  this  country  can’t  take  the 
attitude  that  this  nation  is  right 
until  proved  wrong  —  instead 
of  feeling  that  the  government 
is  wrong  until  proved  right,” 
he  said. 

Mr.  Hagerty  cited  several  ex¬ 
amples  of  exposure  of  national 
secrets,  one  of  them  a  complete 
rundown  of  U.  S.  nuclear  weap¬ 
ons  storage  sites  by  a  daily 
newspaper. 

Another  example,  he  said,  was 
an  architect’s  drawing  in  a  tech¬ 
nical  journal  showing  details  of 
a  secret,  early-warning  detection 
site  in  northern  Turkey  as  a  de¬ 
fense  against  enemy  missiles. 

He  added  during  his  talk, 
however,  that  the  U.  S.  press 
“still  is  the  best  press  in  the 
world.” 
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Settling  Down 

Erie,  Pa. 

After  20  years  in  newspaper 
work,  Robert  Barrett,  managing 
editor  of  the  Erie  Daily  Timti 
and  the  Sunday  Times-News,  is 
going  into  the  hotel  businesi 
Mr.  Barrett  and  his  wife  ha« 
purchased  the  50-room  Pin* 
Crest  Inn  in  Pinehurst,  N.  C-. 
and  will  take  over  the  hotel  in 
October. 
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IPI  Assembly  Hails 
Indonesian  ‘Hero’ 


s  self 

sident 
“How 
>ciety, 
iment 
landle 
ve  se- 

7” 


:o  his 
clear 
»osed" 
snt  of 
;  cen- 

the 
ess  in 
itories 

media 
Le  the 
I  right 
nstead 
nment 
■ighC 

•al  ex- 
itional 
Tiplete 
weap- 
dail; 

d,  was 
1  tech- 
ails  of 
tection 
3  a  de- 
ssiles. 


Tf.l  Aviv 

The  10th  General  Assembly 
of  the  International  Press  Insti¬ 
tute  opened  here  May  30  with  a 
salute  to  one  of  its  own  heroes. 

Mochtar  Lubis,  Indonesian 
editor  who  was  released  recently 
after  more  than  four  years’ 
house  arrest  by  his  government, 
was  cheered  when  chairman 
Donald  Tyerman  introduced  him 
as  “one  of  the  heroes  of  the 
press." 

Sessions  of  the  Institute,  the 
first  to  be  held  in  a  country 
which  censors  its  newspapers, 
were  opened  formally  by  Israeli 
President  Izhak  Ben-Zvi,  wel¬ 
coming  170  newspaper  execu¬ 
tives  from  29  countries. 

New  Director 


Rohan  Rivett,  a  former  edi¬ 
tor  of  the  Adelaide  (Australia) 
News,  was  elected  director  of 
the  Institute  to  .succeed  E.  J.  B. 
Rose,  of  England,  who  is  retir¬ 
ing  next  year. 

In  his  report  Mr.  Rose  ex¬ 
pressed  fear  for  freedom  of  the 
press  in  South  Korea. 

After  reciting  his  experiences 
in  Indonesia,  Mr.  Lubis  made 
an  eloquent  plea  for  editors  in 
underdeveloped  nations  to  re¬ 
fuse  to  compromise  when  young 
governments  try  to  restrain 
press  freedom. 

He  declared:  “Leaders  who 
yesterday  were  ready  to  die  for 
democracy  and  freedom  are  now 
saying  that  in  order  to  achieve 
freedom  from  want  it  is  excus¬ 
able  to  do  away  with  freedom  of 
expression.” 

The  Institute  recently  dis¬ 
solved  its  Indonesian  chapter 
because  President  Sukarno  had 
not  allowed  a  free  press  there. 
His  government  arrested  Mr. 
Lubis  in  1956  on  charges  of  par¬ 
ticipating  in  an  anti-Sukamo 
plot.  A  court  acquitted  the  edi- 
tor  but  he  was  kept  under  house 
1  arrest  until  last  April, 
prf^  ;  xhe  Cuban  invasion  attempt 
in  the  ^  failed  for  reasons  other  than 
f  advance  disclosure  by  the  U.  S. 
press,  Sevellon  Brown  of  the 
Providence  (R.  1.)  Journal  and 
j.  Bulletin  told  the  conference. 


to  be  wrong,  Mr.  Thomson  said. 

“I  don’t  think  a  newspaper 
which  slants  the  news  to  fit  its 
policy  is  fulfilling  its  function 
or  can  be  called  an  honest 
paper,’’  he  asserted. 

Also,  he  said,  newspapers  to¬ 
day  aren’t  any  worse  than  they 
were  years  ago.  He  thinks  a 
lot  of  them  do  a  good  job  in  ad¬ 
vancing  the  cause  of  their  com¬ 
munities. 

Newspapers  Not  Fading 

Lindsay  Hoben,  editor  of  the 
Milwaukee  (Wis.)  Journal,  de¬ 
cried  the  claim  that  American 
newspapers  are  fading  and  he 
cited  some  as  examples  of  cru¬ 
sading,  courage  and  dedication 
to  the  highest  principles  of 
journalism. 

The  Turkish  newspapers’  self- 
imposed  court  of  honor  sanc¬ 
tions  for  a  code  of  ethics  was 
held  up  by  Abdi  Ipekci  of  Milli- 
yet,  Istanbul,  as  “a  good  step 
toward  complete  freedom  of  the 
press.”  If  the  press  controls 
itself,  he  said,  no  government 
can  impose  instructions  or  direc¬ 
tions. 


Goldberg  Points 
To  ISetcspaper  Jobs 

Washington 

This  year’s  Journalism  as  well 
as  liberal  arts  graduates  will 
find  numerous  openings  in  the 
newspaper,  advertising  and  pub¬ 
lic  relations  fields,  according  to 
Sec.  of  Labor  A.  J.  Goldberg. 

In  the  Labor  Secretary’s  an¬ 
nual  open  letter  to  college  gradu¬ 
ates  he  said  newspaper  editors 
are  “actively  seeking  young  re¬ 
porters  with  exceptional  talent.” 
However,  he  pointed  out  that 
graduates  with  only  average 
ability  “will  face  keen  competi¬ 
tion  for  jobs,  especially  on  large 
city  dailies.” 
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Must  Make  Money 

Roy  Thomson,  the  Canadian 
who  has  an  international  pub¬ 
lishing  empire  on  three  conti¬ 
nents,  declared  that  newspapers 
are  a  business  proposition  and 
any  that  do  not  make  money  are 
not  long  for  this  world. 

The  newspaper’s  policy  should 
l>e  changed  if  events  prove  it 
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Roy  Hatton 
Dies  at  73 

Detroit 

E.  Roy  Hatton,  73,  circulation 
consultant  for  the  Detroit  Free 
Press,  died  May  30  at  his  home 
in  Farmington. 

Mr.  Hatton  was  associated 
with  the  Free  Press  for  64 
years,  48  of  them  as  head  of  the 
circulation  department.  He  was 
a  carrier  at  the  age  of  nine.  He 
was  named  circulation  manager 
in  1908.  He  became  consultant 
in  1956. 

Mr.  Hatton  was  president  of 
the  International  Circulation 
Managers  Association  in  1926- 
27,  and  was  a  director  of  the 
.4udit  Bureau  of  Circulations, 
an  organization  he  was  instru¬ 
mental  in  founding,  for  21 
years. 

• 

Education  Editor 

Toledo 

Harvey  S.  Ford  has  been 
appointed  education  editor  of  the 
Toledo  Blade.  He  first  went  to 
work  at  the  Blade  in  1947  as 
librarian  and  earned  a  PhD  in 
History  at  the  University  of 
Michigan.  He  has  taught  His¬ 
tory  and  has  been  in  charge  of 
the  Blade’s  Behind  the  News 
section  and  book  review  pages. 

for  June  3,  1961 


United-Capital  Ads 
Tell  Story  Quickly 

Chicago 

United  Air  Lines,  Inc.,  was 
ready  to  quickly  tell  the  flying 
public  of  its  merger  with  Capi¬ 
tal  Airlines  when  the  Federal 
Court  order  came,  .sanctioning 
the  action  previously  approved 
by  the  Civil  Aeronautics  Board. 

For  months.  United’s  adver¬ 
tising  department,  working  with 
N.  W.  Ayer  &  Son  agency, 
planned  its  advertising  strategy, 
built  around  newspaper  ads  in 
the  117  cities  served  by  the 
merged  United-Capital  airlines. 

First  ad  was  a  statement, 
signed  by  W.  A.  Patterson,  pres¬ 
ident  of  United  Air  Lines.  The 
second  ad  was  designed  for  the 
business  executive  in  all  United 
and  Capital  “common  cities,” 
plus  cities  formerly  only  served 
by  Capital. 

A  third  ad  for  former  United 
cities  only  will  tell  air  travelers, 
“The  Name  Is  The  Same  But 
Our  Service  Has  Grown.” 

These  announcement  ads  will 
be  followed  by  special  ads  tell¬ 
ing  of  the  combined  schedules 
and  timetables.  The  next  phase 
will  be  newspaper  ads  promot¬ 
ing  jet  vacation  travel. 

John  Clampitt  is  United’s  di¬ 
rector  of  advertising. 

*  *  * 

Airlines  Account 

The  $7,000,000  American  Air¬ 
lines  advertising  account  which 
last  week  took  off  from  Young 
&  Rubicam,  Inc.,  (E&P,  May  27, 
page  24),  this  week  landed  at 
Doyle  Dane  Bernbach,  Inc. 


McNamara  Talks 
To  Press  Again 

Washington 

Secretary  of  Defense  Robert 
S.  McNamara  faced  Pentagon 
reporters  for  the  first  time  in 
almost  four  months  last  week, 
but  newsmen  who  came  loaded 
for  bear  held  their  fire. 

The  Secretary,  who  smiled 
broadly  throughout  the  40-min¬ 
ute  session,  appeared  in  a  con¬ 
ciliatory  mood,  eager  to  heal 
rifts  between  himself  and  the 
press. 

The  rift  began  shortly  after 
Mr.  .McNamara  held  a  back¬ 
ground  briefing  for  Pentagon 
regulars.  He  later  denied  be¬ 
fore  a  Congressional  committee 
that  he  had  said  there  was  no 
missile  gap,  as  news  articles  re¬ 
ported. 

Also  criticized  by  newsmen 
is  the  “team”  headed  by  Air 
Force  Lt.  Gen.  Joseph  F.  Car- 
roll,  who  was  assigned  by  Mr. 
McNamara  to  ferret  out  infor¬ 
mation  leaks  and  to  study  other 
security  matters. 

Sources  “Dried  Up’ 

Reporters  claim  that  “Car- 
roll’s  Gumshoes”  retrace  their 
steps,  questioning  sources  on 
what  they  said  to  the  press. 
Some  Pentagon  reporters  say 
good  sources  have  dried  up  be¬ 
cause  of  the  investigations. 

At  the  news  conference,  Mr. 
McNamara  said  he  had  no 
knowledge  of  Gen.  Carroll’s  us¬ 
ing  wire  taps  and  lie  detectors 
to  discover  leaks.  Arthur  J.  Syl¬ 
vester,  Asst.  Sec.  for  Public 
Affairs  said  none  have  been  used, 
and  that  no  one  had  been  re¬ 
quired  to  take  lie  detector  tests. 

Mr.  Sylvester  said  that  Mr. 
McNamara  would  now  meet  the 
press  more  often,  with  no  less 
than  a  month  between  confer¬ 
ences.  He  also  said  deputy  sec¬ 
retary  Roswell  L.  Gilpatric 
planned  to  hold  conferences. 


Circulator  Quits 

Minot,  S.  D. 

Herbert  L.  Paul  has  resigned 
as  circulation  manager  of  the 
Minot  Daily  News  and  will  enter 
business  there  for  himself,  effec¬ 
tive  June  1.  Richard  R.  Dobson 
has  been  named  acting  circula¬ 
tion  manager. 
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Columbia’s  World 
Room  Honors  Swope 


The  Columbia  University 
Graduate  School  of  Journalism 
dedicated  its  World  Room  in 
memory  of  Herbert  Bayard 
Swojje  in  the  presence  of  many 
of  Mr.  Swope’s  celebrated 
friends  May  31. 

Mr.  Swope  was  executive  edi¬ 
tor  of  the  .Vcic  York  World 
from  1920  to  1929.  In  World, 
War  I  as  a  correspondent  for 
that  paper  he  was  awarded  the 
first  Pulitzer  prize  for  report¬ 
ing.  Under  his  guidance,  the 
World  earned  three  Philitzer 
prizes  for  meritorious  public 
service. 

Mr.  Swope  first  proposed  the 
name  of  the  World  Room  when 
in  1954  he  serv'ed  on  the  com¬ 
mittee  that  was  instrumental  in 
moving  the  Statue  of  Liberty 
stained  glass  window  from  the 
Pulitzer  Building  on  Park  Row 
to  the  school.  The  reconstruction 
and  refurnishing  of  the  World 
Room  in  memory  of  Mr.  Swope 
were  executed  through  the  ef¬ 
forts  of  a  committee  of  John  N. 
Wheeler,  of  the  Bell  Syndicate, 
the  Rev.  George  B.  Ford,  a 
former  Catholic  chaplain  of 
Columbia,  and  George  Backer. 

Friends  Contributed 

Dean  Edward  W.  Barrett  of 
the  Columbia  Graduate  School 
of  Journalism  noted  that  con¬ 
tributors  to  the  Swope  Memorial 
ranged  from  Cardinal  Spellman 
to  Harpo  Marx.  Present  were 
Billy  Rose,  James  A.  Farley, 
Gene  Tunney  and  John  Hay 
Whitney,  publisher  of  the  New 
York  Herald  Tribune  and  for¬ 
mer  ambassador  to  the  Court  of 
St.  James. 

“Mr.  Swope’s  influence  will 
be  extended  into  the  future  as 
the  World  Room  serves  as  a 
center  for  more  than  80  jour¬ 
nalism  students  in  this  school, 
which  is  nearing  its  50th  anni¬ 
versary — as  is  this  building,” 
said  Dr.  Grayson  Kirk,  president 
of  Columbia  University.  “To 
meet  changes  of  the  times, 
journalism  education  must  keep 
pace.” 

Mr.  W’heeler  recalled  that  he 
was  a  baseball  writer  for  the 
New  York  Herald  when  he  first 
met  Mr.  Swope  with  John  J. 
McGraw,  baseball  manager,  at 
Rector’s  restaurant. 

“Herb  Swope  was  the  brains 
in  breaking  the  Rosenthal  mur¬ 
der  case  and  in  sending  Capt. 
Becker  to  the  electric  chair,” 
said  Mr.  Wheeler.  “He  knew 
more  important  men  than  any 
other  newspaperman.  He  was 
close  to  President  Wilson  and 


Col.  E.  M.  Hok.se.  He  started  the 
famous  “page  opjwsite”  the  tnli- 
torial  page  in  the  World.  He 
had  time  to  give  advice  to 
young  reporters.  He  was  a 
staunch  and  generous  friend.” 

Failure  Formula 

Speaking  for  the  Graduate 
School  of  Journalism,  Prof. 
John  Hohenberg  said  Mr.  Swope 
was  deeply  devoted  to  the 
school  and  was  an  honorary 
meml)er  of  the  class  of  1917. 

“When  he  came  up  here  to 
speak  to  the  students,  he  domi¬ 
nated  the  classroom  as  he  did 
a  newsroom,”  said  Prof.  Hohen¬ 
berg.  “He  once  told  me  a  sure 
formula  for  failure  was  to  try 
to  please  everj'body.  Stanley 
Walker  once  described  him  as  a 
snorting  Caesar  among  a  race 
of  Casper  Milquetoasts.  Col¬ 
umnist  H.  I.  Phillips  once 
punned :  “w'here  there’s  life 
there’s  Swope.” 

“He  obtained  a  World  exclu¬ 
sive  in  the  Versailles  Peace 
Treaty  text,”  he  continued.  “He 
dominated  the  news,  he  made  it. 
He  led  the  crusade  against  the 
Ku  Klux  Klan  and  other  cru- 
.sades.” 

Baruch  Reminisces 

Bernard  M.  Baruch,  one  of 
Mr.  Swope’s  closest  friends,  re¬ 
called  that  he  first  met  Swope 
during  World  War  I  when  the 
reiwrter  called  to  interview  him 
as  head  of  the  War  Industries 
Board. 

“I  saw  he  was  acutely  aware 
of  our  unpreparedness  for  war 
that  I  asked  him  to  join  me,” 
said  Mr.  Baruch.  “In  40  years 
I  nev'er  went  into  any  under¬ 
taking  without  him  at  my  side. 
In  a  speech  I  made,  he  suggested 
the  phrase  ‘cold  war,’  which 
has  become  a  part  of  the  world’s 
language.  President  Wilson  said 
he  had  the  fastest  mind  he  ever 
came  into  contact  with.  He  gave 
pleasure  and  stimulation.  He 
had  charm  and  dash  and  color, 
whether  at  the  races  or  at  cro¬ 
quet  games  at  his  home  at  Sands 
Point. 

“A  friend  once  punned  that 
when  Swope  was  in  a  room,  it 
was  a  Swope-filled  room,”  said 
Mr.  Baruch.  “I  honor  him  for 
his  ideals  and  principles,  for  his 
instinctive  reaction  against  in¬ 
justice.  He  exposed  the  Ku 
Klux  Klan,  Prohibition,  bigotry 
against  Gov.  A1  Smith.  He  had 
hardheadedness  as  he  tried  to 
make  the  world  better  but  with 
no  illusions.  He  was  a  broad- 
gauged  man,  a  philanthropist,  a 


lover  of  racing  but  he  is  cher¬ 
ished  most  as  the  World  execu¬ 
tive  editor  who  gathered  a 
galaxy  of  luminaries  around 
him. 

“I  hojje  this  room  will  always 
serve  as  a  memorial  to  Swope 
and  that  those  who  use  it  will 
imbibe  of  his  spirit.” 

Me.ssages  were  read  by  Dean 
Barrett  from  former  President 
Dwight  I).  Eisenhower,  Herbert 
Bayard  Swope  Jr.,  a  Hollywood 
motion  picture  producer,  and 
others.  After  the  program,  Mrs. 
Herbert  Bayard  Swope  enter¬ 
tained  the  visitors  at  a  recep¬ 
tion. 

The  World  Room,  an  assem¬ 
bly  hall,  contains  bronze  busts 
of  Mr.  Swope  and  Joseph 
Pulitzer. 


Guild  Extends 
Portland  Aid 

The  international  executive 
board  of  the  American  News¬ 
paper  Guild  is  continuing  strike 
benefit  payments  to  44  guilds- 
men  who  are  employed  by  the 
Portland  (Ore.)  Daily  Reporter 
but  the  action  will  be  a  major 
issue  for  consideration  at  the 
guild’s  convention  July  24-28  at 
Vancouver,  B.  C. 

Request  for  continued  bene¬ 
fits  was  made  by  the  Portland 
unit.  The  board  voted  to  accede 
to  the  request  until  the  week  of 
the  national  convention.  Several 
members  of  the  board  opposed 
the  adoption  of  the  resolution  on 
the  ground  that  the  Portland 
Reporter  is  a  commercial  enter¬ 
prise,  established  by  public 
funds  to  compete  against  the 
Oregonian  and  Portland  Jour- 
naal  which  have  continued  pub¬ 
lication  despite  a  strike  that  be¬ 
gan  Nov.  10,  1959. 

It  is  guild  policy  not  to  sub¬ 
sidize  a  publishing  business,  but 
the  board  majority  went  along 
with  the  extension  of  help  to 
the  strikers  because  of  the  “re¬ 
newed  efforts  by  Guild  officers 
to  effect  a  settlement  of  the 
strike  and  re-employment  of 
gpiild  members  on  the  two 
papers.” 

The  question  for  the  national 
conv'ention  will  be  whether 
strike  benefits  shall  be  paid  to 
strikers  after  they  have  ob¬ 
tained  new  employment  on  a 
“permanent”  newspaper  which 
begins  as  a  strike  weapon. 


Herring  Elected 

Albany,  N.  Y. 

George  Herring,  Troy  Record 
Newspapers  composing  room 
superintendent,  was  elected 
president  of  the  New  York 
State  Capital  District  Mechani¬ 
cal  Conference  at  the  eighth 
annual  meeting  here  May  20-21. 


Guild  Loses 
In  Vacation 
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San  FRANcisa 

A  guild  bid  for  a  fourth  week 
of  vacation  for  10-year  employei 
was  rejected  in  an  arbitration 
decision  affecting  the  three  Sai 
Francisco  new’spapers  and  tht 
Oakland  Tribune. 

Burton  B.  Turkus,  arbitrator, 

.stated  in  his  award  that  “then 
should  be  no  modification  of  the 
current  bargaining  agreement! 
of  the  parties.” 

Three  weeks  of  vacation  afte 
three  years  of  continuous  em- 
jiloyment  are  provided  in  the 
joint  agreement  with  the  So* 
Francisco  Chronicle,  San  Fran¬ 
cisco  Examiner  and  San  Fran¬ 
cisco  News-Call  Bulletin  and  ii 
the  guild’s  first  contract  with 
the  Oakland  Tribune. 

The  guild  had  proposed  to  add 
to  its  contracts  here  the  condi¬ 
tion  that  “an  employe  who  has 
been  continuously  employed  for 
10  years  as  of  Oct.  15  in  thel 
year  in  which  his  vacation  isr 
scheduled  shall  receive  four*^  “ " 
weeks’  vacation  with  pay.” 

Mr.  Turkus  found  the  pub¬ 
lishers  “were  well  within  their 
rights  to  refuse  and  deny  the 
additional  fringe  benefit  of  a 
fourth  week  of  vacation  ‘on  top 
of’  and  in  addition  to  all  the 
other  benefits  yielded  and 
granted  in  negotiation.” 

Guild  success  in  local  negotia¬ 
tions  has  placed  that  organiza¬ 
tion  “in  the  forefront  of  gains 
achieved  in  contracts  generally 
throughout  the  country,”  the 
arbitrator  said.  As  the  result, 
the  guild  holds  a  local  contract 
which  “convincingly  precludes 
the  showing  of  unfairness,  in¬ 
equity  and  unjustness”  which 
he  believes  to  be  a  requisite  to 
granting  the  added  vacation. 

Clear  and  convincing  demon- F  • 
stration  that  the  publishers 
been  unreasonable,  unfair,  in-  * 
equitable  and  unjust  would  have; 
been  needful  for  a  decision  ini 
favor  of  the  guild,  the  arbitrator  •  The 
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explained. 


►’ill  e 


The  area  of  fourth-week  vaca-  I'* 
tion  negotiation  is  virtually  un- 
charted,  Mr.  Turkus  said.  He  ^dh  i 
believes  this  is  the  first  time  the  ■jeves 
fourth  week  matter  has  beai  -^Pec 
placed  before  an  arbitrator  aspenti 
the  sole  issue. 

•  Veicg 

Heads  College  Board 

Allentown,  Pa-  the  n 
William  D.  Reimert,  managinf  iside 
editor  of  the  Call-Chroniek  pisor- 
newspapers,  has  been  elected  ^h 
president  of  the  board  of  dire^  annuj 
tors  of  Ursinus  College.  of  th 
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Mad’  Solons 


Litlio^aphy  Expert 
On  Researeh  Staff 


iTake  It  Out 


On  Reporters 


Sai 
cl  tht 


Harrisbitig,  Pa. 

t Newspaper  reporters  covering 
IP  Pennsylvania  Legislature 
pre  called  “hatchetmen”  on  the 
oor  of  the  House  of  Repre- 
Wntatives  May  24  and  it  was 
]uj;gisted  that  they  l)e  evicted 
r  im  the  Capitol  news  room  and 
ienied  all  other  privileRes  until 
they  show  they  will  do  what  is 
•v|.pcted  of  them.” 

Rep.  David  M.  Boies,  a  Clair- 
im  (Pa.)  dentist  in  private  life, 
jr.aiie  the  suRpestion  that  the 
In-ss  Ire  thrown  out.  But  there 
Irpre  no  immediate  serious 
Lives  to  implement  his  pro- 
.<al. 


trator, 
“then 
of  the 
■menti 
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to  add 


condi- 


L  “we  hate  the  press”  discussion 


lo  hai 


In  the  House  were  applauded  by 


ed  for 


their  fellow  legislators. 


in  the 


ion  u 


knibly  has  had  a  rough  time 


four 


Ihi-s  session,  being  severely  criti- 


pub- 


position  on  legalization  of  radar. 


,  .  gxpansion  of  state  librarj'  serv- 
‘  ®‘^|fe.s,  aid  to  education. 

*•  But  the  issue  that  really 


of  a 


egotia- 


(>ain  Applause 


He  and  others  who  joined  in 


The  Pennsylvania  General  As- 


izpd  in  the  newspapers  for  their 


aused  the  explosion  was  an  ad- 
th**  $3,000  a  year  the  legis- 

J  j  ators  voted  as  an  increase  for 
^  “  .hemselves  —  bringing  their  an¬ 


nual  “take”  to  $9,000.  The  legis¬ 


lators  had  previously  drawn 
jama-  ^  year  in  salary  and 

i3,ooo  for  expenses. 

lerally 

Brunt  of  the  newspaper  criti- 
result,  solons  was  borne 

m tract  Harrisburg  Patriot-News 
,^lydejrewspapers,  which  carried  a 

ss  scorching  editorials 

which  boost,  and  prodded 

site  to  lawmakers  into  action  to 

tion  ^fial'ze  radar;  pass  on  the  li- 

lemon-  move  on  a  meas- 

had  require  registration  of 
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Erwin  Jaffe,  who  joined  the  | 
staff  of  Research  Center  early  j 
this  year,  has  a  background  in 
lx)th  jihotography  and  lithogra¬ 
phy,  jilus  educational  work  and 
technical  xvriting  in  these  and 
related  fields. 

The  U.S.  Army  called  him  in 
1941,  and  after  five  years  in 
typographic,  intelligence,  and 
lithographic  research  work,  he 
left  the  .serv’ice  as  a  1st  Lieuten¬ 
ant  in  charge  of  a  Map  Repro¬ 
duction  Unit.  In  this  capacity  he 
supervised  the  work  of  125  men 
in  the  drafting,  art,  .stripping,  i 
camera,  platemaking,  and  press 
operations. 

From  1946  to  1948  he  was  a 
partner  in  a  color  photography 
.studio  in  New  York  City. 
Following  this,  he  served  for 
four  years  as  the  assistant  edu¬ 
cational  director.  Lithographic 
Technical  Foundation. 

He  joined  the  Calvert  Litho¬ 
graphing  Company  of  Detroit 
in  1952,  as  director  of  its  Photo¬ 
graphic  Department.  Later,  he 
was  promoted  to  director  of 
Quality  Control. 

Immediately  prior  to  joining 
ANPA  Research  Center,  Mr. 
Jaffe  was  manager.  Technical 
Services  Section,  Chrysler  Cor¬ 
poration  Missile  Division,  where 
he  supervised  a  staff  of  over  150 
and  was  responsible  for  all  tech¬ 
nical  publications  production, 
photographic  coverage,  and  tech¬ 
nical  documentation  control  for 
this  large  division  of  Chrysler 
Corporation. 


d  have ;  Paper  Responds 

lion  in  i 

itrator  The  newspaper  retorted:  “We 
»ill  consider  it  cause  to  search 
c  vaca-  hearts  if  the  day  ever  comes 
lly  un-  ‘hen  no  legislator  takes  issue 
id.  He  ‘'th  us  and  every  legislator  be- 
me  the  we  are  doing  what  ‘is 

5  be«i  -■'^pected’  in  reporting  and  corn- 
tor  as  "tenting  on  their  actions.” 

The  Harrisburg  Evening 
^ews  reported  that  according 
^  -0  the  Dejiartment  of  Property 

ind  Supplies  the  maintenance  of 
^N,  Pa.  the  news  room  at  the  capital — 
nagiiy  iside  from  the  salary  of  a  super- 
ronuU  pisor — costs  about  $3,000  a  year 
el«t«  [»r  the  equivalent  of  the  added 
direc  annual  benefits  for  one  member 
■>f  the  legislature. 
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No.  Carolina  Editors 
Ask  for  the  Floor 


Fav'etteville,  N.  C. 

United  Press  International 
newspapers  of  North  Carolina 
have  asked  the  General  Assembly 
to  insure  newsmen  the  right  of 
access  to  the  floor  of  the  new 
State  House,  under  construction 
in  Raleigh. 

The  editors,  meeting  here, 
urged  that  floor  privilges  for 
newsmen  be  assured  prior  to  the 
completion  of  the  building.  A 
resolution  forwarded  to  the 
General  Assembly  asked  in  part 
that  they  “.  .  .  continue  to  per¬ 
mit  newsmen  to  cover  legislative 
sessions  from  seats  on  the  floor 
of  the  House  and  Senate.” 


New  Chairman 


George  E.  Donnelly,  business 
manager  of  the  New  York  Daily 
News,  has  assumed  the  duties  of 
chairman  of  the  Publishers’ 
Association  of  New  York  City. 
He  succeeds  Amory  H.  Bradford, 
vicepresident  and  general  man¬ 
ager  of  the  New  York  Times, 
who  served  as  chairman  since 
May,  1959. 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 

J 


.ANNOUNCEMENTS 


Newspaper  Itrokers 


DEAN  SELLERS  sells  Arizona  .and 
Southwest  newspaiiers.  625  E.  Main. 
Mesa,  Ariz.,  c/o  Cummins  Trust  Co. 


MAY  RROTHERS.  Binsrhamton,  N.  Y. 

Established  1911.  N'ewspaiiers 
BOUGHT  and  SOLI)  without  publicity 


SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
Service,  Box  .3132,  Greensboro,  N.  C. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
I  W,  H.  Glover  Co,  Ventura,  Calif. 

'  IT’S  NOT  the  down  payment  that  buys 
!  the  newspaper — it’s  the  iiersonality  and 
I  ability  of  the  buyer.  This  is  why  we  i 
I  insist  on  i>ersonal  contact  sellinK. 
LEN  FEIGHNER  AGENCY 
P.O.  Box  192  Mt.  Pleasant,  Michigan  I 


DIAL 

"America’s  No.  1  Newspaper  Broker’’ 
Kalamazoo  8,  Mich.  Phone  FI  2-6922. 


MR.  SOUTHERN  DAILY  PUBLISHER: 
If  you  would  consider  sale  under 
I  favorable  conditions,  we  would  he  ftlad 
to  meet  with  you  without  obliKcation, 

I  NEWSPAPER  SERVICE  CO,,  INC., 
408  S,  Bonita  Dr,,  Panama  City,  Fla, 


EXPERIENCE  COUNTS.  We  neiroti. 
ate  newspaper  property  sales  in  Cali¬ 
fornia.  fair  to  lioth  buyer  and  seller. 
Try  us.  GABBERT  &  HANCOCK. 
.3769-B  Arlinirton  Ave.,  Riverside, 
California. 


★  ★  COMPETENT  APPRAISALS  and 
consultations;  confidential  brokeraire; 
30  years’  of  honest  dealinK.  ARTHUR 
W.  .STYPES.  625  Market  St..  San 
Francisco  6.  California. 


Consultants 


NEWSPAPER  EXECUTIVE  SEARCH 
A  nominal  fee  for  results  produced. 
★★★  CONSULTANTS  ★★★ 
Lock  Box  7206,  Jacksonville  10,  Florida 


Newspapers  For  Sale 


CALIFORNIA  EXCLUSIVE  WEEKLY 
Earned  *28,795  in  I960.  *25,000  down 
includes  building  and  receivables.  Mini¬ 
mum  workinsr  capital  needed.  Jos.  A. 
Snyder,  Newspaper  Broker.  2234  E. 
Romneya  Dr.,  Anaheim,  Calif. 


WESTERN  WEEKLIES  AND  DAILIES 
everywhere.  JACK  L.  STOLL  &  ASSO¬ 
CIATES.  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  27,  California. 


AN  EXCEPTIONAL  PROPERTY 

NORTHERN  CALIF.  PAID  WKLY. 
in  delightful  suburban  community 
showing  consistently  high  returns  ap¬ 
proximating  *50,000  annually.  *265.000 
with  29%  down.  bal.  over  10  yrs. 
Properties  like  this  not  often  avble. 
Don  C.  Matchan,  The  Krause  Co.,  130 
Main  St..  Los  Altos,  Calif. 


NEWSPAPER  PUBLICATION  in 
Texas  doing  two  hundred  thousand 
dollars  a  year  in  a  growing  market. 
Write  to  Box  1482,  Editor  &  Publisher. 


FLORIDA  EAST  COAST  WEEKLY— 
Prospering  resort  area  on  Ocean.  Only 
*8-10,000  down.  Present  owner  retiring 
after  ten  years.  Unusual  potentials  for 
job  work.  This  won’t  last! 

LYLE  HOSLER  &  ASSOCIATES 

Publication  Brokers 
P.O.  Box  48-351  Miami  48.  Fla. 


ARIZONA  CHAIN  OF  3  WEEKLIES 
each  paper  exclusive  in  its  field  in 
area  where  millions  of  dollars  are 
l«ing  spent  in  new  industries.  Owner 
must  sell  due  to  ill  health.  Selling 
price  under  1960  gross.  Price  is  *67.500, 
29%  down,  balance  15  years.  Dean 
Sellers.  Arizona  Newspaper  Properties, 
625  E.  Main,  Mesa,  Arizona,  affiliate 
of  Cummins  Trust. 
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Newspapers  For  Sale 


EXCLUSIVE  CALI  F. 
RURAL  WEEKLY 
In  orchard  and  dairy  area.  Very  fine 
plant,  rapidly  growing  town.  Large 
non-farm  income.  Consistent  profits. 
*100,000  with  *25.000  down.  We  have 
solil  seven  patiers  in  past  60  days. 
Hurry  for  this  one.  Jos.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr..  Anaheim,  Calif. 


1  ARKANSAS  CO.  SEAT  EXCLUSIVE 
\  Weekly ;  death  forces  sale  at  *12,000. 
j  Krehbiei,  Box  88,  Norton,  Kansas. 


DESIRE  TO  RETIRE  creates  un¬ 
usual  publishing  opportunity  in 
E&P  Chart  Area  No.  2  involving 
sturdy  weekly  newspaper  85  years 
old  in  closely-knit  community  of 
4.500  near  New  York  City,  with  3 
weekly  satellites  and  a  i>owerful 
prosperous  Shopper  in  city  of 
6,000,  one  owner,  one  beautiful 
plant,  one  staff,  one  enchanting 
countryside,  wealthy  iiopulation, 
grossing  in  excess  of  *60,000,  with 
inspiring  colonial  home,  a  printing 
plant  of  rare  efficiency,  complete  to 
every  detail  including  5-year  ac¬ 
crual  of  newspaper  mat  service  and 
casting  equipment,  2  excellent 
Linotypes,  large  news  press  with 
cross  fe^er  and  folder.  Pony 
Miehle  with  folder  and  feeder,  5 
folders,  Heidelberg,  Peerless  10  x 
15  and  100  other  items  of  equip¬ 
ment.  9  employes  including  two 
owners.  Plant  and  business  *60,000, 
smart  building  *10,000,  or  rent 
with  option;  residence  *22.500.  To¬ 
tal  *92,500.  By  using  job  plant, 
now  practically  idle,  potential 
could  be  *80.000.  29%  down  will 
handle.  Our  No.  9081.  Week  ends, 
by  strict  appointment  only.  May 
Brothers,  Binghamton,  N.  Y, 


FLORIDA  SUBURBAN  WEEKLY 
joining  central  web  offset  printing 
group  needs  ad  man  who  can  also 
manage  paper  and  become  part  owner. 
Write  fully  to  Box  1623,  Editor  St 
Publisher. 


FLORIDA  WEEKLIES  will  sell  for 
gross  including  Bldg.  *45,000;  several 
others;  *15M  to  *50M.  A.  C.  Santo. 
742  No.  Mills  St..  Orlando,  Florida. 


HUNDRED  YEAR  OLD  WEEKLY, 
good  mid-eastern  market,  all  new 
equipment,  gross  six  figures.  Asking 
*125.000,  terms.  Box  1621,  Editor  St 
Publisher. 

WEEKLY  NEWSPAPERS 

FOR  SALE 

Group  of  well-established  weekly  news¬ 
papers  in  Chart  Area  2  with  tremen¬ 
dous  profit  potential.  Full  and  confi¬ 
dential  information  will  be  sent  only 
to  responsible  parties.  Box  1644.  EMitor 
&  Publisher. 


Newspapers  Wanted 


*500,000  CASH  AVAILABLE  for  pur¬ 
chase  of  newspaper  property.  ^nd 
complete  details  which  will  be  held 
in  strict  confidence.  We  are  not 
brokers.  Box  1288,  EMitor  &  Publisher. 


MR.  NEW  ENGLAND  PUBLISHER. 
Will  swap  *25,000  down  for  your 
weekly.  Box  1587,  Editor  &  Publisher. 


WEEKLY — New  Jersey,  Elastern  Penn¬ 
sylvania.  About  *100.000  gross.  Box 
1624,  EMitor  &  Publisher. 


Investment  OpporUmities 


NATIONAL  TRADE  PUBLICATION 
with  Latin-American  circulation  needs 
*75,000  min.  for  expansion.  Part  own¬ 
ership  available.  Box  1593,  Eklitor  & 
Publisher. 
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Job  Offices  For  Sale  I 


IN  SAN  JOAQUIN  VALLEY.  ! 
CALIFORNIA 

Well-equipped  Letterpress  Shop 
Most  equipment  lees  than  ten  years 
old  includes  C-4  Intertype,  10x16  Hei¬ 
delberg,  12x18  Kluge.  30’,^  inch  fully 
automatic  cutter,  stitcher,  drill,  rotary 
perforator,  metal  saw,  monotabular 
broach,  etc.  A  money  maker  for  thir¬ 
teen  years  without  solicitation.  Priced 
at  $30,000.  Lloyd  S.  Castle,  Castle 
Printers,  628  E.  18th  St.,  Bakersfield, 
California. 

NEWSPAPER  SERVICES 

Features— Syndicates 

FINANCIAL  —  money  news  out  of 
Washington:  26-year  news  service,  spe¬ 
cializing  in  Government  financial  copy, 
has  opening  for  a  limited  number  of 
new  clients — daily  or  weekly.  Syndi¬ 
cated  letter  also  available.  Sample  sent 
on  request. 

Box  1618,  Editor  &  Publisher 

Features  ff' anted 

WRITERS  WANTED 
for  assigned  articies.  Dept.  T,  5228 
Irvin  Ave.,  North  Hollywood,  Calif. 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 

Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 

66-69  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
CO.,  INC. 

1100  Ross  Ave.  -  1316  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING. 
TRUCKING.  REPAIRING. 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


U  P  E  C  O 

SPECIALIZING  IN  DUPLEX 
AND  OTHER  FLATBED  WEBS 
WE  MOVE  AND  ERECT  ANYWHERE 

760  Valley  Brook  Avenue 
Lyndhurst  New  Jersey 

Geneva  8-3744-47-49 

MACHINERY  and  SUPPLIES 

Composing  Room 

CAMERAS  OFFSET— USED  &  demon- 
strators,  8%  x  11  to  24"  negs.  Lacey- 
Luci  Prod.,  Inc.,  62-68  Arlington  St., 
Newark  2,  N.  J. 

UNIVERSAL  STRIP  CASTER 
Electric.  Excellent  condition 
Write  Box  892  Editor  &  Publisher 


LINO-INTER  FONTS 

Over  600  beautifully  contrasted 
Fonts.  Free  of  hairlines,  good  com¬ 
binations  ears  and  toes.  Money 
back  guarantee  with  each  Font. 
List  sent  on  request,  proofs  and 
prices  sent  on  Fonts  desired. 

MATRIX,  INC. 

162  Forest  Street,  N.  E. 
Warren,  Ohio 
Express  9-7319 


LINOTYPE  MODEL  14  NO.  61896, 
quadder,  blower,  gas  pot.  4  molds, 
30,  24,  2  letter  24,  and  14  pt.  Margach 
Feeder,  Mohr  Saw,  type  and  sizes  are, 
36  pt.  and  30  pt.  Square  Gothic,  caps 
and  figures,  48  pt.  Erbar  caps  and 
figures,  36  pt.  Mod.  Gothic,  24  pt. 
Square  Gothic  and  24  pt.  Vogue  with 
Italic,  all  with  magazines.  Nordmann 
Printing  Co.,  4210  Chippewa,  St. 
Louis  i6,  Missouri.  PR  3-3C00. 


E&P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Composing  Room 

HARTCO  SPACEBAND  MACHINE. 
Excellent  condition.  $250.  Daily  Leader- 
Times,  Kittanning,  Penna. 

L  &  B  HEAVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  United  States 
and  foreign  countries.  “Ask  the  man 
who  uses  them.”  $84.50  to  $97.50. 
None  letter  at  any  price.  Write  for 
literature. 

L  &  B  SALES  COMPANY 
Box  660,  Elkin,  North  Carolina 
World’s  Largest  Distributor  of 
Newspaper  Form  Trucks 
Telephone:  835-1613 


REORGANIZATION  SALE 
W.  H.  Wilton  Inc.,  Chicago 

Equipment  includes  Ludlow  and  Blue 
Streak  Linotype,  galley  and  type  cabi¬ 
nets,  Rouse  slug  cutters  and  miter,  saw 
trimmer,  Hamilton  61x76  steel  impos¬ 
ing  tabie  with  8%xl3  gaiieys.  Miehle 
Verticals,  No.  2  Kellys  for  as  little 
as  $600.  Offset  presses  include  Mo<lel 
1260  Multilith,  ATF  Chief  22  (17'ix 
22*^),  Current  Model  36  Miehle  Offset. 
Practically  new  Lawson  electronic  46" 
‘Leadership’  cutter,  Oswego  32"  cutter. 
Rosback  Pony  gang  stitcher.  Lift 
trucks  both  i>ower  and  manual  hydrau¬ 
lic.  Complete  detailed  list  on  request. 
Inspect  under  iiower. 

Selling  Agents 

Type  &  Press  Of  Illinois,  Inc. 

3312  N.  Ravenswood,  Chicago 


I  Press  Room 

I  PRESSES 

!  GOSS  DEK-A-TUBE 

I  16  Pages — 8  years  old — A.C.  Stereo. 

!  Available  90  days.  South  Carolina. 

DUPLEX  ’TUBULARS 
I  20  and  24  Page  Presses  2-to-l  Models — 

I  Twinned  A.C.  Complete  Stereo.  Will 
I  separate. 

!  6  UNIT  SCOTT  23-9/16" 

!  Steel  Cylinder,  Roller  Bearing:  2  double 
I  Folders;  A.C.  Drives;  Knoxville  Jour- 
I  nal.  Attractive  Terms. 

i  DUPLEX  METROPOLITAN  23-9/16" 
Any  Combination  of  Units  and  Folders; 
21  total  Units,  6  Folders  with  Balloon 
Formers;  6  extra  color  Cylinders;  6 
Drives  and  Controls;  3-arm  Reels  & 
Tensions  End  Feed  or  on  substructure. 

:  Available  at  once  due  to  Mechanical 
I  Plant  Merger  of  St.  Louis  Post  Dis- 
I  patch  and  Globe  Democrat. 

!  3-UNIT  HOE  22%" 

1  End  Fed;  A.C.  Drive.  Located  Greens- 
I  burg.  Pa.  Available  at  once. 

I  3-UNIT  HOE  2294" 

Has  extra  Color  Cylinder;  End  Feed; 

'  A.C.  Drive;  Located  Lebanon,  Pa. 

MODEL  AB  DUPLEX 
FLATBED 

I  Salt  Lake  City,  Utah 

I  • 


MODEL  8  LINOTYPE  to  rebuilt 
to  your  specifications.  Save  money  on 
unnecessary  parts.  Also  Model  26,  two 
magazine  mixer  to  be  rebuilt  or  recon¬ 
ditioned.  Graphic  Arts  Engineering,  86 
Fountain  St.,  Pawtucket,  R.  I.  617- 
SO-17873. 

Mail  Room 

SIGNODE  WIRE  TYING  MACHINE 
available  for  lease  or  sale  at  substantial 
savings.  J.  Spero  &  Co.,  649  W.  Ran¬ 
dolph  St.,  Chicago  6,  Ill.  Tel:  AN  34633 

Press  Room 


STEREOTYPE 

Goss  Twin  Screw  Flat  Shavers  with 
Shell  Plate  Hold  Down  Device ;  extra 
Knife;  A.  C.  Motor. 

I  Wood  Jr.,  Autoplates  and  Automatics 
j  with  Vacuum  Backs,  A.C.  Motors. 

I  Wood  Standard  Autoshavers 
Wood  Pre-Register  Machine 
Kemp  Goss  Metal  Furnaces  complete 
with  Controls;  8  and  10  ton  capacity. 
Jampol  Plate  Conveyor — 260' 

I  Jampol  Raised  Plate  Return — 16' 

!  Wesel  Flat  Router  Like  New;  D.C. 
I  Motor. 


NEW  COLE  QUARTERFOLDER 
PORTABLE  OR  STATIONARY, 
Adaptable  all  rotary  presses. 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main.  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841. 


COMPOSING 

i  Monotyi>e  Material  Maker  complete 
!  with  Molds,  A.C.  Motor. 

'  Monotype  Type  Caster  complete  with 
>  Molds  and  60  Matrix  Fonts. 

i  PROOF  PRESSES 

I  Vandercook  Electric  Powered  Models 
;  22,  23,  326 


Press  Room 


DUPLEX  4-page,  standard  tuboJ 
deck,  2  to  1  model,  long  side  franJ 

DUPLEX  8-page,  standard  tuboJ 
deck,  2  to  1  model,  long  side  fruj 

DUPLEX  16-page,  standard  tuboW 
2  to  1  model,  stereo-mat  roller,  30  HJ. 
AC,  drive.  | 

GOSS  2-units,  arch  type,  double  folde. 
2294"  End  Eed.  stereo-mat  roller, 
H.P.  AC,  drive. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erector’’ 
11164  Saticoy  St.  Sun  Valley,  Ciiil 
POplar  5-0610  TRiangle  7-31: 


GO.SS  48-PAGE  PRESS,  Decker. 
9/16"  cutoff,  double  folder.  Reve 
cylinder  and  color  fountains  for  t 
colors  and  black.  A.C.  drive,  end  t 
Available  immediately.  Will  sacrif 
for  prompt  sale.  Herald,  Grand  Fora 
North  Dakota. 

GO~SS  ' 

3  HSLC  Units  &  Folder  23  9/16 
End  roll  Paper  Brackets  &  Holst 
AC  Motor  Drives,  twinned 

HOE 

4  Super  Speed  Units  &  Folder  22^ 
Substructure  &  Roll  Stands 

125  HP  AC  Motor  Drives 
Wood  Pony  Autoplate  22%" 

Hoe  Curved  Router  223^" 

JOHN  GRIFFITHS  CO.  IN 

420  Lexington  Ave.  New  York  17,  N.' 

DISTRESS  SALE— Whitlock  cyli 
press.  30  x  44.  3-phaae  motor.  0 
folder,  excellent  condition,  $1,600 
value,  priced  $450  cash  or  $600  t«: 
Dick  Howard,  Messenger,  Hillil 
N.  H. 

AC  MOTOR  PRESS  DRIVES  30.  0 
60,  76  and  100  HP  avaliable  nm 
George  C.  Oxford,  Box  903,  Bet* 
Idaho. 

fFanted  to  Buy 


MODERN  STEREO  PRESS.  24  p 
or  more  with  stereo  equipment, 
pay  cash.  Box  1638,  ^itor  & 
lisher. 

Linotypes — Intertypes — Ludlowi 
PRINTCRAIT  REPRESENTATIVI 
1 36  Church  Street,  New  York  7,  N.  : 


16-PAGE  DUPLEX  TUBULAR,  2-to-l  ; 
newspaper  press  with  tubular  stereo  ’ 
equipment,  including  Ludwick  metal 
pot  with  pump,  complete  extra  color 
fountain  arrangement.  Long  frame, 
serial  #'219.  60HP  with  complete  con¬ 
trol  panel.  Being  replaced  with  larger 
press.  Available  September,  1961.  Can 
be  moved,  erected  and  completed. 
Priced  below  market.  May  be  seen 
running  on  daily  edition.  Schooss, 
Desert  Sun.  Palm  Springs.  California. 

FOR  SALE  i 

3  unit  Vanguard  Web  Offset  Press, 
complete  with  94  and  94  folder,  drive 
sufficient  for  4  units.  Will  print  24 
tab  or  12  standard  pages  at  12,000 
per  hour.  Available  September. 

CEDARTOWN  STANDARD  ; 

Cedartown,  Georgia  I 

FOR  SALE.  32-PAGE  GOSS.  Will  I 
print  16  straight  or  32  collect  with  I 
one  color  or  up  to  24  with  full  color,  j 
2294"  cut-off.  Metal  pot,  pump  and  I 
pony  and  other  auxiliary  equipment. 
Available  now.  Write  for  full  particu¬ 
lars.  News-Dispatch.  Michigan  City, 

I  Indiana. 

I  MAT  ROLLERS  Duplex  and  Goss 
'  Heavy  Duty,  AC  motors,  George  C. 
Oxford,  Box  903,  Boise,  Idaho. 


Model  F  4/4  Intertype  Mixer,  No. 
16851;  6  Molds,  Blower,  Quadder,  Saw, 
A.C.  Motor. 

MODEL  32  LINOTYPE 
2/90—1/72—2/34;  No.  62810;  Six 
Molds,  Electric  Pot,  Feeder;  A.C. 
Motor. 

3  MODEL  31  LINOTYPES 
Electric  Pots,  A.  C.  Motors. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BF:N  SHULMAN  ASSOCIAT 

60  ilast  42nd  St..  N.Y.  17  Oxford  7-451 


MAILROOM 

BUNN  TYING  MACHINES 
JAMPOL  AUTOMATIC  BUNDLE 
PUSHERS 

TELESCOPIC  BUNDLE  LOADERS 
BELT  CONVEYORS 
JAMPOL  TURNS  WITH 
HINGED  GATE 

BEN  SHULMAN 


WANTED;  USED  PERFORATOR  f 
teletype  typesetter,  in  good  ronditi» 
1  rash  terms.  Write  Box  1697,  Editor 
I  Publisher, 

!  TWO  SIGNODE  WIRE  TYING  R 
i  chines.  John  Griffiths  Go.  Inc.,  4 
■  Lexington  Ave.,  New  York  17. 

I  NEWSPAPER  EQUIPMENT 

I  NEWSPAPER  PRESSES 

TYPESETTING  MACHINES 
[  TELETYPESETTER  EQUIPMENT 
I  Ludlows — Elrods — Mat  Roll^ 

COMPLETE  PLANTS 


A^W.IATF^  I  INLAND  NEWSPAPER 

HOOUUiHICO  machinery  CORP. 

60  East  42nd  St.,  New  York  17  |  (Formerly  inland  Newspaper  Supply 
rwr  J  n  xeno  '  Cherry  St.  Kansas  City  8,  » 

Oxford  7-4590  Tei:  HArrison  1-5365 

EDITOR  Be  PUBLISHER  for  June  3, 


Oxford  7-4590 


•  HELP  WANTED 

A  national  guide  to  positions  in  publishing  and  related  fields. 


EWSMAN  with  M.A.  Decree  to  fill 
le  year's  vacancy — September  throuRh 
me  it  University  of  South  Dakota, 
rmillion.  Courses  adjustable,  but 
ihably  would  include  advanc^  re- 
(ftintt,  journalism  history,  feature 
ritinv  and  public  relations.  Send 
ickariiin  it,  .salary  in  first  letter  to 
.rhanl  Carver,  Department  of 

lurniilisni. 


4dmini*tratire 


lEDIUM-SIZED  printinn  and  publish- 
■g  plant  in  Chicaito’s  Northwest  sub- 
rban  area  desires  Controller  with  Rood 
nancial  and  cost  backRround.  80% 
I  volume  stems  from  14  weekly  news- 
ers.  Salary  commensurate  with 
lifiratinns.  Send  resume  to  Stu 
Mock.  PADDOCK  PUBICATIONS, 
rlington  HeiRhts,  III. 


RESIDENT  AUDITOR 

VENING  DAILIf  of  30.000  circula- 
on  has  vacancy  for  man  under  40 
iih  heavy  backRround  in  accountinR 
d  personnel  manaRement.  Position 
era  opportunity  to  advance  into  top 
inajtement.  Box  1608,  Editor  &  Pul^ 


Circulation  | 

CIRCULATION  MANAGER 

[ouag  aggressive  man  with  vision  and 
Irogressive  ideas  to  head  circulation 
partment  in  75.000>100,000  circula- 
nn  bracket.  Excellent  market  with 
|ood  future  for  right  man.  All  replies 
br.tidential.  Box  1618,  Editor  &  Pub- 
sher. 


Clattified  Advertising 

LASSIFIED  ADVTG.  SALESMEN; 
iriety  of  openings  possible  for  experi- 
iced  salesman  or  qualified  beginners 
ith  daily  newspapers  in  Chart  Areas 
,  7,  8,  10  and  11.  Send  full  type- 
Titten  details  to  Inland  Daily  Press 
ssociation,  7  South  Dearborn  St., 
hicago  3.  No  charges. 

ILASSIFIED  SALESMAN— Man  oi 
roman.  A  good  opportunity  for  a  i)er- 
who  can  sell  and  service  classi- 
I.  All  fringe  benefits,  plus  a  liberal 
uarantee,  plus  a  generous  commission 
s  gains.  Person  with  at  least  one 
r's  experience  who  can  stand  in- 
tlgation.  Write  W.  J.  Carmichael, 
ly  Freeman-Journal,  Webster  City, 


Displar  Advertising 


ADVERTISING  AND  CIRCULATION.  ; 
Permanent  iiosition.  Harry  Golden’s 
CAROLINA  ISRAELITE.  Someone  | 
who  ran  handle  national  and  local  . 
advertising  and  understands  circulation  I 
and  renewals.  Write  to  Harry  Golden, 
P.  O.  Box  2506,  Charlotte  1.  N.  C.  : 

COPli’ WRITER,  some  layout  experi¬ 
ence,  for  Long  Island  agency.  Need 
fast,  creative  talent.  Start  {7,500. 
Extras.  Send  resume  and  work  sam¬ 
ples.  P.O.  Box  442,  Long  Beach.  N.  Y. 

DISPLAY  SALESMAN,  experienced. 
Excellent  working  conditions:  modern, 
new  plant  in  a  fast-growing  industrial 
area.  Must  be  able  to  prepare  copy  and 
layouts;  sell  and  service  established 
accounts.  Salary  plus  bonus  iilan  and  I 
company  benefits.  Write  full  particu-  I 
lars  to  Robert  J.  Amstein,  Retail  Ad-  I 
vertising  Manager,  Gary  Post-Tribune, 
1065  Broadway,  Gary.  Indiana. 


RETAIL  ADVTG.  SALESMAN  for 
18,500  circulation  daily  in  central  Wis¬ 
consin.  Excellent  opportunity  for 
young  man  with  two  or  three  years’  | 
experience,  or  recent  college  graduate.  | 
Ideal  working  conditions.  New  plant —  I 
going,  growing  community.  Write  giv-  I 
ing  previous  experience,  schooling, 
marital  status,  salary  requirements, 
etc.,  to:  Neal  Rothman,  Bus.  Mgr., 
The  Wausau  Daily  Record-Herald, 
Wausau.  Wis. 


RETAIL  ADVTG.  SALESMAN  for 
daily  newspaper  in  thriving  Chart 
Area  2  community.  Attractive  housing, 
good  schools,  convenient  recreational 
and  shopping  facilities.  Appropriate 
salary,  benefits  and  moving  expense 
allowance.  Write  fully  to  Box  1635, 
Ekiitor  &  Publisher. 

SALESMAN.  Write  Daily  Press, 
Charles  City,  Iowa. 

Editorial 

BEGINNING  REPOR’TERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
Madison  St.,  Chicago  2,  Illinois. 
CE  6-6670. 

CITY  EDITOR — 19.000  afternoon  daily 
in  Southern  university  community 
(Chart  Area  3)  wants  imaginative  man 
with  ideas,  ability  to  develop  best 
qualities  of  staff.  Permanent  iiosition — 
excellent  future.  Box  1550,  Editor  & 
Publisher. 


ISPLAY  SALESMEN  for  daily  news- 
ipers  in  Chart  Areas  6.  7,  8.  10  and 
1.  Send  full  typewritten  details  to 
land  Daily  Press  Association,  7 
uth  Dearborn  St.,  Chicago  3.  No 
arges. 


SALES  REPRESENTATIVE 

National  Advertising  Depart¬ 
ment  of  Metropolitan  daily  op¬ 
eration  (morning  and  evening) 
•n  Chart  Area  3  offers  oppor¬ 
tunity  for  enterprising,  experi¬ 
enced  man.  Newspapers  located 
>1  progressive  growing  area; 
experienced  in  national  sales 
Proferred.  but  retail  experience 
rik?  “**b^“*-  Organization  offers 
1*081^  insurance  and  pension 
benefits,  and  opportunity  for  de¬ 
velopment  of  full  potential  for 
LL  k  Write,  giving  full 

background  and  experience  to: 

®<>x  1575  Editor  &  Publisher 


EDITOR 


REPORTER  for  women’s  page.  Cen¬ 
tral  Penna.  daily.  15,000  circulation. 
Start  June  15.  Good  salary,  lienefits. 
Write  full  background  Box  1540,  Editor 
&  Publisher. 

BEGINNING  REPORTER  (male  or  fe¬ 
male)  for  all-around  bureau  slot  in 
Chart  Area  1.  A  June  graduate — or 
some  experience — single,  has  car  and 
camera.  Box  1599.  Eiditor  &  Publisher. 

CHART  AREA  6  P.M.  DAILY  of 
60,000  seeking  city  editor  for  number 
2  position  in  news  room.  Must  be 
experienced  in  makeup,  copy  editing, 
liersonnel  development.  Eixpanding  sub¬ 
urban-industrial  community.  Write 
resume  including  salary  requirements 
to  Box  1580,  Eiditor  &  Publisher. 

EXPERIENCED  EDITOR  who  enjoys 
"newspapering”  to  head  staff  of  5  on 
good  7,000  daily  in  Penna.  Anthracite 
Region,  Outline  experience,  references, 
salary  needs,  first  letter.  Box  1565, 
Eklitor  &  Publisher. 

INSPIRATIONAL  MAGAZINE  (New 
York)  has  an  opening  for  a  young  man 
with  a  sense  of  imagination  and  cre¬ 
ative  outlook.  Needs  some  experience 
in  editing,  proofing  and  writing — plus 
good  English  background.  Salary  open 
depending  on  experience  and  personal 
qualifications.  Box  1585,  Eiditor  &  Pub¬ 
lisher. 

REPORTERS,  DESKMEN,  for  edito- 
rial  departments  on  daily  newspapers 
in  Chart  Areas  6,  7.  8,  10  and  11. 
Eixperienced  or  qualified  beginners. 
Send  full  typewritten  details  to  Inland 
Daily  Press  Association.  7  South  Dear¬ 
born  St.,  Chicago  3.  No  charges. 

AMBITIOUS  YOUNG  REPORTER 
with  real  desire  to  learn.  Cover  sub¬ 
urban  community,  municipal  affairs, 
features,  for  Chart  Area  2  medium¬ 
sized  daily.  $77.50  weekly,  Goi^ 
fringes.  Must  have  car.  Eixcellent  op¬ 
portunity  for  advancement,  ^x  1619, 
Eiditor  &  Publisher. 

CITY  EDITOR,  medium-sized  daily  in 
Chart  Area  2.  Stymied  in  present  posi¬ 
tion  as  assistant  city  editor?  Please 
write  giving  complete  work  experi¬ 
ence.  references,  age,  salary  required. 
Box  1630,  Eiditor  &  Publisher. 


E  ditorial _ 


CHART  AREA  1  PM  DAILY  of  12,000 
■  wants  experienced,  accurate  deskman 
!  with  knowledge  of  makeup  and  sports. 

'  Box  16‘20,  Eiditor  &  Publisher. 

i  FAST,  ACCURATE  COPY  READER 
I  who  can  turn  out  bright  heads  on 
!  Chart  Area  2  morning  paper.  Good 
I  salary,  other  benefits.  No  drifters  or 
I  bottle  babies  wanted.  Box  1633,  Ei&P. 

I  MANAGING  EDITOR 

E'or  daily  newspaiwr  in  leading  Mid¬ 
west  community.  Must  be  an  experi¬ 
enced  newspaperman.  This  is  an  out¬ 
standing  opportunity  for  the  right 
man.  All  replies  held  in  strict  con¬ 
fidence.  Box  1611,  Elditor  &  Publisher. 

I  NEWS  EDITOR.  Weekly  in  good 
I  Southern  town  of  6,000.  Opportunity 
I  to  advance.  Box  1642,  E&P. 

[  REPORTER  —  accurate.  competent 
writer  for  well-edited  weekly.  Ability 
to  assume  editorial  and  management 
responsibility  on  occasion  desirable. 
Write  complete  details  first  letter  to 
Nantucket  Town  Crier,  Nantucket  Is¬ 
land.  Mass. 

REPORTER  for  3-town  beat.  Must 
have  experience  in  general  news  cover¬ 
age.  Car  essential.  Good  pay  and  bene¬ 
fits.  Box  1614,  Eiditor  &  Publisher. 

RETTIRED,  but  not  set  to  quit?  News- 
hound  to  work  time  in  lovely 

California.  Cover  county  seat  area  for 
5-day  daily  down-county.  Part-time  pay 
supplements  retirement  benefits.  Box 
1615,  Eiditor  &  Publisher. 

STRINGERS  WANTED  in  every  State. 
Eixcellent  arrangement.  Contact:  Chet 
Whitehorn,  National  Enquirer,  666 
Madison  Ave.,  New  York  21,  N.  Y. 

TALENTED  CHICAGOAN?  ? 

Young  man,  23-30,  can  find  a  real  cre¬ 
ative  challenge  as  a  writer’s  writer  for 
industrial  clients.  Strong  preference  for 
current  Chicago  resident.  Must  like 
j  writing  to  high  standards.  Send  tear 
,  sheets  or  samples  with  letter  to: 

,  James  E.  Lubbock 

Frank  Associates 

I  10734  Clearwater  Drive 

i  St.  Louis  23.  Missouri 


DITOR  ac  PUBLISHER  for  June  3,  1961 


FOR  MONTHLY  MAGAZINE  with 
large  circulation,  published  by  national 
association  with  headquarters  in  Day- 
ton,  Ohio ;  excellent  opportunity  for 
man  with  experience  in  magazine  lay¬ 
out  and  copy.  Industrial  editors  with 
management  background  considered. 
Replies  kept  confidential.  Box  1666, 
Eiditor  &  Publisher. 

NEED  REPORTEIR  to  complete  young, 
top-quality  staff  of  small  daily.  Send 
resume  and  salary  expected  to:  Elditor, 
Times-Gaxette,  Ashland.  Ohio. 

NEWS  BUREAU  HEIAD;  also  teach 
reporting  or  photography.  Oklahoma 
Baptist  University,  Shawnee.  Okla. 


Um  chart  area  Number  iu  Ad  Copy  for  ahowing 
LOCATION  without  IDENTDICATION 


HELP  WAJVTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


Editorial 


Mechanical 


Public  Relations 


SMALL  CITY  NEWS  EDITOR  on  way  I 
up.  or  promotion-stymied  metropolitan  j 
copy  editor  wanted  for  Jf2  news  spot  on  | 
30,000  afternoon  daily  in  university 
town.  Freedom  from  business  office  in-  i 
terference — wide  latitude  for  editorial  1 
planning — pleasant  place  to  live.  Chart  ' 
Area  2.  Bo.\  1617,  Elditor  &  Publisher,  i 


EXPERIENCED  MEN  for  daily  news¬ 
paper  mechanical  departments.  Chart 
Areas  6,  T,  8,  and  Rocky  Mountain 
states.  Type  full  details  to  Inland  Daily 
Press  Association,  7  South  Dearborn 
St.,  Chicago  3.  No  charges. 


FAIRCHILD  COLOR  KING 
PRINTING  PRESS  SALES 


Promotion 


Mechanical 


PRODUCTION  MANAGER  —  Beauti- 
fully  equip|)ed  new  offset — letterpress, 
weekly  newspaper-commercial  printing 
plant  needs  young,  aggressive,  experi¬ 
enced  manager  who  knows  costs  and 
can  get  results.  Permanent  job.  Detail 
experience,  references,  availability,  sal¬ 
ary  expecte<i  in  first  letter.  Mason 
Rossiter  Smith,  Inc.,  Gouverneur,  New 
York. 


OPERATORS.  FLOORMEN  —  Daily  | 
newspaper.  Chart  Area  1,  union  or  I 
eligible.  Write  Box  1622.  Editor  &  j 
Publisher.  1 


NO.  2  PROMOTION  MAN  is  sought 
by  well-known  Southern  newspaper. 
Duties  would  include  preparing  in-pa- 
per  promotion  ads.  advertising  sales 
material,  and  directing  such  enterprises  ' 
as  Spelling  Bee.  Newspaper-in-Class-  I 
room,  Science  Fair,  etc.  Excellent  op¬ 
portunity  to  grow  with  aggressive 
newspaper  in  progressive  city  of  200,- 
OOO-plus.  Newspaper  experience  is  es¬ 
sential:  preference  to  individual  with 
both  advertising  and  editorial  back¬ 
grounds.  First  letter  should  contain 
complete  resume  of  experience,  educa¬ 
tional  and  personal  background.  Give 
current  salary.  Reply  to  Box  1590, 
Editor  &  Publisher. 


Excellent  opportunity  for  experienced 
Salesmen  or  men  who  would  like  to 
sell  and  know  they  can — to  sell  the 
NEW  FAIRCHILD  COLOR  KING 
WEB  OFFSET  PRINTING  PRESS  to 
Newspai)ers  and  Commercial  Printers. 


MANAGER,  Chart  Area  2,  for  riat.^ 
ally-known  educational  institution, 
develop  efficient  public  info  i 
services  program.  Send  non-ret  i 
resume,  references,  salary  expec^i 
Box  1595,  Editor  &  Publisher. 


m 


Syndicate  Salesmen 


Lucrative  sideline  for  you.  Kohr  Ent«; 
prises.  Box  111,  Clearwater,  i'lorkl. 


Press  or  equipment  sales,  lithographic 
background,  web  or  sheet  offset  exiwri- 
ence  or  familiarity  desirable,  but  not 
essential.  Free  to  travel.  Training  pro¬ 
gram,  car,  e.\t>enses,  liberai  employee 
benefits.  Write  to  E.  P.  Tracht,  Man¬ 
ager,  Marketing  and  Sales,  Fairchild 
Graphic  Elquipment,  Fairchild  Drive, 
Plainview,  N.  Y.  giving  experience, 
personai  background,  salary  require¬ 
ments  and  references. 


ADD  NON-COMPETITIVE  SIDE 
to  your  tiortfolio;  lucrative:  need  t 
more  men.  Bo.x  1612,  Editor  & 
lisher. 


INSTRUCTION 


Linotype  School 


Openings  available  in  E.  P.  Chart 
Areas— 2-3-4-5-6-8-9-12. 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype.  Intertype  Instructioa 
Free  Information 


SITUATIONS  WANTED 


The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Administrative 


Circulation 


Display  Advertising 


Editorial 


ACTIVE  NEWSPAPERMAN  43  years 
of  age.  Now  employed  medium  size 
daily  Chart  Area  9.  Number  two  man 
(next  to  publisher)  for  13  of  24  years 
in  business.  Have  had  well-rounded 
experience  all  depts.  of  combination 
daily.  Full  knowledge  of  labor.  Experi¬ 
ence  includes  negotiating  with  ITU. 
PRESS.  STEREO.  Adequate  reasons 
for  making  change.  If  you  need  experi¬ 
ence  and  offer  an  opportunity  for  mak¬ 
ing  a  place  in  your  organization,  please 
write  Box  1582,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 


EXPERIENCED  SALESMAN— 6  years  I  EDITORS  &  REPORTERS 


Creative  sales-promotion  minded  pro-  National  clearing  house  for  romp* 

fessional  seeking  highly  competitive  personnel  ooast-to-coast  at  no  chi 


newspaper.  Nineteen  years  successful  pu'-.^AreaT*'-!  ' 10^  6  ^80X  ^489  employer.  Phone,  Write  or  TO 

record  of  achievements  in  management,  ^^as  4,  lu  o.  box  i4o».  HEADLINE  PERSONNEL  (AgencH 

promotion  and  lalsir  relations.  Re-  «i*inor  oi  i-uniisner. _ ^  York.  OXford  7-671 


cently  Business  Manager,  desirous  to 
return  to  circulation  field.  Age  42, 
married.  Top  references.  Available  im¬ 
mediate  interview.  Box  1564,  Editor  & 
Publisher. 


SEASONED  RETAIL  MANAGER.  I  Z  — — 

well-rounded  in  display,  national  and  EDITOR  -  PHOTOGRAPHER 
classified  advertising.  Agency  plus  >"  Photo^iting,  la^  .po, 


PiTbllshpr' u-  gtmnj,  industrial  advertising  back-  Vr 

_  ground.  -Seeks  advertising  director’s  “4"x> 

daily  or  with  manufacturer.  15 1 2,  Editor  &  Publisher, _ 

corresponaenu  College  graduate.  Personable,  aggres-  k  j  a ki  a/- iM/-  cnirnp 

T»\7Tr  urTTKT  AT>r\TTXTr4  1  i  sivo.  Now  in  Chart  Area  7,  but  will  MANAGING  EDITOR 

i  AKULiNLi— -14  years  as  locate  where  opportunity  greatest.  Box  seeks  similar  post  on  medium-su 

working  correspondent  abroad.  Cur-  1598  Editor  &  Publisher.  1  p.m.  daily.  11  years*  experience 

rently  with  wire  agency  in  South  ■■  phases  of  news  coverage.  Available 

America,  heeking  a  change  Prefer  Editorial  June.  Box  1567,  Editor  &  Publish 


Correspondents 


ADVERTISING  DIRECTOR 
OR  MANAGER 


Full  experience  in  all  advertising 
departments.  Presently  employetl. 
Schooled  in  both  competitive  and  non¬ 
competitive  markets.  Middle  age.  f.am- 
ily  man.  Fully  capable  of  directing 
and  assisting  in  sales,  promotion,  plan¬ 
ning.  copy  and  layout.  Prefer  Chart 
Areas  1  or  2.  Box  1632,  Editor  &  | 
Publisher. 


rently  with  wire  agency  in  South 
America.  Seeking  a  change.  Prefer 
spot  as  newspaper  corresiiondent.  But 
will  consider  any  solid  offer.  Box  1638. 
Editor  &  Publisher. 


I  DONT  WANT  MY  CHILDREN 
TO  GROW  UP  IN  NEW  YORK 
Will  trade  experience  and  ability  as 
promotion  manager — editorial,  circula¬ 
tion.  advertising — plus  agency  and 
magazine — for  right  to  work  and  live 
in  community  with  equable  climate. 
Box  1628,  Editor  &  Publisher. 


Classified  Advertising 


AMBITIOUS,  intelligent,  personable — 
over  7  years  newspajier  experience, 
including  competitive  classifi^  sales. 
Ready  for  position  as  assistant  or  man¬ 
ager  on  small  paper.  Age  32,  BS 
Degree.  Top  references,  record.  Box 
1537.  Editor  &  Publisher. 


ai.T’T'pi.isr"’ 

N.’S'vS  ssitiS-hT;  1  1“'.'  rE““£  oA  A^''Q,s‘A5r7rjin 

wew  xoriv  e\|>erience  \Msnes  to  string  '  ThArt  Box  quiries.  Box  1678.  Editor  &  Publishi 

for  newspaiiers.  magazines,  on  return  |  •^^wks  v>nan.  -,  o  oox  ^ _  _ _ _ 

*  Editor  &  Publisher, _  NEW.SMAN,  27.  seeks  job  on  Ariio 

&  Publisher, _  MANAGING  EDITOR  of  6,000  daily  or  New  Mexico  daily.  Ex^rienj^j 

flicni/vv  opportunity.  Top  editing,  ^litori^s. 

Display  Advertising _  photos,  features,  editorials.  Box  J""®- 

AD  DIRECTOR,  efficient,  capable,  now  j  1531,  Editor  &  Publisher. _  ^ - — 

employed:  intelliKent.  constimetive  ex-  REWRITE-Man.  31.  with  I'A  years  j  OVERSEAS  F-MPLOYMENT  W^ 
perience  Proven  record,  liest  of  refer-  reportinR  and  editorial  experience  BY  REPORTER  -  DESKM AN  BOI 
ences.  Rel^ate  in  west.  Box  1496.  wants  chance  to  show  what  he  can  do  1601,  EDITOR  &  PUBLISHER.  ^ 

Editor  &  Publisher.  rewrite  desk.  Box  1634,  Editor  &  — _ _  _ _ 

-  Publisher  REPORTER— Two  years  solid  e: 

_ "  _  ence  with  newspaper  and  wire  se 

ADVANCEMENT  young,  hard-working,  intelligent  College  graduate  and  ^me  grad 

,  *61  journalism  grad,  draft-free,  for  study  in  journalism.  Military 

.  .  .  \  *  profits  your  general  position  on  Florida  daily.  Resu-  ments  completed.  ^ 

Successful  classified  manager  presently.  references.  Eric  Allen,  6418  S.W.  police  reporting.  Available  end 


Editor  &  Publisher. 


ADVANCEMENT  . 


Succpsful  ch^ified  manager  presently  references.  Eric  All. 

previously  retail,  classifi^  managerial  ,2  St..  Miami,  Florida, 
experience.  14  years,  seeks  challenging  _ [ _ ! _ 


^art°\reL  7!'T  or"^6.  "woufd^alM  !  I  REPORTER-COPY  EDITOR  i 

consider  classified,  where  reorganize-  WEST  REGRETS  IT;  WIFE  DITTO  |  NEW  OPPOR'TUNITY.  BOX 
tion  desired.  Present  employer  knows  Formerly  with  top  Chicago,  New  York  i  EDITOR  &  PUBLISHER. 

my  aims,  qualifications.  Will  recom-  copy  desks.  Seek  eiliting/writing  chal-  I - 

mend.  BSJ  degree,  age  39,  marrieil.  lenge.  Chart  Area  2.  Available  in  East  RBPORTER-DESKMAN,  35,  16 

B  irnunll.  OCO  Bl-,.,.  C.  B...I  A....  1  Bn-  1  T.  <  XMl.n.  jC.  B„k,i;.t.n-  i  ..innnn  Allnr,  Wnomm.r  11 


June.  Any  locationi  Salary  open. 
1603,  Editor  &  Publisher. 


REPORTER-COPY  EDITOR  S 
NEW  OPPORTUNITY.  BOX  15 


CAN  YOU  USE  11  YEARS  classified 
experience,  from  salesman  to  manager? 
100,000  plus,  award-winner  paper.  37 
years’  old,  family.  Promotion-minded. 
Top  references.  Manager  or  assistant’s 
spot  with  opportunity.  Box  1629,  Bkli- 
tor  &  Publisher. 


Joseph  R.  Knupik.  960  Pine  St..  Burl-  Aug.  1.  Box  1544,  Editor  &  Publisher,  experience.  Allan  Wegemer,  414 


ington,  Vt.  Call  collect  UNiversity 
2-9323  or  Burlington  Free  Press, 
UN  3-3441. 


met  St.,  Petoskey,  Michigan.  Tel* 
Diamond  7-3263. 


Circulation 


READY  TO  MOVE  UP! 


WEST  COAST.  Permanent,  congenial 
atmosphere.  Profitable  operation. 
PLENTY  ABLE.  Box  1566,  Editor  & 
Publisher. 


CLASSIFIED  &  DISPLAY 
SALESMAN 


ALL  AROUND  SAL  Diamond  7-3263. _ _ 

12  years  on  all  beats.  Good  on  fea-  FFATTTWF  WRITB^ 

tures,  womens  news,  food,  layout.  REPORTER  -  I*  fcjAl  UKfc  WKii 
Imaginative,  steady,  neat.  Best  refer-  Experienced  Ponce,  courts, 
ences.  Box  1583,  Editor  &  Publisher,  general  news. 

_ ! _ ences.  Prefer  East  or  Midwest. 

CITY  EDITOR,  39.  wants  Chart  Area  1689,  Editor  &  Publisher. _ _ 

1,  2  job.  Fast,  sober,  reliable.  Will 


Eleven  years  experience.  Excellent  9  take  spot  on  local,  wire  or  sports  desk, 
year  record  with  Southern  California  Top  references.  Box  1574,  Editor  & 


SOUTHERN  EDITOR 


CIRCULATION  MANAGER  wanU  to 
represent  publisher  in  Florida.  10 
years’  experience:  have  following:  can 
promote  Florida  for  you.  Box  1636, 
Editor  &  Publisher. 


daily.  Seeking  growth  opportunity  in  Publisher. 

Chart  Area  2.  35  years  old.  family.  - 1 

AVAILABLE  JULY  1  CONSCIE 

Box  1562,  Editor  &  Publisher  22  seeks 


One  of  South’s  best  known  cons* 
tive  editors,  presently  earning  JH 
with  60,000-circulation  PM,  seeks 


DO  YOU  NEED  a  level-headed  Circu¬ 
lation  Manager  strong  on  promotion  ? 
Up  to  50,000  circulation.  Salary  open. 
Chart  Area  6.  Box  1631.  Editor  & 
Publisher. 


AVAILABLE  JULY  1  CONSCIENTIOUS  COLLEGE  GRAD, 

Box  1562,  Editor  &  Publisher  22.  seeks  beginning  reporting  position,  challenge.  Now  47,  has  28  y^ 

-  Editor  of  college  (10.000)  paper.  Strong  ^ 

FLORIDA  PUBLISHER — Do  you  need  on  sports.  Service  completed.  Write  «  Publisher. _ _ 

someone  who  can  create  good  layouts  Box  1606,  Editor  &  Publisher. 

as  well  as  sell?  18  years  daily  experi-  -  WIRE  EDITOR,  solid  makeup  * 

ence  with  every  type  account.  Mature.  EXPERIEINCED  WASHINGTON  jour-  ence,  news  judgment,  page-one 
employed  woman  with  top  record  wants  nalist  desires  job  as  Capitol  correspond-  Desires  similar  position  on  afW 
to  relocate.  Box  1640,  Elditor  &  Pub-  ent  or  stringer;  also  free-lance  work,  daily.  Write  Box  1586,  Editor  « 
lisher.  Box  1576,  ^itor  &  Publisher.  lisher. 


EDITOR  ac  PUBLISHER  for  June  3,  1 


SITUATIONS  WANTED 


SHARi*.  DEPENDABLE  wire  editor- 
ilotman.  Top  references.  Box  1673, 
Uitor  &  Publisher. 

woma7;  journalism  graduate. 

nine  year's  weekly  experience — three 
years'  teaching — desires  employment  on 
daily  or  trade  paper.  Have  car.  Box 
1602,  Editor  &  Publisher, 

YOUNG  WOMAN,  B.S.J.,  experienced, 
seeks  (xisition  as  women’s  editor.  Box 
1568,  Editor  &  Publisher. 

CHALLENGE.  CITY  EDITOR,  30. 
with  publisher’s  kudos,  seeks  perma¬ 
nent  return  to  native  Chart  Area  2. 
Apartment  105,  Aldo  Hotel,  South 
Haven,  .Mich. 

CHALLENGE  ME  with  221  or  2  spot 
on  7,000-17.000  afternoon  daily — if  you  I 
want  community-minded.  accurate. 

Ifriving  newspaper.  Chart  Area  2  or 
1.  fox  1625,  Editor  &  Publisher, 

COPY'  EDITOR — Fast,  accurate.  Expe¬ 
rienced  on  wire,  makeup,  rim,  slot. 
Tough  on  loose  copy.  BA  degree,  vet¬ 
eran  Employed.  Prefer  Chart  Areas 
1,  2.  fox  1627,  Editor  &  Publisher. 

EDITOR  wants  managing  editorship  of 
independent-minded  daily  in  middling- 
sized  city.  Now  employed.  Onetime 
compositor.  Liberal  arts  education. 
Aged  49;  married.  Past  exp.:  reporter, 
rewrite,  ropy  desk,  wire  service  cable 
editor,  foreign  correspondent  for  east¬ 
ern  metropolitan  daily,  university  in¬ 
structor  in  journalism.  Book  author. 
Well  up  on  foreign  affairs,  national 
politics,  economics.  Stereotype  editor- 
ihiii  unwanted.  Box  1029,  ^itor  & 
Pui'lisher. 

M.ANAGING  EDITOR  of  sport  maga¬ 
zine  with  international  circulation, 
former  newsman  with  government  and 
politics  background;  39.  married.  3 
tons;  seeking  newspaper  or  magazine 
spit;  top-class  references.  Box  1626. 
I/J:tor  &  Publisher. 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Mheetlaneout 


GENIAL  REPORTING  JOB  on  daily  j  FEMALE  WRITER  (Experienced  Re- 
sought  by  energetic  gai.  top  journaiism  ;  tail  Ad  Copy  &  Fiction)  seeks  perma- 
grad.  Maguine  and  poiitical  ex^ri-  j  nent  staff  opiiortunity  in  Newspaper. 
I"**-  I  Radio  or  Publicity.  Pennsylvania  pre- 

St  Publisher. _  j  ferred.  Box  1613,  Editor  &  Publisher. 

REPORTER.  26,  two  years’  experience  i 

— past  year  in  advertising  printing  |  HOSPITALIZED.  10-12  months  more 
business.  Want  back  in  news  held.  ,  recuperation.  New  l>aby  plus  medical 
Box  1641,  Editor  &  Publisher.  bills  equal  debit.  Homework  needed. 


WIRE  DESK,  rim,  slot;  features,  pro¬ 
files.  Extensive  experience.  Chart  Areas 
2,  3.  Box  1616.  Editor  &  Publisher. 

Free  Lance 

CHICAGO  PHOTOJOURNALIST 
can  cover  your  local  VIP’s  who  make 
news  while  they’re  here.  Quality  pix 
and  taped  quotes  at  top  speed.  Phone 
Bill  Rogers  at  Midwest  Newspictures, 
24  hours — FRanklin  2-8200,  Unit  149. 

Mechanical 


\  HOSPITALIZED.  10-12  months  more 
I  recuperation.  New  l>aby  plus  medical 
bills  equal  debit.  Homework  needed. 

I  1  year  PR.  Journalism  BS,  NYU  night 
j  school.  Box  1634,  Blditor  &  Publisher. 

:  WORK  WEEKLY  for  summer.  Experi- 
I  ence:  radio,  PR,  office.  Age  31,  B.A. 

I  Chart  Area  1.  2.  Sacrifice!  fox  1639, 

:  Editor  &  Publisher, 

I  - 

YOUNG.  LEFT-WING  journalism  stu¬ 
dent  (author  of  “Student  Manifesto”) 
seeking  summer  joh  with  misguided 
newspaper.  Any  area  OK.  Veteran  Air 
I  Force  intelligence.  Resume.  Richard 
!  Rubacher,  257  E.  William,  San  Jose, 
I  California. 


PRESS  ROOM  FOREMAN 

seeks  similar  post.  Twelve  years  expe-  ! 
rience  with  spot  and  process  colors  on  i 
Hoe  Convertible  Units,  color  press;  I 
good  knowledge  of  new  G<»s.  Experi¬ 
enced  new  press  erection,  36,  married. 

3  children.  A-1  references.  Box  1481, 
Elditor  &  Publisher.  I 


PRODUCTION  MANAGER 

.  .  .  with  composing  and  press  room 
background.  25  years  on  small  and 
large  dailies;  last  15  supervision.  New 
process  experience.  Presently  employed. 
E'ormer  employers  for  references.  Box 
1512,  Eklitor  &  Publisher. 


PRESSMAN-STEREO— 12  years’  expe¬ 
rience  Goss  presses.  Sober,  reliable. 
Family  man.  Richard  McNeal,  512  W. 
2nd  Street  So.,  Newton,  Iowa. 


Photography  | 

PHOTOGRAPHER,  ten  years  experi¬ 
ence,  Journalism  degree.  EIxpert  most 
phases  photography,  main  background 
news,  industrial.  Now  employed,  look¬ 
ing  for  challenge,  opportunity.  Prefer 
south,  southwest.  Resume,  samples  on 
request.  Box  1547,  Elditor  &  Publisher. 

PHOTOGRAPHER  —  eight  years  with 
medium-size  daily — two  years  negative 
color  work  —  one  year  color  photog¬ 
rapher  for  large  packaging  firm.  De¬ 
sires  return  to  photo  journalism.  Sam¬ 
ples  on  request.  Box  1591,  Elditor  & 
Publisher. 


SITUATIONS  WANTED 


Public  Relation* 


PUBLIC  RELATIONS 
We  have  hundreds  of  publicity,  public 
relations  and  employee  communications 
people  on  file.  Send  us  your  job  specs. 
We’ll  send  you  resumes  to  match.  Con¬ 
tact.  Bill  McKee.  BIRCH  PERSON¬ 
NEL,  6  E.  Madison  St.,  Chicago  2. 
Illinois.  CE  6-5670, 


IMAGE  MAKER:  (25)  4  years  experi¬ 
ence  BA  Journalism — MS  Public  Re¬ 
lations.  publicity,  news,  sports,  adver¬ 
tising.  Single.  Veteran.  Seeks  oppor¬ 
tunity  in  PR  or  sportswriting  position 
with  daily.  Prefers  West  Coast  area. 

Box  1486,  Elditor  &  Publisher 


CREATIVE  .  .  .  IMAGINATIVE  .  .  . 
AN  APPRECIATION  E’OR  DETAIL. . . 
Five  years  in  all  phases  of  newspaper 
reporting,  four  years  free-lance  (maga¬ 
zine  writing,  PR,  house  organ  editing), 
one  year  college  publications  supervis¬ 
ion.  Seeks  opportunity  in  PR.  magazine 
writing  or  editing,  feature  editorial 
work.  Bo.x  1577,  ^itor  &  Publisher. 


FAMILY  MAN  desires  public  relations 
work.  AB  journalism.  Managing  Elditor 
11  years  teaching  news  work,  advising 
publications,  photography.  B.  G.  Bar¬ 
nett,  Box  45,  Magnolia,  Ark. 


PHOTOGRAPHER  Public  Relations 
Specialist,  20  years  with  The  Associ¬ 
ated  Press.  Well-qualified  to  head  de¬ 
partment  or  industrial  public  relations. 
Reference:  Wes  Gallagher.  Ass’t.  Gen¬ 
eral  Manager,  The  AP.  Write  or 
'phone:  Rudy  Faircloth,  603  Gardner 
St.,  Raleigh.  N.  C. 


PHOTOGRAPHER:  Los  Angeles  area: 

Experienced  news,  commercial,  adver-  _ Special  hdltlon* _ 

tising;  have  studio.  E’ormally  with  top  _ 

national  magazine  for  12  years  cover-  ARE  YOU  IN  NEEID  of  advertising 
ing  HOLLYWOOD.  Highest  references,  help  on  your  special  editions?  If  so 


Box  1491.  Elditor  &  Publisher, 


write  Box  1637,  Elditor  &  Publisher. 


Use  EDITOR  &  PUBLISHER’S  Classified  Advertising  Pages! 


‘MARKET  PLACE  FOR  THE  NEWSPAPER  INDUSTRY' 


•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 


•  TO  HIRE  NEWSPAPER  OR  P.R.  HELP 


•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIPMENT 


•  TO  FIND  A  BEHER  JOB 


Classified  Advertisleg  Rates 


1  tine 

2  tiacs  .. 


SITUATIONS  WANTED 

_  95c  per  line  _ 

_ 80c  per  lint,  per  week 


ALL  OTHER  CLASSIFICATIONS 

1  tide  _ $L45  per  line _ 

2  times _ $1.30  par  line,  per  week 


3  times _ 70e  per  line,  per  week  3  times _ $1.15  per  line,  per  sreek 

4  times  _  55c  per  line,  per  week  4  times _ $LOO  per  line,  par  weak 


PAYABLE  WITH  ORDER.  If  t  box  number  is 
desired,  add  2Sc  and  count  as  an  additional 
line  in  your  copy. 


SOc  charpe  on  blind  ads.  BoKhoMers’  identity 
held  in  strict  conSdence,  and  all  replies 
mailed  each  day. 


Count  36  units  and/or  spates  per  line  No  abbreviatioas. 

Air  mail  service  is  also  available  to  bog  advertisers  at  $1.00  extra. 


ORDER  YOUR  40  NOW  WITH  THIS  HANDY  FORM.  DEADLINE  FOR  ADVERTISING  WEDNESDAY  NOON! 


1 

1  EDITOR  &  PUBLISHER,  Classified  Advertising 

1  Times  Tower,  1475  Broadway 

‘  New  York  36,  N.  Y. 

1 

^  Plooso  insort  n^y  clossifiod  od  for  insortionsp  under 

1 

1 

1 

1 

S  □  Assign  a  box  number  and  moil  my  replies  doily. 

1 

1 

i  NAME 

COMPANY 

R  ADDRESS 

CITY  &  STATE 

editor  ac  PUBLISHER  for  June  3,  1961 


Bv  Robert  U.  Brown 


New  Techniques  in  Germany 

Hamburg  quarters  which  will  move  from 
The  Axel  Springer  &  Sohn  Hamburg, 
printing  and  publishing  opera-  ♦  *  * 

tion  here  is  symbolic  of  German  Symbolic  of  the  Axel  Springer 
rebuilding  since  the  war.  Its  search  for  perfection  is  its 
plant  was  destroyed.  Its  first  change  in  newspaper  press 
post-war  press  was  housed  equipment.  Unhappy  with  its 
under  a  tent  while  a  new  build-  presses  made  in  Germany  by 
ing  was  being  erected.  Its  execu-  the  Albert  Co.,  in  Frankenthal, 
tives  studied  newspaper  color  a  search  was  made  for  a  better 
printing  techniques  in  the  U.  S.  press.  These  units  are  now  being 
Now  newspaper  production  replaced  by  presses  of  the  Wood 
men  from  the  U.  S.  and  other  Newspaper  Machinery  Corpora- 
countries  come  here  to  see  how  tino  of  Plainfield,  N.  J.,  which 
R.O.P.  color  is  handled— and  are  being  built  in  Germany  by 
Axel  Springer  can  claim  to  be  Albert  Co.  All  the  roto  presses 
the  largest  independent  publish-  are  from  Albert, 
ing  house  on  the  continent  with  Two  laboratories  are  main- 
3,000  employees.  tained  in  this  search  for  quality.  ^  B  e 

It  publishes  three  daily  pa-  One  operates  as  a  quality  control 
pers  plus  two  Sunday  (some  of  unit  testing  all  paper,  ink  and 
which  are  also  publish^  simul-  other  materials  that  are  used, 
taneously  in  other  cities)  and  Another  is  a  laboratory  for  roto- 
two  rotogravure  mag^nzines  plus  gravure  printing  where  a  small 
some  letterpress  supplements. 

Hamburger  Abendblatt  is  a 
local  evening  paper  of  350,000 
circulation — 470,000  on  Satur¬ 
day.  Die  Welt  (“The  World”)  and  desipt  of 
is  a  morning  paper  of  358,000. 

Its  Sunday  edition.  Die  Welt  am 
Sonntag.  has  a  circulation  of 
1,700,000  and  is  printed  in  Ham- 


SCHOLAR  AND  A  LADY— Judith  A.  Gildea,  a  junior  in  Journalism 
at  Duquesna  University,  Pittsburgh,  received  the  Pennsylvania  Womaa'i 
Press  Association  scholarship  and  then  posed  (or  a  picture  wMi 
Esther  Barnes,  left,  and  Pat  Hinton,  right,  of  the  Altoona  Mirror, 


continuous  series  of  cars  holding 
about  four  people  moving  fairly 
slowly  which  can  be  stepped  on 
and  off  from  one  floor  to  the 
next.  One  set  of  cars  is  always 
and  another  going 

down.  Safety  factors  are  built  _ _ _ ^ _ ^ 

in  and  we  were  told  there  has  affect  the  nomadic  habits  of 
never  been  an  accident.  correspondents  claiming  foreigt 

residence. 

The  court  ruled  that  Howard 
J.  Sochurek,  former  Life  corre¬ 
spondent  in  the  Far  East,  could 
not  claim  a  tax  exemption  on  in¬ 
come  earned  abroad  in  1954  be¬ 
cause  he  had  not  established  t 
ers  have  been  named  winners  of  bona  fide  residence, 
the  MacMillan  Blodel  & 


Tax  Ruling  Made 
On  Travel  Status 


press  is  used  to  test  methods  Gal  Business  Writer 
and  materials. 

In  addition  the  company  main¬ 
tains  a  group  to  do  research 
"  new  machinery 
and  another  for  organizational 
planning  and  design. 

Dr.  Walter  Matuschke,  the 
managing  and  technical  director 
burg,  Essen,  Frankfurt  and  Ber-  of  Springer  who  is  well  known 
lin.  Bild  Zeitung  is  a  morning  in  the  U.  S.,  was  unfortunately 
picture  paper  (standard  size)  of  out  of  the  city  during  our  visit, 
over  3,000,000  circulation  printed  We  were  briefed  and  escorted 
in  the  above  cities  plus  Munich,  around  the  plant  by  his  assist- 
Printing  in  two  or  three  more  ant.  Dr.  Horst  Ohmsen. 
cities  may  soon  be  added.  Its  Some  pieces  of  equipment  were 
Sunday  edition  is  a  tabloid  of  new  to  us. 

450,000.  \  routing  machine  with  an 

A  radio  and  television  weekly  electronic  memory  device  has 
of  120  tabloid  pages,  Sieh  Fern  just  been  installed.  It  is  built 
mit  Hor  Zu,  is  printed  on  roto-  by  J.  Bech  in  Denmark.  After 
gravure  with  circulation  of  3,-  the  first  plate  is  routed  manu- 
900,000.  A  fortnightly  roto  mag-  ally,  the  machine  will  auto- 
azine,  Kristall,  has  half  a  million  atically  duplicate  as  many  others 
buyers.  In  addition  to  its  own  as  necessary 
plant  Imre  another  roto  plant  is  ^  »Colorgraph”  built  bv  Hell 
operated  m  Darmstadt  to  print  ,  j,.  .  .  *  „wtronic  color  ad- 

‘L  ui-  L  J  juster.  After  color  separation. 

For  the  newspapers  publish^ 

in  other  cities,  editorial  head-  *  a.-  u  i 

,  i.  J  •  TT  color  negatives  are  put  back 

quarters  are  operated  m  Ham- 

burg  which  relays  copy  pictures,  strengthening,  adjusting,  auto¬ 
layouts  by  facsimile,  teleprinter,  uiatically 

Springer  owns  only  one  of  the  .  ^  small  device  about  half  the 
letterpress  plants  it  uses  out-  ^  television  set  is  being 

side  of  Hamburg  but  it  has  ex-  developed  and  tested  in  the  lab- 
tensive  building  plans  in  mind,  oratory  to  take  good  still  picture 
It  is  starting  to  build  a  plant  in  reproductions  from  a  television 
Berlin  which  will  go  up  in  transmission, 
stages.  It  is  located  across  the  In  the  design  of  the  Axel 
street  from  the  Eastern  Sector.  Springer  plant  a  continuous  lift 
Only  a  small  segment  will  be  arrangement  in  place  of  start- 
built  now  but  if  the  Berlin  ques-  and-stop  elevators  intrigpied  us. 
tion  is  ever  settled  the  entire  Conventional  elevators  are  pres- 
building  will  be  completed  to  ent  for  long  up  or  down  trips 
house  the  Axel  Springer  head-  but  the  other  without  doors  is  a 
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GIANT  BELL  SYSTEM  ANTENNA  for  catching  and  amplifying  signals  from  satellite  will  be  177  feet  long  and  about  as  high  as  an  8-story  building. 

Bell  System  Is  Far  Advanced  on  Satellite  to  Extend 
Microwave  Communications  across  the  Seas 


Microwave  system  overseas  via 
satellites  is  a  natural  extension 
of  today's  nationwide  telephone 
and  TV  networks. 


I'he  Hell  Sy.'Jteni  is  ready  right  now 
to  move  fast  on  a  communication  sys¬ 
tem  using  satellites  in  outer  space. 

V.’e Ve  already  made  telephone  calls 
from  coast  to  coast  by  bouncing  radio 
signals  off  X.ASA’s  Echo  I  satellite. 


We’re  well  along  on  designing  and 
building  an  e.xperimental  active  satel¬ 
lite  and  are  prepared  to  pay  for  the 
launching  and  for  transmission  facili¬ 
ties  on  the  ground. 

Our  aim  is  to  create  more  high-qual¬ 
ity  voice  channels,  and.  ultimately, 
global  television  channels.  We  would 
connect  our  U.  S.  communication  net¬ 
work  with  tho.se  of  other  countries  and 
provide  international  overseas  .service. 

There’s  one  thing  we’d  like  to  make 
completely  clear. 


The  Bell  System  is  not  seeking  a 
monotxfly  of  .space  communications. 

'I'here  would  be  all  kinds  of  op|ior- 
tunity  for  the  jinKlucers  of  electronic 
gear  and  other  pnxlucts  because  of  the 
need  to  purchase  many  parts  of  the 
.system  from  the.se  producers. 

We  believe  that  the  Bell  System’s 
proposals  offer  the  best  means  to  serve 
the  public’s  interest  in  a  broader  com¬ 
munication  network  for  tomorrow.  We 
believe,  also,  that  they  offer  the  best 
means  to  get  a  working  system  ‘‘in 
being"  in  the  shortest  [possible  time. 


BELL  TELEPHONE  SYSTEM 


“I’riiiif.l  in  I’  S..\ 


'‘The  Press  is  the  best 
instrument  for 
enlightening  the  mind 
of  man,  and  improving 
him  as  a  rational,  moral, 
and  social  being.” 

— Thomas  Jefferson 


Give  light 
and  the  people  will 
find  their  own  way. 


SCRIPPS-HOWAR 
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